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Coming Costume Fashions and Their Accompanying Jewels 


MONG the advance costume fashions 
are two leading style notes. The 
modernistic motif will appear again in 
fall fashions, used in three ways, for 
whole costumes, for the color scheme 
and for trimming details. The second 
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new note is one that has been intro- 
duced this spring. This theme is the so- 
called “feminine” note in fashions. It 
brings to the new gowns a flutter of 
frills and flounces, longer skirts, softer 
materials and added laces and em- 
broideries. 

The jewels planned now to accompany 
these costume fashions show a contrast 
in their construction and designing, 
with the geometric patterning of the 
modernistic jewel bringing character 
and accent to the entire costume. They 
reflect in their colors the favored tints 
and tones for late summer and autumn 
wear. They reflect, too, their new char- 
acteristic of dress ornament, and appear 
m such guises as shoulder brooches, 
girdle and scarf ornaments and those 
still necessary darts for the hat. 

In the accompanying illustrations 





By IsaBELLE M. ARCHER 


some of the foundations of the new fash- 
ions are sketched. In the first drawing 


three of the new gowns are shown which 
are to be carried out in the new stiffened 
Besides their material they are 
The first gown 


laces. 
also new in silhouette. 





has a long over-dress stiffened with 
horse-hair at its lower edges. The sec- 
ond model has again a straight skirt 
but with a shorter over-blouse in bolero 
form. A cape hangs from the shoulders 
for the third model and the skirt like the 
cape is a gored flared design. 

The jewels appropriate for wear with 
these lace gowns keep strictly to the geo- 
metric form—an ideal form with lace— 
ignoring entirely any prettiness in pat- 
tern or finicky detail. Necklaces both 
long and short will be used with the 
neck finishes on these gowns. Bracelets 
and finger rings of course will accom- 
pany them. Their brooches will be ac- 
cording to the gown model fastenings 
for girdles or shoulder drapes or the 
fringed design that is worn directly at 
the center front of the gown. 

These laces will be tinted to meet the 


demands of the season in beige, platinum 
gray, royal blue, and the pastel shades 
of green, rose and lavender. The popu- 
lar black and white will also appear in 
these laces. 

Also after the outline of these lace 
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THE DRAPED LACE GOWN WITH GEOMETRIC JEWELRY 


frocks will be the models in the softer 
materials, georgette, chiffon and the 
finer crépes. The bouffant gown is still 
to be carried out in taffetas but there is 
also a new corded silk after the type of 
the old favored faille. This handsome 
new silk comes in solid tones, but a more 
delicate variety is tinted in a cross-shot, 
two-toned coloring that is admirable as 
a background for fine jewels. This new 
shot-silk will reflect the color of the gem 
that is worn with it. Emeralds on a 
shot of rose and green brings out the 
green tone in the silk and shows up the 
emerald to perfection. 

On the first model shown in Fig. 1, 
the jewels include earrings, a long pen- 
dant necklace and a shoulder brooch. 
These jewels are forerunners of a long 
list of new jewels exhibiting the elon- 
gated tassel for the main feature. 
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The second lace gown, with its shorter 
over drape has appropriately a shorter 
necklace as the principal jewel. Here 
the brooch worn at the center of the 
gown is large and intricate in design. 
This combination of short necklace and 
elaborate brooch is an excellent arrange- 
ment and one that will be kept for its 
good lines among the fall parures. 
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gowns or as used for semi-dress wear. 

Each of the new necklines must be 
studied carefully as a necessary accom- 
paniment for necklaces, earrings and 
brooches. For the square neck line there 
is the short necklace with the large cen- 
tral gem and also the long rope of either 
pearls or diamonds. The “U” neckline 
takes easily to the medium necklace with 
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note appears in the advanced costumes 
as the color scheme in sport costumes, in 
afternoon gowns and in evening frocks. 
For sport wear it is used as the only 
trimming on the over-blouse and the 
jewels will repeat the main color shown 
in this striking style. When the mod- 
ern motif appears in the trimming of 
the gown it is seen in the collar and cuff 


FIG. 2. A TRIO OF NEW NECKLINES, APPROPRIATE NECKLACES AND THE ACCEPTED COIF MODES 


With the cape model there is a shoul- 
der brooch to fasten the drapery. It is 
a great open square with an added mo- 
tif on one side. The square outline is 
repeated in the earrings and square-cut 
gems are used as solitaires in the finger 
rings. 

Chief among the methods of design 
seen in the jewels now under prepara- 
tion for fall consumption, are the inlaid 
motif, the built up design, mosaic pat- 
terning, encrustation, pendant drops, 
fringes and tassels and of course’ the 
modernistic motif throughout all the new 
jewels. 

Of particular interest to the jewelry 
designer is the manner of finishing the 
evening decolletage. In the second il- 
lustration are sketched some of the 
latest neck finishes. The square-cut 
neck with the straight shoulder straps 
will be a standard neckline during the 
coming seasons. It is to be carried out 
in black velvet, in white satin, in the 
colored and black and white laces and in 
all the brocaded materials. For the 
softer chiffons and crépes the “U” line 
will be seen. It is shown in the illus- 
tration as a finish to the top of the cape 
basque. The draped model is especially 
appropriate for use with the sheer ma- 
terials or for soft satins in afternoon 


or without central pendant ornament. 
For the shoulder drape there is only one 
necklace and that is the short necklet 
with or without the central ornament. 
The longer necklace hangs badly over 
this cross-wise folded material, so it is 
best to keep to the choker necklace or 
its newest variation the short design 
with the central solitaire gem for wear 
with the gown showing any amount of 
drapery across the shoulders. 

Interesting designs are under con- 
struction now featuring the built up mo- 
tif in their settings. This design is 
used on bar pins and brooches, on scarf 
pins for the men and it is shown with 
a central gem for finger rings, bracelet 
plaques and necklace pendants. For 
this method a large gem is chosen for 
the center of the jewel while smaller 
gems surround it in steps of graduated 
sizes. The necklace pendant shown at 
the center of the second illustration has 
one of these built up motifs in its plan- 
ning. It has taken a large sapphire as 
the central gem with*diamonds, pearls 
and topazes for the surrounding smaller 
gems. The newer cuts are chosen for 
all of these gems, and the whole design 
keeps strictly to the modernistic man- 
ner. 

In costume fashions this modernistic 


finish in the added over-drape on either 
skirt or blouse and in the bands of over- 
laid material on gown or wrap. When 
the entire costume makes the basis for 
the modern manner the effect is gained 
in its latest offering by the over-blouse 
keeping to the darker tones and the skirt 
to the palest tints. Black and white is 
used in this manner in a typical modern 
costume. Here quilting is stitched in 
white on the black satin ground for the 
over-blouse while plain white satin is 
used for the circular skirt. During the 
summer white flannel will be used for 
costumes after this type with the over- 
blouse carried out in midnight blue 
crépe. Many three-piece costumes show 
this contrasting color in their make-up. 
The blouse and the wrap will be carried 
out in the darker tone and the skirt keep 
to the white or palest tint. Seal brown 
and cream, lemon yellow and navy blue, 
violet and oyster white, emerald green 
and beige, deep rose and shell pink are 
some of the colors combined to carry out 
this striking idea in the modern cos- 
tume. It is a reversal of the former 
theme. 

In the third illustration are sketched 
some of these modernistic motifs. Here 
we see blouses with great splashes of 
color diagonally crossing from shoulder 
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to hem. Collars and cuffs flare in great 
angles to bring this modernistic note to 
some of the typical gowns for late sum- 
mer and the fall. The jewels, too, are 


characteristic and just as striking as the 
gown detail. They are formed of harle- 
quin patterns of black and white, blue 
and white, green and black, yellow and 
black, rose and purple and red and white, 











FIG. 3. 


carried out in black onyx and diamonds, 
sapphires and pearls, emeralds and 
black onyx, smoked amber and jet, rose 
quartz and amethyst, red and white 
coral. 

Quite worth describing are some of 
the gown details seen now as forerun- 
ners to popular fashions for later on in 
the season. For instance, the bouffant 
gown has added two interesting details 
to its general contour of plain, tight 
basque and full skirts. These are the 
bertha hanging from the shoulders over 
the bare arms and trimmed at the edges 
with added flounces of lace or with a 
deep border of hand embroidery, and 
for the second detail we have the flying 
buttresses at the hips like wings at 
either side standing out from the waist 
line or finishing the skirt in an added 
bustle at the back. On all manner of 
gowns there is the accepted detail of 
hanging drapery forming long side 
panels or trains at the back. These 
hanging additions to the skirt of the 
gowns are formed in all manner of 
ways. They appear as great bows and 
long ends on either side of a tight skirt; 
they fly from one side or the other in 
long pointed ends, or tiers of these added 
drapes are used to finish off the highly 
fashionable circular skirts. 

There is always the question of rival- 
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ry between plain and figured materials 
and it has come to the fore once more 
with this widely accepted modernistic 
note. The answer to it is, I think, a mat- 
ter of individual taste. If the large, 
bold patterns are becoming, their choice 
is correct, but if the plain materials are 
better suited to the wearer, then these 
vividly colored designs must be left out 
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of the wardrobe. Size and height has a 
great deal to do with this choice be- 
tween materials of solid color and the 
pattern textiles. All diagonal stripes 
are becoming to the larger figure, but 
the cross-wise patterns, the plaids and 
the large, bold checks are taboo for the 
larger woman. Even these diagonals 
must be chosen with care for their lines, 
it must be understood, must lean toward 
the perpendicular and not the cross-wise 
form. Plain colors are strikingly used 
now with the modern note carried out in 
a contrasting trimming for linings, 
facings, collars and cuffs. The ar- 
rangements are endless, but taste is re- 
quired in their wearing. 

Of particular interest to the jeweler 
is the mode of wearing the hair. It isa 
fascinating study just now while the 
styles are so extreme. The new coiffure 
shows everything from the long hair 
with the small knot at the back of the 
head to the tightly cropped head, and 
the half long hair with the curls behind 
the ears. Whether or not the hair is to 
be bobbed or worn full length is again 
a question for the individual. Both 
methods of wearing the hair have their 
advocates among well dressed women as 
well as among the leading modistes and 
hairdressers both here and abroad. The 
third method, that of wearing the hair 
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half length with curls at the nape of 
the neck is, to be sure, a compromise be- 
tween the two extremes, the long hair 
and the cropped head. 


HAIR ORNAMENTS COMING BACK 


It seems to the writer there is a ten- 
dency on this side of the water to let 
the hair grow. In Paris it is either half- 





CONTRASTING COLOR AND DYNAMIC LINE IN COSTUME AND ACCESSORIES 


length or extreme in a_brushed-back 
mode while in England the cropped head 
is featured. There is certainly more in- 
dividuality in the American styles. Per- 
sonal characteristics are taken into con- 
sideration in this matter of the coiffure 
but however the hair is to be worn there 
is a decided tendency toward the wear- 
ing of hair ornaments again. The fillet 
first appeared and now we have the or- 
nament running across the back of the 
head like a fillet reversed, and also the 
fastening pins, taking for their design 
the patterns seen in the ornaments for 
hats and shoulder drapery. It is a cer- 
tainty that for the coming fall and win- 
ter hair ornaments will be obligatory 
for all formal occasions. The bejeweled 
coiffures of last season’s opera gave a 
decided clue to this acceptable fashion 
both here and in Paris. The younger 
women as well as the matrons turned 
readily to these becoming jewels. It will 
take only encouragement on the part of 
the jewelry designer to augment this 
good start into a thriving mode. 








The annual convention of the Vermont 
Retail Jewelers Association will be held 
in Brattleboro, Vt., June 28-30. The 
headquarters will be at Spofford Lake 
Club at Spofford, N. H. 
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The News from England 





Underwriters Increase Insurance Rates on Jewelry and Gems--- 
Copies of Royal Jewels Made for Wax Model of Queen 
Mary—Jewelry Proves Most Popular Wedding Gift 
—Birmingham Manufacturers Who Wish to 
Compete with Central European 
Producers of Crystal Jewelry 
Find It Difficult to Get 
Supply of Colored 
Glass 


LONDON, May 4.—Although the track- 
ing down of stolen jewels is not always 
accomplished so quickly and successfully 
as was the case with the $250,000 pear! 
necklace confiscated by a Paris postal 
sorter, there are indications that this 
will carry little weight with underwri- 
ters who are embarking on a policy of 
increasing insurance rates. The activi- 
ties of the jewel thieves, as well as the 
tendency of the amateur to purloin good 
jewelry whenever the opportunity pre- 
sents, have resulted in insurance pre- 
miums on portable valuables being lifted 
to a still higher level. Insurance com- 
panies are finding the risks of insuring 
high quality jewelry by no means small. 
The $250,000 necklace case, the latest to 
cause jewelry assessors any concern, 
was an exception. Very often a valuable 
piece disappears under mysterious cir- 
cumstances and is never traced. The 
underwriters then have to foot the bill. 
Tyler & Co., the leading assessors this 
side, say that lost jewels are rarely re- 
covered by accident. That is why big 
rewards are at once advertised by the 
assessors for whole or part return of the 
stolen jewelry. Around $1,500,000 a 
year is lost in London in the form of 
articles of personal adornment. Much 
of it is reclaimed as a result of the ad- 
vertised rewards. Jewelry that disap- 
pears these days is more valuable than 
ever, the assessors say. .The value of 
lost property thus is on the increase. 
The new publicity in the matter of 
stolen gems prefers the newspaper ad- 
vertising columns to the old method of 
notifying pawnbrokers of the thefts and 
supplying descriptions of the articles. 
Although the latter method is still in 
force the former is speedier and prolific 
of greater results. Jewelers, gem mer- 
chants and pawnbrokers are mostly af- 
fected by the increasing insurance 
premiums. The scientific methods of 
the 1928 burglar are the real factor in 
this higher premium policy. The retailer 
is the greatest victim since he is the tar- 
get of the super cracksman down to the 
smash-and-grab novice. Insurance com- 
Panies now insist upon their policy hold- 
ers installing adequate protective appa- 
ratus on their premises whether in the 
form of electric alarm systems or col- 
lapsing shutters. Some metropolitan 
Jewelers whose premium 15 years ago 


cost them no more than $300 a year now 
are paying $2,000. And the immediate 
tendency is for the insurance premium 
to become still dearer. 

x * * 


It is understood that no decision was 
arrived at the other day at the confer- 
ence to earmark the division of the $50,- 
000 reward in connection with the re- 
covery of the $250,000 pearl necklace 
mentioned above. Two or three people 
are claiming the reward and the $50,009 
likely will be shared by them. The allo- 
cation of the reward money is the prob- 
lem facing the assessors. The necklace 
was recovered intact and reached Lon- 
don in time to be featured in the big 
west London $5,000,000 dress-jewelry 


parade. 
x * * 


In order that the wax model of Queen 
Mary, which is included in the new and 
enlarged Mme. Tussaud’s Exhibition of 
London shall be correct in every particu- 
lar, permission has been given the ex- 
hibition executives to have copies made 
of the royal jewels. The Queen’s jewel- 
ers have made copies of all her gems, in- 
cluding the famous tiara, and these will 
be worn by the wax model in addition to 
the $2,500 Court gown. 

The most popular form of wedding 
present this year undoubtedly is jewelry. 
The retail jewelers have been doing a 
substantial business the past two weeks 
with good jewelry destined as wedding 
gifts. Spring weddings have been nu- 
merous in society lately. At the recent 
nuptials of the Hon. Evan Morgan and 
Lois Sturt at Brompton Oratory the 
gifts numbered 600, the jewel presents 
being displayed in central glass cases at 
Lady Alington’s London home. These 
included a magnificent diamond and sap- 
phire pendant on a diamond chain joined 
with a large square brilliant, a chryso- 
prase and gold bead necklace, an old 
gold snuff box, a diamond sapphire hat 
brooch, a gold fitted dressing case, a sil- 
ver fitted dressing case, aquamarine and 
diamond brooch, a twisted bracelet of 
rubies, sapphires, emeralds and pearls 
with a diamond clasp, a diamond and 
sapphire band bracelet, a two-stone dia- 
mond ring, a fire opal and diamond 
bracelet with necklace to match, a set of 
jeweled links, studs and cuff buttons, a 
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crystal and diamond brooch, a diamond 
and coral brooch, shagreen knives, silver 
vases and silver bread basket. All these 
articles are fine examples of the latest 
in jewelry styles. Earrings are chosen 
as wedding gifts much more than they 
used to be. Very long earrings are 
stylish these days, and are no longer 
considered “aging.” Jeweled rings are 
being worn a lot for holding draperies 
of the dress and these provide an inex- 
pensive gift for guests at spring wed- 
dings who are not wealthy. Amber 
rings, sewn on the dress at the hip are 
used for looping the ends of a sash, 
while silver rings and buckles are being 
worn at the throat for holding the long 
ends of the scarf. Strings of shaded 
pink pearls are now being worn a lot. 
* * * 


For the third time in a year the 
jewelry store of Edward Christopher, 
Ltd., at the Quadrant, Hendon, has been 
raided. The jeweler says it is getting 
rather nerve-wracking. He leaves no 
jewelry article of any kind in the win- 
dows overnight, now. The latest raid 
was at 3 a. m. the other day. Neighbors 
heard glass. being smashed and tele- 
phoned the police, but the two men in a 
car who had staged the raid got away. 
They smashed the windows with a 
wrapped brick which was left behind. A 
tray on which watches had been dis- 
played has been found in north London. 

* * * 


_ From diamond mine to pulpit is the 
experience of ‘the Rev. D. Murdock Mac- 
laren, a London curate, who has just 
been appointed rector at Teversal, Not- 
tingham. The new rector was a con- 
structional manager at a Transvaal dia- 
mond mine and made numerous friends 
in that country. He also worked among 
cannibal tribes on the Congo. 
* * * 


“Mixed Cargo” would be a fitting de- 
scription for the goods being carried 
from London to Paris by air these days. 
This week an airplane left with a $60,- 
000 packet of diamonds, half a ton of 
gold, and 500 day-old chickens. 


* * * 


Among the newest artificial jewelry 
sets introduced here from Paris are 
those featuring the green tourmaline 
and white sapphire. A necklet, bracelet, 
bangle and earrings to match in these 
synthetic articles provide a remarkably 
good effect, especially when worn with 
the shimmering white satin gown, the 
deep V of which is lavishly edged with 
pearls to give the effect of a broad neck- 
let. This French tourmaline and sap- 
phire jewelry is hand-set. In the neck- 
lace the stones are strung on a fine 
double chain in alternate order. A tour- 
maline pendant gives a finish to the 
piece. The pendant is mounted on a 
plaque of oxidized silver. The bracelet 
to match has an oxidized mount designed 
on lines to conform to the pendant con- 
tour. Alternate stringing is carried out 
in the bangle. 

* ok * 

Birmingham jewelry manufacturers 

who are keen to compete with the Cen- 
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tral European manufacturers of the 
very popular crystal jewelry now worn 
by practically everyone this side, find it 
difficult to get a sufficient supply of the 
white and colored glass stones which 
emanate in Czechoslovakia and are used 
there in the production of the enormous 
stocks of artificial jewelry which are 
distributed throughout the world. The 
Czechs can do without competition from 
Birmingham in this special section of 
the jewelry trade and for that reason 
they seek to keep the raw material their 
end of the globe. “Jacqueline,” in the 
Daily Mail, quotes a Hatton Garden 
artificial jewelry merchant in connec- 
tion with the increasing vogue for good 
synthetic jewelry, and says that one 
London store alone has in stock 30,000 
imitation pearl necklaces, and a similar 
number of hat mounts and brooches in 
French paste, in addition to 10,000 imi- 
tation crystal ornaments, and 3000 
girdles and chokers, the latter of Bir- 
mingham make. According to “Jacque- 
line’s” Hatton Garden merchant, foreign 
mass productien has brought down the 
price of synthetic jewelry. Crystal 
jewelry originated in Paris as an exclu- 
sive hand-set article and is now turned 
out in colossal quantities by the Czechs 
at Gablonz, and the Germans in Pforz- 
heim. These people foresaw the great 
possibilities of crystal jewelry, and they 
went ahead and took a big chance mak- 
ing costly steel dies for the turning out 
of the many mounts. This work is now 
a fashion trade and fickle woman has 
stamped it with the mark of her ap- 
proval. While most of the necklets, 
bracelets and earrings of crystal come 
from Czechoslovakia and Germany, our 
Hatton Garden merchant says at least 
one Birmingham jeweler has taken up 
this type of jewelry, beginning this year. 
The oval, round and square mounts, he 
says, are struck from the steel dies in a 
base metal imitating platinum, and the 
mounted stones are joined by fine chains 
of drawn wire. Buyers of big London 
stores are ordering new supplies of this 
sort of jewelry to last well into the sum- 
mer. During the 40 years this mer- 
chant has been in the artificial trade the 
real changes have developed in the past 
three years. The highest in the land 
now wear artificial or semi-precious 
jewelry and are not ashamed of it. 
French manufacturers are sending 
across a lot of bead work made to imi- 
tate chalcedony, carnelian and coral— 
the latter much in demand just now. 
Being flat these beads make up into 
chokers or chains, each being separated 
by a flat gilt rondel. If these bead pieces 
become popular this side Birmingham 
may compete in their mounting. Pearls 
are still popular, and most of the popu- 
lar priced ones sold here are chemically 
made in France. 








A new building is to be eretted on the 
east side of Main St., Pennsburg, Pa., 
Which will be used as a store room and 
will be occupied by W. W. Geary, jewel- 
er, who is at present located in the store 
— is on the Third St. side of Realty 

all. 
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“Wake Me Up When Kirby Dies” 





How a Pioneer Wisconsin Jeweler Made Advertising Capital of 
a Well Known Phrase 


[An Editorial in the New York Sw] 


A reader of The Sun wrote in some 
time ago asking the origin of “Wake me 
up when Kirby dies!” The veteran ac- 
tor William Seymour and other members 
of the theatrical profession, answering 
the inquiry through these columns, 
agreed that the Kirby whose demise was 
thus referred to was J. Hudson Kirby, 
a celebrated tragedian of the ’40s, who 
won distinction by the excellence and in- 
tensity of his “dying scenes” in lurid 
melodramas. His popularity with audi- 
ences in a famous old Bowery theater 
was so great that many came merely to 
see the parts of the play in which he 
appeared, and, according to the stories 
of old actors, the urchins and tired 
newsboys who spent their sixpences for 
seats in the crowded gallery would sleep 
through the less exciting scenes after 
asking their comrades to wake them 
when Kirby’s last scene came. 

Kirby died in 1849 at the age of 38, 
said Mr. Seymour, his early death “due 
to excesses, then an unfortunate habit 
with many excellent actors.” It is pos- 
sible that Kirby’s name and the phrase 
celebrating his popularity as an actor 
might have been carried down to pos- 
terity merely as a stage tradition had it 
not been for another Kirby, also a pecu- 
liarly interesting and dynamic person- 
age. This man was Abner Kirby, “an 
early live wire of the Northwest” and 
the proprietor of the old Kirby House 
of Milwaukee, which seasoned travelers 
of a half century ago knew either as 
guests or through the stories and tradi- 
tions that gathered around its name and 
its owner’s. 

For these we are indebted to John R. 
Wolf of the Milwaukee Journal, who 
now, when the hotel has fallen into the 
hands of the wreckers, has dug into the 
life story of its host and added one more 
chapter to the history of the famous 
phrase. 

News came slowly from the Eastern 
seaboard to Milwaukee in the early days, 
and it was not until the ’40s that a trav- 
eler by stage brought to Abner Kirby 
the expression by which his actor name- 
sake was being made famous in New 
York. He was then proprietor of a 
jewelry store which was not returning 
the remuneration whijch he thought his 
energies deserved. He chuckled when 
he heard the phrase and, being a man 
of action with an understanding of the 
value of advertisement, he threw away 
all his printed matter and issued new, 
substituting for “Old Kirby” the phrase 
“Wake me up when Kirby dies!” which 
was afterward his business slogan. His 
store was soon crowded with the curi- 
ous, and business boomed. A Wisconsin 
historian refers to Kirby as “a product 
of the old Pine Tree State with a con- 
stitution like iron and a will to back 


it.” He was a “war Democrat” and his 
place was a rallying point for Unionists; 
tradition says that when Lincoln went 
to Milwaukee he stayed at this “Dem- 
mocrat’s hotel.” 

Kirby had an interest in every indus- 
try which he believed helpful to his city. 
He built some of the early large wooden 
craft on Lake Michigan. A son born the 
day he was anxiously awaiting a cargo 
of oak to build his first vessel was 
named Oak Kirby; another was named 
Welcome U. Kirby in view of the fact 
that being a boy he won for his father 
a heavy wager. Kirby’s first steps in 
taking charge of his hotel property were 
to change the name to the Kirby House, 
have painted in large golden letters back 
of the desk “Wake me up when Kirby 
dies!” and send out pictures of the hotel 
resting securely under the same slogan. 
The hotel rooms were not numbered; 
the largest ones were “New York,” 
“Chicago,” “Philadelphia”; others 
graded off to “Kalamazoo,” “Oshkosh,” 
and the smallest to the defeated candi- 
date’s haven, “Salt Creek.” The victim 
of remorse and too much beer was sent 
to “Hell,” and the ever-welcome bride 
and bridegroom to the ‘palatial bridal 
chamber, “Heaven.” ; 

Kirby did so much to keep Wisconsin 
alive that when he dropped off into his 
last sleep Milwaukee gave him the finest 
funeral the city had even known. 








Hold Annual Meeting 





Officers of Milwaukee District Jewelers’ Club 
Reelected and State Convention 
Plans Discussed 


-MILWAUKEE, WIs., May 12.—All offi- 
cers of the Milwaukee District Jewelers’ 
Club were reelected at the annual meet- 
ing of the organization held Tuesday at 
the Elks Club here. Officers include: 
A. C. Hentschel, president; Ervin Fuchs, 
vice-president; Sam Dalin, West Allis, 
secretary, and Thomas Platzer, treas- 
urer. 

It was announced at the meeting that 
the club’s decision with regard to the 
auction ordinance of Wisconsin will be 
mailed to every jeweler. 

A short talk was given by Lawrence 
Hoye of Watertown, Wis., on the ad- 
visability of having bookkeeping sys- 
tems in jewelry concerns and F. 
Brehley, Milwaukee retail jeweler, was 
accepted into the club. 

The rest of the meeting was taken up 
with reports from all the committees 
and officers, and a discussion of plans 
for the convention of the Wisconsin Re- 
tail Jewelers’ Association. 

The attendance prize for the May 
meeting was won by Oscar Knobla. _ 
























































































































' See 
| 
Liz, S, bh Be 
; < aE S = a 6 = , 5 
Zw 






































lll 


——————— — ee — ss —— - - — 





SOOO QS 


ee ert SS SS SS 











May 17, 1928 


THE JEWELERS’ 


CIRCULAR 


Paris Jewelry and Gown Styles 





Jeweled Ornaments Worn on Out-of-Door Garments—Metal 
Rings Used for Trimming Hats and Belts—Long Bridal 
_ Veils Call for Fine Gold Pins with Pearl Heads, 
Diadems and Tiaras 


By L. Rem, Special Correspondent 


Paris, May 2.—The most interesting 
innovation of the spring season is the 
wearing of jeweled ornaments on out- 
of-door garments. Nothing of the kind 
has been seen hitherto. Satin and silk 
mantles are fastened with silver or steel 
buckles. They are trimmed with silver 
or steel beads and jet is used for trim- 
mings, all this being an extension of 


the jewel trimmed hat and shoe mode. © 


The gown is frequently quite plain and 
made to match the lining of the rich 
cloak. A navy blue silk cloak with a 
belt, to close with a silver buckle, opens 
on a pink crepe gown, the cloak being 
lined with the same shade of crepe. 
Circular designs, down the front of the 
cloak, on the wide hanging cuffs, are 
sewn with silver beads, very tiny, while 
the wide, rectangular collar, rolled to 
hide the neck, is also sewn with silver 
beads. The neck, in this case, has a 
collarette, in 10 rows of tiny silver 
chains, with bracelets to match. The 
shoes are sewn with silver beads, with 
a shield in silver to match the buckle. 
Royal blue or gray and silver combina- 
tions are seen, while white and gold go 
well together. This is one of the in- 
dications of the return to pure metal 
ornaments, to a severity not seen for 
many years and reminiscent of the 
Middle Ages. 
* ok * 

Incrustations are seen everywhere, in 
jewelry and in millinery, in ball gowns 
and in mantles. Thick lace is laid on, 
rich embroideries break the line, with 
fluffy silks or gold or silver thread. The 
robe forms a surface, the mantle, also, 
on which ornamentation may be laid. 
For the present at least, evening or late 
afternoon robe and mantle are one, and 
the incrustation is rather on the mantle 
than the gown itself. 

* * * 


Plain or chased metal rings are used 
for hat trimming, a length of ribbon 
passing through the ring, and being 
secured by another ring. Sometimes 
five or six rings are used to compose an 
ornament, the ribbon being threaded 
through the series. Breast ornaments 
are made of three gold rings, threaded 
through with black moire. Rings are 
used for belts and frequently belts are 
made up of a succession of rings thread- 
ed with ribbon. Watch chains are some- 
times made of tiny rings, threaded 
through with ribbons, in fact they are 
seen everywhere. Rings are made of 
two circles, interlaced. Bracelets of 
course lend themselves particularly well 
to this type of unit, one interlaced with 


the other. Garters are made of beau- 
tifully chased rings, with ribbons run- 
ning through. 

* * 

Long, lace veils are being worn by 
brides again. Stretching to the ground 
in front, they trail behind the wearer. 
These veils—often heirlooms — are 
secured by diadems, more and more pop- 
ular for brides. Tiaras in flowers, ex- 
ecuted in brilliants or seed pearls also 
secure the lace veil. When a real lace 
veil is worn, the gown should be very 
simple, with long sleeves and although 
not cut high, with a very slight decollete. 
Flower caps are also seen under the veil. 
The most useful gift from an intimate 
friend to the bride-to-be is a dozen or 
more gold pins, with pearl heads. These 
are used for fastening veil and other 
items of the toilette, and, as they are 
visible, must be of fine workmanship. 

* * * 


Camelias are being worn on _ the 


shoulder and at the waist. Sometimes 
real flowers are selected but often 
artificial blooms are used. Jeweled 


safety pins should be given with the 
flower. The pin should be set with 
pearls or opals, when it is selected to 
fasten white camelias. 








Fighting Crooked Bankrupts 





National Association of Credit Men Report 
Over Two Hundred Convictions of 
Commercial Criminals in 
the Past Year 


Convictions of 208 commercial crimi- 
nals throughout the United States and 
indictments against 419 persons charged 
with business fraud were secured by the 
National Association of Credit Men in 
the past 12 months, according to the 
annual report of Samuel Ardron, Jr., 
comptroller of the association, for the 
fiscal year ended April 30. 

The report says that since the na- 
tional credit protection fund of $1,400,- 
000 was raised by the association three 
years ago, 444 commercial criminals 
have been convicted on the strength of 
evidence secured by the credit organiza- 
tion, and indictments have been re- 
turned against 1142 persons, of whom 
536 are awaiting trial. 

It says further that during the past 
12 months 640 requests for investiga- 
tions of bankruptcies were received by 
the association from business houses, 
and that in the preceding yearly period 
the number of requests was 789. 
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“The decrease in the number of cases 
investigated is significant for two rea- 
sons,” the report says. “First, a great 
many fake failure artists are being sent 
to prison; and second, other dishonest 
business men are being discouraged 
from perpetrating fraud by fear of this | 
new force in business. 

“Although the number of cases han- 
dled has diminished, the number of 
convictions secured has grown from 148 
in the 1926-27 period to 208 in the past 
year. Indictments have increased from 
405 in the former period to 419 in the 
12 months just closed. 

“It is difficult to estimate accurately 
the sum saved for business concerns by 
the forced retirement of several hundred 
active bankruptcy crooks, but it is 
reasonable to believe, in view of the 
lessening number of fraudulent failures, 
that vigorous prosecution efforts have 
prevented the loss of many millions of 
dollars.” 

Mr. Ardron points out that the cost 
of carrying on the work of the associ- 
ation’s credit protection department has 
been less than the sum recovered from 
bankrupt estates in the form of hidden 
assets. He says that in the past three 
years the association’s investigators 
have recovered and turned back to 
estates $920,000 in concealed assets. 

“Recovering assets is incidental to the 
chief objective of credit protection 
activities, which is to punish commercial 
criminals by sending them to prison,” 
he asserts. 

“One of the principal difficulties met 
in the work is the unwillingness of a 
certain type of creditor to assist in 
prosecuting a crooked bankrupt who 
may have fleeced him of thousands of 
dollars. 

“In a recent fake failure case only 
one of 117 interested creditors wanted 
to prosecute. The others hoped to re- 
cover a small part of the money owed 
them by allowing the crook to go free. 

“This practice of accepting com- 
promise settlements from _ dishonest 
bankrupts leaves the crook free to con- 
tinue his operations at the expense of 
his original victims and others, after he 
has re-established his business under a 
new disguise.” 

The report says that more than 90,000 
creditor concerns in all parts of the 
United States have been financially in- 
terested in bankruptcies investigated by 
the National Association of Credit Men. 

It is further stated that of the 208 
convictions secured in the 1927-28 
period, 113 were in the East, 82 in the 
Middle West, and 13 on the Pacific 
Coast. 








Jewelry aggregating considerable 
value was taken from Leon Konrad’s 
jewelry store, 1104 Washington St., 
Columbia, S. C., one night recently, ac- 
cording to a report made to the Colum- 
bia Police Department. Several other 
stores in Columbia were also visited dur- 
ing the week. From Mr. Konrad’s store 
the following articles were missing: 45 
rings, four watch chains, eight watches, 
nine repaired watches, one lot of 14- 
karat gold and two gold watch cases. 
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Control of Diamond Production 





Why Market Can No Longer Be Affected by New Fields or 
Diamond “Rushes” Explained by Sir Ernest Oppenheimer, 
Managing Director of the Anglo-American Corpora- 

tion, in a Recent Authorized Interview 


LONDON, May 5.—While it is a matter 
of common knowledge in the jewelry 
trade that the Diamond Control Bill, 
now in effect in the Union of South 
Africa, has resulted in diamond produc- 
tion (both alluvial and mined products) 
being absolutely controlled by the gov- 
ernment, stories still creep into the news- 
papers about quantities of diamonds 
coming on the market as the result of 
finding new fields. Although it is be- 
lieved that these stories will eventually 
disappear as the public finally realizes 
that no such conditions can now arise, 
the facts as to South African diamond 
production should be stressed, if only to 
show the absurdity of the newspaper 
stories from which the diamond trade 
has suffered. 

As one or two stories of this kind 
have appeared on the continent and in 
the United States, attention is being 
called to the very able interview with 
Sir Ernest Oppenheimer, that was pub- 
lished some time ago by a leading Ger- 
man paper, to correct some wild stories 
as to the diamond conditions in South 
Africa. The statement was a full expo- 
sition of exactly what the conditions 
are there and how production is con- 
trolled, and it also called attention to 
the fact that any serious interference 
with the diamond market in the future 
is impossible. 

This statement had the effect of set- 
tling, once and for all, many of the wild 
stories that appeared in Germany, as Sir 
Ernest Oppenheimer is known not only 
as an authority but one of the foremost 
figures in the diamond trade. He is the 
managing director of the Angola Ameri- 
can Corp., through which he controls a 
number of affiliated companies, and holds 
a similar position in the Premier (Trans- 
vaal) Diamond Mining Co., Ltd. He is 
a director of the De Beers Consolidated 
Mines, is managing director of the Con- 
solidated Diamond Mines of South 
Africa; director of the Angola Diamond 
Co., and of the African Selection Trust 
Co. (West Africa), Ltd., as well as a 
number of other concerns. In addition, 
he plays a prominent part in politics, and 
is a member of the South African Par- 
liament. Consequently, when he speaks 
on the subject of diamonds, his views are 
based on profound and expert knowl- 
edge. 

In the course of his authorized inter- 
view published some time ago in this 
German paper, Sir Ernest gave a short 
Summary of the founding of the new 
Diamond Syndicate in 1925. He showed 
how this Syndicate controlled in the first 
Place the output of the “Big Four,” viz.: 

De Beers,” “New Jagersfontein,” “Pre- 


mier,” and “Consolidated Mines of South 
West Africa”; how it had concluded 
sales agreements extending over many 
years with all these companies, and was 
keeping a watchful eye on the alluvial 
fields on the river, and on the diamond 
fields in British Guiana. In this way, 
toward the end of 1926 it found itself 
in a position to control almost the en- 











SIR ERNEST OPPENHEIMER 


tire diamond output of the world. The 
rational exploiting of the then available 


diamond supplies was brought about by . 


voluntary agreement. This enabled the 
South African Government to drop for 
the time all further legislative measures 
extending the scope of the Control Act 
of 1925. Sir Ernest then went on to say: 


THE LICHTENBURG DISTRICT NO LONGER 
A DANGER 


“The discovery in 1926 of alluvial dia- 
monds in the Lichtenburg district cre- 
ated a new situation. Some 30,000 dia- 
mond diggers rushed to the spot, pegged 
out claims, and worked them to the best 
of their ability. About five or six million 
pounds’ worth of additional diamonds 
were placed on the market in the course 
of that year. This unchecked exploita- 
tion of the new fields led to a slump in 
prices for the qualities concerned. In 
responsible circles the magnitude of this 
growing danger was quickly recognized. 
The South African Government decided 
to bring in the “Precious Stones” Bill, 
which they succeeded in getting through 
Parliament after considerable opposition. 
By this enactment they secured for them- 
selves the right of legally limiting dia- 
mond production, and actually put this 
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right into force. As the result of these 
measures production is now so regulated 
in the Lichtenburg district that danger 
no longer threatens the diamond trade 
from that quarter.” 

Responding to a question as to how the 
alluvial diamond diggers were taking the 
attitude of the Government, and if any 
opposition that they might offer would 
be likely to influence future policy, Sir 
Ernest replied that the smaller under- 
takings especially. would no doubt con- 
tinue to protest against the action of 
the Government, but that the more im- 
portant diamond digging concerns and 
syndicates fully appreciated the need for 
a rational economic policy, and in this 
matter were at one with the big com- 
panies. And he added: There is not the 
slightest likelihood in any circumstance 
of a change of policy on the part of the 
Government of South Africa. 

“But in order further to consolidate 
the situation and to safeguard them- 
selves against unforeseen occurrences, 
the companies forming the syndicate 
caused an exact geological survey of the 
Lichtenburg district to be made, and, 
acting on the advice of De. Bletz, the 
well-known geologist, have acquired a 
number of farms on which in all prob- 
ability diamonds are present. No pros- 
pecting is taking place on these farms, 
which will remain closed for the pres- 
ent. Should they ever be thrown open, 
they will naturally only be worked in a 
rational manner and in complete agree- 
ment with the general policy of the Gov- 
ernment and of the syndicate. In a word, 
the danger once threatening from the 
alluvial diamond diggers of the Lichten- 
burg district has been finally averted, 
so that any further discussion of the 
question would be but a waste of time.” 


NAMAQUALAND Is ALSO UNDER UNIFIED 
AND COMPLETE CONTROL 


Sir Ernest then passed immediately 
to the finds in Namaqualand, which, as 
will be remembered, caused sensational 
stories to be published in Europe and 
America a few months ago, saying: 

“In order to be able to judge the situ- 
ation it must be remembered that most 
of the stones found there are generally 
big ones, weighing up to 10 carats and 
more, which are greatly in demand, espe- 
cially in America. These stones are 
found in isolated pockets. The Merensky 
finds are the richest in Namaqualand, 
but the area where these stones lie is 
very limited in extent, having an aver- 
age width of about 30 ft., a length of 
3000 ft., and being comparatively shal- 
low. The most optimistic estimates state 
that there are about 600,000 carats lying 
in this area, whereas others only esti- 
mate the quantity at some 366,000 car- 
ats. In any case, it is a question of 
quantities that can be readily absorbed 
by the diamond trade. Whatever the 
reality may be, the wealth of the Nama- 
qualand diamond fields plays but a sec- 
ondary part compared with the fact that 
a systematic control of these fields has 
been assured from the very beginning. 

“All the fields to the north of Port 
Nolloth are Crown Land, and belong to 
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the State, which will certainly not devi- 
ate from the policy for which it is itself 
responsible, i.e., not to allow the supply 
to exceed the demand. All the fields to 
the south of Port Nolloth are in the 
hands of the Cape Coast Exploration 
Co., which is in close touch with the Dia- 
mond Syndicate. Finally, as far as the 
sale of the .stones is concerned, Meren- 
sky has adopted the standpoint of the 
Diamond Syndicate. Hence it may be 
said that the situation in Namaqualand 
is completely in the hands of those who 
have recognized that a rational economic 
exploitation of these minerals is the best 
policy.” 
THE FUTURE OUTLOOK 

With obvious confidence Sir Ernest 
next dealt with future developments. 
The situation has at present cleared to 
the extent that in the case of all new 
discoveries, said Sir Ernest (and inci- 
dentally it may be stated here that all 
new prospecting has been forbidden for 
the present year), the policy recognized 
by the Government of “limitation in pro- 
portion to the demand” will be systemat- 
ically carried out, so that any flooding of 
the market, such as was brought about 
by the rush to the Lichtenburg district, 
need no longer be feared. 


EuROoPE AGAIN BUYING 


“Finally comes the fact,” continued 
Sir Ernest, “that the years of inflation, 
the immediate after-effects of the war 
and the general uncertainty as to the 
economic outlook in Europe seem to be 
past. Not only has there been a cessation 
in the flow of the supplies that for some 
years after the war came steadily from 
private hands on to the market, but there 
is once more a distinct tendency for Ger- 
many and other European countries to 
become buyers with the steady further 
progress of economic recovery. Conse- 
quently, by the side of the American 
buyer, whose powers of absorption still 
remain undiminished, the European 
buyer is again to be found. Herein lies 
a further reason for being able to view 
the situation optimistically. 

“In reality,” added Sir Ernest, in con- 
cluding his interesting remarks, “I con- 
sider the situation to be an extremely 
good one, and look with complete confi- 
dence to future developments. As long 
as we hold fast to the policy of keeping 
the supply within the demand, there will 
be no cause for the slightest uneasiness.” 

NoTte.—The German correspondent to 
whom Sir Ernest Oppenheimer gave the 
above interview was Friedrich Glimpf. 








Death of Carl G. A. Strom 


TORONTO, CANADA, May 14.—The 
death of Carl G. A. Strom, a resident of 
Belleville, Ont., for over half a century, 
at the age of 84 years, occurred on May 


He was born at Stockholm, Sweden, 
and came to Canada when young. After 
living for a few years in Montreal he 
went to Belleville where he established 
a jewelry manufacturing business which 
he successfully conducted for many 
years. 
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Ask $300,000 Damages 


Richter & Phillips Co., Cincinnati, Ohio, 
Sues Hamilton Watch Co., in United 
States Court for Cutting Off 
Supply of Watches 


CINCINNATI, May 12.—A suit asking 
damages to the extent of $300,000 was 
filed in the United States District Court 
in this city by the Richter & Phillips 
Co. against the Hamilton Watch Co. of 
Lancaster, Pa., Friday. It charges that 
the watch company “monopolized” the 
sale of its product throughout the coun- 
try and that the concern has not abided 
by its agreement made in November, 
1922. The Richter & Phillips Co. says 
it spent a great deal of money in build- 
ing up a large business through adver- 
tising the watch and that this business 
has been damaged by the alleged price- 
controlling activities of the Hamilton 
company. 

It was charged that, in an attempt to 
completely control the Hamilton watch 
business, the makers of the watches “en- 
gaged in combination, conspiracy, a co- 
operative arrangement, expressed or 
implied, with numerous’ wholesalers, 
jobbers, retailers, salesmen, for the pur- 
pose of fixing prices of Hamilton 
watches.” It was charged that the Ham- 
ilton Watch Co. endeavored to so control 
the business on its watches and watch 
movements from the factory, through the 
wholesaler and retailer to the consumer. 

The Richter & Phillips Co. charges 
that on the assurance of the Hamilton 
Watch Co. to supply the watches, the 
Cincinnati firm spent large sums of 
money in advertising and establishing a 
trade in the watches during the period 
from February, 1923, to November, 1927. 

It was averred that the Hamilton 
Watch Co. has fixed prices on the 
watches and has restrained the business 
in order to prevent any person in the 
business to obtain watches who did not 
comply with the policies of business es- 
tablished by the manufacturer. 

The Richter & Phillips Co. set forth 
that the defendant company has adopted 
certain practices to restrain price cutting 
and that the “Hamilton Watch retail 
jeweler price list” contributes to this. It 
was said that only those willing to co- 
operate in every respect were supplied 
watches. ~ 

The Hamilton Watch Co. complained 
to the Cincinnati firm that they were 
not cooperating and dropped it from its 
authorized list as wholesale distributors 
of the watches, it was charged. Thereby 
the business of the Richter & Phillips 
Co. in Hamilton watches has been de- 
stroyed completely, according to the peti- 
tion. 








In answer to a long distance telephone 
query from New York, an officer of the 
Hamilton Watch Co., stated Monday that 
while the concern had heard about the 
suit in Cincinnati, it has not yet been 
served with the complaint and as it did 
not know exactly what the complaint 
was, no statement could yet be made as 
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to what the answer would be or how the 
allegations would be combated. 

It is probable that a statement may be 
made by the concern just as soon as the 
officers and attorney are made ac- 
quainted with the allegations in the 
complaint, as filed, but until these are 
known, it will be useless to discuss the 
position the company will take. 


—_ 


Committees Appointed 











Chicago Credit Jewelers’ Association Holds 
Important Monthly Business Meeting 


CHICAGO, May 12. — The regular 
monthly business meeting of the Chi- 
cago Credit Jewelers’ Association was 
held on Monday of last week. Through 
the courtesy of Louis Litt, the meeting 
was held at the Covenant Club. Fifty- 
two members attended this gathering 
and enjoyed themselves thoroughly. 

Otto A. Jaburek, attorney for the Em- 
ployers’ Association, was the principal 
speaker of the evening. His very inter- 
esting talk on “rackets” and “racket- 
eers” held everyone’s intense interest. 
The entire association owes a vote of 
thanks to Charles F. Baumrucker, presi- 
dent of the association, for obtaining 
such an excellent speaker, as he gave an 
insight of the functionings of the “rack- 
eteers.” Mr. Jaburek stressed the great 
importance of cooperation among mer- 
chants of relevant lines of business. ‘ 

Charles LaFleur of L. Basch & Co., 
spoke on “Credits and Collections,” in- 
stilling new and unique ideas into the 
members to handle this difficult and most 
important department. 

The following committee members 
were appointed by the committee on com- 
mittees: 

Membership: Arthur Olson, chair- 
man; J. Goldberg, Sam Schmidt, C. Gen- 
dron, M. Z. Holland, A. Hammerberg, 
Mr. Turner and S. J. Freedman. 

Welfare: William Renich, chairman; 
Charles LaFleur, Clarence Olson, A. E. 
Newmark, William Nieder. 

Publicity: George A. Arbogast, chair- 
man; Alfred Van Valkenburgh and J. 
Goldberg, L. Basch & Co. 

Entertainment: Louis Litt, chairman; 
Hugo Oppenheimer, Mr. Kosinski, Ed- 
ward Alberti, Mr. Teemueller and M. J. 
Harris. 

The committee on committees was con- 
gratulated for selecting such a live 
bunch of men as chairmen and members 
of the above mentioned committees. The 
entire association looks forward with 
great anticipation to activities and re- 
sults from the work of these committees. 

The annual meeting and election of 
officers will be held on June 4. The time 
and place will be announced at a future 
date. 








The United States Court of Customs 
Appeals at Washington, D. C., has 
affirmed judgment of the Customs Court 
overruling the protest of J. Benitez 
Cintes against the imposition of addi- 
tional duties for undervaluation of 
pieces of old silverware imported from 
Spain. 
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Chamber of Commerce of the U. S. 





Sixteenth Annual Meeting Held at Washington, D. C., May 7th 
to 11th, New Officers Chosen and Many Resolutions 
Adopted 


WASHINGTON, D. C., May 11.—Before 
ending its 16th annual meeting today 
the Chamber of Commerce of the United 
States, which has been in session here 
all week, elected as president William 
Butterworth of Moline, IIll., president 
of Deere & Co., to succeed Lewis B. 
Pierson of New York. 

Joseph H. Defress, a lawyer and busi- 
ness man of Chicago, was elected chair- 
man of the board of the chamber. He 
succeeds Judge Edwin B. Parker, who 
declined reelection because of the prob- 
ability that service as arbiter under the 
War Claims act and other duties would 
take all of his time. 

The other officers chosen were: 

Vice-President Eastern Division, Al- 
fred J. Brosseau of New York, presi- 
dent of Mack Trucks, Inc. 

Vice-President South Central Divi- 
sion, Robert R. Ellis of Memphis, presi- 
dent of the Hessig-Ellis Drug Co. 

Vice-President, North Central Divi- 
sion, Robert P. Lamont of Chicago, 
president of the American Steel Foun- 
dries. 

Vice-President, Western Division— 
Paul Shoup of San Francisco, executive 
vice-president of the Southern Pacific Co. 

The convention reelected Frederick J. 
Haynes of Detroit, chairman of the 
Dodge Motor Co., as a director over 
Edwin W. Wells of East Liverpool, Ohio, 
of the Homer Laughlin China Co. 


MANY SUBJECTS ACTED UPON 


The convention adopted a series of 
resolutions setting forth a national 
“platform” of business principles to 
which it pledged its support. 

Reduction of the corporation income 
tax to not more than 10 per cent, elimi- 
nation of war excise taxes “on particu- 
lar businesses” and repeal of the estate 
tax were advocated in one resolution 
adopted by the chamber, with the de- 
celaration that “despite continued large 
surpluses certain taxes levied for war 
purposes are still an unnecessary burden 
on the American public.” 

The chamber indorsed the position 
taken by Professor Thomas S. Adams, 
who attacked the Treasury policy of 
having large surpluses, reaffirming also 
a former declaration that “a proper 
fiscal policy requires that Federal Re- 
venue and expenditures should substan- 
tially balance.” 

The work of the joint Congressional 
Tax Committee was indorsed. 

The problem of local taxation because 
of “the large and rapidly increasing 
volume of State and local taxes,” was 
responsible for a declaration supporting 
continued work by the more than 500 
organizations of business men formed 
throughout the country to seek a solu- 
tion of the problem. 


A resolution was adopted which says: 
“It is essential that our Government 
should scrupulously refrain from enter- 
ing any of the fields of transporta- 
tion, communication, industry or com- 
merce, or any phase of business, when it 
can be successfully undertaken and con- 
ducted in the public interest by private 
enterprise.” 

The chamber condemned proposed 
legislation limiting the functions of the 
courts and opposition was expressed to 
any new merchant marine building pro- 
gram. 

The chamber declared in favor of 
allowing the Secretary of War to place 
“educational” orders for equipment, 
munitions and accessories with indus- 
tries “in order that industrial enterprise 
may in times of peace become familiar 
with munitions manufacture and be pre- 
pared to do its part in war production.” 

Legislation permitting the formation 
of import associations like the Webb- 
Pomerene act, providing for export as- 
sociations, was favored. 

Other resolutions declared in favor of 
manufacturers exchanging information 
relative to true costs of production and 
distribution, adequate appropriations in 
geological survey and for the Bureau of 
Mines to utilize new methods to discover 
hidden deposits of minerals, uniform 
State Jegislation for aviation and inter- 
national conferences, adiustment of 
postal rates ‘‘on a basis which will allow 
unhampered use of postal facilities.” a 
census of distribution, adoption of The 
Hague rules for bills of lading, and 
commercial arbitration. 

In opening the convention proceedings 
on Monday, Retiring President Lewis E. 
Pierson reiterated the proposal set forth 
by that body some months ago for a re- 
duction of the corporation income tax. 
Declaring that taxes of all kinds— 
national, State and local—amounted to 
$11,000,000.000 a year, he said that the 
extravagant spending of funds raised by 
taxation constituted a burden which 
must be reckoned with as a factor de- 
trimental to national prosperity. 

Chairman Edwin B. Parker of the 
chamber’s board of directors urged that 
business organizations should not recog- 
nize or admit to their ranks men who 
act upon unethical principles and violate 
the fundamental canons on which sound 
business rests. Dr. Julius Klein. direc- 
tor of the Bureau of Foreign and Domes- 
tic Commerce, said that the day of 
integrated mass effort as a counterpart 
of mass production is clearlv at hand, 
and that the business community should, 
as a matter of sound defensive as well 
as of offensive tactics, study the new 
development of consolidations and 
cartels abroad. 

E. C. Sams of New York city noted 
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the fact that several States have passed 
legislation prohibiting chain stores, and 
that in two States such laws have been 
declared unconstitutional. He expected 
that similar legislation will be urged for 
passage in other jurisdictions. 

Prof. T. S. Adams of Yale, speaking 
before the finance group of the cham- 
ber, approved the proposal of that body 
for the reduction of the corporation in- 
come tax to 10 per cent. He advised 
that surplus revenues be distributed to 
the taxpayers by revisions of revenue 
laws. Governor Roy A. Young of the 
Federal Reserve Board. explained the 
functions of that body and the advan- 
tages the country had derived from 
them, and appealed to his hearers and 
through them to the people of the coun- 
try to study the Federal Reserve System, 
and see that it shall not be destroyed or 
impaired by ill-considered legislation. 

Julius H. Barnes criticized the Mc- 
Nary-Haugen bill, and approved Presi- 
dent Coolidge’s veto of the similar meas- 
ure last year. Silas H. Strawn said 
that the age of the big unit has only 
just begun, and that in the future the 
problem of legislators should be not how 
combinations of capital and labor may 
be destroyed, but how they should be 
regulated and controlled, so as best to 
serve the people. J. H. Puelicher, chair- 
man of the board of the American Bank- 
ers’ Association Educational Foundation, 
advised that, while men are achieving 
business success in its lower stages, they 
should also engage in public services 
in minor capacities, so that when they 
reach the top in business they will also 
be trained and fitted to render service 
at the top in public life. A resolution 
was adopted declaring that chief among 
the collective responsibilities of Ameri- 
can business was that of purging itself 
of all those who indulge in commercial 
and political corruption. 

The convention was attended by many 
representatives of the jewelry trade, 
among the most prominent present 
being Conrad J. Brotherly, president of 
the A. N. R. J. A., and Meyer D. Roth- 
schild, National Councillor of the Na- 
tional Jewelers’ Board of Trade. 








Two Suspects Arrested by Detroit 
Police Following Theft of $50,000 
in Gems from New York 
Salesman 


DETROIT, MICH., May 12.—Two alleged 
gunmen have been placed under arrest 
in this city as suspects in the recent 
Capitol Theater building abduction, in 
which Philip Woolf, New York jewelry 
salesman, lost $50,000 in gems. They 
were taken in custody by two Detroit 
detectives. 

Pictures of the arrested suspects are 
to be sent to Mr. Woolf in New York 
for possible identification, while wit- 
nesses of the Broadway Ave. battle be- 
tween the jewelry salesman and the 
thugs also will be asked to view them. 

Daniel Estle Carter, 78, former Lara- 
mie, Wyo., jeweler, died at his Denver 


home, May 6. 
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Hold Spring Meeting 





Members of St. Louis Retail Jewelry Trade 
Hear Address and Discuss Advertising 
Plans at Dinner at City Club 


St. Louis, May 12.—The regular 
spring season dinner and meeting of the 
members’ of the local retail jewelry trade 
was held Wednesday evening, May 2, 
at the new City Club. Covers were laid 
for about 60 guests, including also some 
representatives of the wholesale end of 
the local jewelry trade. 

Leo J. Vogt, president of the Hess & 
Culbertson Jewelry Co., and a member of 
the organization, had charge of the de- 
tails of the meeting, having been named 
for the occasion by President Oliver Selle 
of the association to preside and handle 
the affair. 

After enjoying a fine course dinner the 
meeting was called to order by Mr. Vogt, 
who expressed his pleasure at the pres- 
ence of so many of the trade and bespoke 
from them the interest and support of 
the organization in its work, that would 
insure the success of anything that was 
done to help their business, by its offi- 
cers. 

In his set speech he talked on the theme 
of how the members could best improve 
their business and had some interesting 
statistics to show that the retail jewelry 
business had many superior advantages, 
which lent themselves to making it a 
prosperous and successful business, if 
its members studied it and applied them- 
selves to its problems in their own indi- 
vidual stores. His speech was full of 
interesting ideas and facts that created 
interest and attracted close attention, 
and following his remarks some time was 
spent in a round table discussion in 
which questions were asked and a num- 
ber of members made brief remarks. 

Following this part of the meeting’s 
program, President Oliver Selle then out- 
lined plans for the organization to con- 
tinue its billboard advertising again next 
fall. The success of the last year’s cam- 
paign is expected to make the members 
more inclined than ever to support this 
advertising plan. President Selle out- 
lined a tentative plan for the considera- 
tion of the members. This includes the 
raising of more money than last year, a 
minimum of $10,000 being the suggested 
goal this year. This will permit of the 
buying of more billboard space and, as 
he suggests, the campaign will be in- 
creased a month, with the boards up for 
four months instead of three. This would 
give the local dealers publicity during 
the last four months of the year be- 
ginning with October and culminating 
with December, and a drive for Christ- 
mas buying of jewelry. 

In addition he submitted some sam- 
ples of the proposed boards, in minia- 
ture, for the inspection of the dealers 
and asked for any suggestions and ad- 
vice as to the best means of making the 
1928 fall advertising campaign a great 
success. Further information will be fur- 
nished the members and in due time the 
subscription lists will be circulated in 
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ample time to make up a working budget 
for the new season. In the meantime 
more work will be done on the copy and 
samples of some of the boards will be 
prepared vefore the final decision as to 
their number and copy is determined on. 








Watch Trademark Denied 





Assistant Patent Commissioner Refuses 
Registration of Word “Longia” as too 
Similar to the Mark “Longines” 


WASHINGTON, D. C., May 12.—The op- 
position of Fabrique des Longines Fran- 
cillon & Co., of St. Imier, Switzerland, 
to registration by O. Maire, Inc., of 
New York City, of the word “Longia” 
as a trade-mark for watches has been 
upheld by M. J. Moore, Assistant Com- 
missioner of Patents. Ina _ decision 
affirming that of the examiner of inter- 
ferences, Assistant Commissioner Moore 
declared that the Maire corporation’s 
mark so nearly resembles “Longines,” 
the opposer’s trade-mark, both in ap- 
pearance and sound, that it would be 
likely to cause confusion or to deceive 
purchasers. Even if the slight differ- 
ence should be observed, the Maire 
company’s mark would be likely to be 
regarded as a mere variant of the trade- 
mark of the Longines company, the As- 
sistant Commissioner held. 

“It appears that the opposer adopted 
and used its trade-mark ‘Longines’ 
prior to the adoption and use by the 
applicant of its trade-mark ‘Longia’; 
that the applicant’s merchandise and 
the opposer’s merchandise have the same 
descriptive properties; and that the op- 
poser has spent large sums of money, 
viz., upwards of $500,000, in advertising 
its trade-mark and the goods to which 
it is appropriated, and has built up and 
still retains a very valuable equity in 
its trade-mark and the good-will of the 
business in which the mark is and has 
been used. 

“The sole remaining question for con- 
sideration is whether the two marks so 
nearly resemble each other as to be 
likely to cause confusion or mistake in 
the mind of the public or to deceive 
purchasers. 

“It is stipulated that the two pro- 
nunciations of the word Longines are 
‘Lon-Jeens’ and ‘Longeen,’ respectively, 
while one pronounciation of the word 
Longia is ‘Lon-Jee-A.’ 

“T am of the opinion that the two 
marks so nearly resemble each other as 
to be likely to cause confusion or mistake 
in the mind of the public or to deceive 
purchasers when concurrently appro- 
priated to goods of the same descriptive 
properties. 

“A comparison of the two marks 
shows that they are identical both as to 
appearance and sound with respect to 
the first and major part or the words 
constituting the marks, viz., Longi. 
They differ only with respect to the 
endings of the two words, the one end- 
ing with A, and the other with NES. 
It is believed that this slight difference 
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would not be observed and carried in the 
mind of the average member of the pur- 
chasing public; but should the difference 
be observed and remembered the appli- 
cant’s mark would be likely to be re- 
garded as a mere variant of the op- 
poser’s mark. 

“The principles applied by the Court 
of Appeals of the District of Columbia 
in Guggenheim v. Cantrell & Cochrane 
are applicable to the instant case, and in 
view thereof registration of the appli- 
cant’s mark must be refused.” 








To Hold Joint Meeting 





Committee Representing Cincinnati Whole- 
sale and Retail Jewelers to Arrange for 
Discussion of Local Conditions 


CINCINNATI, OHIO, May 14.—A com- 
mittee of retail jewelers consisting of 
Lawrence Herschede, Fred Pieper, Cov- 
ington, Ky., Gustave Schneider, George 
H. Newstedt and Louis F. E. Hummel, 
will meet with a committee of the Cin- 
cinnati Wholesale Jewelers’ and Manu- 
facturers’ Association at the Chamber 
of Commerce, Wednesday noon. The 
retail committee was appointed by Mr. 
Newstedt, president of the Retail 
Jewelers Association, and members of it 
will hold a joint session with a com- 
mittee of wholesalers in an effort to 
establish better relations between the 
factions in Greater Cincinnati. Harry 
Stegeman of the Wadsworth Watch Case 
Co. is chairman of the Wholesale com- 
mittee but in his absence Arno Dorst has 
been acting for him. 

The two groups will endeavor to lay 
out a plan upon which a combined meet- 
ing of both associations can be held in 
this city. A joint meeting has been 
sought to bring the retail dealer and 
wholesaler together to see whether more 
amicable relations could not be estab- 
lished between the two. The matter 
came up at the April meeting of the 
Wholesale Association when President 
William Oskamp appointed a committee 
of five to act for that body. George H. 
Newstedt followed with the appoint- 
ment of his committee and the two will 
get together for a joint session of all 
members of each organization. 

Relations between the retail store and 
wholesale house in Cincinnati have been 
strained and in difficulties for a long 
time. It is a known fact that retailers 
buy an exceedingly low percentage of 
goods from wholesalers in Cincinnati 
because of the assertion that some of 
the wholesale houses do a retail busi- 
ness. Whatever differences exist will be 
aired at the contemplated general meet- 
ing which probably will be held Thurs- 
day evening, May 31. ; 

The joint meeting is of such impor- 
tance that the time for the annual out- 
ing of the wholesalers association has 
been held up pending the settlement of 
the session. It had been intended to 
hold the outing Friday, June 1, but the 
committee will hold up its schedule until 
the other situation is cleared up. 
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Henry Ford Gets Old Engine 





Steam Power Plant of Bowen Building. 
Providence, to Go to Museum of 
Americana at Dearborn, Mich. 


PROVIDENCE, R. I., May 12.—Function- 
ing faultlessly for almost 86 years, the 
old steam power plant in the Bowen 
building at the corner of Page and 
Friendship Sts., this city, has been sold 
to Henry Ford, the automobile magnate 
of Detroit, Mich., who will place it in his 
museum of Americana at Dearborn, 
Mich., it became known today. 

The engine, believed to have been one 
of the first stationary steam plants ever 
used for manufacturing purposes in this 
city, was built in Providence in 1842 by 
the Nightingale & Barstow Machine Co. 
and shortly afterward was set up in the 
basement of what was then the Richard- 
son & Hicks building, the first building 
erected in this city to be devoted exclu- 
sively to manufacturing jewelry pur- 
poses and generally conceded to have 
been the first for a similar purpose 
anywhere in this country. 

Originally designed and built for use 
in a mine in South America, it was pur- 
chased by pioneer jewelry manufactur- 
ers here and, until about a month ago, 
was the only source of power for the 
many types of machinery used in the 
numerous manufacturing jewelry and 
allied plants that were occupants of the 
old building. The engine, when com- 
pleted, was found to be too large to 
admit of its being hauled by mule team 
from a South American seaport to its 
destination at a mine several hundred 
miles inland. 

It was decided shortly after its com- 
pletion to set the engine up in the Rich- 
ardson & Hicks building to operate the 
manufacturing jewelry plants therein. 
Engineers throughout New England and 
from many other sections of the coun- 
try visited Providence to witness the en- 
gine in operation. The large flywheel, 
12 feet in diameter, belted to machinery 
shafts throughout the entire five-story 
brick building, worked without a slip, 
the only parts ever requiring replace- 
ment being three cylinders. The bed of 
the engine was considered as being the 
most skilfully designed of any on the 
market. The engine itself measured 12 
by 22 feet. 

The water used in the making of steam 
for the engine was secured from a foun- 
tain on Clifford St. and was conveyed to 
the boilers the entire distance through 
wooden pipes until the introduction of 
the present Pawtuxet water system some 
40 years later. 

Joseph E. Kelly of 212 Lockwood St., 
who is engineer at the Ostby & Barton 
Co.’s manufacturing jewelry plant, 118 
Richmond St., was in charge of the old 
engine for 17 years. Mr. Kelly, who is 
widely known as the inventor of the 
Kelly forced draft system, recalled the 
history of the old engine this afternoon 
and, during his reminiscences, declared 
that never before or since was “ever 
such an excellent piece of machinery 
built.” 
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The engine was purchased from Lewis 
and Harry Shatkin of this city, owners 
of the Bowen building, by Shaw Crane 
Putnam Machinery Co., Inc., of Fitch- 
burg, Mass., and sold by that company 
to Henry Ford, according to a statement 
given out today by the building owners. 

In order to dismantle and ship the 
engine it was necessary to take it out 
of the building in sections. The flywheel 
was so large that it could be taken from 
the basement only after a part of the 
wall had been taken down. The engine 
has been crated and shipped by John M. 
Anderson Co., Providence truckers. 








Illinois Convention 





Complete Program of the Three Days’ 
Session to Be Held by the State Retail 
Jewelers’ Association at Chicago, 

May 21 to 23 


CHICAGO, ILL., May. 12.—Extensive 
plans are now under way in making the 
21st annual convention of the Illinois 
Retail Jewelers’ Association the most out- 
standing affair ever held by the organi- 
zation. Committees have held special 
meetings to discuss the plans and have 
arranged the following program to take 
care of the three days convention. 


PROGRAM 


SuNDAY, May 20 


7.30 p. m.—Reception by Chicago jewelers at 
Illinois headquarters, mezzanine floor, 
Sherman House. 


Monpay, May 21 


9.30 a. m.—Registration of members and vis- 
itors and distribution of badges at con- 
vention headquarters, Hotel Sherman. 

10.15 — Meeting called to order by president, 
David C. Nelson. 

Address of welcome by William D. 
Saltiel, representing the Hon. William 
Hale Thompson, Mayor of Chicago. 

Response by Bernard J. Hagamann, 
past president of Illinois Retail Jewelers 
Association. 

10.45 — Report of officers. 

President Nelson’s report of previous 
year. 

Recommendations for ensuing year. 

Report of Secretary-Treasurer Her- 
man C. Stern. 

11.15 — Appointment of committees. 

Resolution, nominating, membership 
and auditing. 

12.00 — Adjourn for lunch. 

Ladies meet in lobby for luncheon and 
cards at Edgewater Beach Hotel. 

1.15 p.m.—Convention called to order by 
President Nelson. 

1.30 — Report of delegates to national con- 
vention. 

1.45 — Discussion and question box. 

2.45 — Address by John D. Gorby, assistant 
to president of Congress Trust & Sav- 
ings Bank. 

Subject, “How to Sell Your Goods.” 

3.80 — Ralph Roessler, regional vice-presi- 
dent of the American National Retail 
Jewelers Association. 

4.10 — Adjourn. 


MonpDay NIGHT 
8.00 — Theater party, Palace Theater. 
TUESDAY, May 22 


9.30 a. m. sharp—Convention called to order. 
10.00 — Address by representative of whole- 
salers. 
10.45 — Adjourn. 
Meet in lobby for Evergreen Golf 
Club for lunch, golf, cards, dinner, music 
and dancing and awarding of prizes. 


WEDNESDAY, May 23 


9.30 — Convention called to order. 
10.00 — Address, Flint Grinnell, secretary of 
Chicago Better Business Bureau. i 
Subject, “The Jeweler and Misleading 
Advertising.” 
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10.30 — Report of committees. 
Resolutions, nominating, membership 
and auditing. 
Installation of officers. 
Selection of delegates to national con- 
vention. 
Selection of next meeting place. 
12.00 — Adjourn for lunch. 
Visit to wholesale house in charge of 
committee. 
7.00 p.m.—Banquet, dance and entertain- 
ment, Hotel Sherman, as guests of the 
wholesale jewelers. 








Fifty Years of Service 





Toolmaker of R. F. Simmons Co. Honored 
on Completion of Half Century with 
This Concern 


ATTLEBORO, MaAss., May 12.—Last 
Thursday marked the completion of fifty 
years’ service for the R. F. Simmons Co. 
by William H. Marshall, more familiarly 
known as “Billy,” of Attleboro Falls, 
and in recognition of this he was feted 
at the shop that afternoon. 

In addition to receiving the congratu- 
lations and well wishes of his shopmates, 
he was the recipient of two gifts—one 
from his fellow workers and the other 
given him by the firm, and he was forced 
to make a short speech, which, he said, 
was one of the hardest bits of work he 
has done during the whole half century 
that he has been in the employ of the 
Simmons company. 

Mr. Marshall is a toolmaker by trade 
and is considered one of the most expert 
in the production of tools for jewelers’ 
use in this vicinity. He entered the em- 
ploy of the Simmons concern on May 10, 
1878, and has earned and enjoyed ever 
since that time an enviable reputation 
for faithfulness and efficiency. 

His presentation from the firm was a 
handsome gold watch by Harold E. Sweet 
in behalf of the concern. Mr. Marshall, 
who resides at 296 Mount Hope St., 
Attleboro Falls, thus joins a select group 
of workers at the Simmons establish- 
ment, including Joseph L. Sweet, senior 
partner and founder of the business; 
George Derk and Oscar Herring, all of 
whom have been with the firm for more 
than half a century. 








Appraisal of Assets of Meyer G. 
Aaron, Auburn, N. Y., Filed in 
United States District Court at 
Utica 


Utica, N. Y., May 12.—The official 
appraisal of the assets of Meyer G. 
Aaron, bankrupt jeweler of Auburn, 
filed in United States District Court 
here today puts the value of the assets 
at $3,736, after making reductions for 
uncollectible accounts and depreciation. 

T. Eugene Hitchcock, Charles H. 
Howe and William J. Doyle, Jr., were 
appointed by the court to make an 
estimate of the assets available for ex- 
penses and the creditors. 

Accounts of $3,440 are valued at only 
$1,313, fixtures of $2,113 at $1,005, and 
merchandise of $1,917 is valued at 
$1,417. 
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Sent to Prison 





Fraudulent Check Passer Must Serve from 

One Year and Three Months to Two 

Years and Six Months in 
Sing Sing 

Pleading guilty to a charge of grand 
jarceny in the second degree, Vernon 
Berrick was sentenced on Wednesday of 
last week by Judge Levine in the Court 
of General Sessions, New York, to serve 
from one year and three months to two 
years and six months in Sing Sing 
Prison. Berrick was arrested last March 
on the complaint of A. Trapini, jeweler, 
93 Nassau St., New York, who accepted 
a fraudulent check in payment for a 
loose diamond. 

Through the efforts of the Jewelers 
National Crime Committee it was dis- 
covered that Berrick had swindled other 
concerns in the trade. When Berrick 
was brought up for sentence, Richard C. 
Murphy, counsel for the crime commit- 
te, was on hand to represent the 
jewelry trade. 

When Berrick was arraigned for 
pleading last March he pleaded not 
guilty. Later, however, the prisoner 
withdrew his plea and entered one of 
guilty. 

The man was arrested last March by 
Detective Doyle of the Fifth Ave. squad. 
He claimed Berrick usually pursued the 
same methods in swindling his victims 
and that he would get the name of some 
prominent member of the trade in which 
he chose to operate and then go to some 
concern, stating that he had been sent 
by this prominent man. He would then 
remark that he wanted to surprise his 
wife with a gift and would either get 
the merchandise on approval or pay for 
it with a fraudulent check. He also 
claimed to be a past master of a promi- 
nent fraternal organization. At the ad- 
dress he gave to a fur concern, which 
he swindled, Berrick’s wife stated that 
she had not seen her husband for two 
years. 








Itinerant Watch Peddler Swindles 
Many in Providence 


PROVDENCE, R. I., May 12.—A finan- 
cial wizard entered unofficially into the 
business life of down-town Providence 
during the noon hour yesterday and 
made money at the rate of more than $2 
per minute. He did not work very long, 
however, and several persons with whom 
he did business were deprived of his com- 
pany before they wished to break off the 
acquaintanceship. 

The man sold watches on the side- 
walk of Westminster St. He sold them 
for 25 cents each. He sold 50 watches. 
He worked five minutes. He took in 
$12.50. Figuring at the convenient rate 
of $2 per minute, the man proved him- 
self to be capable of earning $120 per 
hour, $960 in an eight-hour day, $5,760 
in a six-day week, or $288,000 in a year, 
allowing him two weeks’ vacation in the 
summer months. 

The man was an itinerant peddler and, 
of course, the watches aren’t any good, 
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and that makes the pursuit of his career 
a little precarious for the gentleman. 
For instance, he might be selling his last 
watch of a batch of fifty and ready to 
move on, when some one to whom he 
had sold a watch a few minutes before 
might detect the fact that, although the 
watch ticked, the hands never moved. 
That might happen. In fact it did hap- 
pen yesterday, and the financial wizard 
had to run through an-alley in order 
to make his escape from an irate pur- 
chaser. That is not at all the conduct 
expected of a $288,000 a year man. But 
it must be admitted that even a $288,000 
a year man doesn’t like to get arrested. 
Hence his hurried exit. 

The people who helped the wizard to 
make his prospective annual stipend of 
$288,000 during five minutes of the cur- 
rent year are all feeling pretty disgusted 
with the whole business. Inspection of the 
watches revealed that they each contain 
one wheel and a spring. Numerous com- 
plaints have been made at police head- 
quarters, but it is understood that when 
the wizard folded his tent and closed 
up his business and went away, he went 
far from the reach of the arm of the 
local law. 


Diamond Shop Robbed 


Bandits Hold Up Kansas City, Kan., Estab- 
lishment and Escape in a Stolen 
Automobile 


Kansas City, Mo., May 10.—Dia- 
monds and jewelry, valued at about 
$17.000. were seized by five bandits in a 
daylight raid on the Helzberg’s Diamond 
Shop, 612 Minnesota Ave., Kansas City, 
Kan., the morning of May 3. Twelve 
clerks and the manager, B. H. Dean, 
were forced to lie on the floor while 
three of the robbers searched cases for 
the more valuable articles of jewelry. 
The robbery occurred at about 9 o’clock, 
shortly after the shop had been opened 
for the day’s business. 

Clerks were arranging the wares for 
the day’s sales when three men entered 
and called for Mr. Dean. When there 
was no response they produced revolvers 
and ordered everyone to lie down. While 
the robbery was in progress, Dr. Elmer 
C. Burdick, optician, entered the show- 
room from the second floor. One of the 
bandits pressed a gun to his back and 
ordered him to the back of the store. 

At the safe, which Mr. Dean said con- 
tained unset diamonds of much greater 
value than the loot obtained by the 
bandits. Dr. Burdick told his guard that 
he was the optician and knew nothing 
about the safe’s combination. Unable to 
gain access to the safe, the bandits 
scooped up the best jewelry they could 
find, which included diamond rings and 
a number of expensive watches. 

OD. C. Burk, of the watch repair de- 
partment, who was working on the sec- 
ond floor of the shop, turned in an alarm 
to police headquarters, about two blocks 
distant from the shop. A motor cycle 
policeman who responded was met at 
the door by the bandits as they were 
making for their car. The patrolman 
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was relieved of his revolver and told to 
hold up his hands. As the car sped 
away detectives arrived and went in 
pursuit of the bandits, who went down 
Minnesota Ave. at full speed, and were 
soon lost to sight. 

An hour later the bandit car was 
found abandoned at the south end of the 
James St. viaduct. A Missouri State li- 
cense plate, found under the seat of the 
automobile, identified it as the property 
of W. E. Franklin, Kansas City, Mo., 
from whom the car had been stolen in a 
garage holdup the day before. The 
Kansas State license plate used by the 
bandits was stolen a week before, accord- 
ing to the police records, from a coupe 
belonging to an ice cream company in 
Kansas City, Kan. 

Mr. Dean, manager of the Helzberg 
shop, said that the loss of diamonds and 
jewelry was covered by insurance. 








Los Angeles Manufacturing and 
Wholesale Jewelers Attend Meet- 
ing of Jewelers Artcraft 
Association 


Los ANGELES, CAL., May 12.—Thirty- 
six leading manufacturing and whole- 
sale jewelers of Los Angeles, comprising 
a portion of the members of the Jewel- 
ers Artcraft Association, attended the 
bimonthly meeting of that organization 
last week. There was much interest man- 
ifested in the talk by President James 
A. Apfel, who exhorted the members to 
do all in their power to better ‘the craft 
by clinging to business tenets and prin- 
ciples. He illustrated by example what 
can be accomplished when adherents to 
a cause make up their minds to promote 
a proper spirit in any line or vocation. 
He urged especially the “get-together” 
spirit. 

_ President Apfel presided at initiatory 
rites when Louis Andreni, of Andreni & 
Smith, and Mr. Smith were inducted into 
membership. Following the rites, there 
was a sumptuous banquet at the Com- 
mercial Club, where the meeting was 
held. There was dancing and singing by 
professional talent. The newly elected 
member, Louis Andreni, acted as master 
of ceremonies and kept his auditors in 
laughter by his witty quips and bon mots, 
and each of the 36 members present 
voted that a more instructive and enter- 
taining meeting had never been held by 
the organization. 

Among those present were seen: James 
Apfel, Louis Andreni, Garr Smith, J. 
Kaplan, Ernest Kaplan, David F. Nelson, 
J. Rosenkranz, Moody Bros., Clarence 


-Sibert, Mr. Walters and others. 








Fleisher & Albert, one of the largest 
jewelry houses in El Paso, Tex., have 
dissolved partnership, Mr. Gilbert hav- 
ing taken over the store and good will 
of the business, will conduct the business 
in the future. Mr. Gilbert says that 
conditions look good to him and he be- 
lieves that the building boom now on in 
the Texas border city will bring in a 
large number of new citizens and new 
industries. 
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Gems of Fascination 


An extensive line of 
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The growing demand 
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is merely a natural trib- 
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Pioneer Jeweler Dead 





Philip Horr, Aurora, Ind., Passes on at 
Deaconess Hospital, Cincinnati, After 
a Lingering Illness 


CINCINNATI, OHIO, May 12.—Philip 
Horr, 74, pioneer jewelry dealer at Au- 
rora, Ind., died at the Deaconess hos- 
pital in this city, Sunday, after a linger- 
ing illness. 

He started one of the first jewelry 
establishments in the settlement about 
95 miles from Cincinnati many years 
ago and became one of the town’s lead- 
ing citizens. He was widely known 
throughout the jewelry trade and was 
also prominent in banking circles as he 
was president of one of the Aurora 
banks. 

Funeral services were conducted at 
the Evangelical Protestant Church in 
Aurora, Wednesday afternoon, with 
burial in the River View Cemetery fol- 
lowing. 

Mr. Horr is survived by his widow. 
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A Business Meeting 





Convention of the National Wholesale 
Jewelers’ Association at Indianapolis 
June 4 and 5 to Be Devoted to 
Topics of Vital Interest to 

, Members 


PHILADELPHIA, PA., May 16.—When 
members of the National Wholesale 
Jewelers Association gather at Indian- 
apolis for their annual convention June 
4 and 5 they will find their executive 
officials have made plans for a gathering 
with business predominating, rather than 
the customary convention entertainment. 
The fact that a number of problems af- 
fecting every wholesaler, with reactions 
also on the manufacturer and retailer, 
have become so pressing that an early 
solution is imperative, are to be taken up 
and also that the convention is only a 
two-day one, resulted in the decision to 
subordinate entertainment to business. 
As a result the program will be the 
“meatiest” ever arranged for a gather- 
ing of wholesale jewelers. Problems of 
vital interest to every member will be 
discussed by wholesalers and, with the 
exception of one address by a prominent 
banker, the convention speakers will all 
be jewelers. The general idea is that 
problems in any industry can be solved 
by those in that industry better than by 
an outsider, no matter how gifted the 
latter may be. 

The fact that business is to predomi- 
nate at the sessions does not mean the 
convention will lack entertainment fea- 
tures. While forenoons and afternoons 
of both days will be devoted wholly to 
the discussions, the annual dinner will be 
held on either Monday or Tuesday eve- 
ning and entertainments are being ar- 
ranged for the wives and other relatives 
of the members. Other entertainment 
features are planned for the evenings 
SO no one will lack for the lighter events 
of convention days. 

One of the most important features 
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of the business gessions will be the series 
of five-minute talks on pressing problems 
of the industry which are planned to 
start on Monday forenoon after the open- 
ing formalities have been gone through. 
Five leaders in the trade have accepted 
invitations to give five-minute talks on 
five of these problems, and it is expected 
these will follow an address by a promi- 
nent western banker. 

Other features of the program are 
being worked out and are expected to be 
completed soon. A preliminary survey 
among the membership, conducted by 
both President Peterson and the exec- 
utive officers here indicates that the at- 
tendance will be larger than at any con- 
vention within recent years and that in- 
terest among the members is at high 
pitch. 








Attempted Robbery Fails 





Night Watchman Foils Burglars Who Tried 
to Obtain Valuable Antique Silver 
from Rosenbach Galleries 


PHILADELPHIA, PA., May 16.—A dar- 
ing attempt to loot the famous Rosenbach 
galleries, 1320 Walnut St., was foiled by 
the night watchman, Charles Sarni, who 
sent several bullets at the burglars and 
believes he wounded one or more of the 
gang. Silver, antique pieces, valued at 
fully $10.000, which had been packed up 
by the thieves, was abandoned by them 
in their flight. 

The burglars, who evidently know the 
value of silver antiques, had selected 
only the most valuable pieces, many of 
them of added historical value, and had 
packed them hastily in eight canvas bags. 
These had been placed close to the side 
window through which they had forced 
entrance after climbing over roofs to 
the Rosenbach building. They also aban- 
doned two black masks, a jimmy and a 
screwdriver, as well as a box of cart- 
ridges. Police say they must have been 
at work several hours before they were 
discovered by the watchman. 

Sarni was making his rounds on the 
first floor at 2 a.m., when he saw a light 
reflected from the skylight to a mirror. 
At first he thought it was a flash of 
lightning, as it had been raining, but 
suddenly he heard a faint noise as if 
made by the scraping of a shoe on the 
floor and, drawing his revolver, crawled 
to the third floor, where he could hear 
noises as if men were at work. He threw 
on the electric light switch and as the 
lights flared up Sarni became a target 
for the burglars, whose first act was to 
shoot out the lights. Then they fired at 
the watchman, who dropped to cover be- 
hind a heavy mahogany table and re- 
turned the fire. After emptying his pis- 
tol he retreated to the first floor and 
telephoned to the police. Then he ran 
into Walnut St. and, reloading his gun, 
sent several shots at two men who were 
fleeing toward Chancellor St. As sev- 
eral policemen came running up they 
heard a fast automobile racing out from 
Chancellor St., but were unable to 
halt it. 
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This was the second attempt to loot 
the galleries within a year, a previous 
attempt having been made last October. 
At that time Mr. Sarni also routed the 
robbers with his pistol and they fled 
without any loot. The galleries are filled 
with art objects, silver, jewelry, paint- 
ings and rare books, all valued at several 
millions of dollars. 








Akron, Ohio, Jewelers Adopt Stand- 
ards of Practice for Advertising 
and Selling 


AKRON, OHIO, May 10.—Adopting a 
standard of practice for advertising and 
selling jewelry in Akron 15 local jewel- 
ers met this week with the board of di- 
rectors of the Akron Better Business 
Bureau to discuss problems of the jewelry 
business. 

The meeting was in line with the pro- 
gram of the bureau in strengthening the. 
merchandise channels through which 
Akron citizens purchase their goods. 

Bureau directors who met with the 
jewelers were Harry Polsky, president 
of the A. Polsky Co., chairman; J. H. 
Barry, business manager of the Beacon 
Journal, and L. E. Herman, business 
manager of the Times Press. 

Jewelers attending the meeting were: 
S. M. Silverstein of the Edfred Co.; E. 
W. Chamberlin, Kurt Arnold; S. R. 
Coup; J. L. Lentsch; Max Greenfield and 
Henry Shaw of the Shaw & Leroy 
Stores; D. Shulan, Shulan Jewelry Co.; 
M. S. Cook of the Kay Jewelry Co.; V. 
E. Chittenden of the W. J. Frank Co.; 
H. S. Pitkin; Joseph Rudick of the Ru- 
dick Jewelry Co.; S. Dales and G. Dales 
of the Dales Jewelry Co., and W. T. Mor- 
gan of the Johns-Morgan Co. 








Lindsley A. Adams, Naples, N. Y., 
Suddenly Stricken 


NAPLES, N. Y., May 12.—Lindsley A. 
Adams, for more than 30 years in the 
jewelry business in Naples and for the 
past five years owner of his own retail 
store, died suddenly last week. He was 
55 years old. 

Mr. Adams was stricken in his apart- 
ment adjacent to his jewelry store. He 
died at the home of a friend where he 
was brought by a hastily summoned 
janitor. Since the death of his mother 
a few years ago Mr. Adams had lived 
alone. 

Mr. Adams lived all his life in Naples, 
learning and plying his trade here. He 
was born April 10, 1873. He remained 
a bachelor all his life. A brother, Carl 
Adams of Miami, Fla., survives him. 

Five years ago, Charles Peck, retailer 
for whom Mr. Adams had worked, died. 
Mr. Adams bought the business and 
operated it himself. Besides his host of 
friends made in the conduct of his busi- 
ness he leaves others made in his activi- 
ties as a choir singer in Naples. For 
several years also he sang in a local 
quartet. 
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ARTIFICIAL PEARL NOVELTIES . , , 
Convention and Special Occasion 


Jade and Pearl Leys Christiowls S O U V E N l R 


65 Nassau St., New York j 
Of course you are looking for something 
to give away at your Convention, or as an 
added incentive at special sales and openings. 
Here is some- 

thing different, a 
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duction of a A 

large pocket S 

watch made of tl 

chocolate and fi 

wrapped in sil- ti 

ver and gold. 2 

foil. Hands and : 


numerals are 
embossed and 
printed and the 
entire back of 
the watch can 
be used for any 
advertising you 
wish. Write for 
prices and sam- 
ples. 


The Cincinnati Candy Company 
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CINCINNATI, OHIO 
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Connecticut Retailers Meet at New Britain 


Members of Nutmeg State Jewelers’ Association Hear Interesting Addresses and Reports, Discuss 
Trade Topics and Elect Officers at Annual Convention 


New BRITAIN, CONN., May 10.—The 
shortest, but undoubtedly the most in- 
teresting and profitable convention ever 
held by the Connecticut Retail Jewelers’ 
Association was staged, today, at the 
Shuttle Meadow Club on the outskirts of 
this city. One business session lasting 
five hours constituted the entire conven- 
tion program, but included in this single 
session were several highly educational 
and valuable addresses by experts, the 
reading of a number of reports and the 
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election of officers. From the standpoint 
of attendance this convention probably 
established a record for the Connecticut 
Retail Jewelers’ Association, about 70 
members and guests being registered. 

For the second year in succession the 
beautiful Shuttle Meadow Club, situated 
in one of the garden spots of New En- 
gland, was the scene of the convention. 
Unlike most of these State gatherings, 
this one was marked with no social func- 
tions, the entire time being devoted to 
business. The fact that the convention 
started at 12.30 p.m., and adjourned 
shortly after 6 o’clock this evening, ap- 
pealed to most of the retailers, partic- 
ularly because they were compelled to 
+ away from their stores for only one 
ay. 

The registration of members 
guests started shortly after 11 a.m., but 
the convention was not officially opened 
until 12.30 o’clock, when the jewelers 
and their friends gathered in the dining 
room of the club house and enjoyed a 
luncheon. Rev. William H. Alderson, a 
Prominent Methodist clergyman of this 
city, invoked a blessing upon the gath- 
ering and, after singing one verse of 


and 


“America,” the diners sat down to the 
repast. 

No time was lost after the luncheon 
was served in going from the dining room 
to the convention hall, and within a few 
minutes the business session was started. 
President George H. Dyson first extended 
his greetings and then submitted his an- 
nual report. 


REPORT OF PRESIDENT GEORGE H. Dyson 


This was a résumé of the work which 
the association had accomplished dur- 
ing the past year. It laid particular em- 
phasis on the success which crowned the 
efforts of several of the association’s offi- 
cials in curbing fake auctions and other 
questionable merchandising methods. In 
describing this phase of the work, Mr. 
Dyson said: 

“There have been quite a number of 
complaints brought to my attention re- 
garding the activities of so-called jewel- 
ers operating in various cities for the 
purpose of disposing of a lot of ques- 
tionable merchandise, not only to the 
detriment of the purchaser, but to the 
legitimate jeweler in the places where 
these conditions exist. If you members 
of the State association would realize, in 
the future, more so than you have in the 
past, the importance of calling the at- 
tention of your executive committee to 
these various schemes that are being 
brought to the surface almost every day, 
we would be in a stronger position to get 
after these questionable schemes and 
eventually drive them out... . 

“If the jewelers would take it upon 
themselves to give these matters more 
publicity through the press, it would set 
the public to realizing that the legiti- 
mate jeweler is looking after the inter- 
ests of the purchasing public. The 
trouble with the average jeweler is that 
he is altogether too modest, and is afraid 
he is going to hurt some one’s feelings 
if he endeavors to rectify some of these 
crooked schemes that are being prac- 
ticed and fostered on the public right 
under his nose and to his own personal 
detriment.” 

Speaking on the subject of cooperation, 
he said: 

“The time is not far distant when it 
will be necessary for the jewelers to take 
more aggressive action for their own 
mutual protection than they have done in 
the past. I am very much pleased to say 
that through the cooperation of your offi- 
cers with the various manufacturers, 
particularly in the silver line, a great 
many of the abuses that were complained 
about at the convention of a year ago 
have been practically eliminated. I am 
fully convinced that the manufacturers 
and the wholesalers are only too anxious 
to cooperate with the jewelers in elimi- 
nating these abuses. There is no doubt, 


however, but that we always shall have 
with us the ‘bootlegging’ jobber.” 

In his report Mr. Dyson made several 
recommendations pointing out the impor- 
tance of changing some of the provisions 
and amendments in the present auction 
law as it now stands. He also suggested 
that a committee be appointed to coop- 
erate with the various advertising clubs 
of the State and kindred organizations 
for the purpose of enacting a State law 
covering itinerant vendors. The impor- 














STURMAN F. DYSON, SECRETARY- 
TREASURER 


tance of reading their trade papers was 
also urged upon the members by Mr. 
Dyson, who emphasized the fact that 
these publications are working for the 
best interests of the legitimate jeweler 
and are constantly bringing to the atten- 
tion of the trade a great many of the 
unscrupulous schemes and methods that 
are being inaugurated throughout the 
country to defraud not only the jeweler 
but the public at large. The president 
also suggested to the members that they 
take advantage of the services of the 
Federal Trade Commission in referring 
to it misbranding and misrepresentation. 
High tribute was also paid by the State 
president to the Jewelers’ Security Alli- 
ance, of which he believed every retailer 
should be a member. 

In concluding his remarks, Mr. Dyson 
said: 

“T want to thank the various officers, 
the executive committee and the mem- 
bers of our association for their very fine 
cooperation ir assisting in making the 
past year a record of which to be proud 
for the Connecticut State Retail Jew- 
elers’ Association. I also want to thank 
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Pieces Suitable For Rings, 
Pendants, Brooches, Bracelets, 
Charms, Hat Ornaments, 
Necklaces and Choker 
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Attachments for bracelets put on watches and 
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repaired. Send for Price List. 
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FANCY SHAPES 
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Your Inquiries Are Invited 
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S. NATHAN @& CO., inc. 
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Beaded, Silk and Leather Bags 


Repaired and Refinished 
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ty. Sterling Frames in stock or made to 
order. Pocket lighters refinished and re- 
covered in leather. 


A. L. WORKMAN, 1 West 34 St. 
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Time-piece with % second sweep hand, 
Price $10.00 Net. 
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The Sterling Stop-Watch Co., Inc. 


Manufacturer 
No. 15 E. 26th St., New York, N. Y. 
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the State and local papers and the vari- 
ous jewelry trade journals for the splen- 
did support and publicity that they are 
giving the Connecticut. jewelers in their 
endeavors to make our association more 
active and spread its influence among the 
better class jewelers.” 

Appress OF REv. WILLIAM H. ALDERSON 


Undoubtedly one of the most brilliant 
and illuminating talks of the entire con- 
vention was made by Rev. William H. 
Alderson, who took as his subject “Reli- 
gion and Business.” 

In opening his address, Rev. Alderson 
remarked that before he delivered his 
talk one of his friends on a local news- 





Cc. C. COSTELLO, CHAIRMAN TRADE 
INTERESTS COMMITTEE 


paper had asked him for a transcript of 
his address. The reporter, he stated, had 
the subject about which he was to speak 
as “Religion versus Business.” “I think,” 
said the speaker, “that this error on his 
part constitutes a very widespread im- 
pression. 

“We have come here today in a splen- 
did spirit of fellowship and have many 
things in common, but I am a religious 
worker and you men are business men. 

“In the minds of many, I am supposed 
to go about with a sanctimonious ex- 
pression on my face and a long black 
coat on my back and appear religious 
while I am engaged in my religious work. 
Now, if we are going to characterize re- 
ligious work in that way, let me in the 
same frame of mind characterize modern 
business.” 

Repeating the phrase of someone else, 
Rev. Alderson characterized this as an 
age of machinery and mentioned briefly 
three mechanical devices which represent 
the present day business methods. The 
flying machine is placed first because it 
typifies speed. Speed, he pointed out, is 
the great shrine at which everyone in 
the business world worships today. The 
second of these machines mentioned was 
the adding machine and the third the 
cash register. 

“The oftener the cash register tingles, 
the better we are satisfied. Dollars seem 
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to be the aim of everyone in modern 
business,” the speaker said. 

Rev. Alderson remarked that he was 
not satisfied with the definition he gave 
previously about religion but stated that 
he was not certain that his listeners as 
businessmen would not admit that he had 
told the whole story of modern business. 

In presenting the next speaker, Miss 
Virginia Hammil of Meriden, President 
Dyson pointed out that she is a decora- 
tive art consultant who came to the 
convention through the courtesy of the 
International Silver Co. Miss Hammil 
is also manager of the exhibit of Indus- 
trial Art, now being held at Macy’s in 
New York. 

She spoke on the “Importance of 
Style in Merchandise,” devoting part of 
her address to the present day trend to- 
ward modernism. Beauty in merchan- 
dise was strongly advocated by Miss 
Hammil, who remarked that the public 
is becoming more discriminating and de- 
manding beauty. “Even the chief sub- 
jects of advertisements now-a-days,” 
remarked Miss Hammil, “emphasize 
color and style.” 

The presentation of merchandise was 
touched on by the speaker, who urged 
the jewelers to show beautiful things in 
a beautiful manner. The proper pres- 
entation, she remarked, is half the bat- 
tle. There are three ways of presenta- 
tion in the opinion of Miss Hammil, 
namely: display, advertising and sales 
talks. 

“We are entering an _ important 
period,” the speaker’ said, “and 
merchants should be alive to new things 
and when choosing they should be dis- 
criminating.” 

A pleasant surprise was injected into 
the program at this time when President 
Dyson called attention to the fact that 
Fred Weber of Meriden was celebrating 
his birthday today. Mr. Weber is 66 
years old and has spent 51 of these 
years in the jewelry business. In honor- 
ing Mr. Weber the President called the 
Meriden jeweler to the front of the con- 
vention room where he was presented 
with a beautiful basket of flowers from 
the association. 

Mr. Weber was, of course, surprised 
and deeply moved by this tribute, and 
took occasion to recite briefly a history 
of his connection with the trade. 

Charles W. Hawkins, formerly a 
banker, but now engaged in the hard- 
ware business, was scheduled to talk on 
“Jeweler’s Costs,” but instead gave a 
brief dissertation on the financial as- 
pects of business. Mr. Hawkins re- 
marked that there is too much guessing 
in business and that most merchants 
take too much for granted. He urged 
more frequent inventories, pointing out 
that in this manner a closer check can 
be kept on the overhead. 

The next speaker presented was B. J. 
Doyle of Philadelphia, who spoke on the 
evils in the jewelry trade. 

Reporting for the committee on Trade 
Conditions, C. C. Costello told briefly 
how several auction sales had been 
stopped under the new Connecticut auc- 
tion law. Several trade evils were 


touched on by Mr. Costello, who spoke 
on the practice of some manufacturers 
who quote prices and even sell merchan- 
dise to people who are really not legiti- 
mate retail jewelers. Many of these 
people, he stated, have no overhead, 
doing business in their own homes, and 
as a result legitimate retailers suffer. 
The advantages of an all inclusive 
organization in the trade, with the 
American National Retail Jewelers’ As- 
sociation as the nucleus, were outlined 
by H. L. Coburn, vice-president of the 
A. N. R. J. A. At the conclusion of his 
talk, Mr. Coburn urged the Connecticut 
jewelers to take some action, but instead 





G. L. LUX, CHAIRMAN NOMINATING 
COMMITTEE 


a resolution already prepared was re- 
ferred to the executive committee. This 
action was taken after B. J. Doyle of 
Philadelphia, when asked his opinion of 
the project, strongly opposed the con- 
solidation. The convention also decided 
to refer the entire report of the resolu- 
tions committee to the executive com- 
mittee. 

A talk filled with human interest and 
sound advice was next given by Herbert 
S. Mosher, superintendent of the Crim- 
inal Division of the Pinkerton National 
Detective Agency. He spoke on the 
sneak thief and described his many 
methods of preying on the jewelry trade. 
These kind of crooks, he stated, are 
usually polished gentlemen, are well 
dressed and good talkers and in the 
words of Mr. Mosher “are usually about 
90 per cent wiser than the jewelers.” 
The speaker cited several cases in which 
he has participated and told the jewelers 
what the Jewelers’ Security Alliance is 
doing in running down and prosecuting 
these thieves. 

The report of the nominating commit- 
tee, which was submitted by George L. 
Lux, chairman, indicated only one 
change in the administration. Lack of 
time prevented William Deakin from 
again serving as second vice-president 
and in his place the committee proposed 


‘ C. Howard Daley. The officers chosen 


are as follows: President, George H. 

















8 Fs FS Fk OS TS FSP EOS PO SPOS Os OS PS Oe Oe SP OS Ps Os ns 6 FA PP 8 Pk 8 








May 17, 1998 





TE 


The Main Office of 


THE JEWELERS’ CIRCULAR 
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first vice-president, George W. 


son ; ‘ 
Z.: "second vice-president, C. Howard 
Daley and secretary-treasurer, Sturman 


F. Dyson. The executive committee con- 
sists of: Anthony Hull, C. C. Costello, 
Fred Weber, Louis L. Gregory, M. W. 
Bassett, R. J. Atwell, George P. Spaar, 
George Lux, Frederick G. Crabb. 

Just before the convention adjourned, 
Sturman F. Dyson submitted his finan- 
cial report, showing the organization 
with a small balance on hand. This is 
an improvement over last year when the 
association was laboring under a deficit. 

Mr. Dyson, as secretary, had prepared 
a report, but did not submit it because 
of the fact that in a large part it was 
a repetition of the president’s com- 
prehensive report. 

The convention 
after 6 p. m. 


adjourned _ shortly 








Buffalo Retail Jewelers Making Ten- 
tative Arrangements to Continue 
Advertising Campaign 


BurFALoO, N. Y., May 12.—Tentative 
arrangements are being made by Ed- 
ward Leninger, as chairman of the co- 
operative advertising committee of the 
Buffalo Retail Jewelers’ Association and 
with advertising specialists to resume 
on a smaller scale the campaign con- 
ducted during the last quarter of 1927. 

It is planned to advertise in two eve- 
ning and one Sunday paper, during the 
last two weeks of May and the month 
of June. By using the reserve fund left 
from the last campaign, it will be pos- 
sible to do this at small expense to those 
participating. It is also planned to start 
the holiday campaign about the middle 
of September and to continue this form 
of advertising throughout the year. 

Further details will be discussed at 
the next meeting of the Buffalo Retail 
Jewelers’ Association to be held in Hotel 
Statler at 8 p. m., May 24. 








Robbers Confess and Get Prison 
Terms 
St. Louis, May 12.—Two robbers con- 


, fessed this week that they robbed the 


jewelry store of William Dachman at 
Collinsville, Ill., in January and were 
convicted and given from one to 20 years 
in the local courts. 

The two men, Lawrence Small and 
James Gallagher, implicated two others 
as the ones who disposed of the loot and 
the police are now seeking them, one of 
whom was said to be a woman. 








The Stieff Co., manufacturing silver- 
smiths of Baltimore, have rented two 
stores in the new Loew Theater build- 
ing, 213 and 215 N. Sixth St., Richmond, 
Va., through a local realty firm. The 
Company plans to open an establishment 
here and expects to be ready for busi- 
hess within the next month or so. It 
already has a retail store in Baltimore. 
Richmond will be the first city in which 
4 similar establishment has been opened 
elsewhere, 
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Recent Publications 


Criminal Receivers in the United States. 
A Description of Social and Economic 
Problems of the ‘‘Fence” as the Source 
of Organized Crime and Creator of 
Criminals. Cloth. 143 pp., 6 x 9 in. 
Published by G. P. Putnam’s Sons, New 
York. Price 91.50. 


jer work, which is the result of care- 
ful investigation by the Prison Com- 
mittee of the Association of Grand 
Jurors of New York County, will prove 
a most valuable aid not only to the 
committees in the jewelry trade that are 
fighting crime, but to jewelers and 
lawyers throughout the United States 
who are aiding in the prosecution of 
criminals or in the recovery of stolen 
property. The basic material in this 
volume was originally gathered by the 
committee and produced in mimeograph 
form in a report submitted to the New 
York State Crime Commission, the 
National Commissioners on Uniform 
State Laws, the National Trade Rela- 
tions Committee of the Chamber of 
Commerce of the United States and the 
Association of Casualty and Surety 
Executives. But the original report in 
printed form has been supplemented by 
a most interesting treatise prepared by 
Thomas S. Rice, LL.B., a member of 
the Statutory Crime Commission of New 
York State, and, in addition, contains 
the Fence Laws of New York State, and 
a digest of the laws of states and ter- 
ritories that relate to receivers of stolen 
property, brought up to the time of pub- 
lication. 

Part I of the work is devoted to tell- 
ing what the crime of receiving stolen 
goods costs the nation, and Part II 
goes into detail in the organization and 
operating methods of the “fence”; Part 
III covers the inadequacies of existing 
laws and their lax enforcement which 
favors the “fence,” while Part IV 
touches on the subject of how the exist- 
ing laws and practices could be extended 
and strengthened or modified to defeat 
the “fence.” 

Part V covers the findings and recom- 
mendations of the committee, with sug- 
gestions for remedial legislation, while 
Part VI is devoted to the New York 
State Fence Statistics for 1927. In this 
chapter alone will be seen the impor- 
tance of the work to the jewelry trade 
because it shows that jewelry heads the 
list of losses from “hold-ups,” burglary 
and grand larceny, as shown in the fol- 
lowing figures: A loss in 1927 of $155,- 
741 in 21 hold-ups of $1,000 or more; 
a loss of $224,028 in 71 burglaries of 
$1,000 or more; and a loss of $373,553 
in 155 grand larcenies of $1,000 or more, 
making a total loss of $750,000 in big 
crimes alone, of which only 10 per cent 
was recovered, 90 per cent of the loot 
having disappeared. 

Appendix 1, as stated before, gives 
a digest of the various state laws re- 
lating to receivers; Appendix 2 gives the 
text of the model Illinois law relating 
to transient buyers and vendors; Ap- 
pendix 3 gives a summary of laws and 
punishments relating to auctioneers, 


pawnbrokers, second-hand property and 
junk dealers in New York; Appendix 4, 
a digest of the model Virginia Jewelry 
Auction Law; Appendix 5 tells of cer- 
tain New York auction laws not satis- 
factorily enforced; Appendix 6 touches 
on punishment for use of fraudulent 
financial statements; Appendix 7, the 
text of the laws relating to selling 
through the mails; Appendix 8, the New 
York Blue Sky Law; Appendix 9, the 
Bonding-Transfer Silver Stamping Law; 
Appendix 10, the model statute for 
covering misleading advertisements, and 
Appendix 11 tells how Jonathan Wild’s 
deeds are recalled by Fence Legislation. 

In speaking of this work, Robert 
Appleton, president of the Association 
of Grand Jurors of New York County, 
announces that the history of commer- 
cial crime is only now commencing. He 
said: 

“Where business men looked on com- 
mercial fraud as a situation apart from 
crime, such as theft, burglary and rob- 
bery, it is the purpose of this book to 
demonstrate their very close relation- 
ship and inter-dependence. 

“Not so long ago the silk, jewelry, 
fur and dry goods trades, credit and in- 
surance exeeutives, manufacturers and 
shippers, considered their own particular 
fraud and crime problems peculiar to 
themselves. But arguments are pre- 
sented herein to show that the same 
underlying principles apply to them all. 
This book presents a comprehensive 
view of the relation of dishonest busi- 
ness to organized crime and vice versa. 

“This volume is a compilation of facts 
and rational suggestions relating to the 
dishonest buying and selling of mer- 
chandise or things of value, but it omits 
crime having to do with forgery and 
embezzlement, etc., which involves cur- 
rency, stocks, bonds and checks, ete. It 
is a reference manual which attempts 
to digest, balance and summarize the 
practical experience on this subject of 
many and varied experienced authori- 
ties. 

“As a cooperative effort, it is unique 
in that practically all of those who par- 
ticipated did so voluntarily, and most of 
them were actively engaged in practical 
work at the time. Not the least of the 
difficulties encountered was to co- 
ordinate the views of one expert with 
those of another and to avoid individual 
statements of opinion which would not 
bear substantiation by other competent 
observers. 

“Although New York was taken as a 
model, a digest of the fence laws of all 
the other States is included to illustrate 
the point that the same fence loophole 
has existed in the laws of practically 
every State in the Union.” 








Block Bros., Inc., discontinued their 
Cleveland store at 1115 Euclid Ave., on 
May 10. The new address is 61 S. Main 
St., Akron, Ohio. 
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Alabama Retailers Meet at Huntsville 


Ninth Annual Convention of State Jewelers’ Association Held May 9 and 10, Endorses Plan to 





Admit Wholesalers, Manufacturers and Importers into A. N. R. J. A. Following 
Address of Regional Vice-President Frasier—Other Interesting Ad- 
dresses and Many Entertainment Features—Officers Elected 


HUNTSVILLE, ALA., May 11. — The 
ninth annual convention of the Alabama 
Retail Jewelers’ Association came to a 
close here last night after a two days’ 
session, featured with many speeches 
and addresses and discussions of. vital 
interest to the retail jewelry trade of 
Alabama. 

While the attendance was not quite as 
large as it was last year, when the as- 
sociation met in Birmingham, the inter- 
est and enthusiasm was equal, if not 
greater, than it has ever been in any 





A. L. HIPP, PRESIDENT ELECT 


former meeting. Every member of the 
association was on the job every hour 
during the sessions, showing that Ala- 
bama retail jewelers realize as they 
have never done before the need of or- 
ganization and cooperation to keep the 
jewelry business in Alabama up to the 
standard where it should be. A num- 
ber of resolutions which will prove of 
benefit to the jewelers of the State were 
passed. 
Wednesday 


After the registration of members and 
the distribution of badges the meeting 
was called to order at the Twickenham 
Hotel by President P. H. Linnehan, of 
Birmingham. The meeting was opened 
with an invocation by Dr. A. M. Free- 
man, of Huntsville, in which he empha- 
sized the need of cooperation, not only 
among the retail jewelers, but among 
men in every walk of life today. 

Mayor A. W. McAllister of Huntsville 


and Resolutions Adopted 


extended to the visitors a most cordial 
welcome to the city of Huntsville, noted 
for its true southern hospitality, its big 
spring which supplies the city with 
water, and for the fact that it was at 
one time the capital of the State. While 
Huntsville was the territorial capital] in 
the year 1818 the State of Alabama was 
admitted into the sisterhood of States, 
the mayor told the jewelers. 

In an address full of many good 
things, Henry Pollard, of Huntsville, 
welcomed the jewelers on behalf of the 
various civic organizations of the city 
and congratulated them on the fact that 
the Alabama jewelers have one of the 
best State organizations of any State in 
the South. 

In a few well chosen words, C. F. 
Hoffman, Gadsden, one of the past pres- 
idents of the association, responded to 
the addresses of welcome. 


ADDRESS OF PRESIDENT LINNEHAN 


President P. H. Linnehan delivered 
his annual report and brought before 
the jewelers a number of recommenda- 
tions for their consideration. 

He told of the recent defeat in the 
Alabama State legislature of a proposed 
State tax of 10 per cent on all jewelry 
sold in retail jewelry stores within the 
State. The defeat of this bill, he told 
them, was due largely to the activities 
of the Alabama Retail Jewelers’ Asso- 
ciation. 

He said that during the past year the 
low prices of cotton had affected business 
greatly in the farming districts of the 
State, but in spite of this the retail jewel- 
ers as a whole had done a very satisfac- 
tory business. He spoke of an auction 
sale of jewelry in Birmingham which 
ran for months and months to the detri- 
ment of other jewelers, but there was 
no way of stopping it. 

He recommended that the Alabama 
Retail Jewelers’ Association be incor- 
porated for the protection of the indi- 
vidual members. 

He recommended that an executive 
committee be named by the association, 
whose duty it should be to assist in the 
settlement of the business affairs of all 
retail jewelers in the State, who were in 
financial distress. He favored the ex- 
tension of time to a jeweler who may be 
in financial distress, in order that he 
may at some later time settle his ac- 
counts in full, rather than for a certain 
percent of his indebtedness. “This would 
also have a tendency to stop bankrupt 
auction sales to the detriment of other 





jewelers,” he told the Alabama jewelers, 

President Linnehan thanked the Ala- 
bama retail jewelers for their full and 
most hearty cooperation with him dur. 
ing the past year. “Without this ¢o.- 
operation I would have accomplished 
nothing,” he said. 

He recommended that the Alabama 
Retail Jewelers’ Association adopt a 
resolution asking the manufacturers of 
silverware for an additional discount of 
10 per cent on their products. 

Secretary J. L. Schaeffer, of Mont- 





P. H. LINNEHAN, RETIRING PRESIDENT 


gomery, read the minutes of the 1927 
annual meeting -held at Birmingham, 
and on motion these minutes were ap- 
proved as read. 

The report of Mr. Schaeffer, as treas- 
urer of the association, showed there 
is $530.24 cash in the treasury at the 
present time. The advertising in the an- 
nual program will amount to over $600 
this year. Thus the State treasury is in 
a very healthy condition. 

President Linnehan appointed the fol- 
lowing committees: 

Nominating: J. C. Mickelboro, 
Marion; D. J. Whitlock, Eufaula; M. M. 
Hoffman, Gadsden. 

Membership: R. F. Murray, Hunts- 
ville; J. W. Moore, Huntsville; Lewis 
Perry, Birmingham. 

Auditing: J. W. Birchfield, Birming- 
ham; Will M. Nelson, Abbieville; M. F. 
Dorring, Anniston. 

Secretary-Treasurer J. L. Schaeffer 
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read a communication from Conrad J. 
Brotherly, president of the American 
National Retail Jewelers’ Association, 
which met with hearty approval by the 
entire membership. It was published in 
he program. ; 
; The convention adjourned for lunch at 
12.15 p. m. 
WEDNESDAY AFTERNOON 


The convention was called to order 
promptly at 1.30 p. m. by President 
Linnehan and the members immediately 
got down to business. 

J. L. Schaeffer, of Montgomery, dele- 
gate to the A. N. R. J. A. convention last 
year, rendered a long report in which 
he gave a detailed outline of everything 
done by that body. This report proved 
of much interest to the members of the 
Alabama association. The report of 
Representative Schaeffer was discussed 
at some length by several members of 
the association and_ several points 
brought out which were of particular 
interest to all present. 

The feature of the Wednesday session, 
and in fact of the entire convention, was 
an address delivered on Wednesday 
afternoon by W. F. Frasier, Durham, 
N. C., popularly known to practically 


every retail jeweler in Alabama as~ 


“Plain Bill Frasier.” Mr. Frasier has 
been regional vice-president of this sec- 
tion for a number of years. It was with 
the regret of every member of the Ala- 
bama convention that Mr. Frasier ‘an- 
nounced that he would not hold this 
office after the A. N. R. J. A. convention 
at Dallas, Tex., this fall. Mr. Frasier 
was accompanied to Huntsville by his 
wife, who is also well known to many 
Alabama jewelers, their wives and 
daughters. 

Mr. Frasier’s address took up more 
than an hour’s time and every word of 
it was enjoyed by the members of the 
association present. He also took a 
prominent part in the convention 
throughout the entire session. He and 
his wife returned to their home in North 
Carolina today. 


ADDRESS OF REGIONAL VICE-PRESIDENT 
FRASIER 


Regional Vice-President Frasier first 
called attention to the resolution adopted 
at the last A. N. R. J. A. convention in 
Milwaukee on the recommendation of 
National President Brotherly to open 
the membership of the A. N. R. J. A. to 
manufacturers, wholesalers and _ im- 
porters of the jewelry and allied indus- 
tries, and that the National association 
be made the nucleus of an all-inclusive 
organization which will truly represent 
the jewelry industry of the United 
States. This resolution was offered 
with the proviso that before any action 
is taken the question shall be submitted 
to each State convention, and that if a 
majority of the States approve of the 
change the matter shall be presented to 
the next national convention of the 
A.N.R. J. A. for final action by a vote 
of the States. 

Mr. Fraiser said that the resolution 
was deliberated upon both in the execu- 
tive session and with 9 great number of 
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the best informed members before it was 
offered to the national convention for 
adoption, and that a most careful re- 
search was made on this sudject from 
every standpoint. “It is believed on the 
part of your national governors and of 
many others in the trade,” he continued, 
“that it would be much easier to solve 
the real basic needs of our industry 
through united effort and solutions to 
our many problems could be solved to 
so much greater advantage than the 
attempt to handle these matters through 
any single organization jn the industry 








W. G. FRASIER, REGIONAL VICE- 
PRESIDENT 


acting alone.” He continued in part as 
follows: 

“We all know that since the World 
War the distribution in every line of 
industry has been undergoing great 
changes. Many important lines of in- 
dustry have gone on the rocks through 
harmful effects of these radical changes, 
and I feel that you will agree with me 
most thoroughly that we are now be- 
ginning to feel the effects in the jewelry 
industry. 

“Independence of retail stores in all 
lines is gradually disappearing and I 
say to you, my fellow craftsmen, that 
unless we take steps to prevent the 
moths of destruction in the jewelry husi- 
ness we are soon to follow in the foot- 
steps of many others who have gone be- 
fore, down the road to ruin. 

“Many schemes are being laid to take 
away from you that business which 
you have rightfully and legitimately 


’ fallen heir to, through such mediums as 


group buying and_ direct-to-consumer 
schemes, discount clubs, all of which are 
most prevalent and outstanding in every 
line of endeavor, particularly so in our 
industry. Retailing at wholesale prices, 
price cutting, discount. selling from 
catalogs, have driven many retailers out 
of business in every lire. It is very 
much to our alarm to note the increase 
in our overhead and general expense and 
the cutting of the margins of profit 
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which we note as the years come and 
go. Our products are sold on a quan- 
tity price basis by every conceivable 
kind of store, except the established re- 
tail jewelry store. Through such dis- 
tribution many of us have been forced 
to discontinue profitable lines.” 

He went on to point out that the A. 
N. R. J. A. has been wonderfully suc- 
cessful in many of its achevements, men- 
tioning the elimination of the excise tax, 
the sponsoring of national publicity and 
many other well known beneficial results 
too numerous to mention. He then urged 
the ‘adoption of the resolution by the 
Alabama Retail Jewelers’ Association, 
pointing out its advantages. Among the 
things which an organization represent- 
ing all branches of the trade might ac- 
complish, he mentioned the following: 

“Help to secure the whole trade 
against abnormal periods of depression. 

“Find ways and means of increasing 
sales generally, and during dull periods 
particularly. 

“Where possible, find legitimate ways 


‘of reducing the cost of plant operation 


of factories and their distribution gen- 
erally; and for reducing cost of over- 
head in retail jewelry stores; creating 
greater desire on the part of the public 
to purchase more jewelry as against: 
preferring the production of other in- 
dustries. 

“Learn and know in advance our legis- 
lative needs. By united cooperation 
secure the passage of necessary laws 
without the delay now occasioned by 
having to refer an important matter to 
several slowly moving, and sometimes, 
hostile organizations. 

“Foster unity for the establishment of 
standards. of practice in cooperation 
with the United States Department of 
Commerce and other interested govern- 
ment departments for elimination of 
waste in industry. 

“Institute as soon as possible a re- 
liable survey of production and distribu- 
tion that will serve as an accurate guide 
in correcting inefficient management and 
destructive practices of our manufactur- 
ing, wholesaling and retailing establish- 
ments. 

“Determine the most economic ave- 
nues of distribution from manufacturer 
to consumer, so as to make available to 
the latter every legitimate price reduc- 
tion, and substitute voluntary quality 
competition for destructive price cutting. 

“Make available definite economic in- 
formation that will demonstrate the folly 
of constantly cheapening our products 
beyond the consumer-desire, instead of 
supplying the demand which merchan- 
dise of highest possible standards, and 
artistic merit, which will increase in- 
stead of decrease, the dollar volume of 
the industry’s output. 

“Secure unity of action to determine 
and dictate styles, how long style periods 
will last, how styles will conform to 
wearing apparel, and to set up the 
jewelry industry itself as the final ar- 
biter of jewelry styles. 

“By determination of facts, bring 
about a sensible readjustment of terms 
and discounts, in accordance with the 
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actual and practical needs of the in- 
dustry, in place of the present expensive 
and wasteful system.” 

Continuing, he said: 

“The Canadian Jewelers Association 
is composed of a united body of all 
branches of the Canadian jewelry indus- 
try; manufacturers, wholesalers, im- 
porters and retailers. It is so organized 
and operated that the rights of each 
branch are fully protected, yet all 
branches harmoniously cooperate on all 
important general trade matters. Their 
problems are settled expeditiously, effi- 
ciently and satisfactorily on a basis of 
what is best for their industry as a 
whole. 

“Each branch of the trade holds its 
own meetings separately from the others 
but all branches meet together and dis- 
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pose of their general problems by a 
common understanding of their basic 
requirements. 

“It appears to your national body that 
it would be very hard to produce a satis- 
factory argument against a similar con- 
solidation of our industry’s branches in 
this country. When we carefully con- 
sider the many diversified and classified 
lines in our trade there are perhaps 
many more reasons why we should come 
together in one organization where our 
lawful and united cooperation will bene- 
fit each one and extend from producer 
to consumer. It is more than obvious 
that the A. N. R. J. A. should be made 
the nucleus of such an all-inclusive or- 
ganization as it is the largest association 
in the trade. We have the apparent 
respect of the better elements in the 
other branches of the industry and it 
must necessarily appear again that if 
we are to remain as a separate organi- 
zation, an_ all-inclusive organization 
would be merely duplicating our work 
and our membership.” 

_Hon. John J. Sparkman, an attorney 
of Huntsville, delivered an address on 
“Citizenship” before the convention. 
“We should think of the responsibility of 


citizenship,” he told the convention, “in 
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our business as jewelers and in every 
other walk of life.” 

He showed how man had evolved step 
by step from little more than a dumb 
animal up to the present high state of 
civilization. “As we progress upward 
eur responsibilities grow greater and 
greater. In order to be good citizens 
we should all vote.” He spoke of the 
small percentage of the people who are 
voting today and said that this was an 
alarming situation. 


Thursday 


The convention was called to order by 
President Linnehan at 9.30 a. m. After 
an invocation by Dr. Neil Stevens, of 
Huntsville, the second day’s session got 
down to business. 


ADDRESS OF J. W. MOORE 


An address on “Profitable Advertis- 
ing” was delivered by J. W. Moore, 
Huntsville retail jeweler. He said he 
had received excellent results from send- 
ing folders, circulars, posters and letters 
and other kinds of advertisements direct 
to people through the mails. He also 
favored billboard advertising. 

While Mr. Moore favored newspaper 
advertising he had received much better 
results by these other methods of adver- 
tising, he said. 

He advocated strictly truthful adver- 
tising. “We jewelers sell the most of 
our goods because the customer has con- 
fidence in us. He believes the goods are 
what we advertise and tell him they are. 
The average person does not know the 
value of a diamond. He must take the 
jeweler’s word as to the quality and 
value of all precious stones. A jeweler 
who takes advantage of a customer is 
not worthy of the name jeweler. We 
should be explicit in advertising, we 
should not misrepresent anything. I am 
opposed to purchasing advertising by 
contract. A good way to advertise is to 
place our business above the department 
store, chain stores and _ instalment 
houses.” 

He said he was opposed to advertising 
in special editions of newspapers. ‘‘Ad- 
vertising in these special editions is 
usually written by the newspaper man, 
hence the personality of the jeweler is 
not in the statements made in this kind 
of advertising. ‘You should buy adver- 
tising in the same way you purchase 
jewelry,” he stated. “We can derive 
much good from the advertising sent out 
by the manufacturer, by mailing this out 
to the people in our communities. Pic- 
tures on advertising matter have a 
strong appeal to many people.” 

A number of the jewelers discussed 
Mr. Moore’s address, several differing 
from him as to newspaper advertising. 
Many thought the newspaper the very 
best medium for the retail jeweler to ad- 
vertise in. J. L. Schaeffer, of Mont- 
gomery, declared that he thought retail 
jewelers should use more newspaper ad- 
vertising than they are now using. He 
says he purchases his advertising by 
contract and that he uses several dif- 
ferent advertising services. He thought 
billboard advertising profitable, espe- 
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cially if illustrated with Christmas de. 
signs and other seasonable illustrations 

J. B. Whitlock, of Eufaula, C. F, Hof. 
man, of Gadsden, and others favored 
extensive newspaper advertising, as well 
as billboard and mail advertising, fo, 
the retail jeweler. 

A resolution indorsing the movement 
to include in the membership of the Na. 
tional Retail Jewelers’ Association 
wholesalers, importers and manufag. 
turers, was unanimously adopted by the 
convention. 


ADDRESS OF A. H. GUERTIN 


An interesting address on “Window 
Display” was delivered by A. H. Guertin, 
of the Gorham Co. “Window display ig 
very important in the retail jewelry 
business,” said Mr. Guertin. A wel 
dressed window is worth one-half of the 
monthly rental of the store occupied by 
the jeweler. In some towns I found that 
newspaper advertising is not very 
profitable. The people may not see the 
advertisement in the newspaper, but in 
the small town practically all of them 
see the articles in the window.” 

He spoke of color harmony for a win- 
dow dress, display, lighting, originality, 
window cards, of the power of attraction 
and of other things in connection with 
a well dressed jewelry store window. 
“The window must attract attention,” 


AARON ASH. SPEAKER 


he said. “Many new customers are 
made through good window displays. 
Blocks, either with or without drapes, 
are good to use in dressing a window.” 


THURSDAY AFTERNOON 


When the convention reconvened 
Thursday afternoon the “Question Box” 
was taken up and was conducted by 
Regional Vice-President Frasier. A 
number of interesting questions were 
discussed. 

“What amounts should be collected, 
and what monthly or weekly payments 
should be made on jewelry sold on the 
instalment plan?” was one of the ques 
tions. 

Most jewelers thought at least 20 per 
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cent should be paid in cash at the time 
of the sale. Some jewelers said, “get all 
the cash possible.” 

“What profit should be added to the 
selling price of diamonds?” was another 
question. a ; 

It was the general opinion that this 
profit should be about 50 per cent gross. 

“How can we increase our sales?” 
someone asked. 

J. B. Whitlock, of Eufaula, thought 
that newspaper advertising and window 
displays were the best methods to use. 
A number of others agreed with him. 
Mr. Whitlock said he instructed his 
clerks to try to sell every customer more 
than one article. This has greatly in- 
creased his business, he stated. 

The Alabama Retail Jewelers’ Asso- 
ciation will be incorporated under the 
fraternal laws of Alabama as a non- 
stock corporation, according to a resolu- 
tion adopted at this session. P. H. Lin- 
nehan, W. M. Farmer and Aaron Ash, 
all of Birmingham, were named as a 
committee to attend to the matter of in- 
corporation. 

The incoming administration of the 
Alabama Retail Jewelers’ Association 
was instructed to appoint an executive 
committee to assist all retail jewelers in 
Alabama who may be in financial dis- 
tress in the State in the future, toward 
settling up their business affairs. 

The Alabama delegate to the conven- 
tion of the American National Retail 
Jewelers’ Association was instructed to 
use his influence in getting a 10 per cent 
mark-up on silver if possible. 

The committee on resolutions offered 
a resolution, which was unanimously 
adopted, thanking the Huntsville jewel- 
ers, the newspapers, hotel, ministers, 
mayor and others for the most cordial 
reception and entertainment while the 
association was meeting in Huntsville. 

Officers for the ensuing year were 
elected by the Alabama Retail Jewelers’ 
Association as follows: President, A. L. 
Hipp, Huntsville; first vice-president, E. 
T. Ozment, Tuscaloosa; second vice- 
president, J. W. Leggett, Bessemer; sec- 
retary-treasurer, J. L. Schaeffer, Mont- 
gomery. 

The directors chosen are W. D. Thom- 
asson, Guntersville; Aaron Ash, Bir- 
mingham; W. M. Farmer, Birmingham; 
Emmett Ruth, Montgomery, and Fred 
Karthaus, Huntsville. 

The delegate to the A. N. R. J. A. con- 
vention is Past-President P. H. Linne- 
han, Birmingham. 

The place of meeting for 1929 is to be 
decided by the president and board of 
_ and reported upon at an early 

ate. 
_ The auditing committee reported that 
it had found the books and records of 
Secretary-Treasurer J. L. Schaeffer 
neatly and correctly kept, and that the 
finances of the association were in very 
good condition. 

Upon taking the chair, H. L. Hipp, the 
newly elected president, delivered a 
short address in which he thanked the 
members for the high honors they had 
Seen fit to bestow upon him. 

After a rising vote of thanks to Re- 
ional Vice-President Frasier for his 
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presence and assistance in the meeting, 
the ninth annual convention of the Ala- 
bama Retail Jewelers’ Association came 
to a close. : 


Entertainment Features 


On Wednesday afternoon the Hunts- 
ville jewelers gave the visiting delegates 
an automobile ride over the city and 
over Monte Sano. At 7 o’clock on Wed- 
nesday evening a chicken dinner was 
served on the top of Monte Sano. Dur- 
ing the dinner the Bradley Band fur- 
nished music. 

On Thursday night a banquet was en- 
joyed at the Twickenham Hotel. A num- 
ber of toasts were responded to. There 
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Transatlantic Flyers Receive Watches 
and Other Gifts From Council 
of Philadelphia 


PHILADELPHIA, PA., May 16.—Phila- 
delphia not only gave the three Bremen 
fliers a royal time when they visited this 
city last week but gave them good time 
in the form of three watches, the gift of 
the city through Mayor Mackey. The 
watches supplied through the firm of J. 
E. Caldwell & Co., are fine specimens of 
the American watchmakers’ art, being 
the Hamilton Masterpiece, made by the 
Hamilton Watch Co. of Lancaster. They 
are of 18 karat heavy gold, hand made 
and carved cases with 18 karat raised 




















GOLD WATCH, CHAIN, PENCIL AND KNIFE PRESENTED TO TRANS-ATLANTIC 
FLYERS 


were several songs by well known 
singers, and other musical selections. 
A Huntsville orchestra furnished music 
for this occasion. A dance followed the 
banquet and lasted until the early hours 
of morning. The most of the visiting 
jewelers remained over for the banquet. 

On Thursday afternoon the visiting 
delegates were taken on a sight seeing 
trip through several of the big cotton 
mills of the city. 

E. H. Murray, of Pulaski, Tenn., sec- 
retary of the Tennessee Retail Jewelers 
Association, attended the meeting and 
extended an invitation to the members 
of the Alabama association to attend 
their State meeting at Memphis, May 
17, 18. 








The Bureau of Foreign and Domestic 
Commerce reports that a concern in Co- 
penhagen, Denmark, is in the market 
for water-tight alarm clocks. File No. 
31027 covers this request and further 
information will be given by the Bureau 
at Washington, D. C., or any of its 
branches if reference is made to this 
number. 


gold figures on the dial. With them went 
solid gold chains, knives and collapsible 
pencils. The inscription on the back 
of each case, as shown in the picture, 
are identical with the exception of the 
names of the recipients. City Council 
appropriated $1,000 for the watches and 
their appurtenances and the fliers ex- 
pressed themselves as delighted. 

On the day of their visit the Bailey, 
Banks & Biddle Co. displayed in one 
of its windows replicas of the Dis- 
tinguished Flying Crosses voted to each 
of the Bremen crew by Congress and 
made by that company. The medals 
were flanked by the national colors of 
the flyers and the United States flag and 
made an effective display. 








The firm of Rudolph’s credit jewelry 
concern has opened its new store at 12 
E. Third St., Jamestown, N. Y. The 
building has undergone alterations. 
This store is one of a chain of eight 
other jewelry stores operated through 
New York State. E. F. Boerst will be 
in charge of the diamond and watch de- 
partments. 
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Massachusetts and Rhode Island Convention 





Officers Reelected at Closing Session of Fourteenth Annual Gathering at Springfield, May 8 and 
9—Plan to Admit Wholesalers and Manufacturers to A. N. R. J. A. Favored—Fine 


SPRINGFIELD, MAss., May 14.—Striking 
a keynote in the busy program of a State 
jewelers’ convention is almost as hard a 
task as tracing the twisting trend of 
sentiment in a major political session. 
Yet, last week at the 14th annual meet- 
ing of the Massachusetts Retail Jewel- 
ers’ Association in this city, there stood 
out a central thought founded on confi- 
dence in the future of the industry that 
is worth emphasis. Members left the 
convention with a deep-seated conviction 
that the progressive jeweler today is 
forging straight ahead through waves 
of “poor business” talk, secure in his 
knowledge that trying business condi- 
tions, like a test of character, will in the 
long run bring out the best in the indi- 
vidual and in the trade. 

The association embraces the State of 
Rhode Island in its membership and the 
more than 200 retailers attending af- 
forded a representative and enthusiastic 
cross-section of the trade. Of particular 
interest was the notably growing belief 
that the dividing line between the haber- 
dasher, drug store and “auction sale” 
dealer in jewelry and the retail jeweler 
himself, is daily becoming sharper. A 
call to revive the old guild traditions of 
craftsmanship met a ready response. The 
well-worn old motto “Onward and Up- 
ward” might well be taken as summing 
up the driving force behind the associa- 
tion. 

Decision to remove the restrictions on 
membership to include wholesalers and 
jobbers was arrived at after much in- 
formal discussion and proved an unex- 
pected turn in events to some members. 
Support of the National Publicity Asso- 
ciation and commendation of the Harvard 
Bureau of Business Research were unani- 
mously voted. A resolution also was 
adopted extending to the trade press an 
appreciation of the cooperation that has 
been freely extended. 

Arthur Stern of Lynn, Mass., was re- 
elected president. Other officers reelected 
were: First vice-president, C. J. Gidley, 
New Bedford, Mass.; second vice-presi- 
dent, A. H. Abbott, Lowell, Mass.; sec- 
retary, Louis S. Smith, Beverly, Mass.; 
treasurer, Lewis F. Poor, New Bedford, 
Mass.; executive committee, Frank Ric- 
ard, Lowell; James Kingman, Boston; 
S. W. Searles, Springfield; W. F. Rainey, 
Pittsfield, and C. Edward Cotter, Lowell. 
President Stern ind Secretary Smith 
were chosen delegates to the convention 
of the American National Retail Jewel- 
ers Association. 

As reported in last week’s issue of 
THE JEWELERS’ CIRCULAR, the convention 
got off to a running start on a full pro- 
gram Tesday afternoon, after lunch- 
eon and registration, when Mayor Fordis 





Program of Entertainment 


C. Parker of Springfield and President 
Percy O. Dorr of the Chamber of Com- 
merce briefly welcomed the members. 
President Arthur Stern, after respond- 
ing, turned to the theme that the asso- 
ciation is the only practical medium 
through which the trade can attain to 
the high plane of business it should hold. 
He urged members to interest themselves 
in the trade journals because, he said, it 
is only by continued study of the latest 
thought in retail jewelry merchandising 
that the individual will be able to achieve 
expansion and success in his chosen field. 

Mr. Stern demonstrated that the or- 
ganization is bearing fruit by a brief 
sketch of its history and pointed to stead- 
ily increasing cooperation among mem- 
bers as indisputable evidence of prog- 
ress. Summing up business generally, he 
said that 1927 had proved a good year 
and that continued prosperity was in 
sight for 1928. 

Public confidence has been increased 
in the honesty and fair dealing of repu- 
table jewelers through the association’s 
work. Mr. Stern said, citing its fight 
against misleading advertising and un- 
fair competition as instances toward this 
end. He urged interchange of ideas and 
mutual helpfulness as means whereby 
members might help themselves to de- 
rive greatest benefits from their organi- 
zation. 

H. L. Coburn of Manchester, N. H., 
regional vice-president of the American 
National Retail Jewelers’ Association, 
brought greetings from the national body 
and a prediction that 1928 would prove a 
year of stiffer competition and increased 
sales resistance. He warned particularly 
against the entrance of group buying, 
discount clubs, direct - to - consumer 
schemes and high-powered chain stores 
into the jewelry field and forecast more 
aggressive methods on the part of de- 
partment stores handling a certain type 
of jewelry. 

Two ways of meeting this increased 
competition and stiffer sales resistance 
were suggested by Mr. Coburn. He placed 
first in this cause the National Public- 
ity Association and second the Harvard 
Business Bureau, retained by the Na- 
tional Association to carry on research. 
The publicity organization has done fine 
work in making the products of the in- 
dustry attractive to the public, he said, 
and at the same time has combated 
forces foreign to the best interests of 
the trade. In this connection he said that 
the retail jewelry business has become 
more of a competition between industries 
than between individuals. The Harvard 
Bureau, Mr. Coburn said, has effected an 
improved efficiency in the business and 
has bettered the processes of retailing 


through its studies. He emphasized that 
it was only by quoting the figures ob. 
tained by the Harvard Bureau a few 
years ago that the retail jewelers were 
able to get a national excise tax on their 
business removed. At that time, he 
pointed out, the findings of the bureay 
proved to government officials that the 
retail jewelry industry was the lone one 
operating at a loss because of the excise 
tax. 

F. R. Simpson of the United Drug Co, 
termed cooperation in this day of keen 
competitive conditions a necessity, “in 
order to enable the retailer to sell his 
merchandise to the ultimate consumer 
and to sell the type of merchandise which 
will give the most satisfaction to the 
customers of the store.” He used the 
drug company as an instance to illus- 
trate how cooperation can exist between 
manufacturers and retailers and advo- 
cated cooperative advertising, with the 
manufacturer shouldering part of the 
cost of national advertising of his prod- 
ucts. 

John Morgan of the Morgan Advertis- 
ing Co. called for the introduction of 
modernistic jewelry as a sales stimu- 
lant and assailed the talk of “rotten busi- 
ness.” 

Sidney A. Swensrud of the Bureau of 
Business Research of Harvard Univer- 
sity, was the last speaker at the after- 
noon meeting. He gave a general résumé 
of the survey made by his department 
over a period of nine years. He said that 
the average store in 1926 made a net 
profit of 3.1 per cent and that one-third 
of the stores reporting to his bureau 
had lost money during that year. The 
larger stores, his survey revealed, were 
almost unanimous in reporting business 
gains. Stock turnovers are very low in 
the trade, he said, and profits are in di- 
rect ratio to the rapidity of turnover. 

From a general point of view the fash- 
ion show which was staged Tuesday 
evening under the direction of Spring- 
field’s jewelers was easily the outstand- 
ing event of the convention. The big 
ballroom of the Hotel Kimball was 
crowded so that guests were able to 
make their way around with difficulty. 
Most of those attending came on invita- 
tion from the jewelers, 5000 complimen- 
tary tickets to the show having been 
sent out before the opening of the con- 
vention. 


Geometric modernistic 


designs in 


necklaces and a combination barpin and 
pendant, together with some diamond 
encrusted wrist watches using knotted 
cords in place of the conventional strap, 
held interest in the show. Each model 
walked down a long platform in the cen- 
ter of the ballroom. Sport costumes em- 
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phasizing the ensemble idea in hosiery, 
hats and shoes were displayed first. A 
white satin sport dress with red velvet 
jacket, red hat and shoes, had red cos- 
tume jewelry in beads, earrings, brace- 
let and vanity case. Black and gold 
alternating triangles in a necklace, a 
green and silver enameled sport wrist 
watch, heavy silver sport bracelets with 
large stones, a sport ring with long, 
slender stone and green and _ silver 
vanity case were shown with a green 
and white woven linen ensemble. 

For afternoon wear a beige afternoon 
dress with hat and shoes to match had a 
gold and topaz necklace with ring and 
earrings of the same material. A small 
platinum wrist watch encrusted with 
sapphires had a clever little silk knotted 
cord for a bracelet and was worn with 
a brown crepe afternoon frock and a 
black taffeta evening dress. 

The most unique piece of evening 
jewelry displayed was a pendant of plati- 
num and diamonds with flanges of em- 
eralds and diamonds which folded back 
and made the pendant into a bar pin. 
Seed pearls in necklace, in a bracelet in 
four rows and in a platinum ring were 
worn with an orchid evening gown, bouf- 
fant style. Diamonds and combinations 
of pearls with crystals also were worn 
with evening costumes. 

The six models were all employes of 
Springfield jewelry stores. They were 
Miss Dorothy Flynn and Miss Lena 
Nicoli of Kittredge’s; Mrs. Elsie Smith of 
Landen & Sons; Mrs. Idella Watson, 
Miss Beatrice Watson and Miss Eleanor 
Stevens of True Bros. Gowns were sup- 
plied by local shops, as were shoes and 
hosiery. 

To round out the fashion show, which 
was directed by Grenville M. Stevens of 
True Bros., there was a musical pro- 
gram by Miss Florence Martinelli, 
singer, and Mrs. Dorothy Birchard Mul- 
roney, pianist. An orchestra furnished 
music for dancing which followed the 
show and the presentation of the Gor- 
ham Co.’s film, “Fine Arts in Metal,” 
showing the processes of silver manu- 
facture. Besides those furnishing mod- 
els, other jewelers sponsoring the show 
included De Vylder & Co., Frederick’s, 
Kay Jewelry Co., Kuenzel’s Jewelry 
Store, John J. Lynch, Robert Mansfield, 
P. B. Richardson, Robinson & Son, S. W. 
Searles and Whipple & Son. 

Bartley J. Doyle of Philadelphia de- 
clared that fully one-third of the jewel- 
ers of the United States who have graded 
down their stock and business methods to 
compete with chain stores, haberdash- 
eries and drugstores will be out of busi- 
ness within a few years at the most, for 
the trade has no place for them. 

Herbert S. Mosher, representing the 
Jewelers’ Security Alliance, advised 
members, in case of a holdup, to look at 
the pistol-holders’ face instead of the 
mouth of the gun. Identification of a 
picture lessens by at least 50 per cent 
the task of capturing the bandit, he ex- 
plained. 

Mr. Mosher gave a detailed outline of 
methods pursued by crooks in preparing 
to loot a store, from the time a decoy is 
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sent in to get the “lay” of the place to 
the actual burglarizing. He declared that 
criminals of today are more treacherous 
and more dangerous than they were 
years ago because their average age is 
now between 20 and 25 years. “Shuffles” 
Goldberg of the Whittemore gang he 
termed super-treacherous because he is 
a consumptive and has not long to live. 
Most of the professional thieves have 
been checked up by detective agencies 
and only require identification to assure 
an ultimate cleanup of their ranks, he 
added, urging every jeweler to cooper- 
ate with the Alliance in every way pos- 
sible to increase the hazard of the crook 
who attempts to rob a jewelry store. 

Resolutions were adopted on Wednes- 
day afternoon extending the apprecia- 
tion of the members to the officers and 
board of directors for their untiring ser- 
vice and efficient management and a spe- 
cial resolution was offered to Secretary 
L. S. Smith for the time and attention 
which he had devoted to the association. 
Thanks were also extended to the Mayor 
of Springfield, the Chamber of Com- 
merce, the jewelers of Springfield, the 
Ladies’ Committee and the Hotel Kim- 
ball management for the warm reception 
and hospitality enjoyed and to others for 
their part in making the convention a 
success. 

It was resolved that the convention go 
on record as pledging its support to the 
National Jewelers’ Publicity Association 
and that it urge all members of the trade 
to give to the limit of their ability. 

Among other resolutions was one com- 
mending the policies of such jobbing 
houses and manufacturers as realize the 
value of restricting their distribution to 
the retail jewelers who carry this mer- 
chandise in stock, and another to the ef- 
fect that the Massachusetts and Rhode 
Island associations heartily indorse the 
All-Inclusive Association Plan proposed 
by President Conrad Brotherly and the 
National Executive. Committee of the 
American National Retail Jewelers’ As- 
sociation, and further that the conven- 
tion instruct delegates to support the all- 
inclusive organization plan when it is 
presented at the next convention. 

A special resolution was passed on 
the death of the late Frank E. Davis. It 
was as follows: 

During the month of May, 1927, 
Frank E. Davis, the first president of 
our association, was taken from our 
midst; therefore, be it 

Resolved, His presence has always 
been an inspiration, and to say that 
he is missed greatly is only expressing 
mildly what his great force of charac- 
ter and his untiring efforts for this 
association has been. The secretary is 
instructed to send a copy of this reso- 
lution to his family. 

These were proposed by the resolu- 
tions committee, comprising Sylvester 
M. Nathan, Arthur R. Smith and David 
Robertson. 

Rev. J. Burford Parry, pastor of Hope 
Congregational Church, Springfield, ad- 
dressed the closing banquet of the con- 
vention, at which President Stern pre- 
sided, on Wednesday evening. 
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Dennis F. Leary, dean of Springfield 
jewelers, who has been in business in the 
city for 54 years, was introduced from 
the speakers’ platform by Grenville M. 
Stevens, and received rounds of applause. 

George H. Dyson, president of the 
Connecticut State Jewelers’ Association, 
spoke briefly along optimistic lines of 
the trend of association work in the Nut- 
meg State. A. S. Thompson, president 
of the Vermont Retail Jewelers’ Asso- 
ciation, also was among the guests. 
Dancing closed the convention. 

Wives and friends of visiting jewelers 
were guests of Springfield members dur- 
ing their two-day stay in Springfield. A 
sight-seeing trip by motor was arranged 
Wednesday morning and the facilities of 
the Country Club and the several city 
clubs were thrown open to the visitors. 

The Springfield convention committee, 
which was highly commended by the as- 
sociation for the program it prepared, 
comprised S. W. Searles, chairman; 
Grenville Stevens in charge of the Fash- 
ion Show; P. B. Richardson, R. M. Mans- 
field, J. H. Whitehouse, Mrs. Clara Keu- 
fer, Justin De Vylder, M. J. Kittredge 
and W. A. Robinson. 

Attendance at the several meetings 
exceeded expectations. There were 500 
jewelers present at the Wednesday 
meetings and the Fashion Show crowd 
was estimated at more than 2500. 

All officers were reelected. 








H. F. Stahl, Salesman for Omaha 
Jewelry Company, Sustains In- 
juries in Automobile Accident 


OMAHA, NEB., May 12.—H. F. Stahl, 
traveling salesman for the Byrne-Duff 
Jewelry Co., sustained painful injuries 
in an automobile accident near Scribner, 
Neb., recently. He will be off duty for 
some three weeks at least. 

Mr. Stahl was coming into Scribner 
on the right of way, while a woman 
driver coming from a side road dis- 
regarded the “Stop” signal and crashed 
into Stahl’s car. The car was turned 
over in the ditch, the rear wheels were 
broken, and in fact the car was reduced 
to a complete wreck. 

Mr. Stahl was considered fortunate 
to have escaped with his life. No bones 
were broken, but he sustained a badly 
wrenched back and other injuries which 
keep him confined to his home at Gretna, 
Neb. 

Meanwhile A. B. Shepard, house- 
man for Byrne-Duff Jewelry Co., is 
covering Mr. Stahl’s territory for him. 








Hursey & Co., Asheville, N. C., owing 
to the rapid growth of their business 
will soon build a new home on Battery 
Park Ave., in that city. The building 
which will be three stories high and 90 
feet long will extend through to Wall 
St., and the new store which is expected 
to be ready at the end of the year will 
have an entrance on both thoroughfares. 
The firm is now located at Patton Ave. 
and Church St. 
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Where All Lines Will Be Shown 





Jewelry and Silver Trades to Be Represented in Worlds Biggest 
Merchandise Mart When Erected in Chicago 


CHICAGO, May 12.—Makers and sellers 
of jewelry and associated articles were 
interested this week in the announcement 
that Chicago was to build a gigantic 
Merchandise Mart to be twice the size 
of the largest business building in the 
world. They were particularly interested 


The establishment of the Merchandise 
Mart is a dramatic development in the 
program to make Chicago the Great Cen- 
tral Market, a movement which the Chi- 
cago Association of Commerce started a 
number of years ago and a goal toward 
which it has been devoting its energies 











GREAT MERCHANDISE MART TO BE ERECTED IN CHICAGO 


in that part of the announcement which 
said that jewelry and allied merchandise 
would be among the displays to be fea- 
tured in this mammoth structure. 

Under the plan for apportioning space 
in the building, manufacturers, whole- 
salers and importers of the same and 
allied industries will be grouped, to- 
gether. Displays readily accessible to 
the dealer will line the great corridors 
which are to be 650 feet long, with all 
the appearance of boulevards. The large 
space away from the corridors will be 
used for ‘the housing of the selling and 
warehousing activities of the allied con- 
cerns. 

The Mart, which will be two city blocks 
in length and 18 to 23 stories high, will 
cost $30,000,000. Construction will be- 
gin immediately. 

The project will be the largest single 
development of air rights. The property 
of the new building except for caissons 
begins 23 feet above “datum.” 

The big business of the country is now 
done mainly in concentrated market 
places, as evidenced by the Garment 
Center and Cotton Goods Center in New 
York city, automobile rows in all the 
leading cities, financial buildings, and 
the Furniture Mart in Chicago, where 
more than 700 furniture manufacturers 
show their products side by side, in the 
most modern manner and under iueai 
conditions. Business men have learned 


that the nearer they are to the centers 
of these market places, the greater is 
their opportunity for volume and profit. 





continuously ever since, under the lead- 
ership of its foreign and domestic com- 
merce committee. 

This’ great Mart, which will house 
sales quarters and merchandise displays 
of several hundred of the country’s fore- 
most manufacturers, wholesalers and im- 
porters, will be located in the rapidly 
developing new river district, and will 
occupy a distinctly conspicuous position 
just across the river from Wacker Drive 
at Wells St., where the southern facade 
of the structure will be visible for 
blocks. The site was formerly that of 
the Chicago and Northwestern Railway 
Co.’s passenger station. The building 
will extend 724 feet on Kinzie St., 577 
feet on the river front and 324 feet on 
Wells St., with a diagonal frontage fac- 
ing Orleans and Franklin Sts. It will be 
set back from the river about 80 feet to 
accommodate a broad upper level drive 
extending from Wells to Franklin. The 
main entrance of the building will face 
the river and the drive. 

The Merchandise Mart will have a 
total floor space of about 4,000,000 
square feet as compared with slightly 
less than 2,000,000 square feet, which is 
the floor area of the Furniture Mart, the 
next largest building. Each of the 18 
main floors will have an area of more 
than 200,000 square feet. 

Within the walls of this huge edifice 
the retail merchants of the United 
States, Canada and foreign countries will 
be able to see, under one roof, hundreds 
of lines of the world’s best merchandise. 
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The manufacturers’ exhibits will include 
textiles, ready-to-wear, shoes, hosiery 
men’s wear, notions, fancy goods, sport 
goods, toys, laces, gloves, corsets, mij. 
linery, silverware, glass, rugs, knit 
goods, art and antiques, jewelry, trunks 
toilet articles, house furnishings, office 
equipment and scores of other merchan. 
dise displays. Among the largest 
tenants will be the wholesale and many. 
facturing sales departments of Marshal] 
Field & Co. 

Every possible facility will be pro- 
vided for the comfort and convenience 
of the retail merchant, who under one 
roof will be able to see hundreds of 
lines, thus saving time and money by 
doing in a few hours what ordinarily 
would take him days to accomplish. 

On all floors of the Mart will be great 
corridors, with all the appearance of 
boulevards, more than 650 feet in length, 
on either side of which will be the shops 
displaying their varied lines—veritable 
“business streets.” These great corri- 
dors will be impressively treated archi- 
tecturally and with the large space ayvail- 
able it will be possible to house the sell- 
ing activities and warehousing of many 
allied concerns on one floor, thus attain- 
ing the advantages of concentrated 
groupings. 

The facilities for handling merchan- 
dise within the building will embody the 
best and most modern achievements of 
engineering science, including fast ele- 
vators, freight conveyors of both the 
gravity and endless chain type and quick 
horizontal distribution on every floor. 

Probably no building in the world will 
have such facilities for receiving and 
shipping merchandise as the new Mer- 
chandise Mart. The entire ground level 
below the street floor will be a modern 
freight station. Private tracks for in- 
coming carload freight will extend un- 
der the center of the building. The Chi- 
cago & Northwestern Railway will op- 
erate an inbound freight station for less 
than carload lots, as well as an outbound 
station, will connect with all other 
roads through its new Proviso yards. 
The merchandise as it comes into this 
big freight station will be loaded into 
high-speed conveyors and_ transported 
immediately to the exact floor and aisle 
of the merchant for whom it is intended. 

Connection will be made with the II- 
linois Tunnel Co.’s system of freight 
transportation, which has more than 60 
miles of tracks beneath the streets and 
buildings of the city, reaching all other 
railroad terminals. A river dock for 
vessels will connect with the south 
freight elevators of the building. 

One of the interesting features 
planned for the Mart will be a Mer- 
chants’ Club in the tower of the build- 
ing, with lounging rooms, reading and 
smoking rooms, where the retailer may 
relax and meet his friends. The Mart 
will provide the retailer with everything 
but a place to sleep. He can go direct 
from the train to the Mart with his bag- 
gage. Here his hotel reservations will 
be taken care of, his baggage trans- 
ported to his hotel and placed in his 
room. Restaurants, lunch rooms and 
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ills in the Mart will further economize 
his time. He will have the facilities of 
a barber shop, and a branch post office, 
telegraph office and public stenographers 
will afford him the opportunity to handle 
his correspondence without leaving the 
building. One of the biggest telephone 
exchanges in the world will be installed 
in the Mart. 

Many other unique features are being 
considered for the Mart, including an 
Assembly Hall, where trade meetings, 
business conferences and fashion shows 
may be held from time to time. As the 
plans are worked out many other novel 
features may be decided upon. 








Important Arrests 





San Francisco Police Capture Jewelry Store 
Robbers and Their Associates and Re- 
cover Part of the Loot 


SAN FRANCISCO, CAL., May 12.—As a 
result of a shrewd piece of detective 
work on the part of Police Lieutenant 
Thomas Hoertkorn and Detective Morris 
Harris, two dangerous jewelry store rob- 
bers and gunmen are in jail, the man 
who received some of their loot is also 
behind bars and their two young women 
associates have been sent out of the city. 
Also Christian Becker, jeweler of 5645 
Geary St., who was held up and robbed 
of $5,000 in his store a week ago, has 
recovered an appreciable part, at least 
of the jewelry. 

Hoertkorn and Harris were at Market 
and Turk Sts., in the downtown district 
yesterday when they saw a man wearing 
a stick-pin that answered to the descrip- 
tion of property stolen from Becker. 
The man also fitted the description given 
by Becker of one of his felonious visi- 
tors, neither of whom had worn any dis- 
guise. The man_ protested, when 
stopped, saying he was a dental tech- 
nician. The officers were proceeding to 
search him, when he broke and ran down 
crowded Market St., pedestrians joining 
in the chase. Harris brought the man 
down with football tackle, having chased 
him to Sixth and Mission Sts. 

The man was Robert Hayes, 28, said 
by police to be a former convict, bank 
robber, gunman and cowboy. Papers 
found in his pocket at the police station 
led his captors and other officers to 371 
Wawona Way, a fashionable home. 
Nobody was in and the police found five 
loaded shotguns, six revolvers, about 
$4,000 in jewelry, some of it from the 
Becker store, and $1,200 in gasoline 
scrip, stolen from George Lubeck, Stand- 
ard Oil collector on May 10. 

Jack Hawkins, alleged to be Hayes’ 
confederate, appeared after about an 
hour. He surrendered when “covered” 
by the police. Shortly after Hazel Al- 
len, 23, and Kaye Allen, 22, appeared. 
They are said to have been living with 
the two men. 

C. Becker, the jeweler, had surmised 
that there were women involved, because 
only articles of high value in small 
space had been taken from the safe with 
the exception of some handsome mesh 
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bags which the thieves took from the 
show case. 

Becker and Lubeck later identified the 
two men as the bandits. Hayes and 
Hawkins said they had sold most of the 
Becker jewelry to Tom Fabri for $800. 
He is also known as the “Millionaire 
Kid.” He was arrested in a Broadway 
cafe where he worked as a waiter. The 
girls were discharged after questioning, 
and told to leave town. They admitted 
having spent the winter at Lake Tahoe 
with Hayes and Hawkins. 

The police believe that the arrests 
clear up many hold-ups and robberies 
both in this city and in Los Angeles of 
recent months. Hayes and Hawkins 
broke under questioning, owned to the 
Becker and other robberies and admitted 
a sensational jail break in Missouri a 
year ago when they were awaiting trial 
in a small town near St. Louis for as- 
sault with intent to commit murder. 
They made their get-away, but Hawkins 
was shot five times and Hayes four 
times. They bear the scars. They are 
held on three counts of robbery. 

Fabri, held on a charge of receiving 
stolen goods, took the police to his home, 
144 Alabama St., where the jewelry 
which'he said he had bought for $800 
was recovered. It is believed, however, 
that settings of rings, etc., may have 
been melted. Gold and additional stones 
are now being sought. 








Charged With Larceny 





Clerk Employed in Montpelier, Vt., Jewelry 
Store Arrested Near Hudson Falls, N. Y., 
After Store Is Robbed 


MONTPELIER, VT., May 12.—Wayne M. 
Reed’s jewelry store in this city was 
cleaned out of its stock of diamonds and 
diamond rings by a bold robbery during 
the noon hour Saturday, May 5. Mr. 
Reed was at home because of an injured 
knee and a clerk, George O. Hamel, went 
out to lunch at 11.30, returning at 12.15 
to find the store locked and the other 
clerk gone. There were missing about 
$4,000 worth of diamonds and jewelry 
and between $150 and $200 in cash. 

The clerk, who is 20 years of age and 
whose home is in Burlington, had 
worked for Mr. Reed a little last sum- 
mer, and then went to Peoria, IIl., to 
study engraving. He was employed at 
the Reed store just before the November 
flood, but was allowed to go after that, 
while repairs were being made in the 
store, and had just returned to work. 

On the discovery of the loss of the 
diamonds and the cash, Mr. Reed was 
informed and notified the police and 
sheriff’s departments, also conimunicat- 
ing with the Pinkerton detective force, 
which is employed by the Jewelers’ Se- 
curity Alliance to investigate jewelry 
store robberies. A description of the 
missing young man and the missing 
property was sent to officers in this vi- 
cinity and at the border. 

Investigation disclosed 24 diamond 
rings and two watches valuec at $2,200 
missing from the Reed stock, together 
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with a package of jewelry received by 
mail from a New York firm which had 
not been opened. This package, it was 
learned later, contained a $500 watch 
and several rings valued at $1,300. 

The whole State of Vermont, border 
points and the larger centers in adjoin- 
ing States and Canada, including all rail- 
road lines, were thoroughly “plugged” 
with information in a very short time, 
and the clerk was arrested near Hudson 
Falls, N. Y. The prisoner has been 
brought back to Montpelier and is now 
awaiting trial. 

The arrest of the clerk was brought 
about through a peculiar circumstance. 
A sheriff was riding along the road in 
his automobile, going to court in Hud- 
son Falls when he was hailed by a youth 
sitting at the roadside. The youth asked 
for a ride and the sheriff, recognizing 
him from descriptions sent out, invited 
him to ride. The sheriff questioned the 
youth and after making certain he had 
the youth sought by the Montpelier po- 
lice, placed him under arrest. 








Look Out for Him 





Pinkerton Detectives Searching for Man 
Who Swindled Washington, D. C., 
Jeweler With Bogus Check 


The Jewelers’ Security Alliance is 
warning the trade against the opera- 
tions of a check swindler who recently 
claimed a jeweler at Washington, D. C., 
as one of his victims. This man uses 
several different names and at Wash- 
ington, D. C., tendered a check drawn 
on the Bank of Commerce and Savings 
of Washington, D. C. Investigation 
proved that this man has no funds. 

The swindler poses as a jeweler, and 
apparently has been engaged in the 
jewelry business or has handled jewelry 
inasmuch as he has a knowledge of 
values. 

He is described as about 38 years old, 
standing five feet, five inches tall and 
weighing from 130 to 135 pounds. He 
has thin, sunken cheeks, flat nose and a 
bone in his left hand has been broken or 
injured, making his index finger stiff. 
The man dresses neatly and speaks with 
an eastern accent. Should any jeweler 
recognize this man, he should communi- 
cate with the nearest office of the Pink- 
erton National Detective Agency or the 
Jewelers’ Security Alliance, 15 Maiden 
Lane, New York. 








Burglars secured merchandise esti- 
mated to be worth $500 in the jewelry 
store of Daniel North on Fulton St., 
Waverly, N. Y., one night recently. Mr. 
North discovered the break the next 
morning at 10 o’clock when he visited 
the store. Entrance was made through 
a rear window in which the iron grating 
was pried loose and the glass smashed. 
No attempt was made upon the safe or 
cash register, and a large case of ster- 
ling silver tableware was not molested. 
Many of the articles were taken from 
the show windew. 
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Michigan Jewelers Meet at Detroit 





Annual Convention May 14, 15 and 16, Proves to Be One of Most Successful Ever Held by State 
Association—Interesting Addresses and Discussions—Many Entertainment Features 


Detroit, Micu., May 16.—The Michi- 
gan Retail Jewelers’ Association held its 
annual convention here this week, open- 
ing on Monday afternoon at 2 p. m. with 
an address by Kenneth Barnard, man- 
ager of the Detroit Business Bureau. 

Most of the visitors began arriving 
early in the morning, although some from 
the farthest points reached Detroit on 
Sunday evening. Monday forenoon was 
devoted to registration and renewing 
old acquaintances. 

The entire convention from the first 
until the last day might be regarded as 
the opening of one of the greatest cam- 
paigns in the interest of the retail 
jeweler that has yet been manifested in 
any similar convention this spring. 

As the leaders expressed themselves, 
the time has arrived when the retail 
jeweler must act to save his business 
from all sorts of unscrupulous competi- 
tors who in the guise of intensive go- 
getters are bringing the business to a 
point where a conscientious retailer has 
but little show, if any, in making even a 
living to say nothing about a profit. The 
--arning was sounded all through the 
convention by speaker after speaker, 
that strenuous action must be taken if 
the conscientious retailer hopes to re- 
main in business. 

Price cutting, jewelry “bootlegging,” 
the auction jeweler and the wholesaler 
who sells at retail, all came in for 
strenuous verbal chastisement, and it 
might be said that in Michigan and also 
in northwestern Ohio, within the next 
few months anyone who makes unethical 
sales will hear about it in a way that 
will give him something to think about. 

The legitimate Michigan and Ohio re- 
tailer has reached a point where he is 
going to fight and it was for this reason 
the Detroit and neighboring jewelers or- 
ganized the Greater Detroit Retail 
Dealers’ Association which is working 
with the Michigan Retail Jewelers’ Asso- 
ciation in a start to clean up the present 
objectionable practices. ' 

In this drive against unfair business 
methods a big bus load of Toledo retail- 
ers also came up to Detroit and pledged 
themselves heart and soul to a campaign 
which, it is predicted, will give the con- 
scientious retail jeweler a chance to stay 
in business and be able to make a rea- 
sonable profit. 

The address of Kenneth Barnard, man- 
ager of the Detroit Better Business Bu- 
reau, was along this line and so was that 
of Harry Hogan, secretary and manager 
of the Retail Merchants’ Association of 
which many Detroit jewelers are mem- 
bers. 

The Greater Detroit Association has 
started action by employing an attorney 
who sits in at its meetings, advises, and 
is otherwise taking an active part in a 


campaign of clean-up that is expected to 
be far reaching, particularly with the 
cooperation pledged on the part of the 
State association. The attorney for the 
Greater Detroit Retail Jewelers’ Asso- 
ciation is Louis B. Ver Wiebe. He is 
specializing in these problems and prov- 








HENRY WILLIAMS, RETIRING 
PRESIDENT 


ing exceedingly valuable in this opening 
campaign. 

Leading up to this convention, district 
gatherings had been held in Lansing, the 
State capital, and also at Grand Rapids, 
which accounts to a considerable extent 
for the large Detroit attendance and also 
for the enthusiasm that was manifested 
all through the sessions. 

While the convention was one planned 
for and devoted to intensive business, 
there also were plenty of social features. 
The Wolverine Travelers’ Club, an or- 
ganization of traveling jewelers, as in 
the past, took an active part in furnish- 
ing the fun. 

At no time were the ladies forgotten. 
There were plenty of shopping excur- 
sions so dear to the woman’s heart, 
luncheons and theater parties, to say 
nothing about the dancing parties and 
the annual banquet. 

So well was this convention regarded 
that Mayor John Lodge, uncle of Charles 
Lindbergh, the aviator, wrote a special 
message in which he welcomed the jewel- 
ers of Michigan, Ohio and other sections 
of the country, who cared to come. The 
Toledo retail jewelers were particular 
favorites at the convention. The two 
cities are only 60 miles apart and there 
is much contact between the two centers 
of population. The Toledo retail jewel- 
ers are as much interested in the Michi- 
gan campaign for better business meth- 


ods as they would be if they were a part 
of the State itself. Their cooperation 
means a great deal to the Michigan re. 
tailers. 

Henry P. Williams, the retiring presi- 
dent, served well and faithfully during 
the year and had the hearty endorse. 
ment of every member of the organiza- 
tion. 

Benjamin Steelman of Kalamazoo, see- 
retary, as in past years, has been of 
great service and is appreciated as was 
indicated by the many favorable expres- 
sions heard about his labors in the inter- 
est of the organization. 

The first speaker on the program was 
Kenneth Barnard, manager of the De- 
troit Better Business Bureau. He spoke 
in part as follows: 


ADDRESS OF KENNETH BARNARD 


“At the suggestion of your officers and 
Program Committee, I have been invited to 
say a few words to you concerning jewelers 
= jewelry advertising—as the public knows 
them. 

“The Better Business Bureau, as many of 
you know, is simply the arbiter of legitimate 
business—in other words, the umpire who 
calls fair play. In all of my talks on ad- 
vertising and advertising abuses, it is my 
custom to refer to the Great Highway of 
Business Service, on which are located your 
business and the business of your compet- 
itors, and all business and the business of 
their competitors. 

“To those who are familiar with Better 
Business Bureau operation, their purpose 
may at first seem idealistic and Utopian, and 
yet those who are fortunate enough to reside 
in a city in which a_properly-functioning, 
well-financed Better Business Bureau is at 
work will tell you there is a decided differ- 
ence in advertising results than obtained in 
those other communities where such protec- 
tion is not available. 

“First of all, Better Business Bureaus take 
nothing in the advertising field, and certainly 
this applies to jewelry advertising, on faith. 
The Better Business Bureau of Detroit main- 
tains a well-manned shopping department, 
equipped with intelligent personnel and under 
the direction of a head shopper. Each morn- 
ing items which appear to be worthy of 
checking are assigned to these shoppers and 
shortly after the opening of the business day, 
these shoppers call at various places of bus- 
iness to purchase advertised offerings. If 
everything is as represented and the articles 
advertised—whether jewelry or what not—- 
may be purchased on the advertised terms 
and at the advertised price, a biue shopping 
report is dispatched the following morning 
to the executive head of that advertising 
business house. 

If, on the contrary, all is not well—if_ the 
advertised merchandise cannot be « btained 
at all, or if it is not available on the adver- 
tised terms; or as in the case of jewelry 
advertising, certain inexpensive diamond 
offerings have been bloated as to illustra- 
tion, then a pink or unfavorable shopping 
report finds its way to the desk of tne chief 
executive. The receipt of these pink, or un- 
favorable reports, is followed up within 48 
hours by a merchandise executiv: from the 
Bureau’s staff. ; 

“We now reach the next stage in practical 
Bureau operation. : 

“If the nature of the case is such in the 
opinion of the Bureau’s counsel, and in the 
light of many years of experience, as _ to 
constitute a violation of the state advertising 
law, this fact serves as a criterion for a 
request to publish a correction, setting forth 
the error and offering customers, or request, 
a refund of their money. I have here spec- 
imens of these corrections and the rules 
which govern them. 

“When the correction system, so-called, 
was first introduced, we found many adver- 
tisers in Detroit who sincerely believed that 
its inauguration would tend to refiect unfav- 
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orably on advertising generally. Instead, the 
effect has been quite the opposlie and the 
publication of these corrections is generally 
taken by the public to be a guarantee that 
as to other copy, not covered by correction, 
there can be no inaccuracy, or it would be 
accorded similar treatment. Instead of 
undermining confidence, therefore, the effect 
of the system has been to augment and pro- 
“S... jewelry field, associated in the realm 
of merchandise activity with the same tra- 
ditional dignity and splendor which is sup- 
posed to surround banking, is not without 
its spectacular cases and interesting frauds 
and near frauds. Many of you have read 
in Detroit newspapers and in the Bulletins 
of the Better Business Bureau of the dis- 
reputable auctions with which Detroit very 


recently has been consistently afflicted. It 
is somewhat of an insult to assume that the 
members of this association are familiar, 


other than by hearsay, with the methods 
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employed by disreputable tricksters who 
prostitute the very name of jeweler and who 
bring upon legitimate jewelry firms the 
odium attached to their own brazenly-fraud- 
ulent operations. 

“Again let it be said to the credit of De- 
troit newspapers, that little or no advertising 
of these disreputable jewelry auctions found 
their way into newspaper columns. How- 
ever, street boxes and the usual noise at- 
tached to enterprises of this character served 
to attract the passing tourists and prospec- 
tive victims from our Dominion friends across 
the river. Night after night, these auctions 
were crowded with those who believed they 
could actually get what was put up for sale. 
As well as the usual number of cappers, by 
way of example, an expensive watch would 
be put on the block. The unsuspecting vic- 
tim from out of town would bid as high as 
$20, first being challenged by the auctioneer 
to show that he had any money with him, 
and finally with all the glamor of the re- 
puted ‘lucky dog,’ the watch would be 
knocked down’ to our friend from the rural 
sections. He would then be invited to step 
into the next room, where an assistant would 
impress upon him confidentially the fact that 
the watch which he thought he had just pur- 
chased was actually all but worthless. 

We have some real watches here, such 
as this multi-jeweled Hamilton, for the 
astounding price of $20. All you have to do 
is to apply the $20 with which you were go- 
ing to pay for the worthless watch we just 
showed you to the purchase of this Hamil- 
ton, and you will be buying something worth 
while. We do not care to see any of our 
customers defrauded.’ With that the cus- 
tomer lays down the $20 bill and receives in 
return only a receipt showing the. amount 
paid to be a one-half, or a one-third down 
payment on the Hamilton watch, and not full 
pavment as he had been led to believe. 

“Much earnest work on the part of the 
office of Detroit Corporation’s Counsel. the 
Police Department and the court has finally 
resulted, we hope, in the permanent closing 
of the last of these auctions. Incidentally, 
Michigan jewelers should be glad to learn 
that Detroit’s jewelry ordinance has been 
held to be constitutional, and should with 
Proper enforcement be considered additional 
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insurance on the good will and legitimate 
character of the jewelry business generally. 
* * * 


“The Bureau only recently instituted pros- 
ecution in a case where a gyp advertised a 
diamond ring %4-K. for $100, whereas the 
actual weight was found to be only \4-K. 
The Bureau now maintains, again with the 
direct support of Detroit newspapers, an 
efficiently-functioning Classified Department 
to do nothing but detect the gyps and see 
that their advertising copy is labeled ‘dealer’ 
in accordance with the facts. 

“Last, but not least, among the interest- 
ingly spectacular abuses is the window- 
baiter. How many times do your customers 
rather pointedly tell you of an offering in 
the window of some illegitimate local dealer. 
Of course, the proper answer to their sug- 
gestion that the other fellow is giving real 
bargains and that you are giving none, is, 
‘Try and buy it.’ The Bureau has done pre- 
cisely that in a number of instances, and the 
public has been warned of this abuse, both 
through advertising copy and prosecutions 
instituted under the state advertising act. 

“It seems only fair to insist as an honest 
precedent in jewelry advertising that he 
who offers an article of jewelry through ad- 
vertising, or window display, must he wiliing 
to sell it at the advertised price, without 
quibble, evasion or subterfuge. 

“The advertised warning appearing week- 
ly over the Bureau’s signature, together with 
radio talks on kindred subjects, have done 
more to prevent fraud and deception in the 
merchandise and financial fields of Devroit 
and vicinity than all other protective and 
punitive forces combined. : : 

“The time does not permit us to go into 
greater detail with reference to the actual 
frauds which from time to time the Bureau 
uncovers in your profession. Quite apart from 
actual fraud, however, are some of the 
common inaccuracies of which perhaps you, 
yourself, may unwittingly be guilty, but the 
aggregate effect of which is to lessen public 
confidence and to raise sales resistance. 

The speaker mentioned six typical in- 
accuracies and practices which often oc- 
cur in advertising and which dealers 
should be prompt to eliminate, viz.: 
“1, Exaggerated cuts. 2. The use of 
such terms as ‘emeralds,’ ‘sapphires,’ 
ete., when referring to imitation or syn- 
thetic stones. 3. Advertising as ‘silver’ 
or ‘gold,’ articles which are merely silver 
or gold plated. 4. The old worn out 
terms of ‘best,’ ‘greatest,’ ‘finest,’ ‘big- 
gest,’ ‘largest,’ ‘stupendous,’ ‘colossal,’ 
ete. 5. Unprovable comparative value 
and comparative price exaggerations. 
6. Misleading credit terms such as ‘$1 


down,’ ‘5c. down,’ ‘nothing down.’” 
MoNDAY AFTERNOON 


Fred Longden, of the Roy Mfg. Co. 
of Chicago, spoke at 2 o’clock on “Modern 
Merchandising.” He said in part: 


ADDRESS OF FRED LONGDEN 


“Neither jewelry nor any other line 
of merchandise can be sold if it is tucked 
away in a secluded place. Of course the 
safe is a good place for it during the 
night, but in order to create a demand 
for anything in the jewelry line it must 
be placed where it will attract attention 
and create a desire for it. 

“The show windows are a fine place 
for such displays. They are great sales- 
men but there are other sales forces be- 
sides the window. The show case for 
instance acts along the same general 
lines. Merchandise displayed in the most 
attractive way always is the first to be 
picked up by the customer. All sorts of 
devices and attractive methods are being 
adopted these days to aid in boosting 
sales. Those that show merchandise to 
the best advantage are the ones that 
boost the sales.” 

Theron W. Sawyer, secretary of the 
Lansing Merchants’ Association, ad- 
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dressed the organization at 3 o’clock and 
said in part as follows: 


ADDRESS OF T. W. SAWYER 


“The business world today is different 
from that of 50 years ago, or from that 
of even five or 10 years ago. No one 
should conduct industry or business in 
any other way than on modern lines and 
in order to do this the retailer must keep 
up with the times, study changing con- 
ditions and adapt himself to them. Suc- 
cess these days goes with the current 
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and not against it. In other words, one 
in business must do as the Romans do, 
provided of course it is legitimate and 
in the best interest of the industry. 

“One retailer should not work against 
another. Cooperation is essential in 
everything. Teamwork will accomplish 
more in working out a program or in 
opposing unfair methods than several in- 
dividuals can accomplish who are work- 
ing independently. 

“The present day is one of group en- 
deavor and that means cooperation and 
teamwork. The United States Govern- 
ment thinks so much of these particular 
methods that it has issued a book on 
trade associations and in a recently re- 
vised edition I am surprised to discover 
there is no record in it of a trade asso- 
ciation representing the jewelry indus- 
try. 

“It is gratifying to see that retail 
jewelers in Michigan are coming to 
realize this as is evidenced by the group 
meetings that have been held of late in 
different parts of the State. One was 
held at Lansing recently and also an- 
other at Grand Rapids and there also has 
been a new retail organization formed in 
Detroit and one also in Lansing. So it 
is seen that cooperation among the re- 
tail jewelers is becoming a real factor 
and has every evidence of further ad- 
vancement. 

“This cooperation means fully as much 
as salesmanship. It also means research 
effort and survey. The retail jeweler 
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must rub elbows with his brother in 
business. 

“T find that the turnover in the retail 
jewelry business is less than one per cent 
a year, overhead is 40 per cent, and the 
profits made are inadequate to stand such 
a heavy tax. But through cooperation 
much of this burden could be lifted. 

“Another advantage of cooperation 
should be found in the field of legisla- 
tion. As it is today, almost anyone 
could go before the State legislature and 
have a bill passed that all jewelers with 
blue eyes must not engage in business. 
There would be no one connected with 
the jewelry business to combat it or any 
other foolish measure that might work 
against the jeweler. 

“Cooperation, especially group coop- 
eration, such as is now being started in 
Michigan, will go a long ways toward 
improving the life of the retail jeweler.” 

Monday evening at 8 o’clock Bartley 
J. Doyle, addressed the jewelers on “The 
Jewelry Business—past, present and 
future.” Mr. Doyle pointed out the pit- 
falls, and the other dangers that beset 
the average retailer and urged them to 
greater efforts in combatting the con- 
ditions. 

Tuesday 


No session was held on Tuesday morn- 
ing. This time was devoted to a trip to 
the Ford airport and also to the Ford 
airplane factory, where planes were 
seen in the making and others as they 
arrived and departed for distant parts 
of the country. 

At 12.30 everyone was back in the city 
and attended a luncheon at the Detroit 
Leland Hotel. This was more or less 
informal. Henry A. Williams, president 
of the organization, opened the after- 
noon session with a short talk and was 
followed by Harry Hogan, secretary and 
manager of the Retail Merchants Asso- 
ciation, of Detroit. He spoke as follows: 


ADDRESS ON AUCTION JEWELRY SALES BY 
HARRY HOGAN, SECRETARY OF THE RETAIL 
MERCHANTS ASSOCIATION OF DETROIT 


The sale of jewelry at auction has long 
been a sore spot with jewelers throughout 
the country. This is true primarily because 
the public at large has little if any idea of 
the value of precious stones in particular, 
and very little if any more knowledge of 
general articles of jewelry. It takes an 
expert to judge diamonds, and it takes an 
expert to analyze an article of gold for its 
component parts. Consequently, there is a 
great chance for fraud in the sale of such 
merchandise, and this chance of fraud seems 
to be particularly emphasized in the auction 
form of such sales. There the merchandise 
is hastily if at all examined, and in the heat 
of competing in bidding, very often the price 
paid for the article is way beyond its actual 
value. 

Consequently, through the year, there have 
been passed innumerable laws and ordinances 
designed to protect the public against such 
fraud. That is the reason articles of gold 
are now stamped with their karat weight 
and the public now has some conception of 
what 14 or 18 karat gold means. Obviously 
it is impossible to so mark a diamond, and 
even if it were, it would mean little in plac- 
ing a value on any particular stone. 

Hence we find auction jewelry sales flour- 
ishing and the public very often defrauded. 
Immediately following flagrant examples, 
the local jewelers meet and immediately de- 
cide that some law must be passed curbing 
this practice. A law is hurriedly drafted 
prohibiting such sales, and then of course 
when it meets the acid test of the contest 
in court, it is drawn out as unconstitutional. 

It seems to me that sales of merchandise 
can be divided into three classes all of which 
are legitimate and should be in accordance 
with law. The first is the net price which 
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is based upon the cost of the merchandising 
plus the operating expenses and a legitimate 
profit to himself. The price is fixed and re- 
mains so unless for some reason the mer- 
chant wishes to mark down the article in 
order to dispose of it. But even then the 
marked down price is usually fixed in ad- 
vance of the sale. 

The second method is barter and trade 
which is now little used but is an outgrowth 
of the early pioneer days when a farmer 
traded his cow for two pigs and a few chick- 
ens. An influence of this system of selling 
is best shown in the trade in allowance made 
for your old automobile when you are buying 
a new one. The third form of sale is by auc- 
tion, namely the offering of the merchandise 





MAX JENNING, FIRST PRESIDENT OF 
A. N. R. J. A. AND OF MICHIGAN AS- 
SOCIATION 


to the highest bidder. You will realize that 
this is a legitimate and legal form of sale and 
cannot be legislated out of existence. If they 
will understand that, they will save them- 
selves much time and effort. A sad history 
of the experience here in the city of Detroit 
in the fight against auction jewelers is prob- 
ably the best illustration of that point, and 
also the best illustration of what not to do 
in trying to curb auction iewelry sales. 

We termed our controversy here “the fight 
against state auction jewelry,” and it is only 
fair to state that the condition here was 
somewhat different than obtained in other 
cities. In other words, we were not fighting 
the auction sales as much as we were fight- 
ing the sale of jewelry which was merely so 
much junk. As a matter of fact, the suckers 
who bought the nice looking merchandise, 
consisting of a ring, a watch, a lady’s wrist 
watch, two or three stick pins, a set of cuff 
buttons and several other items for the sum 
of $12.00, was taken in the back room and 
it was shown that the watches had no worth 
and that the remainder of the merchandise 
had absolutely no value. Then of course 
the gag was to try to sell a good watch so- 
called for an additional $20.00 and in many 
cases even this watch was no good. 

The point is that here was an abuse of 
the auction method of selling to the extent 
of selling fraudulent merchandise. It seemed 
an easy matter to bring the jewelers into a 
criminal ceurt and prove fraud, but surpris- 
ing as it may seem, the sales talk of the 
auctioneer was such that it was nearly im- 
possible to do so. 

Consequently, an ordinance was drafted, 
prohibiting the sale of jewelry by auction 
within the one mile circle on the basis that 
such auctions only thrive in crowded dis- 
tricts where there is a floating population. 
Obviously to anyone who thinks, this piece 
of legislation was unconstitutional, and even 
though the judge was in sympathy with the 
ordinance, he was compelled to hold 
violating the constitution. His reasoning was 
simple in that auction sales within the one 
mile circle could not be staged under the 
law, while without the mile circle such 
auction sales admittedly fraudulent were 
legalized. ‘That ordinance was passed in 
about 1922, and it was nearly a year before 
the case came to trial with the resulting 
decision. 

Immediately a new ordinance was drafted, 
making it illegal to hold an auction of jew- 
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elry anywhere within the City of Detroit 
with the exception, however, of judicial sales 
the selling of unredeemed pledges by pawn, 
brokers, and the selling at auction of the 
regular stock of merchandise of any com- 
pany that has been in business one year 
previous to such sale. Such sale, howeyer 
not to extend over a period of thirty days 
each year. 

This ordinance was held constitutional, a). 
though there is a question that the same 
reasoning does not apply in this case, namely 
that it being illegal to have such a sale jn 
Detroit, while it would be legal to have it jn 
any other place in the State of Michigan, 
However, the judge held that the auction 
jewelry sales as conducted in Detroit were 
a nuisance, and that the Common Council 
had power to pass an ordinance prohibiting 
such nuisance. It was on that ground that 
the ordinance was held constitutional. 

This case was fought out in various courts 
over a period of three years. In addition to 
the Courts of Chancery, who were Passing 
on the constitutionality of the ordinance, a 
number of cases were started in Crimina] 
Court, and a conviction was finally obtained. 
It looked then as if auction jewelry sales jn 
Detroit were finally stopped. : 

After about six months, we found the 
auction jewelry sales again flourishing. When 
the police department attempted to stop 
them, the auction jewelers immediately ob- 
tained an injunction against their interfer- 
ence. Upon the hearing conducted on that 
injunction, the auctioneer claimed to be op- 
erating under the state law, which provides 
that a pawnbroker could sell unredeemed 
pledges for a period of 30 days each year, 
We waited 30 days and found the sales stil] 
continuing, and upon starting another case, 
found that the auctioneers contended that 
they were representing 12 different pawn- 
brokers, and accordingly were privileged to 
carry on the sale of unredeemed pledges 30 
days each year for each of them, and con- 
sequently could run the full year. Of course 
we won that case because we were able to 
prove that they were selling very few un- 
redeemed pledges and very much new mer- 
chandise. But in order to make sure, we 
later went before the State Legislature and 
amended the State ‘Law with a provision 
which required pawnbrokers to conduct their 
sales of unredeemed pledges in their own 
places of business. This was easy to put 
across for obviously the person who wished 
to purchase his own unredeemed pledge 
would naturally go to the place of business 
where he originally pawned the article. 

Detroit now seems to have solved this 
problem, but you can see that it was a six- 
year fight through nearly every court in the 
city with the auction sales running almost 
continually during the controversy. 

How much more simple it would have been 
for us to have properly regulated these sales 
rather than trying to prohibit them? It’s 
the same old story. The merchant always 
seems to want to legislate his competition 
out of business, regardless of whether that 
competition is legitimate or otherwise. We 
have seen it in the case of the house to 
house canvasser and how all this legislation 
came to naught. You can see it today in 
the attempt which is being made to pass 
legislation against the chain stores. Compe- 
tition if legitimate and economically sound, 
will survive, in spite of all laws attempting 
to curb it. On the other hand, competition 
that is not legitimate can usually be taken 
care of in the Criminal Court, while competi- 
tion which is not economically sound, dies a 
natural death. : 

A survey of ordinances in other cities all 
designed to regulate or prohibit the sale of 
jewelry by auction, discloses some interest- 
ing things, and the trend of recent ordinances 
seems to be along the idea of regulation 
rather than prohibition. : 

Milwaukee after circularizing various asso- 
ciations throughout the country, arrived at 
an ordinance which places high limitation on 
auction sales that alone make them imprac- 
tical to the extent of almost eliminating 
their possibility. No auction can be held on 
Sundays or legal holidavs or between the 
hours of six in the evening and eight the 
following morning. No auction can extend 
over a period longer than 30 days. False 
bidders are strictly eliminated and _ rigid 
rules of identification and description of each 
article offered for sale are provided for. This 
makes it necessary to clearly label each 
article with a complete description, a state- 
ment of its composition, the manufacturers 
name, the purity of the metal, and in the 
case of semi-precious or precious stones, the 
true name of the gem and its weight and 
fineness. No old works are to be sold in 
new watch cases. is 

Do you see that nearly every provision in 
that ordinance is of a regulatory character: 
Buffalo has a very similar ordinance. In all 
these recent ordinances, a company is re- 
auired to be in business one year before con- 
ducting 2n auction sale for a period of 3 
days. There is some question as to whether 
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that provision is prohibitory, and if 
ey . most cases it makes that part of the 
law unconstitutional, although that same pro- 


* yision has been upheld by the Ohio State 


Court. The Council or local law- 
Supring body of most cities, is empowered 
py the Charter to regulate business but not 
to prohibit it. . ’ : 

Dallas, Tex., in a long ordinance requires 
the obtaining of a license and the filing of 
a list of merchandise to be sold, together with 
heavy penalties for misrepresentation. Again 
all regulatory provisions. 

“Many of the recent laws contain the clause 

prohibiting auction sales of jewelry after 
sundown. This clause was upheid by the 
New York Court of Appeals when the New 
York City auction law was constructed. I: 
is interesting to know why auction sales can 
be prohibited after sundown but not before. 
The court characterizes this part of the 
statute as a reasonable effort to insure public 
sales, prevent fraud and deceptions, and pro- 
tect purchasers from the dangers that may 
follow by purchasing under artificial light. 
It seems that a statute similar to this has 
been on the books of the City of New York 
for over 150 years. Of course the auction- 
eers brought out the point that in 1773 when 
the first statute of this character was passed, 
the only artificial light was candles or oil 
lanterns and that there was a fire hazard as 
well as a very poor light by which to buy 
merchandise, consequently making such a 
statute necessary, but that in the present day 
with electric lights and sufficient fire protec- 
tion, these reasons no longer apply. The 
court brought out the point that while there 
had been great improvement in the matter of 
artificial light there had also been great im- 
provements in the making of imitation jew- 
elry, and that it was undoubtedly as hard 
now to detect imitation jewelry under the 
improved lighting as it was in the old days 
under the poorer light. That was the sub- 
stance of the reasoning and appeared very 
ogical. 
Gincinnati seems to have one of the sim- 
plest_ and best auction jewelry ordinances 
that I have seen. Incidentally, it has been 
upheld by the Ohio State Supreme Court. It 
is so good and so short that I am going to 
read it to you: “Section 844—No person, 
firm or corporation, or the employe or 
agent thereof shall offer for sale or sell at 
public auction any watch or other timepiece 
with either plated or filled case, article of 
plated jewelry, article of plated ware, or 
article of merchandise ornamented with or 
having affixed thereto plated metal, or con- 
taining plated metal parts, unless there shall 
be securely attached thereto tag or card or 
label upon which shall be plainly written 
or printed in English a true and correct 
statement of the kind and percentage of 
purity of metal plating or overlay and the 
kind of material or metal so covered, ar.d 
unless such statement shall be clearly and 
distinctly read aloud publicly at the time 
of offering each such watch, time piece, 
article of jewelry or ware, or article 
of merchandise for bid or bids. Such 
tag or card or label shall remain securely 
attached to such watch, time piece, article 
of jewelry or ware, or article of merchan- 
dise and be delivered therewith to the vendee 
thereof.” 

It seems to me that there will be little 
chance for fraud if this ordinance 1s rigidly 
enforced and you will note that hereto the 
provisions are all regulatory in character. 


ADDRESS BY P. V. HOLDER 


Following Mr. Hogan was a talk by 
P. V. Holder, credit man of the Union 
Trust Co., of Detroit, who spoke on 
“Financing the Retail Jeweler,” in which 
he told how frankness by a retailer with 
his banker went a long way in establish- 
ing confidence between the two. 

C. H. McReynolds, of the Burroughs 
Adding Machine Co., Detroit, was the 
final afternoon speaker who discussed 
the cycle of merchandising or what be- 
comes of the dollar 4g business. 

The day came to & close with a ban- 
quet and dancing in the evening. 


Travelers Meet 


The Michigan travelers met on Tues- 
day morning and elected the following 
officers: President, Sam Sadich, of the 
New Haven Clock Co., New Haven, 
Conn.; first vice-president, Edward Wil- 
liams, of the Norris, Alister-Ball-Bridges 
Co., Chicago; second vice-president, Mil- 
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ton Nathan of the Stein & Elbogen Co., 
Chicago; secretary, Cy Hirt, of the 
Harry Himmelhoch Co., Detroit; treas- 
urer, Sam Croft of the L. Seligman 
Jewelry Co., Chicago; assistant secre- 
tary and treasurer, Garner Sly, of the 
E. H. Pudrith Co., Detroit. 

The final session of the convention 
will be held today, at which time officers 
will be elected. As most of the proceed- 
ings came up after this issue of THE 
JEWELERS’ CIRCULAR goes to press, the 
full report of the same will appear in 
the next issue, May 24. 


Alleged Thief Held 


New York Jeweler Charges Man Arrested 
by Police with Participating in $31,000 
Gem Theft Last December 


On the identification of a Maiden Lane 
diamond merchant and a woman cus- 
tomer, a man was arrested in New York, 
last week, by Detective Stanley of the 
Pick Pocket Squad charged with par- 
ticipating in the theft of $31,000 worth 
of diamonds and jewelry. Mirabeau C. 
Towns, the Maiden Lane jeweler, was 
the victim of the robbery and also the 
complainant. Last Thursday when the 
prisoner was brought before Magistrate 
Simpson in the First District Magis- 
trates Court, he.was served with a bench 
warrant. He was immediately taken to 
the Court of General Sessions where on 
a “John Doe” indictment charging 
grand larceny he was arraigned before 
Judge Levine and after pleading not 
guilty was held in $10,000 bail. 

This prisoner is the second man to be 
arrested in the Maiden Lane theft, 
which occurred on Wednesday after- 
noon, Dec. 14, last. The other prisoner 
is “Doc” Goldstein, who, through the 
efforts of the Jewelers’ National Crime 
Committee and its counsel, Richard C. 
Murphy, was arrested in Chicago on a 
charge of stealing the trunk of Joseph 
Optican, near Fort Worth, Tex. Mr. 
Optican is a salesman and travels for 
Michael Levy, wholesale dealer in dia- 
monds, 36 W. 47th St., New York. 

“Doc” Goldstein was being held in 
Chicago and Mr. Towns went to that 
city and identified the prisoner as one 
of the two men, who committed the theft 
at his place last December. Goldstein, 
however, was finally extradited to Fort 
Worth, Tex., where he is now awaiting 
trial on the trunk theft charge. A sec- 
ond man was picked up in New York 
over 10 days ago. This man has been 
identified by Mr. Towns and the woman 
customer, who saw the two men who 
visited the Towns establishment just be- 
fore the theft was committed. 

When the pair visited the Towns es- 
tablishment last December one of the 
men claimed to be a jewelry broker 
while the second man posed as the brok- 
er’s customer. The latter looked at 
some jewelry and held Mr. Towns’ at- 
tention, while the other, it is charged, 
stole a small box containing $31,000 in 
diamonds and jewelry hidden beneath a 
desk. The theft was not discovered un- 
til after the men had left the place. 
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Window Smashers Visit Saginaw, 
Mich., Jewelry Store and Get 
Loot Valued at $1,000 


SAGINAW, MICH., May 12.—Jewelry 
valued at $1,000 was stolen early on 
Wednesday morning by thieves who 
broke the window in the jewelry store 
owned by Charles A. Pierson at Sagi- 
naw. 

The thieves are believed to have used 
an ingenious method to distract atten- 
tien from the crime. From marks on 
the pavement, it appears that a large 
car drew up sharply with a squeal of 
brakes to deaden the noise of glass shat- 
tered by a brick tossed through the 
window. 








Senate Adopts Resolution Calling for 
Investigation of Chain Store 
Operations 


WASHINGTON, D. C., May 15.—The 
Senate adopted on May 12 the Brook- 
hart resolution calling for an extensive 
investigation of chain store operations 
by the Federal Trade Commission. The 
Commission is asked to _ ascertain 
whether the consolidations of chain 
stores constitute violation of federal 
anti-trust laws and whether such con- 
solidations are susceptible to regulation 
by the Commission. The Commission 
also is asked to report what legislation, 
if any, is necessary to bring them under 
federal regulation. 

The investigation may be delayed on 
account of lack of funds unless a special 
appropriation is made for the work. 
Several proposals for an investigation 
of chain stores have been submitted in 
Congress recently but the Brookhart 
resolution is the most sweeping in. 
scope. 








Market Prices for Silver Bars 


_The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U.8.Gov’t New York 

Date Official Assay Bars Official 

May $$... 27% 61% 59% 
ee 27s; 62% 59 
> Re x 2745 61% 58 
ae: ere 27% 615% 59 
Ks yea 27 +5 615% 59 

ee ne yy ee 62 5956 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York __ 
Week Ending May 12, 1928 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 


GOEER ih 5. < e cislace has oaintaec ec atanidien 957,597. 
Gold bars paid depositors...... : Bs oRene 
WRU, cha -s. dcaaie Sie centage $1,016,581.28 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Exchange 

TRF Fo lve icc canisinges cadens $25,714.66 
a Rick dh ccalc: diac uae ae Sales ere 164,415.97 
fe Mekarat «ai 414 479 e/alele, AS0Aa 4 3) auere 61,287.46 
: Re ab oi sreaicialdalncee owes 122,716.49 
“s rt ee ee eee ele OE er 98,565.42 
Rees BS rete amey star te 471,506.09 


es 


$957,597.23 
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Horologists Gather at the Nation’s Capital 


Annual Meeting of the H. I. A. in Washington, Marked by Decision to Increase Endowment 
and Erect Memorial Building—Experienced W atchmakers to Be Certified on Their Records 


WASHINGTON, D. C., May 12.—Two 
proposals were endorsed at the annual 
meeting of the Horological Institute of 
America, May 10, which relate directly 
to the purposes for which it was 
founded. The first looks toward increas- 
ing the endowment fund to a sum suffi- 
cient to assure the Institute financial 
independence. The second is designed 
to strengthen the Institute’s present plan 
for the certification of watchmakers. 
After several hours of discussion on the 
endowment project a_ resolution was 
unanimously adopted authorizing a sur- 
vey for mapping the campaign which, if 
successful, would also provide for the 


erection in Washington of a “Time” 
building. 
President Hufnagel announced that 


DeForest Hulburd, president of the EI- 
gin National Watch Co., had written 
that his company would aid in the cost 
of a survey looking toward the raising 
of the endowment fund. The proposal 
also was approved by Charles F. Miller, 
president of the Hamilton Watch Co. 
Both of these leaders in the watch in- 
dustry spoke of the great value of the 
work of the Institute to the jewelry 
trade and to the country. 

Preceding the discussion, Paul Moore. 
executive secretary, presented some 
facts about public gifts and indicated 
that very little had been done for the 
jewelry trade. 


OFFICERS AND MEMBERS OF THE HOROLOGICAL INSTITUTE OF AMERICA, 


REMARKS OF PAUL MOORE 


In introducing the discussion on en- 
dowment and memorial building, Secre- 
tary Moore said in part: 


More than three billion dollars have been 
counted up as public benefactions of Amer- 
ican citizens in a hundred years. In the 
year 1927 more than two hundred million 
dollars were given in sums from $50,000 up- 
ward. More than one hundred and thirty- 
two millions was given by about 150 people. 
| have classified these gifts under the fol- 
lowing heads: Charity, woich inciudes hos- 


pitals, homes, vocational training, relief, 
ete., over forty millions; and tor education, 
more than fifty-two millions. kor cultural 


development, such as art institutes, museums, 
music, ete., more than thirty-two millions. 
For recreation, including community houses, 
gymnasiums, boys’ and girls’ clubs, Y. M. 
C. A.’s, ete., nearly two millions. Kor spe- 
cial religious and fraternal gifts, about two 
millions and a half. For memorials to dis- 
tinguished people, parks, etc., 
more than one-quarter million dollars. For 
miscellaneous purposes, such as aquariums, 
pension, rural improvements, more than one 
million dollars. I have excluded the gifts 
of the great foundations like the Rockefeller, 
Carnegie, etc., and the gifts of Mr. John D. 
Rockefeller, Jr., and, of course, the millions 
that have been given to the churches and 
for various purposes by well-disposed people 
in smaller sums throughout the country and 
which totals more than one-half billion dol- 
lars from the figures I have checked. 

Let us think about a few individual gifts 
within the past few years. . *? 

Now we have been hoping we 
some endowment for the Horological Insti- 
tute. I have been one of the advocates. [ be- 
lieve the Institute must have an endowment. 

Knowing so well what large sums were 
being given away annually I recently made 
inquiry whether members of the jewelry in- 
dustry had made any notable gifts for the 
direct benefit of the industry as a whole 
in a philanthropic spirit. Of course we know 


highways, 


could get 
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WASHINGTON 


there are many and constant demands for 
small support of this or that organization 
in the trade, and there has been much re- 
sponse. And some individuals or companies 
have aided their employees in building homes 
or savings, or other benefits that affect 
limited circle. The Elgin Watch Co. recent- 
ly gave a clock to the jewelers of Chicago 
and they erected and have carried on 4 
college that benefits the students, the pub- 
lic and the trade, as does Bowman’s, Brad- 
ley and the New England Jewelers’ Insti- 
tute. Some individuals gave money to aid 
the latter, | believe, though not large sums 
Bradley is the result of a very large gift 
which has greatly helped the jewelry trade 
but I do not think it came from jewelry 
sources. ‘ 

Practically all of the replies I have had 
from my inquiries suggest no big gifts for 
the trade in the same sense as the general 
gifts I have cited. The gift of Mr. Spier to 
the Horological Institute is really one of 
the most notable of the things done for the 
trade. And Mr. Spier was not a rich man. 
There died within a brief period a man worth 
many tims what Mr. Spier was worth, and 
at one time he was head, of a watch com- 
pany. But he perhaps never had a thought 
to do anything for the industry. I am not 
censuring him. IL am trying to get you to 
think in terms of educating, through constant 
suggestion, men to give or leave funds for 
the Horological ‘Institute. 

A jeweler recently left $2,000,000, but 
nothing for anything connected with the 
trade, | understand. Remember Mr. Spier’s 
words to me: “I wish to to help the country 
that gave me an opportunity and the trade 
that gave me a living.” If we will just sow 
this thought as seed I am sure it will bring 
big returns. There are men in the ranks to- 
day who have made money, are making 
money or are going to make money. What 
are they going to do with it? Give it to 
some hospital, or school, or work that is 
supported by lots of people who have no 
particular place to put their money and go 
with the crowd? Is it not a logical thing 


that a man who has made his success 
through the jewelry or watch trade should 
do something for the Horological Institute 
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-yhose purpose is to advance that trade? 

wT tase een presenting a general thought 
of enaowment. But what shall be the im- 
diate program? 

ee can carry on in some fashion at a 
minimum of expense. Or we must devise 
means to support properly al office that 
can really function without having to spend 
such efforts on money-raising 1n small sums. 
Or we can be more ambitious and bend 
our efforts to securing at an early date 
$100,000. Or we can think in terms of au 
Time Building with uw great horological li- 
prary, masterpieces and examples of horo- 
logical history and craftmanship, lecture 
courses all over the country, and a loan fund 
for students, a great center of horological 
thought, which every visitor to the National 


Capital would wish to visit as he does other 
public buildings. The druggists of the 


United States have raised half a million 
dollars to erect a building on the lot next 
to this one of the Temple of Science. One 
man in the jewelry business has had that 
kind of a vision—Louis Comfort Tiffany, 


put his million and more has gone to artists, - 


not to watchmakers. : ; 

If we can make the Horological Institute 
the center for the solution of all horological 
problems we will have made the big step ir 
the permanent growth and success of tlie 
Institute. We must broaden our vision and 
try to broaden our activities. We must also 
increase our funds. Just how, is the prob- 
lem before you. 





JOHN J. BOWMAN, TREASURER 


John Price Jones, of New York, an 
expert in such matters, explained that in 
any campaign for raising money there 
are certain fundamental principles to 
be followed. He expressed the belief 
that the Institute has a good case as it 
is a commercial necessity and a patriotic 
work, while the building project, first 
proposed by George Spier, the founder 
of the Institute, has a memorial aspect. 

Mr. Jones declared that any time is a 
good time for raising money if it is in a 
good cause. He expressed the opinion 
that the Institute should take a definite 
forward step and that its prospects of 
success are good. 

The Institute adopted, on the recom- 
mendation of its certification committee, 
a motion providing for the certification, 
without examination, of experienced and 
competent watchmakers who have been 
at the bench for 20 years. Such certifi- 
cate will be granted only when thorough 
competency is established to the satis- 
faction of the examining board. It was 
also decided that men who have been at 
the bench for 10 years may be excused 
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from taking the examination for junior 
watchmaker and may apply at once for 
that of certified watchmaker. It was de- 
cided further that a watchmaker who 
has passed his junior examination must 
give evidence that he has had two years’ 
actual experience at the bench before 
seeking to qualify as a certified watch- 
maker. It is intended that these new 
regulations shall become operative July 
first, 

E. F. Lilley, chairman of the certifi- 
cation committee, said, in presenting his 





E. H. HUFNAGEL, PRESIDENT ELECT 


report, that the committee had had un- 
der consideration for some time the 
question of recognizing the old watch- 
maker who is thoroughly competent but 
is disinclined to taking the Institute’s 
formal examination. He explained that 
the matter had been before the commit- 
tee for at least a year in a different 
form but that the committee was now 
ready to recommend both a change and 
a new departure from past practice. 

Mr. Moore announced that during the 
past year he had been seeking to secure 
for the Institute one of the finest watch 
collections in America and that he had 
just had an intimation that it would 
come into the Institute’s possession. The 
complete details of this are not ready 
for publication, according to Mr. Moore. 
The Institute’s membership has gained 
nearly 100 during the past year, 140 men 
have passed examinations and 21 others 
are pending. 

John J. Bowman’s report as treasurer 
showed $11,000 in the endowment fund, 
$1,540 in the savings account, and $372 
in the checking actount. 

The officers elected for the ensuing 
year are E. H. Hufnagel, president; 
William Ramsay, first vice-president; 
John J. Bowman, treasurer, and Paul 
Moore, executive secretary. Other mem- 
bers of the executive committee elected 
are E. F. Lilley, W. Calver Moore, Rob- 
ert F. Nattan and Tell B. Nussbaum. 
J. P. Stevens, who has occupied the posi- 
tion of member of the advisory coun- 
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cil, second vice-president and president 
of the Institute, was elected an honorary 
member on the recommendation of the 
nominating committee and on motion of 
Paul Moore. 

Bartley Doyle, president of the Key- 
stone Publishing Co., was elected to the 
advisory board and the following mem- 
bers were reelected: John J. Bowman, 
W. M. Donnelly, E. H. Hufnagel, De- 
Forest Hulburd, Armand Jessop, E. F. 
Lilley and Robert F. Nattan. 

The meeting was largely confined to 
a discussion of the proposals bearing on 
the Institute’s future. The only address 
was that by Paul Sollenberger, of the 
United States Naval Observatory, on 
recent work on high precision and as- 
tronomical clocks. 


The full report of Secretary Moore 
was as follows: 





PAUL MOORE, SECRETARY 


REPORT OF THE SECRETARY 


It will be recalled that a year ago J. P. 
Stevens of Atlanta, Ga., was elected to the 
presidency, succeeding E. H. Hufnagel who 
was the choice of the first president, Mr. 
Spier, to succeed himself and has, from the 
inception of the Institute, been one of its 
great mainstays, but who had expressed his 
strong desire to retire owing to the increas- 
ing demands of his personal activities in an- 
other field. 

Mr. Stevens was eminently qualified in 
many ways for the presidency and entered 
upon the work with enthusiasm. Indeed, he 
put so much of his strength into the work 
that he could not stand the strain, and, un- 
fortunately for the Institute, his health broke 
seriously in the late summer and he felt con- 
strained ultimately to tender his resignation. 
The Institute owes a great debt to Mr. Stev- 
ens for the effort he put forth and it has 
reason to rejoice that, while he could not 
earry out all his plans, he did not lose his 
life, as at one time it seemed he might, while 
working over and, I think, worrying over the 
affairs of the Institute. I know he must 
have worried when he realized he himself 
could not carry out plans he had made. 

Later in the year, Mr. Nattan, first vice- 
president, called an executive committee 
meeting and when he made it clear he him- 
self could not undertake the work of the 
presidency, Mr. Hufnagel agreed, at the 
great urgency of the committee, to act as 
president until this annual meeting. though 
he made it clear he could not be very active. 

So, most of the — work of the year 
has been on the shoulders of the executive 
secretary. He has made an earnest effort to 
earry out the plans as suggested and outlined 
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by the executive committee and the officers. 
The main pian has been an enlarged cor- 
respondence campaign. Undoubtedly, this 
effort has made the Institute much more 
widely known, but it has not brought satis- 
factory, immediate returns, either in the 
way of membership or certification. This 
correspondence was from the minds and ex- 
periences of a number of men, not just the 
president and secretary. 

Contrasted with this more impersonal 
method of appeal is the result of the more 
direct method of Messrs. Lugrin, Jessop and 
Pope in memberships, and of Mr. Samelius 
and others in certification work. These men 
stand out in advancing by personal effort the 
numbers in the ranks, which goes to show 
that the plea I have made in every one of 
my reports as secretary, in which I have 
urged an “each one win one” campaign, has 
been sound in judgment if it has not stirred 
many to action. After all, is it a very big 
undertaking to get another man to become a 
member of the MHorological Institute of 
America, or to induce some young watch- 
maker to strive to get our diplomas? If 
eacn of you tinds it hard to influence the man 
you know, then how much more difficult is it 
to accomplish the aim through secretarial or 
other correspondence with men unknown? 
And how speedily would all our financial 
problems be solved if every member would 
add one more member each year?~ One is a 
little number but double it each year! Take 
a basis of 400 memberships and in eight 
years, if we could work on the plan sug- 
gested, and could double our membership, 
just in ge years we would have every 
jeweler and watchmaker in America enrolled 
and an income of more than $250,000 a year 
from dues, the equivalent of an endowment 
of $5,000,000. And here we are worrying 
ourselves sick over a proposed endowment of 
$100,000, a mere $5,000 a year from an in- 
dustry that is capitalized in the hundreds of 
millions. Ten cents apiece from each mem- 
ber of the industry would give us the $5,000. 

Now, of course, I am not so crazy as to 
imagine every member of the industry is 
going to become a member of the H. I. A. 
There are a number of other organizations 
in the “trade” and they all have more or 
less trouble with increasing or even holding 
membership and securing needed funds. A 
great many men do not realize that organi- 
zation counts and costs. But what do they 
get without organization? 

I have simply thrown a sketch before you 
of the power of continuous duplication, the 
strength of individual expansion work, when 
many work at it. Theoretically, we all be- 
lieve this. I do not the less believe in the 
endowment plan I have repeatedly urged. 

A few men this last year pledged to get 
another member and a few even pledged to 
get three. Most of them quit at three and 
the larger per cent did not get one. 

As we are meeting here so is there, in their 
two million dollar building not far from us, 
the annual gathering of the Chambers of 
Commerce of the United States. The presi- 
dent of that great group of business execu- 
tives had occasion to say in his opening ad- 
dress: “If the work of our organization is 
to be entirely effective; if it is to get real re- 
sults, all the responsibility must not be left 
to the committees, and officers and the staff. 
They may be depended upon to do their full 
part, but the membership must throw the 
weight of its influence into the scale in mak- 
ing our objectives and purposes known, both 
locally and nationally.’”” And then he quoted 
President Roosevelt: ‘Excuses can always 
be found for non-action. But the man worth 
his salt will do his part.’ There is the chal- 
lenge to all of us. 

“Your secretary does not hold himself up 
as perfect or blameless. But he knows he 
has worked with sincerity and devotion. 

If we have not succeeded in some of our 
definite aims there is another side to the pic- 
ture. This is suggested in a quotation I 
make from the latest of many letters I have 
received. It is from one of our certified men 
in Texas, who says: 

“T realize it has been my fault as much 
as anyone’s that the Institute is not 
stronger than it is for the reason that I 
have not paid up my dues. However, it 
has not been because of lack of interest 
but wholly on account of lack of funds. 
This country down here has been pretty 
hard hit fer the past three years and as a 
consequence everybody suffers. But I 
am certainly going to pay up as soon as 
possible. My certification has done me 
more good than any other one thing. I 
am now in the process of making a watch 
throughout from the raw material. Am 
coming along nicely and the source of 
inspiration has been the H. I. A.” 

Many letters of similar import have been 
received. 

The Institute has had more publicity dur- 
ing the past year than in all the years of its 
history. The editors of the trade papers 
have been generous with their space, as they 


“around” with watches. 
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always have been. But we have sought to 
do more in educating the general public to 
the idea of the Institute through news items 
and special articles. Then a fine piece of 
publicity was secured through our coopera- 
tion with the “Fair of the Iron Horse,” in the 
exhibit collected for that by Mr. Donnelly, 
superintendent of Time Service of the B. & O. 
R.R. Mr. Donnelly can tell you perhaps the 
approximate numbers who visited that Fair. 
It is safe to say that 75 per cent of those 
who did saw the watch and clock exhibit in 
which the Horological Institute had its name 
on the walls and in the cases, and, equally 
important, in the “book of the Fair,’’ a record 
for all time. Among the men who visited 
this exhibit was Henry Ford, at one time 
watch repairer and who still gets much in- 
terest in collecting and perhaps “fooling 
Do we not all wish 
that Mr. Ford could see his way to erect 
at the nation’s capitol a Time Building just 
as Mr. Folger is erecting a great building 
to honor Shakespeare.’ Mr. Ford did a 
great thing for the world when he laid aside 
his watchmaking tools to give us his auto- 
mobile and tractors. And no man appre- 
ciates more the value of time and fine 
mechanisms than does he. 


REPORT OF THE CERTIFICATION COMMITTEE 


“The work of certification of watch- 
makers has been going forward slowly 
but steadily. Up to May 1 of this year, 
807 junior and 313 certified certificates 
have been granted. At the same time 


E. F. LILLEY, CHAIRMAN CERTIFICA- 
TION COMMITTEE 


our records show applications received 
from watchmakers as follows: 980 for 
the junior and 402 for the certified ex- 
amination. 

“To show what this work means, we 
quote from this year’s records, where in 
four meetings up to May 1 the Examin- 
ing Board has examined and graded 116 
papers, 139 pocket watches, 24 bracelet 
watches and 33 jewel plates. Certificates 
were granted as follows: 87 junior and 
24 certified. It is expected that these 
figures will be changed considerably by 
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the results of the present meeting of the 
Board. 

“The work of the Certification Com. 
mittee can best be shown by compara. 
tive tables giving the results by years 
Such tables have been prepared and ac. 
company this report. It will be seen that 
the average of applications per year 
considered monthly, has been fairly uni. 
form, with a slight decline in the last 
two years. Considering the smal} 
amount of publicity given to the work 
the results are not a sign of decay or 
reason for discouragement. True, we 
hoped for a substantial increase in the 
certification work, but we still have time 
before us and such work ordinarily de. 
velops very slowly. 

“The work has carried itself finan. 
cially, including the salary of a secre- 
tary, Miss Miller, who has been giving 
part of her time, also, to assisting Mr 
Moore. 

“Tables showing the yearly results of 
the work of the committee are attached, 

“Respectfully submitted, 
“KE. F. LILLEY, Chairman.” 


CERTIFICATES GRANTED 
C. W. 


Total 
10 
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WORK OF THE EXAMINING BOARD FOR THE YEAR ENDING MAY 1, 1928 
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JUNIOR WATCHMAKER APPLICATIONS 
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CERTIFIED WATCHMAKER 
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Philadelphia Association of Watch- 
makers and Jewelry Supply Jobbers 
Hold First Annual Dinner 


PHILADELPHIA, May 14.—The first an- 
nual dinner of the Philadelphia Associa- 
tion of Watchmakers and Jewelry Sup- 
ply Jobbers was held at Green’s hotel 
and proved an enjoyable affair. 

Joseph B. Bechtel, president of the 
association, presided, and he and other 
informal speakers reviewed the work 
and achievements of the organization 
Since its formation a year ago. It has 
accomplished much more in stabilizing 
the business and puttiug it on a firmer 
foundation than even its advocates had 
expected in the short time of its exist- 
ence. Business hours have been stabil- 
ized, credit matters strengthened and in 
general trade practices cleared up. 
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About 35 members, consisting of busi- 
ness firms and their employes were 
present. All the officers were reelected 
for another term, the vote being unani- 
mous. 








Death of August J. Baumann 





New Orleans Jeweler and Diamond Expert 
Succumbs After a Long Illness 


NEW ORLEANS, May 12.—August J. 
Baumann, a well known jeweler and dia- 
mond expert and head of the August 
Baumann Co., 1825 Magazine St., this 
city, died Sunday, May 6, at his home, 
2832 Calhoun St., after a long illness. He 
was 58 years old. Funeral services were 
held from his home Tuesday at 10 a. m., 
and later at St. Rita’s Church, Pine and 
S. Broad Sts. 

Mr. Baumann began his career as a 
jeweler with his father, the late August 
Baumann, founder of the firm. After 
establishing the business on Annuncia- 
tion St., near the old St. Mary’s Market, 
they moved in 1896 to the Magazine St. 
address, where the firm has been ever 
since. 

The survivors include two sisters, Mrs. 
Andrew Reinhard and Miss Victoria 
Baumann; a nephew, A. V. Reinhard, 
who is a partner in the jewelry firm, and 
a niece, Mrs. William A. Lighter, Jr. 








Death of Andrew J. Forbes 


Boston, Mass., May 14.—Andrew Jack- 
son Forbes, an expert in silversmith work 
and for 36 years a resident of West 
Somerville, died yesterday at his home, 
92 Orchard St., West Somerville, at the 
age of 94 years. 

Mr. Forbes was born in Middletown, 
Conn., and for many years was con- 
nected with the International Silver Co., 
Meriden, Conn. He retired from active 
business 10 years ago. Up to the time 
of his death and for many years prior, 
he had been the only known Britannia 
worker in silver, an old branch of the 
trade, in the Eastern part of this 
country, and had been constantly sought 
for expert advice in relation to the trade. 

For 50 years he had been a member 
of the Hiram Lodge of Masons, Arling- 
ton, and the New England Lodge of Odd 
Fellows, Cambridge. 

He is survived by his widow, Mrs. 
Ella L. Forbes, three daughters, Mrs. 
Albert F. Amee, Miss Alice L. Forbes, 
and Miss Bessie L. Forbes, and one son, 
Fred B. Forbes, all of Somerville. 








The Alabama Jewelry Co.’s store at 
Greenville, Ala., will be completely re- 
modelled and renovated. R. E. Burnett, 
proprietor of the company, stated that 
his growing business necessitates more 
convenient arrangement of fixtures and 
furniture. The Alabama Jewelry Co. is 
one of the old established businesses of 
Greenville. J. W. Stabler, who has been 
optometrist and repairman with the 
company for several years, recently re- 
signed to go into business for himself 
at Atmore. 
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Death of Louis W. Levy 





Prominent Member of New York Jewelry 
Trade Passes Away After Illness 
of 12 Days 


An illness of 12 days ended on May 6 
in the death of Louis W. Levy, prom- 
inently known in jewelry circles in this 
country, and for the past few years, en- 
gaged in the diamond business at 87 
Nassau St., New York. Mr. Levy died 
at his home, 300 Central Park West, and 








THE LATE LOUIS W. LEVY 


funeral services were held at the Uni- 
versal Chapel, 52nd St. and Lexington 
Ave. The body was interred in Betho- 
lem Cemetery, Cypress Hills, L. I. 

Louis W. Levy was born in New York 
on Dec. 8, 1854, and received his educa- 
tion in the public schools and evening 
high schools in that city. His first posi- 
tion in the jewelry trade was with Suss- 
feld, Lorsch & Co., with which concern 
he became affiliated as a young man. 
He later formed the firm of Levy, Drey- 
fus & Co., which was engaged in similar 
lines at 9 Maiden Lane for many years. 
On the termination of the partnership 
with Edward Dreyfus, Mr. Levy con- 
ducted business under the trade name of 
L. W. Levy & Co., and at various times 
was located at 194 Broadway and 580 
Breadway and later at 6 W. 22nd St., 
where he continued until about 1915. 
Since that time, he had been engaged 
in the diamond business at 87 Nassau St. 

Mr. Levy was an active and prominent 
figure on Maiden Lane for over 60 years, 
and is remembered by all of his friends 
for his genial and optimistic disposition. 
His courage and industry and the high 
character which inspired all his transac- 
tions also endeared him to his associates 
in business. 

Mr. Levy was a brother of Samuel H. 
Levy of L. & M. Kahn & Co., who passed 
away in March, 1927. 

Deceased is survived by two brothers, 
Manassah and Benjamin F. Levy and 
two sons, Edward B. and Frank D. Levy. 
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THE JEWELERS’ CIRCULAR 


Missouri Jewelers Hold Successful 
Meeting 





Members of State Retail Jewelers Association Gather at Jefferson 
City and Elect Officers; Speakers Discuss Advertising 
in Various Forms; Jewelry Salesmen Organize 


(Special telegraphic outline report to 
THE JEWELERS’ CIRCULAR) 


JEFFERSON CiITy, Mo., May 15.— 
George Porth, Jr., of Jefferson City, was 
elected president of the Retail Jewelers 
Association of Missouri, this morning. 
Oliver Selle of St. Louis was elected 
vice-president, and Fred Sands of Kan- 
sas City was reelected secretary-treas- 
urer. 

Speaking of “meeting the changing 
retail conditions,” C. E. Griffin of the 
Hastings Sales Corporation, Kansas 
City, emphasized the need of intelligent 
stocking, the abandonment of the “Take 
It or Leave It,” attitude in retailing, 
and the use of institutional and mer- 
chandising advertising. 

“Jewelers should spend five per cent 
of sales in advertising,” said Mr. Griffin, 
“You can’t compete with the attractions 
of other lines without advertising; use 
specific descriptions and appeals in your 
copy and advertise heaviest at heaviest 
buying times in your trade.” 

A sketch of the history and develop- 
ment of outdoor advertising was given 
by Joseph G. Heimburger of Jefferson 
City, president of the Outdoor Advertis- 
ing Association of Missouri. He was 
followed by Fred Windsor of St. Louis, 
representing the promotional depart- 
ment of the Outdoor Advertising Associ- 
ation interests, and by Oliver Selle of 
the Selle Jewelry Co. of St. Louis. 

The first talk of the morning’s session 
was given by F. A. Lange of Kansas 
City on “Problems of the Watch Repair 
Department,” reports of committees 
were also presented and approved. 

A luncheon meeting of the convention 
was held this noon at the Missouri Hotel. 

George J. Erskine, secretary of the 
Missouri Optometric Association, who 
was scheduled to speak during the after- 
noon session, was unable to attend owing 
to urgent business. 

The entire afternoon session was de- 
voted to a business discussion. The con- 
vention adjourned late today after one 
of the most successful meetings in its 
history. 





Jewelry Salesmen Organize “Missouri 


Mules” 


JEFFERSON CiITy, Mo., May 15.—The 
“Missouri Mules,” an organization of 
traveling jewelry salesmen of the State, 
was formed today in connection with the 
convention here of the Missouri Retail 
Jewelers Association. Gus Halbeck of 
Kansas City was elected president, Nel- 
son Hagenauer of St. Louis, vice-presi- 
dent, and Fred Sands of Kansas City, 


secretary. Thirty-eight charter mem- 
bers were enrolled. 








Arthur Meyer, New York Diamond 
Dealer, Files Voluntary Bank- 
ruptcy Petition Listing Assets 
of $1,000 and Liabilities 
of $22,112 


A voluntary petition in bankruptcy was 
filed in the United States District Court 
last Saturday by Arthur Meyer, diamond 
dealer, 200 Broadway, New York. Sched- 
ules accompanying the petition list the 
liabilities at $22,112, which amount rep- 
resents secured claims, $600, and unse- 
cured claims, $21,512. The assets total 
$1,000 and include only machinery, tools, 
ete. 

Listed among the largest unsecured 
creditors are the following: Henry 
Meyer, $1,000; Slurzberg & Perry, $350; 
R. Kudler, $200; Julius Katz, $200; 
Alex Gold, $400; Harry Meyer, $650; J. 
Klinger, $375; Larter & Sons, $250: 
Yeblon & Mahler, $250; Edward Mc- 
Glyn, $1,000; Joseph Weeks, $400; H. 
Dubrowin, $250; J. W. Johnson, $300; 
G. Sollazo & Co., $250; Herbert Stein- 
man, $400; Albert Kurtag, $250; Joseph 
Blank, $250; A. Halter, $441; Emile Tas, 
$4,000; Mosler Safe Co., $275; Samuel 
Siegel, $350; Charles G. Lahm, $600; 
Waitelaw Bros., $700; LeCount & Sims, 
$250; Margaret Weyant, $400; Thomas 
Meyer, $4,000, and William T. Robinson, 
$1,650. 








Business Troubles 





Jacob Krupin, St. Louis, Mo., has filed 
a voluntary petition in bankruptcy. 

Edward Baum, Los Angeles, Cal., has 
filed a voluntary petition in bankruptcy. 

Edward J. Hervey, Grand Rapids, 
Mich., is reported to be in bankruptcy. 

F. L. Andrews, Cocoanut Grove, Fla., 
has filed a voluntary petition in bank- 
ruptcy. 

An involuntary petition in bankruptcy 
has been filed against Strube Bros., 
Esterville, Iowa. 

Handy & Mott Co., Inc., Rochester, 
N. Y., is offering 20 cents on the dollar 
to creditors. 

Victor Sternquist, Gary, Ind., is in 
financial trouble and creditors have 
started bankruptcy proceedings. 

An involuntary petition in bankruptcy 
has been filed against the Morris Jewelry 
Store, Inc., Rock Hill, S. C. 

J. W. McClintock, Northville, Mich., 
has filed a voluntary petition in bank- 
ruptcy. 
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Stripling & Armstrong, Center, Tex,, 
have filed a voluntary petition in bank. 
ruptcy. 

The Shain Loan & Jewelry (o, 
Wichita Falls, Tex., has filed a volun. 
tary petition in bankruptcy. 

C. Stanley Korzeniewski, Baltimore, 
Md., has filed a voluntary petition in 
bankruptcy. 

The Gruesen Jewelry Co., Inc. , Duluth, 
Minn., has assigned to the Duluth Job- 
bers’ Credit Bureau, it has been re. 
ported. 

Earl Palmer, New Philadelphia, Ohio, 
is reported to be in bankruptcy. The as. 
sets are placed at $2,900 and the liabili- 
ties $6,000. 

William F. Graham, Haverhill, Mass., 
is reported to be in bankruptcy. The 
assets are placed at $3,000 and the 
liabilities at $8,200. 

The Muskegon Jewelry Co., Muskegon, 
Mich., has filed a voluntary petition in 
bankruptcy. The assets are placed at 
$4,000 and the liabilities, $10,000. 

Moons Jewelers, Inc., Salem, Ore., 
have assigned for the benefit of credi- 
tors. Assets and liabilities are each 
about $18,000. 

Ray Simpson, Okmulgee, Okla., has 
filed a voluntary petition in bankruptcy. 
The assets have been sold for $1,755. 
The liabilities are estimated to be $8,000. 

The Famous Jewelry & Luggage Co., 
Chicago, IIl., has filed a voluntary peti- 
tion in bankruptcy. The assets are 
placed at $1,900 and the liabilities at 
$3,583. 

William C. Guth, Ridgway, Pa., is re- 
ported to be in bankruptcy. The value 
of the assets have not been determined. 
The liabilities are said to approximate 
$17,000. 

J. Kaplan, trading as the Standard 
Jewelry Exchange at 713 Sansom St., 
Philadelphia, has been adjudicated bank- 
rupt and John M. Hill appointed referee 
by federal court. An offer of composi- 
tion was rejected. 

Baerwald’s, Inc., Dallas, Tex., now in 
bankruptcy, are offering 25 per cent in 
settlement of the claims of their credit- 
ors. This offer is payable 12% per cent 
upon the acceptance of the offer, and 
12% per cent in 60 days. The firm has 
assets amounting to $32,223 and the 
liabilities total $22,054. The firm holds a 
lease on its present quarters running 
to January, 1929, at a monthly rental 
of $300 and there is now owing to the 
landlord rent in the amount of $2,200. 
They also owe $670 for back taxes. 








Charles Chatwin, 73 years old, a re- 
tired jeweler, died suddenly recently of 
heart disease at the home of his daugh- 
ter, Mrs. Russell E. Gillam, Port-au- 
Peck, N. J. He and his son-in-law were 
preparing to motor to Newark when 
Mr. Chatwin complained of feeling ill 
and died soon after the physician had 
called. Mr. Chatwin was born in Eng- 
land and besides his daughter, Mrs. 
Gillam, is survived by a brother, Wil- 
liam Chatwin of Providence and two 
sisters, Mrs. Frank Reeves and Miss 
Emma Chatwin. He retired from busi- 
ness in Newark six years ago. 
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Platinum Law Progresses 





National Platinum Marking Act Passed by U. S. Senate and 
Hearings Will Be Held by House Committee, May 18 


WASHINGTON, May 15.—The House 
Committee on Interstate and Foreign 
Commerce has called a hearing for May 
18 at 2 p. m., on the National Platinum 
Marking bill which passed the Senate 
on May 10. The Senate bill, S. 1251, 
introduced by Senator Watson, is iden- 
tical with the House bill, H. R. 5639, 
introduced by Representative Parker. 
The Senate bill was reported from the 
Senate Committee on Interstate Com- 
merce May 3, without a hearing having 
been held, on the indorsement of the 
American National Retail Jewelers’ As- 
sociation, the National Jewelers Board 
of Trade, The Jewelers’ Vigilance Com- 
mittee, the Jewelry Crafts Association, 
and many other trade organizations. 

The bill passed the Senate at a night 
session on May 10 without a record vote 
and with practically no debate. Senator 
Watson, sponsor of the bill in the upper 
house, explained that the object of the 
bill is to maintain the same high stand- 
ard for platinum that the law of 1906 
provided for gold and silver. Senator 
King of Utah did not object to the 
consideration of the bill but raised the 
question whether the federal govern- 
ment ought to prescribe a standard for 
platinum. He explained that as gold 
and silver are used as money there is 
a different obligation resting upon the 
Government. 

Senator Copeland of New York rose 
in support of the bill. He pointed out 
that white gold and platinum look ex- 
actly alike and that jewelers’ associa- 
tions of almost every State in the Union 
and all the local associations of high 
standing representing the highest-grade 
jewelers feel that the platinum-mark- 
ing bill is a very necessary measure in 
order to protect the public against the 
imposition of fraudulent imitations. 

Leaders in Congress are trying to 
bring an adjournment May 26 so that 
final enactment of the platinum-marking 
legislation this session is by no means 
assured. It is expected, however, that 
the House committee will act promptly 
in reporting the measure after the hear- 
ing as there is practically no opposition. 
If the bill does not reach a vote in the 
House this session it will retain its 
status until the December session when 
final enactment is regarded as certain. 

In reporting the bill from the Senate 
Committee on Interstate Commerce, 
Senator Wagner of New York summed 
up the reasons for its enactment as 
follows: 

1. It follows the consistent policy of 
Congress to regulate trade terms as in- 
dicated in the previous gold and silver 
legislation of 1906; 

2. It is in line with the legislation 
enacted controlling State frauds in those 
fields in New York, New Jersey and 
Illinois; 

3. There has been no opposition what- 


soever to the bill from any quarter and 
in fact it has the indorsement of prac- 
tically every jewelry trade association 
throughout the United States; and 

4. It is essential to protect the Amer- 
ican market against frauds from for- 
eign lands. 





A delegation will go from New York 
tonight and arrive in Washington to- 
morrow (May 18), to attend the hear- 
ing before the House Committee. It will 
be in charge of H. C. Larter, chairman of 
the Jewelers’ Vigilance Committee, 
which has had charge of this legislation 
both in Congress and the various State 
legislatures. 








Placed on Trial 


Last Alleged Member of Notorious W hitte- 
more Gang Charged with Acting 
as Chauffeur 


The last alleged member of the no- 
torious Whittemore gang, who for 
months terrorized the jewelry trade, 
was placed on trial last Monday before 
a jury and Judge Koenig, sitting in 
Part 8 of the Court of General Ses- 
sions, New York. “Nate” Weinzimmer, 
who was accused of acting as the chauf- 
feur for the Whittemore gang, and who 
for over a year has been endeavoring 
to dodge trial, is the center of this sensa- 
tional case, which will probably go to 
the jury some time this week. 

Weinzimmer  is_ specifically charged 
with acting as chauffeur for the Whitte- 
more mob when its members held up 
and robbed two of the firm of Goudvis 
Bros., diamond dealers, 22 W. 48th St., 
New York, in January, 1926. This rob- 
bery was one of the most sensational 
and daring accomplished by this gang, 
led by Richard Reese Whittemore, the 
somewhat colorful character who finally 
paid with his life for shooting a prison 
guard in Baltimore, Md. 

For months after the Whittemore gang 
had been captured, Weinzimmer was 
able to keep out of the clutches of the 
law, but was finally caught in Cleve- 
land, Ohio. After a long legal battle, 
he was brought back to New York, where 
he has been questioned for months by 
Assistant District Attorney Charles 
Garrison. Weinzimmer endeavored to 
establish an alibi, claiming that he had 
not acted as chauffeur for the Whitte- 
more gang and was not at the scene of 
the Goudvis robbery. Assistant District 
Attorney Garrison, however, made sev- 
eral trips to Cleveland to break down 
this alibi, and only several weeks ago 
returned from that city, where he had 
taken depositions of witnesses for sev- 
eral. days. 

The trial opened last Monday, and 
part of the day was taken up by the 
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selection of a jury and the testimony 
of several witnesses. The State’s star 
witness, Anthony Paladino, one of the 
members of the Whittemore gang, ap- 
peared on the stand, Tuesday, and told 
a sensational story of how the Goudvis 
robbery was accomplished. Plans were 
carefully made for this robbery in which 
Whittemore, the Kramer brothers (Jacob 
and Leon), “Shuffles” Goldberg, and 
Willie Unkelbach, as well as Paladino 
himself took part. The witness said 
Weinzimmer was at the wheel of the 
automobile which the bandits used in 
their escape. 

The trial is being conducted by 
Assistant District Attorney Wallace, 
who is being aided by Assistant District 
Attorney Charles Garrison. 


Clock Thefts Charged 


Five Men Arrested After Several Thousand 
Dollars’ Worth Are Missed by New 
York Wholesaler 


The disappearance of clocks worth 
several thousand dollars from the estab- 
lishment of J. J. Schmuckler, 133 Canal 
St., New York, resulted last week in the 
arrest of five men, four of the men be- 
ing charged with grand larceny, while 
the fifth prisoner is accused of receiving 
stolen goods. On Tuesday four of the 
defendants were to be arraigned in the 
First District Magistrate’s Court, but 
the hearing was postponed until next 
Monday. The men who are accused of 
grand larceny gave their names as 
Frank Schmuckler, a shipping clerk em- 
ployed by the Schmuckler concern; Louis 
Neustadt, a druggist of Brooklyn, and 
his two brothers, Ray, a chauffeur, and 
David, a truckman, both of whom reside 
in the Bronx. The alleged receiver de- 
scribed himself as a jobber in general 
merchandise. 

The reports place the value of the 
stolen clocks at $10,000, but this amount, 
Mr. Schmuckler told a JEWELERS’ CIR- 
CULAR reporter, is greatly exaggerated, 
and probably would not amount to more 
than one-quarter of this sum. An 
inventory, however, is still being taken, 
and it has been indicated that the loss 
will total several thousand dollars, but 
the exact amount is unknown at this 
time. Mr. Schmuckler also told a JEWEL- 
ERS’ CIRCULAR reporter that the defend- 
ant, Schmuckler, arrested in this case, 
is no relative. 

According to Richard C. Murphy, 
counsel for the Jewelers’ National Crime 
Committee, the theft of these clocks has 
been going on since Jan. 1 last, and after 
further investigation may show that 
they have been disappearing as far back 
as July, 1927. The defendant, Schmuck- 
ler, who was employed as a shipping 
clerk in the jewelry establishment, is 
charged with operating on the inside, 
while Ray and David Neustadt, who do 
the trucking for the Schmuckler firm, 
are accused of carrying the clocks away. 
Louis Neustadt, according to Mr. Mur- 
phy, is alleged to have acted as the con- 
tact man between his brothers and the 
alleged receiver. 
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Method of Analyzing Precious Ores by Electricity Reported by 
Soviet Savant—Platinum Found and Lost in the Lena District 
—Commission Reports on Paving Streets with Precious 
Stones—Selling State Jewelry at Auction Charged— 
Thief Who Stole Jeweled Fans of Empress 
Catherine Arrested in Leningrad— 

Gangster Who Became Millionaire 
Robbing Jewelers Arrested 
in Kishinev 


Professor Leo Theremin, the Russian 
inventor of “Theremenvox,” an instru- 
ment by waving one’s hands over which 
one can elicit music from the air, has 
stated to THE JEWELERS’ CIRCULAR corre- 
spondent that he is also the discoverer of 
a new electrical method of analyzing 
precious metals, ores and stones. The 
method is used extensively by the Soviet 
State Laboratories in preference to the 
chemical analysis. Professor Theremin 
is in New York now on a temporary so- 
journ. 

* * * 

Professor G. Chernik came out in a 
recent issue of Gorny Journal (The 
Mining Journal) of Moscow with an 
analysis of several samples of platinum 
said to be found in the basin of the Lena 
River. Professor Chernik explains that 
the samples were delivered to him by a 
Lena gold mine owner shortly before 
the Great War broke out in 1914. The 
man declared to the professor that he 
found the platinum in the Lena dis- 
trict, but declined to give any further 
particulars as to the exact location of his 
findings. Thanks to this reluctance, the 
possible platinum riches of the Lena dis- 
trict remain still unknown and unex- 
ploited. 

The ore was found by Professor Cher- 
nik to be much poorer of quality than 
the Ural platinum ore. 

It is recalled that some of the Lena 
gold fields are now exploited by a com- 
pany of English concessionaires. No 
platinum discoveries were so far re- 
ported by this company. 

* * * 


A preliminary report of the special 
commission of experts investigating the 
alleged misdeeds of the Ural precious 
stone mine management is inclined to 
absolve the men under the investigation 
of some of the blame. 

The men were accused of inefficiency 
resulting in selling precious ores for 
city pavements, operating State stone 
polishing works to the State’s great dis- 
advantage, and other similar offenses. 
At the time of the disclosures the Soviet 
press raised a great cry, demanding a 
strict investigation and a quick punish- 
ment of the guilty ones. Much space was 
devoted to the whole incident by the 
European and American press, whose 


attention was especially drawn to such 
striking facts as paving streets with 
precious stones. 

A commission was formed and after 
an investigation pronounced the parties 
involved guilty, but the Russky Samotz- 
vet, the Soviet State trust in charge of 
the Ural precious stone mines and works, 
has entered a complaint that the com- 
mission was incompetent, not having a 
single stone expert in its membership. 
Immediately another commission was 
called together, headed by such recog- 
nized authorities as Professor Fersman 
and Claire. Now this commission comes 
out with a preliminary report that the 
ores sold for city pavements were really 
of not much value, and that other alleged 
misdeeds of the men accused were rather 
exaggerated, to say the least. 

* * * 


The Workers’ Gazette of Moscow 
meanwhile comes out with new revela- 
tions and accusations, this time affect- 
ing the Museum Fund, the “Proletarian 
Culture” and other high and favored in- 
stitutions of the republic. The newspa- 
per printed articles describing auction 
sales held with the help of these institu- 
tions, at which valuable objects of art 
and jewelry were being sold at ridicu- 
lously low prices. The objects were ta- 
ken from the former Imperial palaces 
of Leningrad, the Yousoupoff palace, the 
houses of the exiled traders Morozoff and 
Vtoroff (the Emir of Afghanistan is 
stopping in the Vtoroff palace now while 
on his visit to Soviet Union) and other 
palaces of Leningrad and Moscow. 
Actors and foreigners are reported to 
predominate among the buyers. Much 
of the jewelry and other wares of value 
are being sent abroad, where they are 
sold at a huge profit. 

* * * 

Hidden jewelry continues to pop up 
on the Russian surface. Workers repair- 
ing the former palace of the ex-Grand 
Duchess Maria Pavlovna at Czarskoye 
Selo (now Detskoye Selo, near Lenin- 
grad), found secret vaults containing 
diamonds and other jewelry valued at 
$1,750,000. Diamonds, pearls and other 
precious stones were recently found in 
the village church of the Cossack settle- 
ment of Novo-Zimliansky. The stones 
were fastened to the back of an ikon. In 
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both cases the jewelry found was handed 
over to the Soviet Treasury officials, 
* * * 

The Leningrad police report arrest of 
the dangerous and elusive criminal Yy,. 
chenko, alias “Yadroff,” “Shubin” and 
“Landau.” He confessed stealing sey. 
ezul jeweled fans and a diamund-set 
treasure box from the Hermitage collec. 
tions in 1925. Some of the loot was later 
recovered by the police from the dealers 
to whom Yurchenko sold his precioys 
booty, while parts of the fans, which the 
vandal had ruthlessly broken, were 
found near the railroad tracks in the 
city suburbs. The fans were made by an 
especial order of Empress Catherine [I 
and were considered as some of the most 
exquisite samples of the 18th century 
jewelry craftsmanship. 

Yurchenko describes his “feat” ag fo]. 
lows: He entered the Hermitage rooms 
during the day as a curious visitor, but 
just before the closing time he hid be- 
hind the huge silver. shrine of St. Alex. 
ander Nevsky, one of the famous exhibits 
of the Museum. During the night he 

broke the showcase, took the fans and 
the treasure-box, and let himself down 
to the ground outside through the win- 
dow and with the help of a rope he 
brought along. No one had noticed him 
as he broke the lock of the gates and 
gained freedom. The next day he broke 
the fans and sold them to some private 
dealers. The police were searching for 
him for three years, and finally cornered 
him in the provinces. 
* * * 

The Russian newspaper Segodnia 
(“Today”), published in Riga, reports 
arrest of one Shulfried, caught as he was 
ready to cross the Polish-German border 
with diamonds concealed on his person. 
Shulfried is said to admit that he was 
bringing diamonds from Russia to An- 
twerp, where previously he sold a few 
shipments of stones brought from Soviet 
Russia in this fashion. 

* * * 

Adatzky, leader of a gang specializing 
in holding up jewelers, was arrested re- 
cently in Kishinev (Bessarabia, former- 
ly Russia). When arrested Adatzky 
had in his pockets and around his house 
a diamond-set snuff-box said to be of the 
former possessions of the late Austrian 
Emperor Franz-Joseph; a valuable pearl 
necklace; 300 large loose diamonds, rings, 
gold watches, etc. Adatzky is described 
as a millionaire thief in the last stage of 
tuberculosis. The members of his gang 
had managed to escape, some of them 
known to be abroad now. Adatzky’s lieu- 
tenant was arrested in Constantinople 
recently. Much of Adatzky’s loot is al- 
ready recognized by the Kishinev jewel- 
ers as stolen from them, often at the 
point of a revolver. 








C. E. Steller, proprietor of Steller’s 
jewelry store, Great Falls, Mont., is 
expanding by taking over the entire 
store which he formerly shared with a 
radio supply company. He is having 
the store entirely’ remodelled and _ is 
planning to add to his stock of jewelry 
goods. 
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Harold S. Page has gone to Nova 
Scotia on a fishing trip. This is an an- 
nual pilgrimage with him. 

Marriage intentions have been filed at 
City Hall by William R. Mann, 48 Naw- 
pury St., and Marguerite E. Sgotto, 20 
Sunset Hill Road. 

Joseph M. Kirby has just been elected 
State Secretary of the Massachusetts 
State Council of the Knights of Colum- 
bus. The meeting was held at the Hotel 
Somerset with delegates from 154 coun- 
cils present. 

Current Affairs, a publication of the 
Boston Chamber of Commerce, last week 
gave considerable space to an exhibit by 
the Robbins Co. of Attleboro. A full 
description and reproduction were given 
of a beautiful display by this company, 
showing off its wares to great advan- 
tage. 

‘A display of handwrought silver con- 
sisting of many beautiful pieces was 
shown in the front windows of the 
Smith, Patterson Co. last week. The 
exhibition showed the craftsmanship 
from the flat sheet metal through vari- 
ous stages to the finished product. The 
tools used were also on display. 

The death is announced of Arthur 
Stevens, head watchmaker for the E. B. 
Horn Co. He passed away after an op- 
eration at Charlesgate Hospital. Mr. 
Stevens was 62 years of age and was 
with the company upward of 20 years. 
The funeral took place in Medford, his 
home town, a large delegation from the 
store attending. 

On a charge of larceny of two auto- 
mobile clocks from the Waltham Watch 
Co. several days ago, Edwin Elliott, 25, 
a roomer at a house on Brown St., was 
haled into court May 10. He pleaded 
guilty and was sentenced to three 
months in the House of Correction. Ac- 
cording to testimony Elliott was dis- 
charged from the watch company sev- 
eral days agoe Two automobile clocks 
were missing and a search was made of 
his room, where the two timepieces were 
found. 

Aubrey G. Gilmore has been elected 
clerk of the Smith, Patterson Co. He 
takes the place of the late Carl D. 
Smith. Other officers elected at the an- 
nual meeting were: president, Marcel 
N. Smith; vice-president, Nelson H. 
Smith; second vice-president and treas- 
urer, James Kingman; assistant treas- 
urer, J. V. Day. Announcement was 
made of the retirement of Frank H. 
Eliott as a director. He was associated 
with the company for more than 40 
years and represented it on the road for 
more than a generation. His departure 
from the company is deeply regretted 
by his fellow employes. 

Louis Weiner was sentenced last week 
to State prison for 14 to 20 years for 
participation in the $120,000 robbery of 
the Carl H. Skinner store, Boylston St., 
in August, 1924. This is a reduction of 
four years from the minimum sentence 
previously imposed, the consideration 
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being given for his services in causing 
the conviction of Isador Leach. Weiner 
was convicted in June, 1925, and was 
sentenced by Judge Lourie, but made 
known a desire to the District Attorney, 
Thomas C. O’Brien, that he would give 
information that would implicate an- 
other in the robbery, the “squeal” com- 
ing as a result of Leach’s refusal to take 
part in a benefit dance that was being 
held for Weiner to provide him with suf- 
ficient funds with which to fight his case. 
One other in the robbery was dead and 
Weiner would not tell the name of the 
fourth man. Leach was revealed as the 
man who planned the robbery, and who 
remained at the automobile that con- 
conveyed the robbers from the scene 
after they had taken a tray of jewels. 
At a previous trial Leach was absolved 
of being accessory before the fact, of 
participation in the robbery, and the 
jury disagreed on the charge of being 
an accessory after the fact. Leach’s 
alibi was that he not only did not take 
part in the robbery, but that he did not 
know Weiner, his accuser. Assistant 
District Attorney Sheenan then obtained 
an indictment against Leach, setting up 
that he perjured himself at the trial. 
Sheenan convicted Leach of this charge 
and Judge Quinn sentenced Leach to 
State prison for seven to nine years, but 
revoked the sentence while a motion was 
being considered to stay execution of the 
sentence pending action by the full bench 
of the Supreme Court. 
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returned from 
Florida where he spent the greater 
part of the past year. 

James A. Doyle, Jr., left the past week 
on an extended business trip through 
the Western territory for his concern. 

Ernest Gilmore, representing Riley & 
French, is making an extended business 
trip through the Middle West for the 
firm. 

Mr. and Mrs. Adolph I. Straker the 
past week announced the engagement of 
their daughter, Miss Doris Straker, to 
James E. Monroe. 

Directors of the Clark Lighter, 
Inc., the past week declared an initial 
quarterly dividend of 65 cents a share 
on the convertible class A stock. It is 
payable June 1 to stockholders of record 
of May 18. 

A number of the local jewelers attend- 
ed the third anniversary of the North 
Attleboro Rotary Club last Thursday 
evening, which was celebrated with a 
dinner, entertainment and dance at the 
new Hixon Hotel. 

Charles J. Lekowski, a member of the 
T. G. Frothingham Co., of this town, 
who has been spending the winter in 
Florida, fell from a ladder there last 
week severely injuring his knee. He 
had planned to have returned this week 
but the injury will delay his return for 
another fortnight. 

William Joyce, for several years em- 
ployed by the Webster Co., has been ap- 
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pointed a regular patrolman and began 
his duties the past week. Before leav- 
ing the factory the other day, Mr. Joyce 
was presented a fine watch by his shop- 
mates, the presentation being made by 
Charles Maguire. 

William J. Gormley, who has been in 
the employ of the Bishop Co. for a num- 
ber of years, died at his home on Elm 
St. the other night, following a linger- 
ing illness. Mr. Gormley, who had lived 
in this town practically all his life was 
held in high regard in the community. 
He is survived by his widow, two 
daughters, a son and two sisters. 
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a. 
Limon & Chrest, manufacturing jewel- 
ers of G. St., have recently made an 
addition to their place of business. 
Orders have increased greatly the past 
few months, it is stated, and they found 
jit necessary to have more space for 
manufacturing. The company is look- 
ing forward to great success in the 
future, and this is the reason the large, 
sunny room, modernly equipped, has 
been built. The business is handled by 
four persons. 

Mr. Duff, formerly with the Karr 
Jewelry Co. of this city, is now con- 
nected with the jewelry establishment 
of Charles E. Tribby in the capacity of 
watchmaker. Dr. Archie D. Engel, op- 
tometrist, affiliated with Mr. Tribby, has 
just recovered from a severe sickness 
during which he was confined to his 
home for several weeks. He is greatly 
improved, but not quite well. Dr. Engel 
is a delegate to a convention of the 
Monarch Club, which is to be held in 
Allentown, Pa. and he expects to be 
able to attend. 

O. W. B. Brown, collection manager 
of Lansburgh & Bro., a department 
store recently gave a helpful lecture 
under the auspices of the Retail Credit 
Association, his subject being “Follow- 
Up Systems in Collection and Credit 
Offices.” Mr. Brown’s talk was one of 
a series of nine lectures conducted by 
the Credit association. George Curtis 
Shinn, general counsel of the association, 
will talk May 23 on “Legal Pitfalls of 
the Credit Man.” Stephen H. Talkes, 
secretary of the local association, an- 
nounces Washington will be represented 
at the 16th annual convention of the 
National Retail Credit Association at 
Kansas City, Mo., June 19-22. 








Mrs. Zenia Hardy, wife of George E. 
Hardy, jeweler at Lebanon, Ore., died 
at the family home in Lebanon recently. 
She was born in Hiramburg, Ohio, Nov. 
10, 1846, and went to Lebanon in the 
early 80’s. For more than 40 years, 
she had been a resident of that city. 
Her widower, who still owns a jewelry 
store with his grandson, has been in busi- 
ness in Lebanon longer than any other 
person now there. She is also survived 
by two children, A. B. Hardy of Lebanon 
and Mrs. A. R. Bogart of Corvallis and 
by one brother, C. H. Devine of Lebanon. 
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“Look! Bob! Connie’s wedding silver is ‘Treasure’ too. That makes the fourth couple 
I know of ina month. . . . It’s positively an epidemic.” 
“Oh no—just smart. You know the designs are 
lovely. Now this EARLY AMERICAN—” 
“Bob, we MUST get divorced and re-married, and have an ‘Early American’ wedding.” 


T IS no accident that one so often finds “Treasure” these days, gracing the 

dinner table of the new-made bride. The fact is, that the popularity of the 

Early American Style in “Treasure” Solid Silver is spreading very rapidly 
among smart people. 


When so many orders we receive end with the statement-—‘‘This is for the lead- 
ing bride of the season,” or “This is for a very prominent family,” and even— 
“This is for the governor” ... there can be little doubt that discriminating 


people, who have the means to buy whatever they desire, do understand and ap- 
preciate good period design and the true early American style in particular. 


If you haven’t a copy of the Early American Brochure which de- 
scribes this pattern, we shall be glad to send one at your request. 
And perhaps you would like to have us send pieces for your inspection. 





RoGERS, LUNT & BOWLEN COM PANY-Silversmiths 


Creators of Distinctive Tableware GREENFIELD, MASSACHUSETTS 
Member of the Sterling Silversmiths Guild of America. The Early American Style 
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Editorials 





Senate Passes 
National Platinum 
Marking Law 


HE fact that 
iE ite proposed 

National Plat- 
inum Stamping 
Law was passed by the Senate May 
10 after it was unanimously reported 
to that body by the Committee on In- 
terstate Commerce without a hearing 
should be gratifying to those who 
have been working for national plati- 
num legislation for so many years. 
As far as it can be learned, the bill 
now in Congress has not been opposed 
either in the House or the Senate and 
it looks as if time alone would inter- 
fere with the passage of the measure 
at this session. A strong effort is be- 
ing made to have the bill reported out 
of the House committee and it is hoped 
that this can be done before Congress 
adjourns. 

The chances for the measure are 
very favorable, if not at the present 
session of Congress au least at that 
session which begins in December, 
and with key States like New York, 
New Jersey and Illinois having simi- 
lar legislation covering intrastate 
commerce, it looks now as if frauds 
in the marking of platinum articles 
will soon be a thing of the past. 


N another col- 
umn of this 
issue we pub- 

lish, practically in 
full, an interview given by Sir Ernest 
Oppenheimer, managing director of 
the Angola American Corp., the Pre- 
mier Transvaal Diamond Mining Co., 
and the Consolidated Diamond Mines 
of South Africa, to a correspondent 
of a German paper, some time ago, in 
which this noted authority makes a 
clear statement as to the situation in 
that country, telling why the market 
can no longer be affected by new fields 
or diamond “rushes.” Sir Ernest, 
who is also a director in the DeBeers 
Consolidated Mines, the Angola Dia- 
mond Co. and the African Selection 
Trust, as well as of a number of other 
concerns, plays a prominent part in 
the political life of South Africa as a 
member of the South African Parlia- 
ment, and altogether is one of the 
outstanding leaders in the diamond 
mining world; therefore what he says 
is based on profound and expert 
knowledge of the subject. 

The interview which Sir Ernest 
gave to the German paper, while con- 
taining little that has not appeared, in 
one form or another, in previous is- 


Facts as to the 
Control of Dia- 
mond Production 


~N 


sues of THE JEWELERS’ CIRCULAR, is 
of value to the trade in that it gives 
a clear picture of the way the diamond 
market is controlled by the Syndicate 
and the interests behind it, as well as 
a simple explanation of the work of 
the Diamond Control Bill and why it 
was passed. The facts which he 
gives about the discoveries in the’ 
Lichtenberg district and the find in 
Namaqualand contain details not here- 
tofore generally known, while his 
optimistic prediction as to the future 
of the diamond market (now that the 
absolute control of the South African 
government is established on produc- 
tion) will prove very gratifying to 
members of the diamond and jewelry 
trade generally. 

The article, while not so important 
as a matter of news, will prove valu- 
able to the jewelers here in giving 
them first-hand information on the 
diamond situation which they can 
quickly put into the hands of the 
editors of their local papers whenever 
they have occasion to refute wild or 
ridiculous stories as to increases in 
the diamond output, which sensational 
writers here and abroad are constant- 
ly preparing. In fact, jewelers would 
do well to keep this article on hand 
for the sake of answering questions 
of their customers, and also see that 
a copy is in the hands of their local 
editors so that the latter cannot plead 
ignorance should such sensational 
stories be again sent them by news 
services or by contributors. 


HERE are 

many ways of 

selling jewelry 
and many state- 
ments made to the public as to reasons 
why merchandise is offered at a low 
price, but there is one now being 
practiced in many parts of the coun- 
try to which the retail jewelers are 
making legitimate objection and we 
feel that the fullest publicity should 
be given to this in order that the pub- 
lic at large, and the newspapers carry- 
ing the advertisements of the jewelry, 
be informed fully as to the status of 
the seller. In small newspapers, from 
one end of the country to the other, 
there are appearing in the “Want Ad’ 
columns brief announcements offering 
a ring or a brooch or other article for 
sale, indicating that the owner is 
hard-up and must make a sacrifice im- 
mediately. Sometimes a name and 
address and sometimes a box number 


Retailers Object 
to This Form 
of Advertising 
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» For 65 years— 


Uninterrupted service on 
high-grade jewelry manu- 
facturers’ merchandise 
and materials—for you! 


A “large order’’ filled un- 
falteringly for many years 
—yet it has been no task, 
so satisfactory have been 
our relations with our 
customers. 
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Some want swift mail- 
order service on all 
quantities of jewelers’ 
merchandise,—others an 
infinitesimal part for 
watch or clock repairing; 
still others demand buta 
measure of interestin un- 
derstanding and filling 
their wants. 


All of them Know what it 
means to have square- 
dealings from a leading 
wholesaler—so they do 
business with Cross @ 
Beguelin. 


No matter what your vol- 
ume of business, we can 
serve you inthe same 
satisfactory way we have 
served all the others for 
O65 years. 





Al fully-stocked material 
department 


Leading manufacturers’ jewelry 
products 


Swift Service 


CROSS @ BEGUELIN 


15 Maiden Lane, New York 
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is given. The inference is that the 
reader is to deal with a private party 
who must sacrifice at once, but ag a 
matter of fact, should he purchase the 
article, he will be buying from a regu- 
lar jewelry concern that is using this 
means of disposing of its product. 
One of these concerns has been using 
ads in the papers all the way from 
the Atlantic to the Pacific Coast ang 
the business done with the public js 
said to be very large. 

Legitimate jewelers naturally ob- 
ject to this kind of merchandising, 
which they claim is unfair to them 
and to the public. It is not a question 
as to whether the merchandise eventu- 
ally sold is, or is not, worth the money 
paid. The customer has been lured 
into buying it in the belief that he 
was getting a bargain from a private 
individual, whereas he is actually buy- 
ing from a dealer. The advertising 
laws of some states make it a misde- 
meanor to create a false impression 
as to the reason for selling merchan- 
dise that is advertised and we have 
no doubt that the practice complained 
of violates such laws in spirit if it 
does not in fact. There is no doubt 
that it violates the code of ethics of 
good business. 

For their own protection, jewelers 
should note such ads in their local 
papers, should call the attention of 
the publishers to the facts above men- 
tioned, and ask for an investigation 
before they are permitted to continue. 
Most reputable newspapers insist that 
a dealer advertising be known as such 
and refuse to let their want columns 
be used to hide a dealer’s identity. 


LETTER 
The Capper-Kelly A from Sena- 
Legislation tor Tyson of 


Tennessee to a 
jeweler of that State who had urged 
his support to the Capper bill in the 
Senate, called attention to the fact 
that Senator Capper has more than 
20 bills before the Senate, and he 
asks specifically which bill it was 
that was referred to by the jewelers. 
In view of the above it might be well 
for jewelers in writing their Senators 
or Representatives in support of the 
Capper-Kelly legislation that they 
specifically state that support is asked 
for the Fair Trade Bill, which seeks 
to legalize contracts between manu- 
facturers and dealers which establish 
a retail selling price on standard ar- 
ticles in interstate commerce. 

It might also be well to refer spe- 
cifically to the number of the bill for 
which support is asked. The Capper 
bill in the Senate is S. 1418 and the 
Kelly bill is H. R. 11. 
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The office of David Polak has been 


moved from 64 W. 48th St., to 68 


John St. 

J. Schliff & Sons, have removed their 
offices from 170 Broadway to 48 W. 
48th St. 

The United Diamond Mining Corp. of 
America, this city, was issued a Dela- 
ware charter of incorporation last week. 

On May 12, Rudolph Order, importer 
and cutter of diamonds, moved his office 
from 170 Broadway to Room 826A, at 
522 Fifth Ave. 

J. P. V. Heinmuller of the A. Witt- 
nauer Co., 402 Fifth Ave., sailed last 
week for Europe where he will visit the 
company’s factories. 

Joseph Rosenblatt, diamond importer, 
170 Broadway, returned to this coun- 
try last week, from a purchasing trip 
to the European diamond markets. 

A fire which broke out in the building 
at 722 Washington St., Hoboken, N. J., 
early one morning last week caused 
damages of $1,000 to the jewelry store 
of Alfred Jabes. 

John E. Lane and Leonard H. Lane 
are notifying the trade that hereafter 
the business of C. Cottier & Son, im- 
porters of precious stones will be con- 
tinued under the name of Lane & Lane. 
The concern is located at 542 Fifth Ave. 


James L. Hand, jewelers’ auctioneer, 
14 Maiden Lane, is at present selling 
out the store of R. J. Satterthwait, 
Charleston, W. Va. Mr. Satterthwait, 
who celebrated his 55th year in the 
jewelry business in Charleston on April 
28 of this year, is retiring from business. 


Among the arrivals on Ile de France 
was Maurice Y. Nathan of S. Nathan 
& Co., dealers in precious stones, 71 
Nassau St. Mr. Nathan has been abroad 
in the interests of his firm for the past 
several months on a buying trip and 
reports unusually successful purchases. 

M. H. Shiman of M. H. Shiman & Co., 
48 W. 48th St., sailed for Europe last 
Tuesday on the Berengaria. Mr. Shiman 
will visit the European buying centers 
in the interest of his firm and will re- 
main abroad until the end of this 
summer. 


Julius Kaufman of Goodfriend Bros., 
542 Fifth Ave., sailed last Tuesday on 
the Berengaria, going abroad on a pur- 
chasing trip. He will visit the Euro- 
pean pearl markets. Mrs. Kaufman, 
who is accompanying her husband, is 
making a pleasure trip through Spain. 

It was announced recently that Wil- 
liam Dixon, Inc., had purchased the tool 
and supply business of Joseph A. Stein, 
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386 W. 47th St. This gives the Dixon 
concern, an uptown branch for serving 
the concern’s customers in that part of 
the city. The downtown establishment 
is located at 110 Fulton St. 

At a recent meeting of the executive 
committee of the National Gift and Art 
Association a resolution of sympathy 


_ Was unanimously adopted regretting the 


death of E. H. Coles, a director of the 
organization since its formation. Mr. 
Coles was connected with the A. L. Reed 
Co., 200 Madison Ave. Mention of Mr. 
Coles’ death was made in these columns 
last week. 





The Main Office of THE 
JEWELERS’ CIRCULAR is 


now located at 


239 W. 39th ST. 
NEW YORK 


Telephones: Pennsylvania 0080 to 0086 


A Branch Office will be main- 
tained at our old location, 11 
John St., but all mail and ex- 
press matter should be ad- 
dressed to the Main Ofiice. 











Arthur Totten for many years a 
traveler in the gold jewelry and silver- 
ware lines and for the past 10 years a 
retail salesman with George W. Welsh’s 
Sons, 213 Broadway, is taking a trip 
to England and the continent. He con- 
templates touring parts of England, 
France, Switzerland, Italy, Germany, 
Brussels, etc., and will be gone about 
two months. He sailed last Saturday on 
the Laconia. 

Several weeks ago a man was arrested 
in this city on a charge of passing a 
forged check on Lou Witzling of Witz- 
ling & Lang, retail jewelers, 360 Third 
Ave., but on Wednesday when the man 
was arraigned in the W. 57th St. Court, 
the complaint was dismissed and the 
defendant discharged. The man had 
been arrested on the complaint of Mr. 
Witzling’s wife, who followed him from 
Canal St., to an uptown apartment 
house. 

Meyer D. Rothschild returned from 
Washington, D. C., last week, after 
spending three days at the convention 


,ing the action with costs. 
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of the Chamber of Commerce of the 
United States, which he attended as a 
national councillor for the National 
Jewelers Board of Trade. Mr. Roth- 
schild was among those signally honored 
at the convention as he was one of the 
33 present who were among those who 
had originally founded the institution. 
After returning to New York, he left 
on a short fishing trip. 

Mr. and Mrs. Athos D. Leveridge, 
partners in the firm of A. D. Leveridge, 
22 W. 48th St., and their sons, sailed 
for Europe last Thursday to take up 
their residence abroad. The Leveridges 
have taken their automobile with them 
and after landing at Havre from the 
steamship De Grasse will go to Van- 
cresson, France, a suburb of Paris, 
where they will open their new home. 
The members of the firm announced that 
while no diamond stock will be carried 
in America for some time, they will re- 
turn to this country, occasionally to 
serve their customers. 

Judge Thacher, sitting in the United 
States District Court, this city, granted 
the motion of the M. E. Bernhardt Co., 
Inc., the plaintiff, for a preliminary in- 
junction operative during the pendency 
of the suit, against U. Ralph Fursten- 
berg, Bernard Freund, Albert Rosen- 
hain of New York, Inc., and Windsor 
Importers, Inc. The Bernhard company 
in its bill of complaint filed April 3, 
charged the defendants and each of 
them with patent infringement, trade 
mark infringement, and unfair competi- 
tion. The injunction which will be en- 
tered in accordance with the order will 
stop the sale of the alleged infringing 
lighters while the suit is pending, or 
until further orders of the Court. On 
Monday of last week, the defendants 
filed their answer in which they deny 
every allegation charged in the com- 
plaint and demand a judgment dismiss- 
The prelimi- 
nary injunction was handed down in the 
United States District Court on Wednes- 
day of last week. 

A. Badchan and Irving Rossbach, well 
known in the wholesale diamond trade 
in this country, have formed a concern 
to do business under the style of Bad- 
chan & Rossbach, Inc., with offices at 
170 Broadway. Mr. Badchan arrived 
in this city after covering his western 
territory and reports fairly good busi- 
ness. He will remain in the New York 
office while Mr. Rossbach calls on his 
eastern and midwestern customers. 

L. S. Meyer & Bro., formerly of 25 





(Continued on page 85) 
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CHATH AM Over One Hundred Years the Jewelers Bank 


pHENI A Bank’s Best Friend 
Is a Satisfied Customer 


rf Hundreds of Jewelry Merchants opened their first bank 
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THE STATE BANK 


‘ 376 Grand St. 
NEW YORK 
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75 Maiden Lane —_ Madison Ave., at 4lst St. 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with al] the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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Maiden Lane, are now located in Rooms 
301-2 at 21 Maiden Lane. 

The Mutual Jewelry Corp., wholesaler, 
moved last Friday from 93 Nassau St., 
to 76 Fulton St. 

M. Berliner, who recently joined the 
salesforce of Charles Glickman, is no 
longer in his employ. 

Kent & Woodland have moved their 
offices from Room 1506 at 15 Maiden 
Lane to Room 1801 in the same building. 

Among the dissolutions recorded at 
Albany, N. Y., last week, was that of 
the Beck Diamond Importing Co., this 
city. 

E. D. Ringle, representative for L. H. 
Keller & Co., Inc., 115 Fulton St., who 
recently returned from a trip to the 
South, has been ill at his home for the 
last week. 

Julius Jorgenson & Son, Inc., jewelers, 
2401 Broadway, have opened a branch 
store at 512 Madison Ave., corner 53rd 
St. The business has been established 
for over 25 years. 

Ralph W. Sabin of Alexander Sabin 
& Sons, Inc., 20 E. Broadway, sailed 
for Europe last Tuesday on the Beren- 
garia. He went abroad on a purchasing 
trip to the foreign diamond markets. 

Norbert Hofman of Eichberg & Co., 
diamond importers, 511 Fifth Ave., 
arrived in this country last Friday on 
the Berengaria. Mr. Hofman had been 
abroad since last March on a purchas- 
ing trip. 

J..F. Newman, Inc., have enlarged 
their quarters at 15 Maiden Lane and 
now occupy rooms 1506 and 1507. The 
new place is being altered and re-deco- 
rated and when finished will be unusual- 
ly attractive. e 

Charles, John and Louis Sommer of 
Chas. W. Sommer & Bro., 527 Fifth 
Ave., suffered a sad bereavement in the 
death of their sister, Mrs. Charlotte 
Gretsch. The business was closed until 
after the funeral yesterday. 

George Alexander, manufacturer and 
importer, 42 W. 39th St., accompanied 
by his wife, left last Tuesday on the 
Berengaria for an eight weeks’ trip 
abroad. Mr. Alexander has gone to 
Europe to look over the foreign markets 
in search of new novelties and costume 
jewelry. 

Leo Wolleman, importer of precious 
and semi-precious stones, this city, has 
returned to this country after a four 
weeks’ stay abroad. Mr. Wolleman came 
back on the George Washington. He 
found business conditions abroad favor- 
able. He reports the market in colored 
stones as being steady, and while abroad 
made some advantageous purchases. 

Norbert Kanigel, importer and dis- 
tributor of Swiss and American watches, 
Is now located at 76 Fulton St., where 
he moved last week from 93 Nassau St. 
In his new place Mr. Kanigel enjoys 
larger quarters and better facilities for 
serving his trade. He announces that 
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in the future he will distribute only 
movements and watches bearing his 
registered trade name of “Norbert.” 

The Jewelry Crafts Association is 
advising all of its members that no door 
leading into or out of any factory or any 
floor thereof shall be locked, bolted or 
fastened during working hours. The 
association advises against arguing with 
the building inspectors in regard to any 
factory violations, but instead should 
immediately call the office of the organ- 
ization for information and guidance in 
these matters. 

The Jewelers Security Alliance held 
its regular monthly meeting last Friday 
afternoon at the headquarters of the or- 
ganization, 15 Maiden Lane. The fol- 
lowing were among those _ present: 
Harry C. Larter, president; H. H. Butts, 
vice-president; Leo Wormser, vice-presi- 
dent; Bernard Karsch, treasurer; James 
H. Noyes, secretary, and Henry Abbott, 
Alpheus L. Brown, H. H. Dillingham, 
Prentice Luckey, Frank T. Sloan and 
Nathan J. Stern. There were 12 new 
members admitted to Class B and two 
Class A members were transferred to 
Class B. During the meeting, one re- 
ward was ordered paid. 

The factory and offices of the Hamil- 
burg Shaw Corp., manufacturer of 
rings, 8 W. 30th St., have recently been 
enlarged and entirely remodeled. The 
accounting department is now separated 
from the office, making a much larger 
reception room which is artistically de- 
corated in gold and brown. From the 
reception room there are the private 
offices of Mr. Shaw and Mr. Hamilburg 
as well as several private salesrooms. 
Additional factory space is also provided 
and a general rearrangement of the 
factory has just been finished. Mr. 
Hamilburg of the firm is at present 
calling on the trade, and Richard Dunne 
will leave on Saturday night for his 
regular trip through the West as far 
as the Coast. 

The second of a series of luncheon 
meetings is to be held by the Jewelry 
Crafts Association on Tuesday, May 22, 
at 12.30 p. m., in the Hotel Wentworth. 
The organization is notifying its mem- 
bers that this occasion will afford a 
splendid opportunity to hear a practical 
talk on the subject of “Credits and Col- 
lections” given by a man who is an au- 
thority in his field and the advisex of 
some of the biggest concerns in the 
country. Samples of collection letters 
will be criticized and suggestions made 
for their improvement. Members are 
invited to send samples of their collec- 
tion letters, together with their requests 
for reservations, to Robert S. Tipping, 
secretary of the association, 48 W. 48th 
St. The Hotel Wentworth, where the 
luncheon meeting will be held, is located 
at 58 W. 47th St., between Fifth and 
Sixth Aves. 

The regular meeting of the Jewelers 
Square Club was held on Monday eve- 
ning at the Cafe Boulevard, 41st St. and 
Broadway, and was attended by over 50 
members. The session was_ presided 
over by President Isidor Lassner and the 
club was honored with a visit from 
Charles Hyman of the Projectors Square 
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Club and Ben Summergrade who headed 
a delegation from the Transportation 
Square Ciub. During the evening, two 
new members were added to the roster, 
Meyer D. Sapiro and Bernard Lessner. 
Communications from the National 
League of Masonic Clubs referring to 
the approaching annual _ convention, 
which is to be held at Niagara Falls, 
on June 7, 8 and 9, were read at the 
meeting. President Lassner made a few 
remarks on the enjoyable trip made by 
over 50 members of the club to Gov- 
ernors Island, where they went as guests 
of the Army Square Club. The next 
regular meeting will be held June 
11. Following the business meeting, 
“Jimmy” Theise, chairman of the Wel- 
fare Committee, staged an excellent en- 
tertainment. 

In a motion made in the Supreme 
Court, last week, by Edmond Frisch, 
Fifth Ave. jeweler, J. Clarke Dulany 
and his wife, Belle B. Dulany, are com- 
pelled to testify in proceedings which 
have been brought by the jeweler to 
recover a brooch valued at $12,500 which 
it was charged was obtained by the 
Dulanys by false representations. The 
jeweler has recovered from a pawnshop 
a platinum bracelet worth $23,500, 
which it is claimed the Dulanys obtained 
from Mr. Frisch and then pledged. In 
granting the application by Peter W. 
Quinn, attorney for Frisch, to compel 
the Dulanys to testify, Justice Crain 
ruled against the contention by Joseph 
J. Jacobs, attorney for the Dulanys, that 
Benjamin Feingold, with whom Mrs. 
Dulany had pawned the bracelet, was a 
necessary party to the proceedings. 

The 10th floor of the Harriman Na- 
tional Bank building, 527 Fifth Ave., 
was the scene of an impromptu house- 
warming recently when Fred Rauch, one 
of the most popular precious stone men 
on the Avenue, opened his new offices in 
that building. Many friends of Mr. 
Rauch, all identified with the precious 
stone trade, unexpectedly dropped in to 
congratulate him on the appearance of 
his offices and to wish him success in his 
new location. The offices of Mr. Rauch 
include a reception room and accounting 
department and several private sales 
rooms in addition to a private office. 
They overlook Fifth Ave. Those who 
called to extend their felicitations were 
pleasantly surprised for a buffet lunch- 
eon and other refreshments were pro- 
vided, and from 4 o’clock until 9 o’clock, 
Mr. Rauch, his brother-in-law, Charles 
Steiner, and Miss Nettie Cohn of his 
office, say that everyone was taken care 
of. Among those who enjoyed the hos- 
pitality were Charles Conant, George 
Korper, Louis Feldenheimer, Harry Win- 
ston, Walter Eitelbach, Joe Rodgers, 
Henry Meyer, William Robinson, Jerry 
Klarsfeld, Allie Osterwald, Edward 
Muhlfeld, Alfred Korlik, Smith Keim, 
Bert Satz, Irving Grinberg, Julius Raun- 
heim, and a delegation from the office 
of Oppenheimer Bros. & Veith. Songs 
by Fred Skinner, stories and reminis- 
cences of the trade whiled away the 
time. It will be many days before the 
spirit of good fellowship engendered by 
the informal gathering is forgotten. 
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Mrs. Sam F. Sipe, who spent the 
winter in Florida, is back in Pittsburgh 
and has been moving her household ef- 
fects. She will remain here during the 
summer months and probably spend next 
winter in. California. 

A. J. DeRoy, of Jos. DeRoy & Sons, 
who has been in Europe for more than 
a month, is expected to return to Pitts- 
burgh next week. Mr. DeRoy has been 
abroad on a diamond buying trip and it 
is stated has bought a very liberal con- 
signment of stones. 

J. Harvey Wattles, of the W. W. Wat- 
tles & Sons Co., who has been in Cali- 
fornia all winter, is returning East this 
week and expects to spend some time in 
Washington before returning to the 
Coast, where he has bought a home and 
where he likes the climate. 

Melnick & Haase, who have outgrown 
their former quarters in the Pittsburgh 
Life building, are now located at 402 
Clark building, where they have their 
larger selling and floor space. On Tues- 
day, May 1, they celebrated their second 
anniversary. 

Pittsburgh will send some jewelers to 
the 21st annual convention of the Whole- 
sale Jewelers’ Association which meets 
in the Claypool Hotel, Indianapolis, June 
4 and 5. Those who have already en- 
gaged accommodations include Herman 
Hofmann of the Heeren Bros. Co., and 
Emil Freyer, president of the Samuel 
Weinhaus Co. Mr. Freyer has been at- 
tending the gatherings for a number of 
years. 

P. C. Gillespie, of Gillespie Bros., has 
returned from his buying trip to Europe. 
He brought over a large consignment of 
diamonds for supplying the firm’s grow- 
ing diamond trade. A. A. Gillespie of 
the same house is at present in Coral 
Gables, Fla., and will remain there for 
the remainder of the month. Fred F. 
Lang, of the firm, who spent most of 
the winter in Florida, is back in the 
store. 

The annual May frolic of the mem- 
bers of the Retail Credit Men’s Associa- 
tion will be held at The Pines, about 10 
miles from Pittsburgh, on May 22. It 
will be a family party night and busi- 
hess cares will be forgotten. A special 
program of entertainment is being pre- 
pared for the occasion and this party, on 
account of the association now having 
nearly 800 members and most of the 
leading jewelry concerns in that num- 
ber, is expected to be the largest ever 
held by the credit body. 

The annual meeting and election of 
officers of the Credit Association of 
Western Pennsylvania, the wholesale 
credit body, was held Tuesday night of 
this week in the Pittsburgh Athletic 
Club, where four boxing bouts were 
scheduled together with other entertain- 
ment. Seven directors were slated to be 
elected, including the officers. The asso- 
lation recently put on a membership 
campaign to increase its number 250 
and passed that goal. The association 
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set out to erect a “mental building” to 
cost $2,500,000 and has completed the 
job. Each member obtained was given 
a business value of $10,000, that being 
represented as each member’s worth in 
the supposed structure. 








Allentown 





Jewelers Fred W. Rex and Harry J. 
Dotter, both of Lehighton, represented 
their home town at a meeting of the 
Crippled Children’s Society of Carbon 
county at the Mauch Chunk court house 
on Friday afternoon. 

Harry I. Kistler, 1025 Hamilton St., 
is celebrating the 22nd anniversary of 
his embarking in the jewelry business, 
and in connection with this event he is 
running an anniversary stock reducing 
sale. 

The Catasauqua Rotary Club will be 
represented at the 50th District Confer- 
ence of Rotary International which con- 
venes at Atlantic City this week by 
Jeweler Robert J. Beitel. Mr. Beitel and 
his wife left for the convention city by 
automobile on Monday morning. 

An innovation in jewelry store mer- 
chandising is being staged by the Kay 
Jewelry Co., 702 Hamilton St., Daniel 
Grechan, manager. An entire window 
has been given over to a special sale 
of ladies’ colored silk umbrellas, the sale 
being characterized as a Mothers’ Day 
sale of umbrellas. 

The following manufacturers’ repre- 
sentatives are calling on the trade in 
this locality: F. L. Avery, Louis Man- 
heimer & Bros., Inc.; H. Slote, Hoffman 
Watch Co.; C. Harry Martens, B. A. 
Ballou & Co., Inc.; J. J. Horton, Mul- 
holland Silver Co.; Mr. Andrews; Fried- 
man Silver Co., Inc., and Morris Good- 
man, Goodman & Co. 

Frank Engler, father of Frank 
Engler, Jr., the Mauch Chunk jeweler, 
one of the best known citizens in East 
Mauch Chunk, died at his home on 
Centre St., following an illness of six 
weeks with complications. Deceased was 
highly respected by all who knew him. 
His funeral was held Wednesday, with 
a requiem mass in St. Joseph’s church. 

The mayor of Allentown has issued a 
proclamation calling upon merchants, 
manufacturers and business houses in 
general to suspend operations on Ascen- 
sion Day, Thursday, May 17, in order 
to fittingly celebrate the “100,000 Jubi- 
lee,” this occasion marking the advent 
of Allentown into cities of the 100,000 
class. A monster parade and pageant 
will feature an all-day celebration of 
this event. Local optometrists and 
jewelers will close their places of busi- 
ness on this date. 








J. W. Stabler, Greenville, Ala., who 
recently purchased the Atmore Jewelry 
Co., was in Atmore, Ala., recently and 
announced that he will move there and 
assume active charge of the business. 
Mr. Stabler is an expert optician, watch- 
maker and jeweler, and goes to Atmore 
highly recommended. He steps into a 
place left vacant by the late E. L. Lynch. 





has 
started a movement for daylight saving 
time in Louisville, on the argument that 
most cities north and east of Louisville 
are from one to two hours ahead in time, 
and that many of the local merchants 
and business men are favoring such a 


Mayor Harrison of Louisville, 


plan. Of course there are many op- 
posed, principally in that they do not 
favor changing the clocks. 

Nolte C. Ament of this city, who re- 
cently joined G. F. Geiger, in the large 
retail jewelry house of Geiger & Ament, 
Inc., formerly G. F. Geiger & Son, was 
commissioned a Colonel on the staff of 
Gov. Flem D. Sampson of Kentucky, on 
May 9, which makes him a full fledged 
Kentucky Colonel. Mr. Ament has spent 
his life in the jewelry business, with the 
exception of the last two years during 
which time he operated an advertising 
business. Previously for some years he 
was with Lemon & Son, and prior to 
that was with a house at Elizabethtown, 
Ky. 

Mitchell T. Roth, of David Roth’s 
Sons, and the firm of Lewis & Mitchell, 
two installment jewelry houses of Louis- 
ville, is one of the incorporators of the 
Retail Merchants’ Re-Finance Co., in- 
corporated during the week with a capi- 
tal of $50,000 by some of the leading 
merchants of Louisville, including Alfred 
J. Strauss, president of the Market 
Street Merchants Association. This or- 
ganization proposes to refinance con- 
sumers who have drifted into financial 
difficulties until they are over their 
heads. In such cases some of them throw 
up their hands and quit paying anyone. 
This means that some house will gar- 
nishee their wages or file suit, and that 
is generally followed by a voluntary 
bankruptcy petition, and the merchants 
receive nothing. Under the proposed 
plan a merchant could take a past due 
account to the refinance company. One 
of its men would then endeavor to se- 
cure full information from the mer- 
chants, as well as the consumer, regard- 
ing all of his accounts; get him to sign 
a note covering the total amount and 
agree to pay this note off in weekly or 
monthly installments, plus interest and 
a reasonable service charge. The re- 
finance company would immediately pay 
off the merchants, and then collect the 
note. If it could not be collected, it 
would be charged back pro rata to each 
of the merchants. The consumer cannot 
come direct td the refinance company, 
but can go to his merchant, and the lat- 
ter can arrange it. Backers of the plan 
believe that it will prevent many bank- 
ruptcies of individuals, and make it pos- 
sible for consumers to pay out. 








It was announced last week that T. 
Prigoff, 110 Merchants Bank building, 
Syracuse, N. Y., and who has been en- 
gaged in the jewelry business for 35 
years, retired on May 1. The business is 
to be carried on by his former employes. 





























































































A. Mednik, diamond setter in the 
Goodman building, 731 Sansom St., has 
disposed of his business. 


A. Nurock, who has been in business 
at 719 Sansom St., for some time, has 
moved to the Diamond Exchange build- 
ing at Eighth and Sansom Sts. 


The stock and fixtures of the Jewel 
Shop, formerly at 101 S. 13th St., were 
auctioned at the Samuel T. Freeman gal- 
leries during last week. 

The Berny Jewelry Co. of 1223 Market 
St., has filed a petition for a dissolution 
of its Pennsylvania charter and a hear- 
ing will be held in Common Pleas court 
here on June 4. 

Charles H. Rudolph, former jeweler 
here, has applied to the United States 
District Court for his discharge from 
bankruptcy and the court has set June 
4, at 10 a. m., for a hearing on the peti- 
tion. 

Howard Brice, formerly connected 
with the firm of I. Press & Sons Co. of 
Philadelphia, for a number of years, 
has severed his connections, and will 
hereafter be associated with the firm of 
H. Feinberg, Inc., Philadelphia. 

H. Olesker, a veteran employe of 
Cooper Bros., wholesale jewelers at 711 
Sansom St., was the victim of a serious 
accident when he was struck by a truck. 
He is in a hospital with the extent of 
his injuries not fully determined. 

A large collection of diamonds and 
jewelry from the Equitable Loan Society 
offices was sold at auction at the Phila- 
delphia Art galleries last Monday and 
attracted many bidders from New York 
and this city. Fair prices were realized. 


As the result of a window smashing 
job at the jewelry and clothing store of 
Philip Collins at 7276 Woodland Ave., 
four men, traced by detectives through 
a hat left by one of them on the sidewalk 
as they fled with several watches and 
clothing, were arrested and held in $800 
bail each for a hearing. 

Frank Kind, head of the firm of S. 
Kind & Sons, has returned from his an- 
nual diamond buying trip to France and 
Holland and announces himself as glad 
to be back, although his trip was an 
enjoyable one, Mr. Kind found prices 
for large and good stones as high as ever 
and the market fairly active. 

Police are searching for the owner or 
owners of miscellaneous jewelry, valued 
at $2,000 found in the room occupied 
by a Porto Rican, arrested here when he 
attempted to pawn several rings. The 
clerk became suspicious and telephoned 
to the police. The man denies the jewel- 
ry was stolen but refused to explain 
where he obtained it. 

Ralph Putnam, head of the firm of J. 
E. Caldwell & Co., has just returned 
from his annual buying trip to Europe 
and despite bad weather on his voyage 
from this country, reported an enjoyable 
time. Weather conditions on his home- 
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ward trip were much more pleasant Mr. 
Putnam said. He made a number of 
important purchases in France, Ger- 
many and Czechoslovakia... C. W. Oak- 
ford, head of the firm’s silver depart- 
ment now is in England and will also 
visit the Continent on a buying mission. 


Philadelphia retail jewelers have 
learned that they are paying higher 
salaries and making deliveries of their 
goods at a higher cost than any other 
industry. This statement was made by 
Dr. Malcolm D. McNair, head of the 
Harvard Bureau of Business Research 
in his address before the Philadelphia 
Stationers Association last week. Some 
retail jewelers voiced surprise at the 
statement while others stated that such 
conditions were inevitable in that line 
of business and that poorly paid em- 
ployes had been found not satisfactory 
while delivery costs varied with demands 
of customers. 


Activities of a jeweler in advertising 
bargains in watches without stating in 
his advertisements that the timepieces 
were uncalled for, were second hand 
ones or had been reconditioned, brought 
many complaints and an investigation 
by the Better Business Bureau which, 
when the jeweler refused to change his 
advertisements to state the real nature 
of the watches, appealed to the news- 
papers. As a result the latter censored 
the “ads” until the jeweler changed 
their wording to include the statement 
that many of the “bargains” were un- 
called for watches which had been sold 
by other jewelers to get rid of them. 


The J. E. Caldwell & Co. association, 
composed of employes of this leading 
jewelry firm, held its seventh annual 
May outing at the Philadelphia Rifle 
Club grounds at Tabor last Saturday 
and spent afternoon and evening in 
games and sports. More than 200 at- 
tended and the sports included baseball, 
bowling, go'f and field and track events, 
handsome prizes for whicu were donated 
by the firm and wholesalers. Dinner 
was served in the evening and dancing 
followed. Entertainment was furnished 
by a quintet of employes and other store 
talent and a photo contest on pictures 
of veteran employes of the firm taken 
in their babyhood afforded much amuse- 
ment. Officers of the association are: 
Oscar A. Ritter, president; Walter Bos- 
sard, first vice-president; Harry Sig- 
gins, second vice-president; Clarence 
M. Taylor, treasurer; William Hum- 
phries, assistant treasurer; Miss Ruth 
M. Paige, secretary and Miss Mary 
McNeal, corresponding secretary. Earl 
Bickle was toastmaster at the banquet 
and the principal address was by Ralph 
Putnam, head of the firm, which was 
established in 1847. 








Stock and fixtures of T. H. Baptist, 
retail jeweler, 1407 E. Main St., Rich- 
mond, Va., in bankruptcy, was sold at 
public auction for $3,000 to Newman & 
Wasserman, pawnbrokers, 316 N. Sixth 
St., Richmond, Va., according to Trustee 
Melvin Flegenheimer, who conducted 
the sale. 
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Atlanta, Ga. 


F. M. Harman has moved into a new 
shop on Luckie St., at the corner of 
Luckie and Broad Sts., in the Metro. 
politan building. 

T. J. Smith has joined the forces of 
Atlanta jewelers in the Peachtree 
Arcade building, having opened a shop 
at 40 Peachtree Arcade. 

Hugo Fluckiger, formerly a wel} 
known retail jeweler of Lakeland, Fig. 
is spending several days in Atlanta. 
He recently disposed of his business in 
Lakeland. 

Fred M. Radebaugh, Cartersville, Ga.; 
L. A. Canaday, Fairburn, Ga.; H. §. 
Banta, Newnan, Ga., and A. H. Kirk. 
land, Columbus, Ga., were visitors in 
Atlanta last week. 

J. J. Scheff with Ewing Bros., whole- 
sale jewelers, has gone to Florida for a 
vacation. From Florida he expects to 
go to New York, returning from there 
to Atlanta. 

Nat L. Ullman, manager of the Nat 
Kaiser jewelry store on Peachtree St., 
has just returned from a two weeks’ trip 
to New York and other points in the 
North and East. 

An unusually fine display of sterling 
silver is being made this week by J. J. 
Bookout in the show case at the entrance 
of the Peachtree Arcade building. Mr. 
Bookout is president of the Arcade Mer- 
chants Association and one of the city’s 
leading jewelers. 

Charley Pass, representative of the 
Hahn-Jacobson Co., has returned to Cin- 
cinnati following a vacation of several 
weeks spent in renewing old acquaint- 
ances in Atlanta. Mr. Pass was for 
many years city salesman for Ewing 
Bros., wholesale jewelers. 

A show window on the second story 
is an unusual feature of the new Maier 
& Berkele store at 111 Peachtree St. 
When the question came up of utilizing 
the window space, it was discovered that 
the space was directly across from the 
second story of the Piedmont hotel, and 
offered a splendid opportunity to make 
a display. Accordingly it is used for the 
display of larger pieces of silverware. 

Mr. Chapman, watchmaker for E. A. 
Morgan, was probably the first Atlanta 
jeweler to make use of the newly in- 
stalled air mail line between New York 
and Atlanta. The first mail, which left 
Atlanta on the evening of May 1, car- 
ried a jewel stripper to be repaired by 
the Waltham Watch Co. Ordinarily it 
takes the better part of a week to send 
an article to New York, have it repaired, 
and receive it again, but Mr. Chapman 
expects to have his tool back in a little 
more than 24 hours from the time it 
was mailed. 


The R. & E. Grandt Jewelry Corp., 
114 N. Wood Ave., Linden, N. J., has 
been incorporated to deal in jewelry‘and 
has an authorized stock of $100,000 with 
shares at the par value of $100 each. 
The corporation begins business with 
$1,000 paid in, by Rose Grandt, 114 N. 
Wood Ave., Tinden, and Joseph E. 
Kugler and Anna Kugler, both of 505 
Maple Ave., Linden. 
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Chicago ‘Notes 





“Bill” Penfold, manager of the Chi- 
cago district for the F. H. Sadler Co., 
left last week on a three weeks’ business 
trip to St. Louis and cities in the South. 

Jesse Rogers, representing S. Len- 
kowsky & Son, New York, spent several 
days of the past week in Chicago visit- 
ing the trade. 

Jacob Schorsch, New York, whole- 
saler of jewelry and novelties was a 
visitor in Chicago last week calling on 
the trade and visiting with some of 
his friends here. ; 

A. H. Schneider of the Bunde & Up- 
meyer Co., Milwaukee, Wis., spent sev- 
eral days of the past week in Chicago 
visiting with the trade and calling on 
many of his friends. 

The Atlantic Jewelers, who for many 
years were located on 26th and Craw- 
ford Aves., recently celebrated the open- 
ing of their new store on Marion St., 
Oak Park, IIl. 

Dan Childs, manufacturers’ represen- 
tative, is spending 10 days in Chicago 
visiting with the wholesale trade and 
showing his new fall items. Mr. Childs 
is making his usual business trip 
through the Middle West. 

“Ted” Lampert of M. J. Lampert & 
Son, New York importers, stopped off 
in Chicago last week for a few days 
to visit with the trade on his way home 
from a business trip through the North- 
west. 

John Sproehnle and Herbert Winter- 
berg of Sproehnles’ Inc., returned home 
last Friday from the Far West. Messrs. 
Sproehnle and Winterberg spent four 
weeks in calling on the retail trade, and 
visited with many of their friends. 

Sol Goldstein representing the Cali- 
fornia Jewelry & Novelty Co., Capitol 
building, is making a business trip 
through the Ohio territory and will be 
away for three weeks. Mr. Goldstein is 
specializing on a new wedding ring and 
reports business as favorable. 

Roland Gsell, president of the Hafis 
Watch Co., at New York, is spending 
a few days in Chicago this wéek visit- 
ing with T. F. Kennedy of his Chicago 
office. Mr. Gsell is making an extended 
western business trip and started here 
en route. 

Ralph Lewis of S. C. Powell & Co. 
returned to his office in the Columbus 
Memorial building last week. Mr. Lewis 
spent a couple of weeks at the home 


offices in New York and en route to 
Chicago stopped at some of the prin- 
cipal cities to call on the wholesale trade. 

Reuben Cohen of the George H. 
Cahoone Co., with offices in suite 302 
Heyworth building, left this week with 
Mrs. Cohen, on a month’s pleasure trip 
to California and points West. While 
in the West they will visit with many 
of their friends who now make their 
home there, and take in all places of 
interest. 

Bert Clausin of S. H. Clausin & Co., 
Minneapolis, Minn., stopped off in Chi- 
cago, last week on his way to Minne- 
apolis, to attend the funeral of his 
father, S. H. Clausin. Mr. Clausin, 
who has charge of the Spokane, Wash., 
branch, was at Miami, Fla., attending 
the Shrine convention when he received 
word of his father’s demise. 

Word was received in Chicago last 
week from Orville Fuller, of the E. & 
J. Swigert Co., Cincinnati, Ohio, stating 
that the reason he did not get to Chicago 
as scheduled was on account of a fire 
that completely destroyed his camp at 
Rising Sun, Ind. This camp is Mr. 
Fuller’s pet hobby, so he is busy and 
happy rebuilding the place. 

Axel Hammerberg announced last 
week that the name of the three Friske- 
Hoppe retail jewelry stores were now 
known as Axel Hammerberg & Co. Mr. 
Hammerberg is president of this con- 
cern. This company operates three 
stores, one at 190 N. State St., the west 
side store at 4112 W. North Ave., and 
the north side store at 3961 Lincoln Ave. 

Charles H. Fuller of George H. Fuller 
& Son Co., accompanied by Mrs. Fuller 
and Mrs. George F. Perry, left for Paw- 
tucket last Thursday via the auto and 
hard road way. Mr. Fuller spent about 
two weeks in Chicago visiting at the 
local offices. George F. Perry, their 
factory superintendent also was here 
for the two weeks and he also left on 
Thursday for home. Mr. Perry went 
home over the Wolverine. 

The Axel Hammerberg Co. announced 
last week that Jerard Peters, is now 
associated with the concern as manager 
of the north side store. Mr. Peters is 
an optometrist and watchmaker and 
was connected with William F. Lehmann 
of this city for the past seven years. 
The Axel Hammerberg Co. conducts 
three retail credit jewelry stores, the 
main store being at 190 N. State St., the 
west side store at 4112 W. North Ave., 


and the north side store at 3961 Lincoln 
Ave. 

Arthur Wall, a member of the retail 
jewelry firm of Wall & Dougherty, Ltd., 
of Honolulu, Hawaii, arrived in Chicago 
last week and will remain here for at 
least a few more weeks. Mr. Wall, 
while here is visiting with his daughter 
who has been here for three years at- 
tending the Chicago Musical College. 
He is also looking over the markets in 
search of new fall items. Mr. Wall will 
leave for the eastern markets and spend 
several weeks there before returning 
home. 

On Saturday evening of last week four 
men kidnapped Earl McBath, manager 
of the Lincoln Ave. store of Klein & Co., 
just as he was leaving the store after 
locking up for the night. They placed 
him in an automobile and ordered him 
to turn over the combination to the safe. 
After a struggle with the jeweler, one 
of the bandits went through his pockets 
and discovered the combination written 
on a piece of paper. The men left Mc- 
Bath in charge of one of the men and 
the balance went back to the store. 
After attempting to open the safe and 
failing, they went back for McBath and 
with drawn revolvers ordered him to 
open the safe. He did so. They escaped 
with about $10,000 worth of merchan- 
dise. 

Sympathy from members in the trade 
was extended to both Reuben and Mark 
Cohen, on account of the death of their 
brother, Dr. Sylvan H. Cohen. Dr, 
Cohen passed away at the American 
Hospital where he was a member of the 
staff, after an illness of over four weeks. 
Dr. Cohen was 52 years of age at the 
time of his death. He made his head- 
quarters in the Marshall Field Annex 
building. For the past 15 years, Dr. 
Cohen, always had his lunch with mem- 
bers of the jewelry trade, at the round 
table. Funeral services were held on 
Tuesday afternoon at the Chapel at 
N. Clark and Goethe Sts., and interment 
was at Emanuel cemetery. Reuben 
Cohen is manager of the Chicago office 
of the George H. Cahoone Co., and Mark 
Cohen, represents eastern manufactur- 
ers. The late Henry Cohen, also was a 
brother of the doctor and he represented 
eastern jewelry firms. 

E. R. Meyer of the diamond depart~ 
ment of the A. C. Becken Co. returned 
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to his desk last Monday and resumed 
his duties. Mr. Meyer has been confined 
to his home for the past two weeks on 
account of an attack of the “flu.” 

Nathan Kramer, wholesale jeweler at 
159 N. State St., returned last week 
from an extended business trip through 
the West as far as Pueblo, Colo., well 
pleased with the results. He hopes to 
leave on another trip very soon. 

Osear Sehnert, who conducts a whole- 
sale jewelry business on the sixth floor 
of the Capitol building, spent the past 
week in touring through the State of 
Tilinois calling on the retail jewelers in 
the small country towns. 

R. D. Fleek, eastern representative 
for the Juergens & Andersen Co., com- 
pleted a business trip through his terri- 
tory and left last Friday for Janesville, 
Wis., where he spent Mothers’ Day with 
his mother at his old home. 

The Edward Alberti bowling team re- 
turned home last week from Detroit 
where they walked off with glories and 
established a record in a five woman 
team, at the National Woman’s Bowl- 
ing Congress. Edward Alberti who 
sponsored the team is a retail jeweler 
located at 1246 Milwaukee Ave. 

William Vossel of the William J. Vos- 
sel Co., platinumsmiths, at 31 N. State 
St., met with an accident last Sunday 
night while running for his train which 
resulted in him being confined at the St. 
Francis Hospital at Evanston, Ill. Mr. 
Vossel is well on the road to recovery 
but must remain at the hospital for 
another week. 

Fred W. Mayer, Chicago representa- 
tive for Reichman Bros., diamond im- 
porters of New York, removed his office 
this week from the Columbus Memorial 
Vaults into the Pittsfield building where 
he occupies space on the ninth floor. 
His office is beautifully furnished with 
walnut fixtures and has a fine rug on the 
floor. It is in keeping with this con- 
cern’s offices in New York. 

Friends of I. S. Richter, manufactur- 
ers’ representative, were happy to wel- 
come him back to his duties last week. 
Mr. Richter has been away from his 
_ Office in the Heyworth building for about 
a year. During that time he underwent 
several major. operations and spent the 
balance of the time recuperating and 
taking it easy traveling through the 
West as far as California. 

Morey Freeman, representing J. L. 
Art & Co., of this city, has returned to 
Chicago after conducting two close-out 
sales in Indiana, both of which were suc- 
cessful. One was at Monon, where he 
sold the stock of John B. Mitchell. The 
other was at Frankford where the stock 
of Thurman Jewelry Co. was closed out. 
The fixtures and lease of the Thurman 
company were sold to P. M. Slauter & 
Son of Elwood, Ind., who will establish 
a branch business in Frankford. 

‘The Lincoln Clock Repair Shop, for- 
merly located at 2003 W. Chicago Ave., 
is now located on the 13th floor of the 
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Capitol building. V. W. Sentowski, 
proprietor, is well known to the trade 
in Chicago. For the past two years he 
was connected with P. Scharsig, dis- 
tributor of fine clocks, and prior to 
that time was with the Kuehl Clock Co. 
for about 20 years. All during the time 
Mr. Sentowski was employed by these 
firms he conducted his repair shop and 
devoted his spare time to the work. 


The Ullrich Jewelry Co., at West 
Side Square, Bloomington, IIl., cele- 
brated the opening of its beautiful store 
on Tuesday afternoon and evening of 
this week. This store burned out Feb. 
19, and has been completely remodeled 
and__—i refurnished. Many beautiful 
baskets of flowers sent by members in 
the trade and friends banked the store 
on the opening day. A. H. Ullrich is 
owner of the store and was busy all 
Tuesday receiving the congratulations 
of his many friends. 


Pokrass & Kapper, manufacturing 
platinumsmiths, removed their offices 
and shop last Saturday from room 1304 
to 1223 Capitol building, 159 N. State 
St., where they have acquired about 
double the amount of space they have 
been occupying. The light and location 
of the new room is far superior to the 
old headquarters and gives them more 
space to accommodate their customers’ 
needs. J. Pokrass and Sam Kapper 
commenced this business about four 
years ago. Both partners worked hard 
during these years and established a 
fine clientéle. 


The Greater Chicago Retail Jewelers’ 
Association held a special meeting last 
Friday evening at the central Y. M. C. 
A. Francis V. Healy of the firm of 
Goldman, Allshouse & Healy, attorneys 
for the Good and Welfare Committee of 
the Chicago Jewelers’ Association, was 
the principal speaker of the evening. 
Mr. Healy told in detail what had been 
done to send jewelry bandits to prison, 
and how they have in each case seen 
that justice was done. Mr. Healy’s talk 
was very interesting. The balance of 
the evening was devoted to the discus- 
sion of plans for the 21st annual con- 
vention of the Illinois Retail Jewelers’ 
Association. 








Using a brick to break a large plate 
glass show window in the J. A. Johnson 
jewelry store at 2129 West Superior St., 
Duluth, Minn., one morning recently, 
thieves stole jewelry valued at about 
$150. The robbery at the store occurred 
after 2 a.m. The broken window was 
discovered by a man passing the store 
and the incident was reported to the 
West End police. Mr. Johnson was sum- 
moned to the store who removed the 
property from the window and a police 
guard was placed over the store until 
the detectives arrived from headquar- 
ters. The robbery of the Johnson 
jewelry store is the second of a similar 
kind in the last year, and the fourth in 
recent years. On the former occasion a 
window in the store was broken and 
jewelry valued at several hundred dol- 
lars was taken. 
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Mrs. Senave, of the A. M. Senave Co, 
Mack Ave. retail jewelry house, left last 
week for a two months’ trip in Europe, 

Eugene Wagner, Monroe; W, 
Schook, Capac, and Grant Holden, Yale. 
Mich., were in Detroit last week, 

L. A. Gautherat, president of the 
E. H. Pudrith Co., passed several days 
this week in Grand Rapids and sur. 
rounding territory. 

Laurence Yax, a retailer jeweler at 
Howell, Mich., for.a number of years, 
is planning shortly to move into a new 
store. He will have larger floor space 
and also will increase his stock. 

Henry Williams, South Haven, Mich., 
president of the Michigan Retail Jewel- 
ers’ Association, was in Detroit last 
week, completing arrangements for the 
State convention, which opens in Detroit 
on Monday, May 14. 

Dwight Morgan, Lansing, who js 
active in the Mid-State Jewelers’ Asso- 
ciation, a body recently organized, was 
in Detroit last week calling on the whole- 
salers and buying new merchandise for 
his summer trade. He reports business 
is on an upward trend at the State capi- 
tal and also its surrounding territory. 

Mort Evans and Garner Sly, who pre- 
pared the program for the annual meet- 
ing of the Wolverine Travelers’ Club on 
May 16, announce it will be one of the 
most interesting the organization has 
ever staged. There will be several pro- 
fessional acts, a buffet supper and other 
features. 

Morris Friedberg announces the open- 
ing of two new retail jewelry stores, 
one at 5413 Michigan Ave., near Junc- 
tion Ave., and the other at 9643 Gratiot 
Ave., near Harper Ave., the formal 
opening of the latter taking place on 
May 19. These new stores make five 
the Friedberg organization now has in 
operation in different parts of Detroit. 

L. H. Keller & Co., Inc., New York 
dealers in tools and materials has re- 
cently arranged to station a representa- 
tive permanently in Detroit. The repre- 
sentative selected, Hugo Von Burg, is 


-equipped by training and experience to 


cooperate with the firm’s customers in 
every way. Mr. Von Burg paid his first 
visit to the dealers in Detroit about 
May 15. 

O. E. King, known to his many friends 
as “Rex,” who has been associated with 
a number of the larger retail jewelry 
stores in New York, Pennsylvania, Con- 
necticut and Michigan, has affiliated 
himself with the Wallace-Monroe Mfg. 
Co. as treasurer and general manager 
of the factory. Mr. King’s wide experi- 
ence and ¢lose association with the retail 
business for the past twenty years will 
enable the Wallace-Monroe company to 
serve its ever-increasing clientele in 4 
more personal way. 








Peterson & Fahey have moved their 
jewelry business into new quarters at 
415 Main St., Brookings, S. D. 
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Mrs. E. A. Heberlein, wife of E. A. 
Heberlein, jeweler, at Fennimore, Wis., 
ied on May 4. 

a4 t. =a representative of the 
0. H. Bingenheimer Co., is ill at home 
with influenza. 

Frank R. Chrobat, jeweler at 1403 
Forest Home Ave., is selling out his 
stock at auction and will retire from the 
jewelry business. 

Joe Goldman, who has operated a 
jewelry store on Milwaukee’s south side 
for over 30 years, has opened another 
establishment at 767 Third St. 

L. A. Keusel of Keusel Bros., has been 
ill at home for the past week. Mr. 
Keusel is getting along nicely now, how- 
ever, and expects to return to the office 
in another week. ; 

The Oleskie-Weggel Co.’s jewelry 
store in the downtown section of Mil- 
waukee, has changed its corporate name 
according to law to Sallie M. Oleskie, 
Inc. : 

Among retail jewelers in the State 
who called on local wholesalers during 
the past week are: Mrs. F. W. Manecke, 
Wausau; Ila Bayer, Whitewater; B. 
Panik, Cudahy; Mrs. A. F. Esteberg, 
Waukesha; and R. G. Peterson, Racine. 

Alden R. Smith, son of Mr. and Mrs. 
Fay R. Smith, New London, Wis., has 
been elected to the membership of the 
Phi Kappa Phi, national honorary fra- 
ternity. Mr. Smith, Jr., is a senior at 
the University of Wisconsin. 

P. A. Wilkins, representing Keusel 
Bros., here, is now making his regular 
trip through northern Wisconsin and 
Michigan. Mr. Wilkins reports that 
business conditions are quite favorable 
in that territory. 

Edward M. Wals, secretary and treas- 
urer of the Reliance Silver Co., has 
been appointed to etake the place of 
Gordon Warnke of the E. H. Warnke 
Co., as secretary of the Milwaukee 
Wholesale Jewelers’ Association. Mr. 
Warnke resigned because of pressure 
of other business. 

Retail jewelers who come into the 
establishment of the E. H. Warnke Co., 
here, are evidencing interest in an ex- 
hibit by the concern showing various 
kinds and shapes of semi-precious 
stones. Mr. Warnke has placed the 
stones in a display case near the en- 
trance to the establishment. 

Louis A. Burmeister with the E. H. 
Warnke Co., here, who is vice-president 
of the Milwaukee Philatelic Society and 


district secretary of the American 
Numismatic Association, entertained 
members of the Milwaukee Phila- 


telie Society at his home here where 
they viewed his collection of coins and 
stamps, 

A number of representatives of manu- 
facturing firms made their appearance 
in local wholesale circles during the past 
week. Included among them were S. 
Greenberger, Sussfeld, Lorsch & Shim- 
mel, New York; Frank Moran, J. F. 
Sturdy’s Sons Co., Attleboro, Mass.; 
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George Armstrong, General Chain Co., 
Providence, R. I., and Ted Lampert of 
the M. J. Lampert & Sons, New York. 

A. W. Anderson, secretary of the Na- 
tional Jewelers’ Mutual Fire Insurance 
Co., and of the Wisconsin Retail Jewel- 
ers Association has had another honor 
bestowed upon him. Mr. Anderson has 
been named president of the Neenah 
Rotary Club at a meeting of the newly 
elected board of directors. He will take 
office July 1, under the Rotary Inter- 
national ruling. 

Two diamonds found in Wisconsin 
and believed to have been left by the 
glacial drift, form one of the most 
valuable collections of the Bunde & Up- 
meyer Co., jewelers. One of the dia- 
monds is round and the other pear- 
shaped. Both are clear white. The 
diamonds represent two of the half 
dozen or so diamonds ever found in the 
State of Wisconsin and are not for sale, 
according to L. W. Bunde, Sr. 

A. C. Possin of the Bozhardt-Possin 
Co., has been appointed on the sub-com- 
mittee of the Association of Commerce 
for the Midwest Market Week to be held 
in Milwaukee some time this fall. 
About 150 firms in the wholesale trade 
will participate in an endeavor to get 
retailers from Wisconsin and surround- 
ing States to come to Wisconsin to buy. 
The committee expects to secure co- 
operation from railroads, arranging 
for special rates, etc., and from other 
factors that may be able to help the 
project along. Further announcements 
will be made as plans are completed. 

On the occasion of the fourth anniver- 
sary of the George W. Chatterton jewel- 
ry store at Milwaukee, Mr. Chatterton 
ran a two-column advertisement in local 
newspapers telling why he selected Mil- 
waukee as his home and place of busi- 
ness. The advertisement has been 
written in the form of a news story and 
points out that Milwaukee has.a varied 
line of industries which has made it a 
good home city. The Chatterton jewelry 
store is noted for its unique advertise- 
ments, which have helped to make it 
one of the most prosperous jewelry con- 
cerns in the city. 











C. E. Reese, Omaha retail jeweler, 
stood high in the recent drive for writ- 
ing new members of the Isaak Walton 
League, Omaha Chapter. 


Oscar C. Homan, president of the C. ° 


B. Brown Jewelry Co., and president 
of the Omaha & Council Bluffs Jewelers’ 
Guild, spent a week in St. Louis recent- 
ly. Mrs. Homan accompanied him. 

Among the jewelers in Omaha recent- 
ly calling on the wholesalers were Harry 
Stone, Malvern, Iowa; Carl Jensen, Elk- 
horn, Iowa; R. S. Houston, Meadow 
Grove, Neb.; E. E. Freeman, Oakland, 
Iowa; G. F. Linder, Oakland, Iowa, and 
others. 

Harry Martin, Lyons, Neb., has 
bought out the jewelry business of 


91 


> 


Mason Spangler at Scottsbluff, Neb., 
and will shortly move there to take 
charge of this business. Mr. Spangler, 
it is reported, will move to Fremont, 
Neb., to become associated with his 
brother, Grover Spangler, in the jewelry 


business there. 
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The two well known retail jewelers, 
Dr. J. R. White and Carroll S. Welch at 
Sturgis, Ky., have been unable to be in 
their places of business during the past 
week or two because of sickness. 

Ernest A. Lamy of Lafayette, Ind., 
president of the Indiana Retail Jewelers’ 
Association, has sent a letter to United 
States Senator James E. Watson, thank- 
ing him for his assistance in passing the 
platinum stamping bill. 

J. M. Boner, Main St. retail jeweler, 
who was a candidate for the Democratic 
nomination for county treasurer in the 
state-wide primary that was held on 
Tuesday, May 8, was defeated after a 
spirited canvass. There were three 
candidates in the field. 

Attorneys for John Boehmer, the first 
person arrested at Vincennes, Ind., un- 
der the new law passed by the last ses- 
sion of the Indiana legislature seeking 
to regulate mussel digging in the streams 
of Indiana, succeeded in obtaining his 
dismissal on the charge when the case 
was called in the Circuit Court at Vin- 
cennes. The cotinsel for the defense set 
up the plea that the State of Indiana 
lacks authority to regulate matters per- 
taining to the Wabash river. The Wa- 
bash river is the dividing line between 
the lower one-half of Indiana and IIli- 
nois and Boehmer was charged with 
taking mussel shells from the Wabash 
river. It is expected that the case will 
be taken to the higher court in order to 
get a ruling on whether the new law is 
constitutional or not and the outcome 
will be watched with a great deal of in- 
terest by all seekers of fresh water 
pearls as a great many men are engaged 
at this time in taking mussel shells from 
the rivers in Indiana. 























Indiana Notes 





Theodore Seitz, Sullivan, will move 
to Terre Haute in the near future. 

J. Trethwey South Bend, closed his 
store for several days. He is having 
the building repaired and re-decorated. 

Bartholomew & Hartig, Terre Haute, 
have changed their location from 714 
Wabash Ave. to 829. Wabash Ave., that 
city. 








Bernard S. Harding, owner of the 
Harding Jewelry Store, 406 W. North- 
ern Ave., Chieftan, Pueblo, Colo., has 
purchased the stock of the Rushmer 
jewelry store, 319 N. Main St., from 
Mrs. E. M. Rushmer. 











The sales and office force of the Jac- 


card Jewelry Corporation held their 
monthly meeting and dinner at Nance’s 
cafe recently. 

Ed. Potter, formerly with the Gor- 
don Jewelry Co., St. Joseph, Mo., has 
accepted a position with Earl R. Inger- 
soll, Concordia, Kan. 

Mr. and Mrs. A. H. Clark of the 
Clark Tool & Material Co., will shortly 
move into their new home, which has 
just been completed at 58th and Sum- 
mit Sts. 

D. D. McDonald, trade watchmaker, 
made a trip to eastern Kansas and parts 
of Oklahoma in the interest of business 
and reports that things are looking fa- 
vorable all through that territory. 

Sam Friedberg, proprietor of the Pa- 
risian, Topeka, Kan., formerly in the 
jewelry business here, called on some of 
his old friends in the wholesale houses 
while in the city the early part of this 
month. 

J. A. Johnson, Coffeyville, Kan., came 
to Kansas City, to witness the moving 
picture, “Simba,” which has been show- 
ing at the Shubert Theater for the last 
two weeks. This picture was made by 
Mr. Johnson’s son, Martin Johnson and 
Mrs. Martin Johnson, both of whom have 
been traveling through the wilds of 
India and Africa for several years past. 
The picture was four years in the mak- 
ing and shows some thrilling experiences 
of the travelers. 

Mrs. A. L. Cluthe, wife of the man- 
ager of the material department of the 
Meyer Jewelry Co., recently underwent 
a serious operation at the Swedith Lu- 
theran hospital. She is now on the road 
to recovery. H. E. Lewis, traveler for 
the company, is now on his longest trip 
of the year, covering central and west- 
ern Kansas, Colorado, Wyoming and 
southern Nebraska. Marvin Hiles, son 
of William F. Hiles, has accepted a posi- 
tion in the office of this company. 

Among the recent visitors in Kansas 
City were: N. R. Daugherty, Newton, 
Kan.; Gene Webber, Lexington, Mo.; 
C. L. Frost, Odessa, Mo.; W. W. White- 
side, Liberty, Mo.; A. L. Faulkner, Hig- 
ginsville, Mo.; E. Frost, Pleasant Hill, 
Mo.; C. L. Dockhorn, Oskaloosa, Kan.; 
B. G. Gustafson, Lawrence, Kan.; L.O. 
Kunze, Harrisonville, Mo.; Louis Megede, 
Richmond, Mo.; W. A. Dickman, Butler, 
Mo.; G. P. Simpson, Columbia, Mo.; 
Frank Pfeiffer, Parsons, Kan.; G. M. 
West, Wichita, Kan.; L. Mort Woods, 
Newton, Kan. 

The entire organizations of the An- 
drews Jewelry Mfg. Co. and the Green 
Jewelry Co. have been working every 
night for several weeks past. Business 
with these firms all through April and 
this much of May has been excep- 
tionally good. Frank Green, president 
of the Green Jewelry Co., says that busi- 
ness in his establishment is better than 
a year ago and it keeps everyone busy 
to get out the orders on time. A. J. 
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Busekrus, of the Andrews company, says 
that business all through this spring has 
been unusually good. 

E. O. Baumgarten, Kansas City 
branch of the Norris-Alister-Ball- 
Bridges Co., and A. J. Hazard of the 
same office, have returned from trips 
through Kansas and Oklahoma, includ- 
ing attendance at the convention of the 
Kansas Retail Jewelers’ Association at 
Wichita. They also attended the Mis- 
souri convention at Jefferson City. Mr. 
Hazard says that prospects are very 
good for a big fall business in Okla- 
homa. The wheat crop is practically 
assured now and this fact alone is a 
great influence in future business con- 
ditions. 

The Kansas City Wholesale Jewelers 
held their monthly dinner at the New- 
bern hotel, Tuesday, May 8. The chief 
topic was the Jewelry Show, which is 
to be held in the Hotel Baltimore, Aug. 
20 to 24 inclusive. About 75 per cent 
of the space has already been taken and 
applications are being received right 
along. The show will open each morn- 
ing at 9.30 o’clock and close each eve- 
ning at 5.30, with the exception of 
Thursday when the booths will remain 
open until 10 o’clock at night for the 
convenience of Kansas City merchants 
and those from nearby points who can- 
not visit the show at any other time. 

At the recent convention of the Kan- 
sas Retail Jewelers’ Association at 
Wichita, Kan., members of the Kaw 
Krows were presented with miniature 
emblems of their order, by the Gift Shop 
Necessities Co., Kansas City. The em- 
blem of the Kaw Krows is a comical 
figure of a crow, the wings of which 
grip a portfolio. Miss Ada M. Kassimer 
and Miss Florence M. Fenner of Kansas 
City, created the figure in clay. These 
young women are proprietors of the 
Gift Shop Necessities Co. The Krow 
was dressed in Tuxedo and small derby 
hat, with diamond shirt studs and carry- 
ing a grip. The members of the Kaw 
Krows are travelers from the various 
wholesale jewelry houses who cover the 
Kansas territory. They usually arrange 
the greater part of the entertainment 
for the Kansas jewelers’ conventions. 








Consular Notes 


A firm in Liverpool, England, is call- 
ing for novelties, according to the Bu- 
reau of Foreign and Domestic Commerce. 
This request has been given their File 
No. 30873, and further information will 
be sent to those making inquiry if ad- 
dressed to the Bureau at Washington, 
D. C., or any of its branches. 





* * &* 


The Bureau of Foreign and Domestic 
Commerce list a firm in Montreal, Can- 
ada, as being in the market for silver- 
plated knives, forks and spoons. Their 
File No. 30872 covers this item, and fur- 
ther information will be sent to those 
making inquiry when communicating 
with the Bureau at Washington, D. C., 
or any of its branches. 
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A new building is being erecteg at 
Fourth and Morrison Sts., Portland, 
house the Capitol theatre. The room op 
the ground floor, Morrison St. side, has 
been taken on a long-term lease by Louis 
Rosumny, who will open a _ modern 
jewelry store on the completion of the 


structure. This will probably be some 
time in June. Mr. Rosumny was for. 
merly in the jewelry business on Yamhill 
St. 

The store of Heitkemper & Myers, on 
Fifth St., just off Washington, is hold. 
ing a “Dutch auction.” They have put 
on display a case holding 30 ladies’ and 
men’s watches of various makes, 
ranging in value from $12 to $48. They 
are on sale for $35, but beginning with 
May 1, each will be reduced in value $1 
a day until sold. Two diamond rings 
are also included in the “Dutch auction.” 
The same store is displaying a very 
handsome old watch—18 karat, solid 
gold, that strikes the hours, halves and 
quarters on two bells. The face of the 
watch is decorated by a picture in colors, 

Fourth St. is the proud possessor of a 
very attractive new lighting system, 
similar to that installed within the past 
year on other downtown streets. The 
evening it was turned on for the first 
time was one of jollity along the thor- 
oughfare. Music, street dancing, 
speeches, etc., entertained the crowd that 
had gathered. Previously merchants on 
the street had given out numbered tick- 
ets, and awards, with corresponding nun- 
bers, were shown in the windows that 
night. There are a number of jewelers 
on Fourth St. and among these were 
noticed window awards as follows: Emil 
Nelson, gentleman’s cigar case and sig- 
net ring; Bernard’s, two handsome 
vases; Joe Bader, fountain pen, vanity 
case, ruby ring. 

The marriage of Margaret Mathisen 
and Allard W. Heitkemper, son of Mr. 
and Mrs. Frank Heitkemper, was s0l- 
emnized the morning of April 28, at the 
church of the Madeleine, Portland, 
Father George Thompson reading the 
service. The maid of honor and the 
three bridesmaids were gowned alike in 
white taffeta with picture hats. The 
bride wore a gown of white lace, with a 
long tulle veil caught with orange blos- 
soms. The groom’s brother, Francis 
Heitkemper, acted as his best man. A 
wedding reception and breakfast fol- 
lowed at the home of the bride’s mother. 
The bride, previous to the wedding, was 
feted at a number of social affairs. 
After a short trip Mr. and Mrs. Heit- 
kemper will be at home in Portland 
where Mr. Heitkemper is associated with 
his father in business. 








The jewelry store of O. C. Perrault at 
Schenectady, N. Y., has been removed 
from its former location, 465 State St. 
which building is to be razed, to Mr. 
Perrault’s new store at 627 State St. 
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Minneapolis and St. Paul 





Clair Gaskill Sherdahl, retail jeweler, 
Fargo, N. D., will be married on May 
92 to Margaret Freeman, daughter of 
Mr. and Mrs. Russell P. Freeman. 
They will be at home in Fargo after 
July 1. 

M. D. Huntington, watchmaker, has 
entered the employ of Julius A. Gerber, 
retail jeweler, 404 Wabasha St., St. 
Paul. Mr. Huntington was formerly 
watchmaker for F. G. Ohm and for W. 
J, Reusch, both of St. Paul. 

Robert Reed, head of the watch de- 
partment, S. H. Clausin & Co., wholesale 
jewelers, S. Sixth St., Minneapolis, left 
recently for Los Angeles, Cal., to be 
present at the funeral of his mother, 
who died on April 26. 

“Ted” Madsen, representing C. M. 
Thomsen Co. and Rettig, Hess & Madsen, 
wholesale jewelry firms, 100 N. Seventh 
St, Minneapolis, intended to leave on 
April 80 on a trip which would take 
him through northern Minnesota and 
North Dakota, requiring about a month. 


Robert O. Veit, traveling representa- 
tive of Miller & Veit, Inc., New York, 
was a visitor at trade centers in Minne- 
apolis recently. Mr. Veit arrived on 
April 26, coming here from St. Louis. 
This was one of his three trips here a 
year. He expected to return East again 
from Minneapolis. 

E. M. Schwenke, retail jeweler, New 
Richland, Minn., and secretary of the 
Minnesota Retail Jewelers’ Association, 
is going ahead with building operations 
necessitated by the fire which destroyed 
his store several weeks ago. Mr._ 
Schwenke was able to save very little 
from the flames. 


Raymond L. Goodman, A. D. Goodman 
& Bro., wholesale jewelers, 104 Bremer 
Arcade, St. Paul, intended to leave on 
his first road trip of the spring season 
through the northwestern territory 
about May 15, and expects to be gone 
about three weeks, carrying a line of 
watches and diamonds. 


The store of Edward Dockman, retail 
jeweler, 401 Wabasha St., St. Paul, was 
open for business the following Monday 
morning, following a fire which occurred 
on the second floor, just above his store, 
early Saturday morning, April 28, in a 
photographer’s shop. Damage to Mr. 
Dockman’s stock was from water. 


Carl Cason, employed by White & 
MacNaught, retail jewelers, 902 Nicollet 
Ave., Minneapolis, at the recent meet- 
ing of the Minneapolis Optimist Club, 
was elected second vice-president for the 
coming year. He was selected to be 
chairman of the program committee 
during this period. 

With the arrival of fine spring weath- 
er, Louis C. Gaus & Co., wholesale jewel- 
ers, 100 N. Seventh St., Minneapolis, 
have sent their salesmen on the road. 
Herbert W. Gaus and Elmer L. Johnson 
left on May 1 for their Minnesota and 
South Dakota territories, expecting to 

away several weeks. 

Search is still being made for the 
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bandit who robbed Nathan Polson, Pol- 
son Jewelry Co., 1027 Nicollet Ave., 
Minneapolis, the latter part of Feb- 
ruary. Mr. Polson has a fairly accurate 
description of the man, who struck him 
on the head and escaped with three dia- 
mond-set watches, one diamond-set pin 
and $35 in cash. 

E. F. Minder, watchmaker and jewel- 
er, St. James, Minn., sent his regrets at 
not being able to attend the convention 
in St. Paul of the Minnesota Retail 
Jewelers’ Association, April 24 and 25. 
On account of the illness of Mrs. Minder, 
he is thinking of selling his store. He 
has been a regular attendant at State 
conventions. 


Thomas & Co., retail jewelers, are 
now enjoying the use of larger quarters, 
following their removal to 1603% 
Nicollet Ave., Minneapolis, after a year 
at 1507 Nicollet Ave. They were open 
for business at their new address on 
April 5, and on April 11 someone came 
through a back window and took about 
$1,000 worth of merchandise. 


Charles D. White, White & Mac- 
Naught, retail jewelers, 902 Nicollet 
Ave., and 61 S. Ninth St., Minneapolis, 
in looking over the record of his first 
year in business, 1899, found that he 
sold a 1 carat diamond for $130, a 
11/16 carat diamond for $100, and an- 
other good sized stone for $95. The firm 
was then known as C. D. White & Co.. 
407 Nicollet Ave. 


The Minneapolis Retailers’ Associa- 
tion, 5386 Andrus building, is taking a 
hand in the decoration of uptown streets 
with flower boxes, in furthering plans all 
ready made to create “hanging gardens” 
in Minneapolis. Retail jewelry firms 
who are cooperating in this movement 
through the Association include J. B. 
Hudson & Son, Inc., S. Jacobs & Co., 
Weld & Sons, White & MacNaught, R. 
G. Winter Co. 

“Ed” S. Houghton, for many years a 
retail jeweler at Brainerd, Minn., on 
April 27, transferred his business to 
Stanley Vanek. Mr. Houghton owns an 
orange grove at Fulton, Cal., and it is 
his intention to retire from the jewelry 
business and devote his time to the 
growing of fruit. He was a retail 
jeweler at Brainerd for 29 years. Mrs. 
Houghton and their son will make their 
home at Fulton. 


Holmes & Olson, Inc., diamond im- 
porters, recently moved their mer- 
chandise and fixtures to 234 Plymouth 
building, where they have practically 
double the space which they formerly 
had at 325 in the same building. In 
addition to this they are much closer to 
the street, since the second floor is ar- 
ranged in a more accessible manner. 
They are connected with a well-estab- 
lished diamond-cutting firm in Amster- 
dam. 

Sales of diamonds at 20 per cent be- 
low the market price in Minneapolis and 
St. Paul has aroused the suspicion of 
Federal customs agents who started a 
search there for what is believed to be 
headquarters of an international gem 
smuggling ring. Special Federal agents 
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from Washington have arrived to take 
up the hunt and it is believed that the 
diamonds have been smuggled over the 
Canadian border by a ring which uses 
the Twin Cities as a distributing center. 


In these days when the reception of 
time signals by radio is quite common, 
jewelers have their problems solved 
ahead of time by others. The broadcast 
of time each day by WCCO radio station 
is taken for granted. L. E. Dewey, head 
of the watch department, J. B. Hudson 
& Son, Inc., was probably the first jewel- 
er in the Northwest to receive time 
signals by radio. He erected his own 
apparatus on a Minneapolis loop build- 
ing years ago. 


Representatives of out-of-town firms 
who called on the Minneapolis trade dur- 
ing the past week or so included: Arthur 
S. Feiss, Rosenthal & Kaplan, Alfred M- 
Gouldon, La Salle Jewelry Mfg. Co.; 
I. Leon Gross, Knickerbocker Silver Co.; 
Edwin V. Hutten, Davidson & Schwab; 
Henry H. Kelly, Rogers, Lunt & Bowlen 
Co.; W. T. Kelly, Colonial Silver Co.; 
E. Lederer, Leo Schlesinger Co.; 
Charles E. Lochner, Schafer & Douglas; 
William Margulies, Borrelli & Vitelli; 
Henry Michelson, I. Michelson & Sons; 
George H. Thomas, Saart Bros. Co. 


Philip G. Peterson, formerly head 
watchmaker for Frank A. Ubel, retail 
jeweler, 12 E. Seventh St., St. Paul, 
recently, took over the store of the 
Atlas Jewelry Co., 444 Wabasha St., St. 
Paul, and on May 1 he opened under 
the name of Peterson’s Watch Shop- 
Mr. Peterson has been in the jewelry 
trade about 12 years, all of which he 
has spent in St. Paul, and next August 
he would have been with Mr. Ubel 10 
years. Mr. Peterson bought the fixtures 
of the Atlas Jewelry Co., and he put in 
a stock of watches and jewelry. He 
does his own watch repairing. 


R. E. Mason, superintendent, St. Paul 
district, Pinkerton’s National Detective 
Agency, Capital Bank building, recom- 
mends to retail jewelers the use of 2 
double glass window as a protection 
against window smashers. He points 
out that a thief who robs a store by 
taking merchandise from the window 
works on the basis of a quick get-away, 
and expects to grab the merchandise 
with very little loss of time. Shattering 
of glass is bound to attract some atten- 
tion, and the necessity of breaking a 
second window adds materially to the- 
risk of window smashing. J. B. Hudson: 
& Son, Inc., retail jewelers, 33-35 S.: 
Seventh St., Minneapolis, have for some: 
time used a system of double glass for 
their two large display windows The 
second sheet of glass is arranged so that: 
it can be raised at will, being balanced 
with counterweights which are attached 
to the heavy plate glass with wire cables. 
When the windows are in place, the 
counterweights are locked so that any- 
one attempting to raise them would ex- 
perience considerable difficulty. Spot 
lights are used day and night to over- 
come whatever clouded effect may result 
from use of the second window, and ad- 
ditional lights are used at night. 








94 





A. M. Gilbert is visiting his customers 
in the South. 

Louis G. Buss of Buss-Linthicum- 
Thorson, Inc., is here on business. 

Percy Eppenstein of the Elgin-Amer- 
ican Mfg. Co. is in San Francisco call- 
ing on the trade. 

Lucien Cerf is now in the San Joaquin 
Valley, visiting the trade with the vari- 
ous lines he represents. 

A. L. Ackerman is making a business 
trip through the Sacramento Valley and 
is sending in accounts of a very nice 
business. 

Harry Jones, Coast representative of 
the Wadsworth Watch Case Co., is mak- 
ing a business trip to southern Cali- 
fornia. 

Louis Stern, president of the De Luxe 
Clock Mfg. Co., is visiting San Fran- 
cisco. S. J. Hammond & Co. distribute 
this line. 

Julius Wise, coast representative of 
the Baer & Wilde Co., recently went 
East to attend the sales conference of 
the company, in Chicago. 

Thomas O’Neil, one of the travelers 
for S. J. Hammond is traveling North 
through the Sacramento Valley. He 
will return via the coast route. 

R. Benny of the Dawkins-Benny Co., 
Honolulu (T. H.), who has been spend- 
ing a vacation on the mainland for about 
a month, left for home on the Sierra on 
' May 3. 

Representatives of eastern manufac- 
turers visiting the local trade include: 
Bert Tourtellot of the Waite-Thresher 
Co.; also William Roman and Alex. 
Feldenheimer. 

Fred L. Lee of Fred L. Lee & Co. 
has just returned from Los Angeles 
and had a very satisfactory trip. Fred 
L. Lee & Co. have taken on the Imperial 
Jewelry Co.’s line of costume jewelry. 

Mr. Seyrup of the Ericksen Jewelry 
Co., Fresno, Cal., has been calling on 
the local trade. Mrs. H. A. Wilkinson, 
Tracy, is here. Other visiting jewelers 
include J. D. Bennett, San Rafael and 
W. C. Lean, San Jose. 

After a three weeks’ trip in the 
Northwest, Fritz Barkan has returned 
to his offices here. He attended the 
‘sessions of the Oregon Retail Jewelers’ 
Association in Portland and says that 
they had very fine meetings. 

Mr. and Mrs. J. W. King have re- 
turned from Los Angeles where Mrs. 
King had a pleasant visit with her 
mother, Mr. King calling on customers. 
After returning to the offices here, Mr. 
King left to call on the trade in the 
Northwest. 

Ivan L. Smith, coast manager for the 
Oneida Community, Ltd., has returned 
from Los Angeles where they are put- 
ting on a very successful silverware 
school for salespeople. Mrs. Raymond 
Reeve is the instructor and Ivan L. 
Smith acted as host. 
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George Powers, manager of the Jabel 
Ring Mfg. Co., is expecting J. J. Abel- 
son, president of the company at the 
coast headquarters shortly. J. E. 
Summer, coast representative of the 
company is now in the South but will 
probably be here to greet Mr. Abelson. 


J. J. Sommer, president of the J. J. 
Sommer Co., Attleboro, Mass., is spend- 
ing considerable time in San Francisco 
where he has a very wide circle of 
friends in the trade. Mr. Sommer has 
taken offices here, being located with 
Louis Ostby, room 611 in the building, 
704 Market St. 

Business is so good with Deamond & 
Siegel, Inc., that they are doing night 
work. M. F. Deamond says that he has 
found business better during the past 
three months than at any previous time, 
every month showing a clean profit. He 
left May 15 for a month’s trip to the 
Pacific Northwest, in search of new 
business. 








Pacific Southwest 





D. Landows, jeweler from Oakland, 
Cal., has rented store space in River- 
bank, Cal., and has opened a specialty 
shop for watch repairing. 

H. W. Schueler, jeweler of Fortuna, 
Cal., is erecting a building to house his 
store which will be one of the most at- 
tractive of the kind in northern Cali- 
fornia. The building on which work 
has already commenced is to be two 
stories in height and will have a ground 
space of 32 by 50 feet. 

R. A. Hubler, proprietor of Hubler’s 
jewelry store, Porterville, Cal., has 
moved his place of business from 502 
N. Main St. to No. 500 on the same 
street. The new store has been fitted 
up to fill the needs of a jewelry estab- 
lishment and the show windows and in- 
terior fittings and fixtures are all hand- 
some and modern. 

San Jose, “The Garden City of Cali- 
fornia” as it is often called, is holding 
its annual rose festival, Fiesta de las 
Rosas, May 18 and 19 and the trophy 
committee is composed of San Jose 
jewelers. They are: Earle L. Bothwell, 
chairman; J. R. Kocher, W. C. Lean 
and H. W. Stackpole. All the 42 
trophies are of sterling silver and some 
of them are ornamented with special 
floral designs to suit the rose festival. 
Floral floats to compete in the parades 
for the trophies will come from many 
points in the Santa Clara Valley. 








Pacific Northwest 





R. A. Stephenson, jeweler of 2317 
Pacific Ave., Tacoma, Wash., is a very 
active member of the 24th Street Im- 
provement Club and at a recent meeting 
of the club, held in Mr. Stephenson’s 
store, notices were sent to all members 
and to others who might be interested. 
Subjects considered were better lighting 
and street surfacing in the district. 
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Pangborn & Graves of Wenatchee 
Wash., recently opened their handsome 
new store at 22% Wenatchee Aye 
which is fitted up. with solid walnut anj 
has many useful innovations such as 
drawers ‘back of the main showcases in- 
stead of wall cases. In their exterior 
lighting the firm has adopted the Neon 
tube sign. This is placed flush on the 
front of the building with “Diamonds” 
written in large colored lights. 

Brophy’s window has been attracting 
considerable attention, even from regj. 
dents of Medford, Ore., who do not al- 
ways stop to look in jewelry store wip. 
dows. A display of zircons, valued at 
$5,000 was what caused the unusual 
interest. The stones were imported 


from Siam and were taken to Medford, 
for display purposes by Irving Oreck, 
stated to be an authority on precious 
stones. The blue zircons were especially 
admired. 











Carl Pfleger, New Castle, was in In- 
dianapolis last week. 

Jack Zeller of the L. S. Ayres & Co.’s 
jewelry store was a New York visitor 
last week. 

M. S. Solomon of Rite’s jewelry store 
will return from Miami, Fla., the latter 
part of this month. 

Leo Roos, Anderson, Ind., is opening 
new stores in Marion, Ind.; Portsmouth, 
Ohio, and Sidney, Ohio. 

H. C. Kinley has moved his watch re- 
pair shop from 202 Century buildirig to 
232 Massachusetts Ave. 

Max Schweinschaub, Attleboro, Mass., 
called on Indianapolis dealers last week. 
Mr. Schweinschaub’s specialty is chains 
and findings. 

Herbert Rosemeyer employed with the 
Standard Jewelry Co., for the past two 
years, has taken over the stock in the 
company formerly owned by Jake Nei- 
berger. 

Eugene Wilson, watchmaker and op- 
tician, formerly in business in Martins- 
ville, has closed his store there and 
accepted a position in Princeton, Ky., 
with Varney E. Denham. 

The Fountain Square Branch of the 
Hoosier Optical Co. which recently 
moved into new quarters reports extra 
good business. This branch is under 
the management of Dr. Frank Vollmer. 

Joe Head of the Snavely jewelry 
store, has returned from a trip to Miam|, 
Fla. Mr. Head was a member of the 
Shriner’s party from here that attended 
the Miami convention. He is first lieu- 
tenant of the Gun Squad of the local 
Murat Templars. 

A. C. Goll, several years ago aS 
sociated with the original Sebel Co. of 
Indianapolis, and more recently with the 
W. F. Sebel & Co. is now again with 
H. A. Sebel, Inc., in the Illinois build- 
ing. He will represent this firm on the 
road, calling on his regular trade m 
Indiana and Ohio. 
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Miss Mabel Ong has added a stock of 


jewelry novelties and gifts at Shamrock 
Beauty shop in San Pedro. 

Walter J. Farrell, formerly of San 
Diego, has opened a jewelry store in La 
Mesa, a suburb of San Diego. 

J. E. Doty, formerly with the Elgin 
National Watch Co., has opened a retail 
jewelry store at 425 A St., San Diego. 

§. Schiller has taken over the location 
and store formerly conducted by A. T. 
Brainerd at 111 W. Ocean Ave., Long 
Beach. 

L. K. Jakobi has removed his enamel- 
ing business from S. Hill St. to the 
Metropolitan building. Mr. Jakobi only 
does work for jewelers. 

Wedelstatedt Bros. have opened a 
jewelry and gift shop at 659 North 
Western Ave. The firm was formerly 
in business at Fruitvale, Cal. 

William Detich has taken space in the 
suite at No. 605 Title Guarantee build- 
ing where he will have larger quarters 
for his increasing jewelry business. 

Henry N. Wolfe, with the wholesale 
house of I. Behrstock, in the Title Guar- 
antee building, has started on a tour 
of New Mexico and Arizona, showing a 
general line of jewelry. He will be gone 
upward of six weeks. 

Harry Rose of the Capital Jewelry 
Co., Fresno, Cal., has purchased the 
Saier Jewelry Co. at 1917 Mariposa St., 
and will remove the repairing business 
to his store at 1158 Fulton St., after 
closing out the stock in trade. 

James Bridges, manager of one of the 
departments of the International Silver 
Co.’s branch establishment here in the 
Metropolitan building, who has been in 
Honolulu the past three weeks, is ex- 
pected the latter part of this week. 

A. K. Wuerker, manager of the Sev- 
enth St. store of O. L. Wuerker, was in 
San Bernardino, at the last week-end, 
where he went on business. He motored 
there, taking his wife along for com- 
pany. He was back at his desk Monday 
morning. 

David N. Pudlin, representing the I. 
Behrstock Co., Guarantee building, has 
started on a tour of the San Joaquin 
Valley, from which section he will go 
as far north as Eureka and the South 
Oregon border. He will be gone six 
weeks, 

Charles Clark, Van Nuys, Cal., is 
having an auction sale conducted at his 
store, with J. J. Brady at the block. Mr. 
Clark is anxious to reduce his present 
stock so as to make room for newer 
lines and novelties. The sale will end 
the middle of next week. 

In the Superior criminal court, under 
Sentence last week, were a man and his 
wife. Short terms in the county jail 
have been meted out to the couple. The 
charge was keeping $10,000 worth: of 
Ting mountings, which had fallen from a 
delivery truck of E. W. Reynolds Co. 
They also received five years of probation. 
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A. N. Walker, manager of the Los 
Angeles branch of A. I. Hall & Son, in 
the Metropolitan building, is contemplat- 
ing a business trip to San Francisco to 
the headquarters of his concern but the 
time for his departure depends on the 
health of Mrs. Walker, who is fast con- 
valescing from a recent illness. He ex- 
pects to be able to leave about June 1. 

Among the out-of-town buyers who do 
business in adjacent towns and cities 
seen in Los Angeles the-last week were: 
T. S. Lailey, El Monte; C. W. Middle- 
ton, Pomona; J. E. Lewis, Claremont; 
Earl M. Wilkinson, Pomona; E. B. Lang, 
Venice; M. Bobrawsky, Venice; H. 
Gregory, Sierra Madre; H. E. Wellman, 
Alhambra; J. H. Blanchard, Santa 
Monica. 

Henry Reyff, expert diamond setter at 
the shops of Brock & Co., Seventh St., 
will leave Monday, May 21, for a three- 
months’ tour of the New England States. 
Mrs. Reyff and two friends will accom- 
pany Mr. Reyff and they will visit all 
the points of interest in that section of 
the country, paying particular attention 
to the many historic revolutionary 
scenes and sites in and around Boston. 

An alleged bandit was arrested a few 
days ago by deputy sheriffs in Belve- 
dere Gardens, a suburb of Los Angeles. 
He will soon have his trial. He is al- 
leged to have held up J. M. Nichols, in 
his jewelry store in Alhambra, Cal., and 
then escaped. He was followed but his 
pursuers were unable to overtake him. 
Later he was arrested after he had at- 
tempted to hold up a grocery store in 
Belvedere Gardens. 

J. McAuliffe, well known in the whole- 
sale jewelry centers, is making arrange- 
ments to open a retail store at 4117 W. 
10th St. He is planning on doing busi- 
ness in aS modern and up-to-date man- 
ner as possible and will start out with 
lines of high grade jewelry and watches, 
as well as silverware and novelties. He 
already has placed orders for some of his 
lines. 

A. P. Care, vice-president of the E. W. 
Reynolds Co., has just returned to Los 
Angeles after a seven weeks’ trip 
through Eastern manufacturing jewelry 
centers. He went, he said, to study condi- 
tions at first hand and to make a survey 
of the newer novelties, staples and, more 
especially, gifts. He visited Winsted, 
Forestville, Bristol, Bridgeport, Meri- 
den, and other cities. “The main object 
of my trip was to make new connections, 
meet the principals of the factories with 
which we do business, and to get a close- 
up of a line of ‘Gifts’ as we shall open 
a ‘Gift’ department in our establishment 
some time this fall,” said Mr. Care. 

James Donavan, senior member of the 
Donavan & Seamans Co., on Broadway, 
together with Mrs. Donavan, spent the 
week-end at San Diego. Mrs. Donavan 
preceded her husband and motored down 
the week-end. Both returned together 
by automobile. J. Vernon Smith, asso- 
ciated with the same concern, met with 
an accident while on his way to Seattle, 
to spend his vacation. His car struck a 
rut in the road, which had hardened 
after recent rains, and his car turned 


95 


turtle. The accident happened on the 
Oregon border but Mr. Smith was only 
slightly hurt. Mrs. Smith, who, accom- 
panied him, and two friends were badly 
shaken up although none, fortunately, 
was seriously injured. The car had to 
be left for repairs, and the party re- 
turned to Los Angeles by train. Mr. 
Smith was able to return to the store 
last Monday. 

A youth who was arrested and 
charged with robbery and carrying fire- 
arms, was called before the Superior 
Court, Friday, and upon entering a plea 
of guilty to the robbery charge, the 
eount of carrying firearms was dis- 
missed. Because of the boy’s age, he 
claiming he was but 16 years old, he was 
sentenced to Ione reformatory until he 
is 21 years old. About five weeks ago 
he is said to have entered the jewelry 
establishment of O. L. Wuercker, 419 W. 
Seventh St., and upon being shown some 
high-grade diamonds rings, asked the 
salesman to loan him a magnifying 
glass. While this glass was being ob- 
tained, the youth is said to have grabbed 
three rings, valued at $12,000, and 
started on a run out of the store, fol- 
lowed by T. A. Westmyer, who had been 
watching the boy, from his watch re- 
pairing bench. Mr. Westmyer chased 
him through traffic, which was heavy at 
noon when this was taking place. The 
boy ran into a policeman who seized and 
arrested him. Two of the diamonds 
were returned to the store but the third 
was retained for evidence. This ring, 
valued at $3,000, was. returned to 
Wuercker’s Friday, after the boy’s trial. 

Under date of May 10 the California 
Gold and Silversmiths’ Association is 
sending out to all its members and 
to retail jewelers a circular, headed 
“What’s Wrong with the Jewelry Busi- 
ness?” In the brochure attention is 
called to the fact that the foregoing 
headline has the special interest of the 
executive committee of the Gold and 
Silversmiths’ Association, and a plea is 
set forth by this committee to all retail- 
ers to join a new trade association move- 
ment. It is further set forth that the 
Gold and Silversmiths’ Association is 
handling the campaign for members in 
California, and that meetings are being 
held in various centers to get jewelers 
to join. James A. Montgomery, former 
president of the Gold and Silversmiths’ 
Association, received one of the bulletins 
with added literature, and commented 
on the above which he read to THE 
JEWELERS’ CIRCULAR correspondent as: 
“Take it for what it’s worth; I haven’t 
time to analyze the situation as set forth 
in these pages. But I believe that we 
can get farther along by discussing mat- 
ters of direct connection with and im- 
portance to the jewelry crafts and allow 
politicians to look after legislation and 
such. As for me I am in favor of any- 
thing that will enhance the business of 
my house and my contemporaries. I 
want everyone in the jewelry business to 
prosper and whatever I can do I shall do 
cheerfully to better the business which 
I chose many years ago as my life voca- 
tion.” 
























































TRADE CONDITIONS 
Trade conditions with the local dealers are 


reported satisfactory. The current call is 
seasonable and the approach of the com- 
mencement season in the local institutions of 
learning is being felt in an improved demand 
for articles suited for gift giving at this time 
when the young folk are graduating from 
school or college. Conditions in the- whole- 
sale end of the local trade are also reported 
satisfactory. Collections are fair and the 
outlook for business among the dealers in 
the wide territory in the South and West 
covered from this market is considered good. 
With the proper crops by fall, a better busi- 
mess is anticipated and generally speaking 
there seems to be an optimistic attitude ap- 
parent among the members of both branches 
of the local trade who are well qualified to 
know trade conditions. 





A. F. Eisenbeiss, vice-president of the 
Eisenstadt Mfg. Co., has returned from 
a business trip of several days in Chi- 
cago. 

The Wittels Jewelry Co., that opened 
at 504 N. Seventh St. with a retail store 
and auction sales, has moved out, and 
the premises have been taken by another 
line of business. 

A clearing sale advertising discounts 
from 20 to 50 per cent is on in the store 
of the Aehle Jewelry Co., at 405 N. 
Eighth St., preparatory to the concern’s 
moving into new quarters about two 
blocks West, on Locust St. 

Visitors to the local wholesale jewelry 
market during the past two weeks in- 
eluded the following dealers: J. L. 
Guard, Blytheville, Ark.; Leon C. Beck, 
Fort Wayne, Ind.; George Hale, Wood 
River, Ill.; Roy Goulding, Alton, II1.; 
Louis Brandenburger, Alton, IIl., and 
Otto Berger, Carrolton, Mo. 

A public auction was held last week 
to dispose of the stock of the old-estab- 
lished retail jewelry store at 2019 E. 
Grand Ave. by Theo. A. Ebeling. This 
store has been located at this point for 
upward of 20 years and was advertised 
as an excellent location for anyone wish- 
ing to embark in the retail jewelry trade. 

The Aehle Jewelry Co., located for 
some time past on the ground floor of 
the Victoria building, at 405 N. Eighth 
St., has leased new quarters at 1021 
Locust St. This store is now being fitted 
up and is expected to be ready for occu- 
pancy about June 1, at which time the 
concern will move and will then have 
better facilities for its business. 

The optical department of the store 
of Hess & Culbertson, at Ninth and 
Olive Sts., has been abandoned, and the 
jewelry concern, which is one of the 
leading stores in the downtown district, 
will discontinue this department. The 
space has been taken over for other uses 
and the store will no longer handle op- 
tical goods. 

Local retail jewelry stores all took 
advantage of the presence of “Mother’s 
Day” on the calendar last week and fea- 
tured articles in the line suited for the 
occasion in their store advertising as 
well as in the window displays. With a 
line particularly adapted for the ob- 
servance of this event, it was up to the 

members of the trade to see that they 





THE JEWELERS’ CIRCULAR 


got their share of the current business 
engendered by the occasion. 

One of the Olive St. display windows 
of the Hess & Culbertson Jewelry Co., 
at Ninth St., was the objective of many 
passersby during the past week. The 
window was trimmed to display a hand- 
some set of gold flatware, containing a 
service for 24 persons and shown in a 
handsome wooden chest. The service 
comprised 553 pieces in all, and attracted 
more than a passing attention while on 
display during the week. 

Salesmen for the local wholesale 
jewelry establishments are all in for 
the season after having been on the road 
for the past three months. Most of them 
are taking vacations or spending their 
time at their homes and will not resume 
traveling until some time next month. 
The past season is reported to have been 
a satisfactory one with the jobbing end 
of the local trade, and all members in- 
terviewed expressed themselves as well 
pleased with the conditions among the 
dealers in their several territories. 

The local police authorities are in- 
clined to believe that John S. Regina, 
who was slain in Kansas City last week 
under suspicious circumstances, is the 
same man who was arrested last year 
here for participation in the robbery of 
the retail jewelry store of Theo. A. Ebe- 
ling, at 2019 E. Grand Ave., when a loss 
of $4,700 was reported by the firm to the 
police. Following his arrest, Regina 
pleaded guilty and was sentenced to 10 
years in State’s Prison. Later he was 
commuted to the State Reformatory at 
Boonville, Mo., and then paroled to the 
custody of a Kansas City man over the 
protest of the members of the Jewelers’ 
Protective Association. 


Oklahoma Notes 


Jack Daugherty, who formerly had a 
store in Broken Arrow, Okla., has 
opened a jewelry store and repair shop 
at 17 N. Lewis Ave., Tulsa. 

R. L. Richardson, who was for many 
years manager of the Dick Bardon 
jewelry store, 109 S. Main St., Tulsa, is 
now with the Chapman Jewelry Co., 
Holdenville, Okla. 

A. O. Lewis, who was formerly in the 
jewelry business at Wichita, Kan., has 
opened a store at 19 E. Second St., Sand 
Springs, Okla. The new store will be 
known as the Lewis Time Shop. 

The Mack Jewelry ‘Co., 7 E. Third St., 
Tulsa, has sold its West Tulsa store, at 
1307 W. 17th St., to J. Bunch, who man- 
aged the store for the company. The 
store will be known as the Paris Jewelry 
Co. 

J. M. Whisnant, formerly a jeweler at 
Shelby, N. C., has opened a jewelry 
store at 113 N. Main St., Tulsa, which 
will be known as the Whisnant Jewelry 
Co. It will be conducted as a credit 
store. 

Earl N. Davis, Tulsa, has bought the 
Coe Jewelry store from its former 
owner, Martin Coe. The new firm will 
be known as the Watch Shop. Mr. Coe, 
who is one of Tulsa’s pioneer jewelers, 
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has moved to Cincinnati where he has 
reentered the jewelry business. 

The Guarantee Jewelry & Sales Co 
Tulsa, has moved from 210 Alt building 
to 219 S. Cincinnati St. The firm report, 
a good business in the new location and 
some additional salesmen have peep 
added to take care of the business, 

H. L. McMinn, who was formerly jn 
business with his brother at 219 S. Main 
St., Tulsa, as the McMinn Jewelry ( 
has left his brother’s firm and has 
opened a store of his own at 514 §, Main 
St., which will be known as the M, & K. 
Jewelry Co. The store has been equipped 
with the latest and best fixtures and js 
handsomely appointed. It is one of the 
finest jewelry stores in Oklahoma. 











W. M. Timblin, for the past 16 years 
buyer and manager of the jewelry de- 
partment of A. Victor & Co., furniture 
dealers, has joined the sales personnel 
of Harry Gamler’s jewelry store at 
Main and Genesee Sts. 

A. L. Hamburg, formerly with the Kay 
Jewelry Co. in Detroit, and more re- 
cently in charge of the Rochester branch 
of the Royal Diamond & Watch Co., has 
taken charge of A. Victor & Co's 
jewelry department. 

The Jewelers’ and Optical division 
went “over the top” in the recent Joint 
Charities Fund campaign, obtaining 106 
per cent of its quota. This is a much 
better showing than in 1927 when the 
quota was not reached. 

Fred A. Reifler, veteran Michigan 
Ave. jeweler, is convalescing from an 
attack of grippe at his home. It was at 
first feared that his illness would de- 
velop into pneumonia as his lungs had 
been weakened by an attack of pleurisy 
which confined him to his bed for the 
first three months of the year. 

Miss Helen Oelheim, soloist of the 
American Opera Co., who is in Buffalo 
visiting her parents, Mr. and Mrs. 
Charles G. Oelheim, 186 Riverside Ave., 
presented a musical program from sta- 
tion WMAK last Saturday evening. Mr. 
Oelheim is a member of the firm of 
Leininger-Oelheim, Inc., and Miss Oel- 
heim’s contralto voice has been fre- 
quently heard at local jewelers’ social 
affairs. 

Aaron E. Sipe, well known Niagara 
St. jeweler, was severely burned about 
the hands and arms Saturday morning 
at his home, 2452 Delaware Ave., in at- 
tempting to extinguish flames which had 
enveloped Miss Lilleo Marcau, his sis- 
ter-in-law. Miss Marcau, who made her 
home with the Sipes, went to the cellar 
to light the gas burner. Some unex- 
plained leakage had filled the cellar with 
gas and an explosion ensued, igniting 
Miss Marcau’s clothes. Mr. Sipe re 
sponded to her calls for help and suc- 
ceeded in beating out the flames with his 
hands. Miss Marcau’s condition was re- 
ported critical. 














lag 
ain 


ed 


he 








May 17, 1928 





“<3 ve. Laan aid 

Gene Abbott, representing Wachen- 
heimer Bros., is on an extended business 
trip through the Middle West. 

Wallace L. Pond has been re-elected 
superintendent of the Sabbath School of 
the Central Baptist Church. 

The American Chain Co. of this city 
has filed a statement at the office of the 
Secretary of State of a change of name 
to the American Jewelry Co. 

George B. Champlin has returned 
after spending the winter with his 
daughter at her home at Beverly Hills, 

1. 
ns D & S Co., successors to the 
Mackey Jewelry Co., have removed from 
158 Pine St., to larger quarters at 7 
Eddy St. 

The Automatic Tooling Co., 10 D St., 
is owned and conducted by Wellington 
D. Stiles according to information on 
record at the city clerk’s office. 

Gregor Krichbaum left last week for 
a short business trip through the Middle 
States in the interests of L. Krichbaum 
& Co. 

R. Nelson Lane, general sales man- 
ager for the Rex Mfg. Co., who recently 
succeeded John Benjamin, is making a 
business trip for the firm through the 
Middle West. 

Walter H. Preufer, Jr., has given a 
mortgage for $1,200 to the Providence 
Mortgage Corp., on lot and buildings on 
the northerly side of Roger Williams 
Ave. 

Joseph A. Durrell for several years 
previous to two years ago salesman for 
various manufacturing concerns here, 
with his wife celebrated the 50th anni- 
versary of their marriage on Tuesday, 
May 8, at their home, 23 Frederick St. 

The Wright Metal Products Co., 123 
Dyer St., is owned and conducted by 
Lewis W. Lee of 99 Water St., New 
Haven, Conn., and Hans R. Poulsen of 
Lynne, Conn., according to information 
filed at the city clerk’s office. 

Land and buildings belonging to Di- 
Meo Bros. Co., Inc., on the easterly side 
of Tower St., are to be sold at public 
auction at mortgagee’s sale on Monday, 
May 21, at 12 o’clock noon, daylight 
saving time. 

Plans are being put out this week for 
figures for a two-story brick addition 39 
by 95 feet to the plant of the D. M. 
Watkins Co. at Pine and Foster Sts., 
the cost of which will be approximately 
$20,000. 

Henry D. Sharpe, president of the 
Brown & Sharpe Mfg. Co. of this city 
was elected a director of the Chamber 
of Commerce of the United States at 
the 16th annual meeting held in Wash- 
ington, D. C., the past week. 

Major N. Darrell Harvey attended the 
13th annual reunion of the Officers’ As- 
sociation of the First Rhode Island U. S. 
Volunteer Infantry in the Spanish- 
American War held at the Anawan Club, 
Rehoboth, Mass., last Saturday. 

William A. Shawcross, Joseph M. 
Tally and Joseph E. Gettler have been 
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appointed members of the committee of 
100 men, prominent in business and pro- 
fessional sphere to conduct special ap- 
peal work in the interests of the Catholic 
Charity drive now being held. 

S. Chiappinelli, Inc., manufacturing 
jewelers, have leased to the John Pearce 
Co., Inc., the first floor of building at 
69 Gordon Ave. with privilege for one 
car in garage, for five years from Jan. 
31, 1928, with privilege of renewal for 
five years more. 

John J. Collins of the Ostby & Barton 
Co., who is a Major of the Third Batta- 
lion 248rd Coast Artillery of the Rhode 
Island National Guard, was in command 
of the defense maneuvers at Hartford, 
Conn., the past week against a sham 
attack by air craft. 

With the close of the season near at 
hand the teams representing the R. L. 
Griffith & Sons Co. and the Ostby & 
Barton Co. in the Casino Industrial 
Bowling League are holding to the sec- 
ond and third places, resvectively, and 
working hard for better showings. 

At the annual meeting of Providence 
Section, National Council of Jewish 
Women the past week among the officers 
elected were: Mrs. C. Joseph Fox. sec- 
ond vice-president; Mrs. Irving G. Gert- 
sacov, assistant corresponding secretary ; 
Mrs. Sigmund Lederer, auditor. 

Walter S. Lederer and Frederick 
Hamilton are captains of teams solicit- 
ing the members of the Providence Ki- 
wanis Club for subscrintions of $15 each 
to send 250 under-privileged boys of this 
community to the camv at the Kiwanis 
Reservation at Chepachet for two weeks 
this summer. 

The Goodwin & Gregory Co. has been 
incorporated under the laws of Rhode 
Island to conduct a manufacturing 
jewelry business in this city with an 
authorized capital consisting of 250 
shares of common no par value. The 
incorporators are Ralph Gregory, Oreste 
Gregory and Guido E. Gregory. 

Harold R. Barker has sold part of 
his interest in the manufacturing jewel- 
ry concern of Barker & Barker, 1199 
Eddy St., to two former employes who 
have incorporated the business. Mr. 
Barker will devote his entire time to 
the Fulford Mfg. Co., in which he is 
interested. 

Anthony Deluise who has been con- 
ducting a manufacturing jewelry busi- 
ness at 9 Calendar St., under the style 
of the International Ring Co., has taken 
James P. Felch, formerly in the employ 
of the R. H. Kimball, Inc., as a partner 
and the business will be conducted as the 
Premier Mfg. Co. 

The United Palestine Appeal drive to 
raise Rhode Island’s quota of $50,000 
for the Zionist fund began last Monday. 
Among the principal workers here are 
Samuel M. Magid, Mr. and Mrs. Archi- 
bald Silverman, Charles Silverman, Ber- 
nard M. Goldowsky, Mrs. Samuel M. 
Magid. 

Mr. and Mrs. Archibald Silverman, 
Charles Silverman, Samuel M. Magid 
and Bernard M. Goldowsky were mem- 
bers of the reception committee for the 
79th annual convention of the District 
Grand Lodge No. 1, Independent Order 
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B’nai B’rith at the Biltmore Hotel, this 
city, the past week. 

After a hearing before Presiding 
Justice Tanner in Superior Court the 
report and account of Horace M. Peck 
as temporary receiver of the manufac- 
turing jewelry concern of Chapin-Hollis- 
ton-Stone Co., were allowed and con- 
firmed and the receiver discharged. Mr. 
Peck continues, however, as permanent 
receiver. 

Barker & Barker, Inc., has been in- 
corporated under the laws of Rhode 
Island to conduct a manufacturing 
jewelry business in this city with an 
authorized capital of $20,000 consisting 
of 200 shares of common stock at $100 
each. The incorporators are as follows: 
J. E. Mariano, Angelo Dei Sisto and 
Edward L. Godfrey. 

Charles H. Proctor of New York city, 
was the speaker at the regular monthly 
meeting of the Providence-Attleboro 
branch of the American Electro-Platers 
Association at the rooms of the organ- 
ization in Washington St., this city, on 
Thursday evening, at which there was 
a large attendance. His topic was “Cad- 
mium or Chromium, Which?” 

Among the past week’s subscribers to 
the fund being raised by Providence Sec- 
tion, National Council of Jewish Women, 
for a free camp for needy children were: 
Mr. and Mrs. Harry Wachenheimer, $25 
each; Paul Paris, $15; Jules P. Gold- 
stein, $10; Max J. Klein, $10; Mrs. Lena 
Zetlin, $10; Walter P. Misch, $10; Ed- 
ward Fox, $10. 

H. Benjamin Whitaker has resigned 
as local agent for the American Brass 
Co. to accept a position as Providence 
agent for the Bridgeport Brass Co. with 
headquarters in the Eddy Machinery 
Co. building, Clifford St. George F. 
Rawson and H. C. Starkweather have 
been promoted to the joint agency of 
the American Brass Co.’s Providence 
branch. 

The Reiser Jewelry Co., Inc., which 
was incorporated recently under the 
laws of Rhode Island with a capital 
stock of $50,000, is preparing to open a 
retail and instalment jewelry store on 
Westminster St. near Union St. The 
incorporators are George Triebman, a 
local attorney; Eugene H. Reiser, for- 
merly with the K Jewelry Co. of Colum- 
bus, Ohio, and Alfred Deusman. 

Clarence M. Dunbar of Cook-Dunbar- 
Smith Co., arrived home a few days ago 
from Miami, Fla., where he attended 
the annual conclave of the Imperial 
Council of the Ancient Arabic Order 
Nobles of the Mystic Shrine, concluding 
his term as national head of the order. 
While in Miami he was the recipient of 
a handsome automobile the gift of Mahi 
Temple of that city. 

The 12 teams of the Girls’ Bowling 
League of the Gorham Mfg. Co., closed 
its season last week Wednesday evening 
with a dinner at the Narragansett Hotel 
at 6.30 o’clock, followed by a theater 
party at the Albee Theater. During the 
dinner the season prizes were awarded 
as follows: Highest team single, 1279 
pins to Miss Esther Regan’s team; high- 
est individual single, 112, to Miss Mary 
Scorpio; winning team, Miss Mary 
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Scorpio, Miss Edith DeRohn, Miss Doro- 
thy Medhurst, Miss Lillian Gardner and 
Miss Margaret Leach. Miss Edith 
Moralee is the bowling manager. 

Mr. and Mrs. Andrew Doleman have 
returned from Coral Gables, Fla., where 
they spent the winter. 

Newton P. Hutchison tied for first 
honors in the match golf game by 36 
players at the Rhode Island Country 
Club last Saturday. 

Frank L. Odell, of New York, for 
many years manager of the Providence 
office of the National Jewelers’ Board of 
Trade, was a caller in this city the past 
week. 

Alphonse J. Bessette, formerly of J. 
O. San Souci Co. with which con- 
cern he was connected for over 32 years, 
has left for a trip through Europe dur- 
ing which he expects to visit England, 
France, Belgium, Italy and Germany. 

A number of the manufacturing jewel- 
ers in this city and vicinity who are 
members of the New England Jewelers’ 
Golf Association have received an ap- 
pealing invitation announcing that the 
annual tournament and meeting will be 
held at Shenecossett Golf Club, New 
London, Conn., June 24 and 25. 

Among the officers elected at last 
week’s annual meeting of the Providence 
Better Business Bureau were the follow- 
ing: Second vice-president, Joseph S. 
Getler; secretary, H. Harold Price; di- 
rectors, Arthur L. Aldred, Richard W. 
Blanding, Walter R. Callender, Robert 
F. Shepard, Frederick B. Thurber and 
George Walder. 

At the annual meeting of the Jewish 
Community Center held last week, 
among the officers elected were the fol- 
lowing: Jules P. Goldstein, first vice- 
president; Joseph Finberg, second vice- 
president; directors, Mrs. Isaac Gerber, 
Mrs. Jacob Ernstof, Samuel Steiner, 
Bernard M. Goldowsky, Samuel H. 
Workman, Charles Silverman and Sam- 
uel M. Magid. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following:: Mr. Mayers, 
of A. Steinhardt & Bros., New York; 
Messrs. Cabey and Berry, of Henry 
Birks & Sons, Ltd., Montreal; Mr. Fos- 
ter, of Samstag & Hilder Bros, New 
York; Mr. Roe, of A. I. Hall & Son, Inc., 
San Francisco, Cal.; Mr. Dyer, of Mar- 
shall Field & Co., Chicago; Mr. Kahn, of 
Isaacs Kahn Co., Inc., Chicago; Mr. 
Seltzer, of Seltzer Bros., New York. 

“Period Silver,” including design and 
style, were discussed by George H. Hall 
at the last meeting of the Handicraft 
Club here. In the opening remarks Mr. 
Hall said “Silver is a contribution to 
civilization. Before the name of Rome 
was known across the Tiber, the name 
of silver was centuries old.” The speaker 
told briefly and convincingly of the de- 
sign of silver in the Louis XIV, XV and 
XVI periods, also the Empire style, 
Jacobean, Stuart, early Georgian, Queen 
Anne, William and Mary, the last 
named style, Mr. Hall intimated, resem- 
bles the Spanish design, which is highly 
elaborated in detail and similar also to 
the Renaissance age. 

The Gorham Mfg. Co. fire department 
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held its annual dinner and election of 
officers at the Gorham Casino at which 
Norris G. Abbott, Jr., insurance engi- 
neer, and Charles R. Wright, chief en- 
gineer of the plant, spoke on factory 
fire fighting. Le Roy E. Briggs, works 
manager, was chairman, and a musical 
program followed the dinner and busi- 
ness meeting. The 80 members of the 
hose and chemical companies elected the 
following officers for the ensuing year: 
Fire Chief, Frederick Colvin; first as- 
sistant chief, Robert R. Cornell; second 
assistant chief, Andrew Shetland; secre- 
tary, Reginald W. Hobson; captains, W. 
Primble, R. Rowland, G. Wilson, C. H. 
Shippee and J. Connors; chairman of 
entertainment committee, V. Phillips. 











James A. Doyle, Jr., left last week on 
an extended western business trip for 
the H. F. Sadler Co. 

The fire company was called to a 
small fire that caused but slight damage 
in the rear of the Mason Box Co.’s plant 
the other evening. 

George Kissick of the H. W. K. Co., 
is making a circuit of the Middlewest- 
ern territory in the interests of his con- 
cern. 

Mr. and Mrs. Louis Bourgeois, with 
the assistance of their numerous re- 
latives and friends, celebrated their 25th 
wedding anniversary over the last week- 
end at their home, 1503 Park St. 

Lloyd G. Balfour, head of the L. G. 
Balfour Co., was the winner of the 
handicap golf match in Class A at the 
Highland Country Club over the last 
week-end with a net score of 73. 

Aldro A. French, Arthur L. Bottomley 
and Samuel M. Stone were members of 
the committee in charge of the program 
for the Murray Men’s Club the past 
week. 

George S. Bliven, William H. Blake, 
James L. Wiggmore and Charles O. 
Sweet have been appointed as members 
of the entertainment committee of Attle- 
boro Lodge of Elks for the ensuing year. 

William J. Morse, president and treas- 
urer of the Morse-Andrews Co., accom- 
panied by his son, William J. Morse, Jr., 
were in New York and vicinity the past 
week on business connected with the 
firm. 

Miss Dorothy Prince, with the L. G. 
Balfour Co. and Ernest Hill with the R. 
Wolfenden & Sons, were recently united 
in marriage at Manchester, N. H., and 
are now receiving the congratulations 
of their friends. 

There was a change in the manufac- 
turing jewelry concern of A. D. Gobin 
& Co., 37 County St., the past week, 
when it was announced that P.. Peter 
Dondley of this city had disposed of his 
interests to Owen H. Corrigan, the part- 
nership being dissolved by mutual. con- 
sent. It is understood that Mr. Dondley 
will retire from active business and will 
take a rest, at least during the summer 
and fall. Mr. Corrigan will continue 
the business under the name of O. H. 
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Corrigan & Co., with factory space jn 
the old Bushee building in County gy 

A bill to permit the use of the coat of 
arms or the flag of the Commonwealth 
of Massachusetts on jewelry has just 
been passed by the Legislature of this 
State and signed by Governor Fuller 
The act, which is amended by the ney 
bill, stipulates that the arms or the flag 
will not be used for advertising purposes 
and that no marks of any kind shall be 
super-imposed on them. A bill t 
exempt from taxation a watch and chain 
of a value of less than $100 and a wed. 
ding ring, was defeated. 

During the week of July 15, if present 
plans go through, there will be a eon. 
vention of the sales forces of the L. ¢. 
Balfour Co. at the factory here. The 
gathering was to have been held in June, 
but because of the various fraternity 
conventions, and the fact that the N.E.A. 
meets in Minneapolis the first week in 
July, the meeting will not be held until 
well into the third week. The purpose 
is to go very thoroughly into the tech. 
nical end of manufacture, which is neces. 
sary for the salesmen to have, and espe- 
cially the district managers, so that they 
may be able to properly train their sales. 
men. This will be accomplished by trips 
through the factory and by technical 
discussions. In addition, they will go 
thoroughly into the policy of the com- 
pany, discuss and explain instructions, 
consider the sales from every angle, have 
demonstration sales and, of course, get 
ideas, suggestions and inspiration. 








Canada Notes 


The Goodwin Optical Co. has regis- 
tered in Ottawa, Ont. 

Harold and Mary Gibbons, jewelers of 
Brantford, Ont., have given a chattel 
mortgage to John Attaway for $160. 

The jewelry store of S. S. Roblin, 
Stirling, Ont., was destroyed by fire on 
May 8, causing a loss of several thou- 
sand dollars partly covered by insurance. 

The out of town jewelers calling on 
the Toronto trade recently included A. 
Marchand, Tottenham; R. N. Bassett, 
Oshawa; A. R. Rosevear, Port Hope; 
Mrs. W. E. Blakely, Trenton; D. J. 
Brown, Oshawa; A. J. Mayhew, Col- 
borne; J. C. Swallow, Staynor. 











A plaque recently made in the factory 
of Hausman, Inc., New Orleans, La. 
has been presented to William L. Clay- 
ton, by the employes of the New Orleans 
Compress Co., Inc., and the Alabo Com- 
press Co., Inc. The plaque has the 
signature of 37 employes. It is made 
of silver with a scroll effect decorated 
on the left hand side, from top to bottom, 
with a cotton branch with the cotton in 
bloom, in white enamel, the leaves in 
green and the stems in bronze, enamel 
work. Henry Hausman, secretary of 
the concern, is to become a Benedict at 
an early date. He is to marry a young 
woman formerly of Reading, Pa. The 
wedding will take place in New York, 
and the couple will go on an eight weeks’ 
trip to the Mediterranean. 
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How Much Does a Jeweler’sStock Depreciate? 





Written expressly for THE JEWELERS’ CIRCULAR 

















HERE are about as many ways of 

handling “depreciation” at inventory 
time as there are jewelers. Each has 
his own pet scheme for depreciating his 
stock in order to come to a real valua- 
tion of stock on hand at the end of his 
business period. 

There seems to be little, or no differ- 
ence in opinion about depreciating fix- 
tures and equipment. It has almost 
become a rule to depreciate fixtures 10 
per cent each year, wiping off this 
charge against the business in ten years, 
although others follow another method. 

The first method is to take a straight 
10 per cent reduction on all fixtures and 
equipment. Presuming the fixtures cost 
$10,000 when the jeweler opens his es- 
tablishment. At the end of his business 
year he deducts 10 per cent, which is 
$1,000 from the cost and inventories the 
fixtures as worth $9,000 in his annual 
statement. The next year he depreciates 
the fixtures a further $1,000, and con- 
tinues this for a period of 10 years when 
they are inventoried at nothing. Any 
year new fixtures and equipment are 
added merely creates a new amount for 
deduction at the end of the business 
period. Suppose in the second year the 
jeweler purchased fixtures and equip- 
ment to the value of $500 additional. 
The original fixtures are depreciated 
$1,000 and the new purchases $50. At 
the end of 10 years the original fixtures 
are inventoried at nothing, while at the 
end of the 12th year the fixtures bought 
In the second year will be also inven- 
toried at nothing. 

This method wipes out the inventory 
Value of all fixtures as soon as they are 
10 years old. For purposes of taking 
advantage of income tax reductions this 
method may be worth while. 


IHE second method of reducing the in- 

ventory value of the fixtures and 
equipment is a little different. Suppose 
the same example as already used. The 
fixtures cost $10,000. At the end of the 
first year they are inventoried at $9,000, 
after the 10 per cent depreciation has 
been made. During the second year $500 
more are added to the fixture cost of the 
store. Taking this and the inventory 
valuation of the first lot of fixtures we 
now have fixtures at $9,500. This 
method reduced this amount by 10 per 
cent, deducting $950. The fixtures and 
equipment inventory will then be listed 
as $8,550, instead of as $8,450 by the 
first plan. The third inventory will 
show the fixtures and equipment in the 
inventory listed as valued at $7,695 in- 
stead of $7,400 as by the first plan would 
be the result. 

Either plan may be followed by the 
jeweler with safety. As a safeguard 
against fire loss it will be an advantage 
to have a fixture expert make a valu- 
tion of the fixtures at replacement 
costs every few years. This should be 
made in writing to be used as the basis 
for settling any losses due to fire, and 
covered by fire insurance. While the 
fire insurance companies insure the fix- 
tures and value at replacement costs, if 
the jeweler depreciates his fixtures un- 
duly there may arise a complication if 
a fire occurs. A written valuation at 
replacement costs can be used as the 
basis of settlement, even though for his 
own purposes the jeweler depreciates his 
fixtures at 10 per cent per annum. 


It is perfectly obvious that the stock 
of merchandise cannot be depreciated in 
the same manner, even though it may 
be true that any article remaining in 
stock for 10 years may be considered 


as of no value. The fact of the matter 
is that it is hardly safe to make any 
definite percentage of depreciation as 
the general rule. Suppose for argu- 
ment’s sake the jewelers of the country 
decided that they would depreciate their 
stocks of merchandise 5 per cent per 
annum. Would this give the stocks of 
jewelers everywhere the same relative 
value? In our opinion it would not, and 
for this reason: 

The value of any stock of merchandise 
depends most of all upon its wise pur- 
chase, with wise selling an additional 
factor of considerable importance. It 
stands to reason that any jeweler who 
is unwise in buying will have a larger 
percentage of dead and dying stock than 
the jeweler who is more careful. Hence 
the percentage method of depreciation 
will really mean nothing when the actual 
physical valuation of the stock of mer- 
chandise is in question. 

Such a method of depreciation may 
satisfy the jeweler that he is not figur- 
ing far from the actual valuation of his 
stock for purposes of his annual state- 
ment, but there are so many other things 
to be considered that the method dces 
not appear to be practical. 


HE better method of depreciation is 

to go through the stock and mark off 
a fair depreciation where depreciation 
appears. 

One jeweler does not depreciate dia- 
monds, watches or silverware, but he 
marks off entirely any novelty jewelry 
unsold. This jeweler handles china in a 
fairly large way, but he does not inven- 
tory odds and ends at all. 

“I know that I am safe when I depre- 
ciate in this way. I do not kid myself 
with paper profits that are not likely to 
be realized,” he says. 
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Western Tray & Case Co. 


423-29 Plum St., Cincinnati, Ohio 


Never before has there been a greater demand for a case that 
is convenient to carry and still give a far better display of Jewelry 
than the Westray Installment Case. This case is comprised of 
two removable trays. By opening case and removing tray you 
show all that is to be shown in an instant; with each article in 
its individual place it is easy to detect loss, a vital point to all. 
This case holds the standard Telescope size trays 14% x 8% and 
holds the following articles: 12 Ladies’ Rings, 12 Gents’ Rings, 8 
Vest Chains, lift-out tray with adjustable partitions for card 
Jewelry. Four Pocket Knives in tray that lifts out and spare com- 
partment below for small articles. The lower tray for Watches 
holds 5 Ladies’ Ribbon Watches, 9 No. 12 size Gents’ Watches 
and 4 Strap Watches. 

SPECIAL NOTE—As to the lower tray for watches, if this ar- 
rangement does not fill your requirements, same can be made to 
hold whatever watches you desire. Below tray holding watches 
there is a space %” deep, full length and width of case for surplus 
stock, also same amount of space in lid for order book, etc., con- 
cealed with a velvet padded flap. Made of Oak lumber and of dove- 
tailed or lock cornered construction making same practically 
indestructible. Lined with a good grade of velvet, either black or 
military blue, covered in DuPont fabrikoid, 2 catches and strong 
safety lock, double handles. This case is also made in leather, 


Write for Catalogue or order thru your Jobber. 
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2 DIAMONDS 4/100 each Solid Gold Earrings 
Green or White Gold 
Same Price SCHLESINGER & KRAUSS, Inc. 


Order on five days’ memo. when 24 DEY STREET NEW YORK 


oe a you have a sale in sight. Orders 
Me $25.00 ~“y oes day —, Ae» EST. 1906 
No. 6517 emblems and initials en- Hh 
No. 6183 Crusted on ruby and onyx on JOBBERS ONLY 
Without hand at all times in every finger 
Diamonds size. 
$15 Retail )ispiay Emblem Cards for your 


This <> Reg. Trade Mark window in original colors free upon 
@uarantces you ¢cavine diamonds request. 


P19 —To see #00 . The. G. BRAXMAR CO. 


Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a : < 242 W. 55th St., New York City 


strong wire. Fully guaranteed. 
This style ring can also be had in larger or 


smaller size stones including szircons, topaz, ; . Los . Fraternal Emblems 


opals, — gy a C. ——. gr sens 
cameos, double head cameos, crystal emeralds a 
7 , Medals and Class Pins 


and crystal sapphires. 
6746—$23.50 List Fire and Police Badges 


HEAVY SHANK a & ‘2 ; 
Genuine one piece, three color, double Mode to Goods our 5; 
head cameo. Belais white gold (also Forty-four years of satisfactory service to an increasing 
in green gold) 6746—$23.50 List. number of customers. 
Next size larger stone, $2.00 additional Our facilities for manufacturing and designing are at 
BUFFALO JEWELRY MFG. CO. your service. 
: 5 “The Maii Order House to the Jewelry Trade” 
Exact Size 501 Washington St. Buffalo, N. Y. Write for Emblematic or Badge Catalog 


Chicago Office 
I. S. Richter, 29 East Madison St. 


Rings You Will Be Proud to Sell Say It with Earrings 
ALL PROFIT We Make Them i 





























High Grade Pocket — « ITALIAN JEWELRY :- 


Lighters b Filigree Silver — Florentine Silver — Venetian Beads 
Also automatic table lighters © CORALS—CAMEOS—MOSAICS 


combined with artistic statu- \ 
ettes and ash trays. Our » = At Lowest Manufacturers’ Prices 


prices are low. ‘‘We make 4 a me : } FRANK CORSI 


them.’’ 


The Cunningham ra Buying Agent for Italian Specialties 


155, Latayette Street, i <ite FLORENCE (ltaly) 


New York C Correspo:. dence invited. 
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This is an extreme method and while 
the jeweler feels safe in his mind that 
he has actually made the profits shown 
in his annual statement, it is a question 
whether if he had a loss by fire that he 
could get as good a settlement as one 
who does not go to such extremes, and 
this eventuality has to be considered. 

Another jeweler goes through his 
stock before inventory and marks down 
any stock that is not considered salable 
at the old prices. When this mark-down 
takes place in the selling price a corre- 
sponding mark-down is made in the in- 
voice cost price. Then, when inventory 
is taken the stock is valued at 100 per 
cent, according to the new cost prices 
made on the less desirable portion of 
the stock. 

This plan is probably the most prac- 
tical, although the human factor enters 
largely into the process. What part of 
the stock one jeweler might consider as 
unsalable another would inventory at 
its original cost, and vice versa on other 
items. 

The “valuation” plan of depreciation 
appears to be the most practical for all 
purposes in the jewelry store. 

Gold articles that are obsolete should 
be melted down for the gold. This re- 
leases capital tied up in  unsalable 
jewelry, but it must be unsalable at the 
gold content value before it is advisable 
to do this. 

The method of depreciation is not as 
important as preventing depreciation 
from reaching too great proportions. As 
before intimated, both buying and sell- 
ing policies enter into the value of a 
stock of merchandise. If there are too 
many unwise “buys” the stock will be 
greatly depreciated in value. If there 
are unwise sales depreciation takes 
place. 


enti of duplicated lines increases 
chances of depreciation. Buying too 
many novelties that do not sell is another 
factor in raising the amount of deprecia- 
tion necessary to secure a fair valuation 
of the stock. Buying from too many 
different firms increases depreciation. It 
has long been said that “A well-bought 
stock is half sold.” This cannot be de- 
nied, for the stock itself is the important 
thing in depreciation, and not the method 
of finding what it amounts to for inven- 
tory purposes. 

Selling methods are largely responsi- 
ble for depreciation in many stocks. The 
jeweler who continues to value his stock 
at reduced prices and does not make any 
effort to sell the depreciated lines will 
soon have an accumulation that further 
depreciates the entire stock. 

The jeweler who reported that he 
wiped all novelty jewelry from his in- 
ventory re-marked it for sale at cost 
price. If sales were made this would 
enter as operating profit in the next an- 
nual statement. If he did nothing with 
the unsalable novelty stocks until they 
had to be given away he would be a 
great loser. 
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Another jeweler follows another plan 
for getting rid of depreciated stocks, 
not always at the first sign of deprecia- 
tion, but in time to get a fair value in 
return for his sales. 

His plan he calls the “six-payment 
plan” and is worked as follows: 

Every year he gathers all the stock 
he has depreciated and marks it $6. 
(There are exceptions to this, of course, 
but a major part of his obsoletes are in- 
cluded in this class.) These are placed 
on view and advertised. The plan is 
to reduce the price one dollar every 
hour until there is no price on the arti- 
cles left, when they are given away. This 
jeweler has found this a very effective 
method of getting rid of the undesira- 
bles. 
others a loss, but in the end he gets rid 
of the goods, and his stock is clean and 
salable thereafter. This method is be- 
coming known to his customers, and 
they have confidence in buying what is 
offered at any time of the year under a 
reasonable belief that all items of old 
stock have been eliminated from his 
shelves and cases. 


| is far better for the jeweler to go 
through his stocks frequently and 
mark down merchandise that is not sell- 
ing, and to P. M. them, paying his sales- 
men a commission for selling them, 
than to wait until inventory time to do 
this. Every month added to an item’s 
stay in stock adds to the amount it is 
depreciated. It is far better to get only 
the original cost out of an article than 
to carry it in stock until it has to be sold 
for almost nothing. 

No article adds to its value in the 
jewelry store through remaining in 
stock, but on the other hand, there are 
few items that do not depreciate in value 
in proportion to the length of time they 
remain unsold.—A. E. E. 








Desk Clocks 


O attract the business man to a dis- 

play of desk clocks or any other desk 
ornaments or products offered by the 
jeweler for the consideration of the male 
some bit of novelty even when semi- 
humorous may be permitted. In fact 
the man is quickly attracted by human 
appeal and is seldom offended, whereas 
the feminine gender are frequently 
better appealed to along more dignified 
lines. 

A number of clocks, perhaps about 
five, can be taken and mounted upon a 
block of wood or fitted within a wooden 
case to which some artificial legs and 
arms are added in order to give the 
clocks the appearance often produced in 
general advertising—that of the clock 
having legs and arms like a cartoon 
character. These arms and legs can be 
easily made with pieces of wire covered 
with cloth. 

The clocks so arranged should be 
shown “going across” the window. The 
first one with the hands set at 10 o’clock 
would hold in its “hands” a miniature 
telephone to represent a 10 o’clock ap- 
pointment. The second clock would 


On some he makes a profit, on - 
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carry a small tray of papers and the 
hands set at 10.15. The third is shown 
set at 10.30 and reporting for dictation, 
and then the last at 11 o’clock with a 
mail basket to fetch the letters. This 
“row” can be extended and carried out 
for the entire eight hours of the day 
if the window space permits or can be 
held down to just three clocks and be 
just as effective. To complete the sales. 
value of the window one advertising sig 
at least should be included, worded— 
“Clearing the Desk for Action.” Under 
this heading should be some supple- 
mentary sentences explaining that a. 
dependable and accurate desk clock is- 
essential, inexpensive and, above all, an 
attractive adjunct to the office——C. T. H. 








A Well Colored Display 


AINING friendship with a theatrical 

expert whose business it was to 
stage various musical novelties used in 
moving picture shows and in which color 
plays an important part, a local jeweler 
persuaded this expert to lend him his 
experience in suggestions in creating 
striking window displays, based solely 
on color. A background of color with 
various silk strips was produced. It 
was very harmonious with no clashing 
combinations but most appealing to the 
eye. In the evening it was tastefully 
lighted with colored lamps. 

In the back of the window toward one 
of the corners in a panel arrangement 
was a hand lettered sign on a tinted 
cardboard which read in its headline— 
“This is a Day of Color.” The text 
which followed brought to the attention: 
of the onlooker the fact that color pre- 
dominated and called attention to the 
various colored shingles being used on 
new houses—the colored umbrellas being 
used by girls—the colored shirts being 
worn by men—the fancy colored tile 
being introduced into homes—the color 
schemes being used on automobiles. 
Each of these references was made more 
attractive with a little illustration, such 
as a house with colored shingles, a girl 
holding a colored umbrella and so on, 
these illustrations being beneath the 
printing but sufficiently pronounced to 
be caught in a glance. 

Then in “bunches” a number of prod- 
ucts in keeping with the announcement 
were displayed. There was a batch of 
colored fountain pens on one side show- 
ing up in colors of green and brown. 
Two or three artistically colored vases 
and bowls filled up another corner, four 
attractively colored thermometers were: 
placed toward the front of the window 
and other articles were also included, 
such as colored eye glass cases and rings 
containing colored stones and emblems. 
This window idea can be used by other 
jewelers and has a promising sales in- 
vitation even though carried out in only 
a limited way.—C. T. H. 








He: That orchestra isn’t very good, 
is it? 
She: It is having trouble keeping 
time with you. 
—Notre Dame Juggler. 
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The Merchandise Budget 


Its Purpose—Advantages and Disadvantages 


From Budgetary Control in Retail Store Management, issued by U. S. Department of Commerce 




















THE purpose of the merchandise budget 

is to establish scientific merchandise con- 
trol and to contribute information for use in 
the preparation of the operating budget. 
Stock control has been defined as a control 
which deals with the planning of merchandise 
activities, both “to outline the relationship 
between buying stock and to insure ample 
supply of merchandise to meet selling needs.” 
The budget helps the merchandise manager 
to perform his function of bringing about the 
most advantageous proportion between sales, 
stocks and margin and watching carefully 
the relation between estimated future sales 
and purchases, 

The difference in the nature of style and 
staple goods, which is reflected when pur- 
chases are to be planned, is so great that a 
division upon this basis is essential. 

Planning of staple-goods purchases will be 
considered first. The purchase plan for sta- 
ple commodities is the resultant of the sev- 
eral forces—planned sales, the beginning in- 
ventory, normal inventory, inventory desired 
at end of the period, turnover considered 
possible and desirable to obtain, and length 
of period of delivery from the source of 
supply. 

The relative amounts of each size, quality 
and brand into which the sales quotas should 
be divided must be established. An analysis 
of previous sales and any market events 
which may change any of these should con- 
stitute the basis for determining the per- 
centage relationship for the particular pe- 
riod. The economic elements in the sales 
figures should be isolated for interpretation. 

There is a certain normal growth or de- 
cline recognizable in a business from year 
to year which is technically known as secular 
trend. The annual figures only are necessary 
for this analysis. The secular trend of a 
business is said to be either up or down ac- 
cording as it registers a continual increase 
or decrease in volume. This steady change 
is such as would be caused by advancement 
in the arts, cumulative effect of advertising, 
increase or decrease in population and the 
like. 

The fact that the secular trend of an in- 
dividual store or particular type of store 
may change from time to time should be rec- 
ognized. That is, it may be increasing 10 
per cent. a year, then may drop to five per 
cent. for a while, and may then even decline 
from that point; but the momentum of an 
organization can be depended upon to war- 
rant the extension of a secular trend for a 
short period into the future. 

Another element in the sales figure is 
known as seasonal variation. This is the 
normal percentage of change from month to 
month within the year. The fact that De- 
cember has a larger volume of sales than 
July of the same year is common knowledge. 
This is an example of what is meant by sea- 
sonal variation. It is possible to establish a 


normal percentage by which December sales 
will exceed July, August, September, etc. 

The influence of so-called cycles and ab- 
normal fluctuations, with changes in com- 
municating facilities and store-management 
policies, have been considered in the determi- 
nation of expected market conditions and in 
making an analysis of the market. 

The forecast is made by projecting the 
sales that might normally be expected, in the 
light of past experience, into a definite pe- 
riod in the future, and then modifying them 
in accordance with the results of the other 
previously mentioned factors. 

If it is desired to establish individual sales- 
men’s quotas, the past records, standards in 
the industry and price levels should be used 
in determining what should be expected of 
each salesman. 

Obviously, the inventory at the beginning 
should also be classified into size, quality and 
brand. 

It may be necessary to start by merely 
planning the purchases by departments, then 
by subdivisions of departments, and, finally, 
the stage of purchases by individual items 
may be reached. 

As suggested, the ideal merchandising plan 
would be to have all goods completely sold 
out at the end of the season. Unfortunately, 
this is not feasible. There must be enough 
stock for selection and to guarantee “ample” 
supply. The degree of accuracy with which 
the sales budget can be computed, coupled 
with past experience, gives the basis for de- 
termining what this carry-over should be. 
The detrimental effect of a short stock upon 
good-will in the case of staple goods is evi- 
dent. 

There are in use three common methods of 
obtaining an inventory, namely, perpetual, 
estimated and physical.?_ The use of the first 
makes possible the obtaining of much useful 
information in the operation of a budget. 
Besides the actual record of the minute mer- 
chandise classification stated above, the rec- 
ord of when the particular article was first 
ordered, of prices exchanged or credited, ac- 
cording to size, etc., and other information 
found desirable in order properly to control 
buying, is with small additional effort re- 
corded when this system of accounting pro- 
cedure is in use. 

The effect of a rapid turnover of stock is 
to decrease the amount of goods which must 
be on hand at any one time in order to ful- 
fill a certain sales program. In order to de- 
termine what this rate of turnover should 
be, past experience, standards of the trade, 
market conditions, and vision of increased 
needs of the public and the store should be 
carefully scrutinized. This is an important 


1 There are two different methods of computing 
the inventory in common use: (1) The retail 
method, and (2) the cost method; but this is ob- 
viously not the important consideration in this con- 


nection. 


factor in the computation of what the nor. 
mal stock should be. 

Another major factor to be used in formu. 
lating the time to buy is the length of time 
of delivery from the source of supply. Qb- 
viously, if it takes two weeks to obtain one 
article and a month to obtain another, the 
times at which the two articles should be 
ordered are different. The method of trans- 
portation which is to be utilized must also 
be taken into account. For example, ex- 
press and parcel-post delivery services are 
more rapid than freight, but much more 
costly. The condition of production in the 
market, labor in the industry and mediums 
of transportation, and the normal delivery 
period together, give further data for arriv- 
ing at the exact time to purchase. 

The amount of any particular type of prod- 
uct which will be demanded is much more 
difficult to ascertain in the case of style goods 
than in that of staple goods. However, the 
sizes, price and strength of brands should be 
considered in the further analysis of the 
sales quotas to determine the amount to pur- 
chase. 

In the control of purchases of style goods, 
however, the history of a particular style 
from its inception until its death plays a most 
important part. As soon as the warning is 
given, by diminished sales, that the popular- 
ity of the style is on the wane, this fact 
should be noted and registered upon the 
open-to-buy record. The fact that style 
goods of some departments have a more 
rapid rate of turnover than styles of other 
departments should not be lost sight of. 
Further analysis along the lines suggested 
in the consideration of the subject of stock 
turnover under staple goods will prove very 
valuable in the determination of just what 
it should be in the particular case. 

The danger of loss of good-will from be- 
ing without style goods is less than from 
being without staple goods, especially when 
the style is on the decline. At the same time 
the loss from carry-over of style goods is 
much more. Therefore, it is not so neces- 
sary to have a normal inventory at the end 
of the life of the style. In fact, it is feasible 
to be without any inventory in the large ma- 
jority of cases near the end of the style’s 
history. 

Instead of the use of past records of de- 
livery, the reputation of the company which 
supplies the particular style can be used, with 
the other factors suggested, in determining 
the length of delivery period in connection 
with this type of goods. 

OPERATING-EXPENSE BUDGET 


The function of the expense budget is to 
find and to stop the leaks. Small leaks, when 
duplicated many times, justify minute analy- 
sis. The appropriateness of the proverb, 
“A small leak may sink a great ship,” is aP- 
parent. For the purpose of more careful 
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control, the expense budget may be divided 
jnto advertising, delivery, labor, sundry ex- 
penses, etc. Only the first of these subdivi- 
sions will be considered in detail. = 

The sales budget establishes a minimum 
goal, as it were, while the expense budget 
establishes ‘a maximum. The two sources of 
profit are (1) increase of the product of 
sales times gross margin, and (2) decrease 
of expenses. One is just as fruitful as the 
other. The latter, however, has become of 
particular importance to department stores 
in the last few years because of the increase 
in competition, operating expenses and the 
inability to use large-scale buying power to 
purchase upon such favorable terms as for- 
merly. 

The principles of procedure for the control 
of expense are classification of expenses, 
establishment of expense budget by relation 
of expenses to sales and the establishment of 
a method of control. Expenses should be 
classified by departments into selling and 
non-selling. 

Accountants have done much in the classi- 
fication of accounts for adequate recording 
of expenses. A system which is good for 
recording what has taken place is good for 
recording what is expected to take place. 
The expenses within the departments should 
then be divided into direct material and labor 
and proportionate part of the indirect mate- 
rial and labor, and general administrative 
expense. These expenses must be subdivided 
into fixed, those which vary directly, and 
those which vary partly with sales. 

In the preparation of the final budget sheet, 
the expenses of the non-selling departments 
should be allocated to the selling departments. 

To estimate the expenses which vary part- 
ly and those which vary directly with sales, 
a relation between sales and expenses must 
be established. Past experience, changes of 
policy based upon standards of accomplish- 
ment in the industry and the influence of 
periods of depression, prosperity and the in- 
termediate stages should be examined in or- 
der to establish this relation of the various 
items of expenses to sales volume. The 
establishing of the past relations of expenses 
to sales presupposes an accounting system 
which will disclose the needed data. In re- 
gard to the second factor, some progress in 
the collection of statistics and the establish- 
ment of standards has been made by private 
associations and universities. | Doubtless 
much more of this type of data will be avail- 
able in the near future. 

The fact of the variability of expense 
ratios in the cycle of events from depression 
through prosperity and back to depression 
again, is best proved by the citation of the 
results of a study by Cecil E. Frazer, as re- 
ported in the Harvard Business Review for 
January, 1923: 

“The important points which emerge from 
this examination of operating expenses in the 
various retail * * * businesses are (1) 
the manner in which operating expenses tend 
to fluctuate closely with the sales on a rising 
market, as indicated by the small variations 
in the ratio of expense to net sales; (2) the 
sharpness with which the percentage of op- 
erating expenses to net sales rises on a fall- 
ing market, as shown by the increases in 
these items in 1920 and 1921; (3) the decline 
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of the percentage of gross margin to net 
sales in periods of inactive business because 
of competition on a price basis and the neces- 
sity for taking substantial reductions on in- 
ventories in order to move stocks; (4) the 
tendency of most merchants not to increase 
their rate of stock-turn in times of prosper- 
ity in order to reduce expenses and prepare 
themselves for periods of depression.” 


OPERATING EXPENSES AND PROFITS IN 
DEPARTMENT STORES’ 





[Data from 149 identical firms; net sales = 100 
per cent] 

Items 1920 1921 
Salaries and wageS.......scccees 14.1 15.3 
oo aa 2.1 2.6 
Advertising y Be | 2.4 
Traveling a 4 
Losses from bad debts........... Pe a 
CRU IED” doe cas cee iccaecas 7.0 ye 

TUM CROMER ono idce cceceee 25.7 27.7 
COORD on 5 ad oS .5 oo iecae ee 27.4 29.0 
Net profit? (per stock-turn)...... } Be 1.3 
po re nn rr ee 3.4 3.3 


The practice of attempting unduly to re- 
duce expenses during the time of a falling 
market may lead to dire results and may de- 
feat its own purpose. 

In the control of expenses the budget may 
be used as a maximum limit, absolute for the 
budget period, or from month to month, or 
as merely a desirable attainment. A modi- 
fication of the former use of the budget is 
to aliow variations from the established plan 
upon the petition of a major executive. 

Not only, however, is it essential to con- 
trol as far as possible the income and outgo, 
but to plan for long-time and short-time 
financial requirements. A company may be 
practically unable to meet its financial obli- 
gations, although theoretically—according to 
its financial books—it is solvent. From an- 
other angle, a company may be able to raise 
money on the spur of the moment to elimi- 
nate an embarrassing financial situation, but 
the failure to have made adequate prepara- 
tion may mean a much higher interest cost 
than would have been necessary. 

By the co-ordination of the individual 
budgets, the finances of the business can be 
planned. This may or may not be consid- 
ered as a separate budget. To plan the cash 
requirements, the estimated cash disburse- 
ments must be balanced against the estimated 
cash receipts. Past experience and changes 
in method of payment of invoices are the im- 
portant elements to use in conjunction with 
the expense and merchandise budgets in de- 
termining the expenditures. “The records of 
past experience and changes in the credit and 
collection policy and credit terms determine 
the relative amounts of cash and credit sale. 
By this operation the cash expected from 
the major source of income may be derived. 
By collecting the data from the merchandise 
and operating expense budget in the form of 
an operating statement and balance sheet, an 
estimate of profits for the period may be 
obtained. 

ADVERTISING BUDGET 


The advertising appropriation is not new. 
In most respects this is no more and no less 
than an advertising budget. In fact, it may 
be considered as the embryo of the present 
advertising budget. The difference between 
the two is in the method and detail of cel- 





1Harvard Business Review, January, 1923. 
Annual net profit: 1.7 X 3.4 = 5.78; 1.3 X 
3.3 = 4.29. 
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culation of probable advertising expenditures. 

There are two major sources of demand- 
creating power from advertising—(1) tangi- 
ble factors and (2) intangible factors. The 
success of either is dependent upon the force 
and results of its suggestibility. The most 
important factors under the first source are 
(1) choice of media, (2) size of individual 
layout, and (3) number of issues. Elements 
which determine the character of the copy 
and layout constitute the factors of the sec- 
ond. Establishment of the objective of the 
demand-creating aid is of primary impor- 
tance in the computation of the advertising 
budget. When the purpose is determined, 
the tangible and intangible factors required 
to give results can to a large degree be de- 
termined. In computing the former, such 
elements as changes in advertising policy, 
based upon the market analysis: the relation 
of past advertising to sales, noting the effect 
of variations in the market from buyers’ to 
sellers’ and back again, in conjunction with 
the estimated sales; and cost of advertising 
in light of results must be taken into ac- 
count. 

Unless there is a change in the personnel 
which provides copy, since the past results 
and future expectations will be based upon 
averages and not upon individual sales ef- 
fort, the intangible elements will not have 
to be considered in the estimate for the 
budget. However, in case of a change of 
the nature suggested above, it may be feasi- 
ble, by the sampling or test method of meas- 
uring advertising results, to estimate the dif- 
ference in the suggesting power of the dif- 
ferent copy. It is obvious, however, that this 
latter scarcely justifies the assumption of ac- 
curate quantitative measurement. 

Upon the basis of the advertising budget 
contracts may be let. 


ADVANTAGES AND DISADVANTAGES OF 
BUDGETARY CONTROL 


The construction of a budget depends upon 
the ends to be accomplished. Preliminary 
steps in construction and installation must be 
logically and completely thought out in light 
of the objectives. Examples of the type of 
problems which must be solved are the de- 
termination of the length of the budget pe- 
riod and the degree of co-operation which 
can be assured. In department stores the 
usual budget period is six months, but modi- 
fications may be made each month. The de- 
gree of co-operation is determined in large 
part by the manner in which the budgetary 
control plan is presented to subordinates. 

In operation the preparation of estimates 
and reports so as to show the comparison of 
actual with estimated results, and the placing 
of synchronous authority and responsibility 
for accomplishment, is essential for adequate 
control. Furthermore, a central committee 
or executive should be in control of the prep- 
aration and operation of the final budget. 
This is of a very real value in the proper co- 
ordination of the constituent elements of the 
budget and the enforcement of the estimates. 

The successful operation of the budget de- 
pends upon the accuracy of the predetermined 
calculations, the elasticity of the budget to 
meet changing conditions, the promptness 
with which action is taken when variations 
from the budget disclose weaknesses in the 
operation and the co-operation of executives 
and employes. 

In the ultimate analysis the purpose of a 
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retail store is to make profits for its owners. 
Therefore the relative costs of operation and 
installation of a budgetary control system in 
relation to the savings it makes possible, is a 
prime consideration. Unfortunately very lit- 
tle data is available upon this important phase 
of the problem. However, the results of a 
questionnaire sent out by a large retail dry- 
goods association show that the general opin- 
ion of those using even the partial budget 
was that the results justified the expendi- 
ture. The estimates of the exact cost of op- 
eration of a merchandise budget ranged from 
no additional expense to $150 per week. 
Obviously the variation in the elaborateness 
of the system would make a great deal of 
difference in the absolute amounts of the ad- 
ditional expense. 

Difficulties of budgetary control which 
must be recognized are: 


1. The budgetary program is based upon 
estimates. The difficulties of preparation 
of the sales budget are caused by— 
(a) Difficulties in forecasting— 
(1) Market fluctuations. 
(2) Seasonal fluctuations. 
(3) Weather conditions. 

€ (4) Lack of standardization of 

products. 

(5) Complication by style goods, 

i which makes past records 

somewhat incomparable. 
(6) Lack of statistics of sales 
to start with. 

(b) Difficulties in establishing rela- 
tions between sales and expenses 
and sales and purchases. 

2. Budgetary plans will not execute them- 
selves. 

3. Administration cannot be replaced by 
budgetary control. The use of the 
budget system may result in too little 
emphasis in other methods of managerial 
control. 

4. Budgetary control cannot be perfected 
immediately. 

. Danger of expecting too much from the 

budgetary system, especially at first. 

. The expense of operation may be very 
considerable, if not watched closely. 

. Flexibility, which is essential to successful 
operation, may lead to a disregard of 
budget altogether. 

. Difficulty of gaining co-operation of vari- 
ous functionaries. 

9. Danger of being “ironclad,” which may 

lead to too much “red tape.” 
The advantages which should result from 

the proper construction and functioning of a 

budgetary system are as follows: 


Sh wt 


ie) 


1. Budgetary program makes possible— 
(a) Construction of a profitable sales 
program. 
(b) Co-ordination of sales and pur- 
chases. 
{c) Co-ordination of sales and pur- 
chases with finances. 
(d) More direct control of expendi- 
tures. 
(e) Formulation of financial program. 
(f) Co-ordination of all the activities 
of the business. 
2. Budgetary program encourages— 
(a) More careful thinking. 
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Fifteen Thousand Accounts in 
Five Years 


cane 








Written expressly for THE JEWELERS’ CIRCULAR 














HE Shaw Jewelry Co., Fort Worth, 

Tex., is only five years old, but it 
has 15,000 “live accounts” on its books. 

It must not be supposed, however, that 
this figure reflects a peak in the credit 
business of the concern. On the con- 
trary, it is an average. And the average 
is showing a healthy, steady rate of in- 
crease. 

Anything, with notable exceptions 
during “sales,” can be purchased for 
cash in the Shaw store, but salesmen 
courteously offer all customers credit 
accommodations. A surprisingly large 
number accept, and follow up their 
original purchases with new, instalment 
plan buying. 

The 15,000, however, are not all local 
customers. The Shaw mail order busi- 
ness now pretty thoroughly covers West 
Texas. The Shaw Jewelry Co. of 
Dallas, under identical ownership, has 
20,000 live accounts, and takes care of 
customers all over East Texas. There 
is overlapping, naturally, but the divi- 
sion is fairly well maintained on the 
bulk of the business. 

G. C. Shaw, formerly of Kansas City, 
operates the Fort Worth store. He and 
his two brothers own the company and 
the latter operate the Dallas store. The 
Dallas store is 15 years old and de- 
veloped from a second floor salesroom 
of modest proportions. 

The Fort Worth brother estimates 
that 60 per cent of the Shaw credit cus- 
tomers rebuy. This high percentage is 
partly due to personality in salesman- 
ship, but it is greatly facilitated by the 
company’s policy of sending out no bills 
and of keeping “duns” down at a liberal 
minimum. Letters are necessarily used 
when mail order accounts become unduly 
delinquent, but wherever possible a 
friendly telephone call is the first at- 
tempt to “cure” local slow pay evils. 
Where no telephone connections are 
available, a collector is employed. 

“But we have practically no collection 
overhead,” G. C. Shaw said. “Our col- 
lector, who works in the office, does not 
stay out two hours a day. And our 
losses are well below three per cent. 
Nearly everybody pays promptly—and 
in the office.” 

Successful operation of a credit jewel- 
ry business, Shaw believes, depends 
primarily upon a right appraisal of the 
public’s purchasing temperament. 

“Fort Worth and Dallas,” he said, 
“are only 35 miles apart. Yet our Fort 
Worth and Dallas stores have radically 
different clienteles. In Fort Worth, the 
tendency is away from novelties and the 
response is quickest on tried and sub- 
stantial merchandise. Fads take hold 
quickly in Dallas.” 





As an example, he cited strap watches, 
which are now staple jewelry in Fort 
Worth stores. Dallas sales of strap 
watches have been on a volume basis for 
several years. Although strap watch 
sales in Fort Worth now are approxi- 
mately 25 to 1 sale of a pocket watch, 
there was practically no demand for 
them two years ago. 

Shaw’s deals in leather goods and 
novelties, as well as rings, diamonds, 
watches and other standard jewelry, but 
has no gift department. 

Its credit business is fostered by ac. 
counts-stimulating campaigns which are 
undertaken regularly about twice a 
month, the year around. As much in- 
genuity as can be brought to bear is 
exerted to make the campaigns interest- 
ing. In one recent campaign, a certain 
standard line of watches was sold at a 
price equivalent to actual cost plus cost 
of advertising. It was stipulated that 
none of these watches could be bought 
for cash. A hundred credit accounts re- 
sulted from the campaign. 

A “stunt” that has been successfully 
staged for three years by Shaw’s in Fort 
Worth consists of the flat offer in trade 
of $5 each for “used” watches, except 
of the “dollar” variety, regardless of 
age, previous condition of servitude or 
present running order. A weird assort- 
ment results; it is placed on display in 
a front show window and attracts great 
and favorable attention—in Fort Worth. 
Shaw’s in Dallas had only trifling suc- 
cess with the “stunt.” 

“It’s about out, though,” G. C. Shaw 
said. “Three years ago we took in 250 
old watches. About 100 was the crop 
of the second year and this year we got 
about 50. I suppose we have cleaned © 
out the old watches pretty thoroughly 
and this may be our last year with the 
stunt.” 

The cost of the plan is nominal. It 
has been staged about the end of Janu- 
ary during the three years it has been 
used. Last January only two newspaper 
advertisements were used on successive 
Fridays. Three column, 10 inch ads 
were run. The watches taken in have 
been found to average $2 in value and 
the offer is limited to new purchases 
of watches and diamonds, amounting in 
the case of the former to not less than 
$20 and in the case of the latter to 
not less than $25. 

In addition to moderate newspaper 
advertising locally, with infrequent use 
of state papers for mail order promo- 
tion, Shaw’s makes use of mimeograph 
letters about four times a year, sug- 
gesting purchases to those who are or 
have in the past been customers of the 
store. 
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(b) Discipline, by requiring speedy 
and accurate reports. 
(c) Concurrent competition and co- 
operation among employes. 
(d) Explanations of increase of ex- 
pense or decrease of sales. 
3. Activitiés of the budget in its role as de- 


tective— 
(a) Stock control; detection of slow 
covers. 
(b) Detection of sources of stock 
shortage. 


In conclusion, it must be recognized that 
it is not essential that all of the suggested 
budgets be instituted at once or that all parts 
be used. The system, however satisfactory, 
must never be looked upon as complete and 
the mcst perfect, but always as an advance 
toward a more perfect control. 

It may be feasible to estimate only total 
sales at first. Then they may gradually be 
broken down into departments and subdivi- 
sions of departments. Next, a merchandise 
budget may be instituted, which deals only 
in rough departmental totals in money vol- 
ume. Later the divisions of control may be 
broken down and both physical and mone- 
tary volume computed. After this the op- 
erating expense budget may have its turn of 
evolving into a polished plan. Expense may 
be deemed more important than stock and 
purchase control, and therefore the expense 
budget may be developed before the mer- 
chandise budget. But in any case, planned 
sales, no matter how superficial the estimate 
may be, must be the starting point. 

Making haste slowly and building care- 
fully each step, with eyes always focused on 
the ultimate goal, are the true means for the 
establishment of a successful system of 
budgetary control. 








Nurse: Your majesty, it’s a boy. 
King Solomon: A _ thousand petty 
damns! And I wanted a girl this time! 
Nurse: Do not despair, O King; there 
will be three more along in a minute. 
—Centaur. 
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New Store Front 


ERE is the attractive store front of Sam- 

uels, 114 Main St., Woonsocket, R. I. 
The dimensions of this window are 5 ft. by 
4% ft. The woodwork is entirely of mahog- 
any. The display material in this window was 
supplied by a well-known watch manufac- 
turer. The stock displayed consisted of dia- 
monds, watches, jewelry and novelties and 
was allowed to remain for one week. The 
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Service Station for Lighters 


| yoo is a clever window display rep- 
resenting a service station for cigar 
lighters. The public is invited to come 
in and have its lighters filled free of 
charge. The display was made recently 


by William Haseltine, Kokomo, Ind. The 
firm states that exceptional results fol- 
lowed this unique display, which occu- 
pied a space of four feet by six feet and 








STORE FRONT OF SAMUELS JEWELRY STORE, WOONSOCKET, R. I. 


results were very satisfactory. The interior 
of the store is equipped with mahogany fix- 
tures. The displays in the show cases, too, 
are always timely and exceptionally at- 
tractive. 





a 


Mrs. Smith: Is your daughter tucked 
in for the night? 

Mrs. Jones: Yes, likely tucked in some 
chummy roadster. 


* * * 





“I was in a big train robbery on the 
way to Austin.” 


“How exciting! Tell us about it.” 


“Took my girl to eat on the diner.” 
—Texas Ranger. 


CLEVER WINDOW DISPLAY SHOWING GAS FILLING STATION FOR LIGHTERS, BY WM. HAZELTINE, KOKOMO, IND. 


was made of wood with metal tanks. It 
was an exact reproduction in every de- 
tail of one of the filling stations in Ko- 
komo. “During the display,” writes 
Mark Haseltine, of the firm, “we estab- 
lished a small filling station inside the 
store and filled and adjusted lighters 
free and the results were so successful 
that we decided to continue this fea- 
ture.” William Haseltine is now 82 
years old and has been a subscriber to 
THE JEWELERS’ CIRCULAR since 1870. 


“When 
events—” 

“Who teaches it?” 
—U. of S. Calif. Wampus. 








in the course of human 
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Practical Publicity for the Retailer 
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Current Advertising 


In the issue of the St. Louis Globe- 
Democrat of May 9, announcements of 
several retail jewelers appeared which 
speaks well for the enterprise of St. 









= 


) New Diamond Mountings 
If the true beauty of your diamonds is hidden by an 
out-of-style mounting, our experts can remount them 

for you in the latest platinum, or white gold desighs. 
Ring mountings are priced from 


$7.00 to $572 


Maa vhilleltine 


S. E. Corner Established in 1883" 9th and Olive 













NO. 1 
Louis jewelers as numerous other papers 
in different sections of the country were 


read without finding a single jewelry 
advertisement. 
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The Game of Bridge Demands 
: Smartly Jeweled Hands 


Every lead from the dummy brings your fingers 
into prominent view . . . to be admired and 
complimented when stylishly bedecked with 
r diamond jewelry. 

{ If your rings are of out-of-date settings, let 
Selle designers suggest new ideas to enhante 
the beauty of your hands. 

Ulusteated is a Selle destgned 
Ring that will evoke praise in 
the most critical circles. “A j 
square” eff ect—the very. new- , 
-st—im best quality mn, 
Sandenade and daintily carved. 
Gleaming with brilliancy are 
43 19 fine diamonds, and two i 
hp roy sides, all , 
a doubt the preview Ring we 


bave 
complete. covsnes S$ 55 0 , 
Other Selle Designed Rings from $75 Up 


1 Selle Jewelry Co. | 
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NO. 2 


Reminds us of an old story told about 
Mark Twain when he conducted a small 
newspaper. One of his_ subscribers, 
upon receiving his paper found a spider 
roaming among the pages. The sub- 
scriber wrote to Mark and asked him 
what the spider was doing in the paper. 
Mark replied that no complaint should 
be made as that was a very intelligent 
spider which had been making the 














LIGHT 
FOR AN EMINENT 
JEWELRY STORE 





rich. kay & 
JEWELERS ad 
pote 0 se 
April 23, 1928 
The Detroit Edison Company. 
Detroit, Michigan 
Gentlemen: 

When we decided to increase the yo in 
our show windows, it was essential to find the 
type of fixture that was best suited to our 
requirements, so we naturally turned to your 
Service Department for advice. You gave us a 
list of the leading approved fixtures and 
volunteered to furnish any. help we needed to 
reach an intelligent decision. 

From the tests made by your engineers. ve 
were able to choose with scientific accuracy 
the fixtures that give the maximum brilliance 
where we want it. 

We certainly appreciate the disinterested 

he various fixtures, 


ranged. We feel that such service is invalu- 
able to merchants who want to make the most of 


their windows. 
Yours very truly, 








The DETROIT EDISON Company 
Call Kandolph 2100—A tor Sales Department 




















rounds of the newspaper space in order 
to determine who was not advertising so 
that he might build a web across that 
man’s store front and live in quiet and 
repose forever after. 

Among the St. Louis advertisers were 
Hess & Culbertson, whose announcement 
occupied three inches, double column, 
and featured new diamond mountings 
from $7 to $72. 

Jaccard’s announcement appeared un- 
der the unique caption “Planes and 
Angles” and featured rectangular cut, 
square cut and triangular cut diamond 
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rings and was used in a space of five 
and a half inches single column. 

The Selle Jewelry Co., of the same 
city, in that issue, had an announcement 
of seven and three-quarter inches, doy. 
ble column, featuring specially designed 
finger rings. 

The caption—“The Game of Bridge 
Demands Smartly Jeweled Hands” is 
one that will make a strong appeal jp 
this age of bridge and beauty. 

In an issue of the Detroit Daily last 
Thursday appeared an interesting bit of 
publicity for Wright, Kay & Co., welj 
known jewelers of that city. The an. 
nouncement, published by the Detroit 
Edison Co., was entitled—“Light for an 
Eminent Jewelry Store” and reproduced 
a letter from the jewelers expressing 
thanks for advice given on lighting, 

















Mother’s Day as every jeweler knows 
was celebrated May 13. Father’s Day, 
another selling occasion, will be cele- 
brated on the 17th of next month and 
the retail jeweler is in an excellent posi- 
tion to make this an occasion for featur- 
ing a wide assortment of requisites, 
things that are really useful. These, of 
course, include watches, emblematic 
jewelry, rings, links, lighters, and a host 
of other articles. 

Some years ago, jewelers in some sec- 
tions did cooperative advertising for 
Mother’s Day and other occasions not 
limiting their cooperative advertising 
merely to the holiday season. There is 
a real opportunity to do effective coop- 
erative advertising on a number of occa- 
sions throughout the year. A restric- 
tion of such advertising to the holiday 
season hardly admits of any broad op- 
portunity to familiarize the public with 
the great service rendered by the 
jeweler, as well as with his technical 
ability. 

* * * 

“For My Graduation” is the title of 
an odd shaped little folder sent out by 
Arthur Everts of Dallas, Tex. The 
cover page is printed in red, green and 








—_—" | . 
plack and is slit in the center. 
opening, we read this letter: 
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“From the Graduation Gift 
Department” 
Dear Graduate: ; 

You are fast approaching a goal 
towards which you have been work- 
ing for eleven years—a goal of which 
any young man may be proud, and for 
which we commend you. Nowadays, 
it is customary to reward those who 
achieve honor—and so parents present 
to their son, upon graduation, a fine 
watch—a watch that he may carry 
through the coming years, a reminder 
of their love and admiration. 

If it is your desire to receive a fine 
watch for your graduation present, 
then cut this letter from the attached 
folder and give the folder to your 
parents. It will let them know how 
you feel about the matter. 

Yours sincerely, 
FRANK Everts. 


Raising this page we read some well 
written text under the caption—“A De- 
pendable Watch from Everts.” 


There are some occasions which 
occur only once in a lifetime—my 
graduation is one. That is why young 
fellows like me like to receive a watch 
at Graduation. A watch is a gift that 
is as lasting as your love for me and 
my love for you. It makes us want 
such a present at this time. 

A fine watch will be with me 
through the coming years, reminding 
me constantly of you. 

Everts have Gruens, Hamiltons, 
Tavannes, and all the best makes in 
the newest styles. 

I don’t mean that I want you neces- 
sarily to spend a lot of money for 
one, because I know you can get a 
good, dependable watch at any price 
you want to pay. 

f you had rather not let me know 
just what kind of a watch you are 
going to get me, don’t tell me. But 
if you are going to buy a watch, 


please buy it at Everts. 
* * * 


Upon 


Henn & Henn, Chillicothe, Ohio, are 


progressive all year round advertisers. 


THE JEWELERS’ CIRCULAR 


Even the hot weather does not deter 
them. Good merchandise sense is evi- 
denced by the hot weather requisites fea- 
tured in an announcement under the 
caption—“Refreshments” which occupied 
a space of about 6% inches double col- 
umn. There is a hint here for several 
jewelers with the approach of the sum- 
mer season. 

A recent bridal gift announcement re- 
duced from a space nine inches, three 
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Sdverware—either Sterling or fine plate is 
always acceptable. 


In our Silver Department all tastes and re- 
quirements are met and catered to. From the 
least important spoon or fork to the most elab- 
orate and costly dinner service, there is always 
a remarkable variety from which to choose. 
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Here you will find four laige show cases 
filled with every thing one could wish for in 
NY silver. Water Pitchers, Tea Sets, Sandwich 
Trays, Candle Sticks, Berry Bowls, Creams and 
Sugars, Coffee Sets, Salad Dishes, Gravy Boats 
and Trays, Compotes, Bread Trays, Vegetable. 
Dishes, Service Plates, Bread and Butter Plates, 
Roll Baskets, Flower Centers, Sauce Boats. Sugar 
Baskets, Salts and Peppers, Sherbets, Goblets, 
Meat Platters, Vases, Chop Plates. Relish — 


Cheese and Cracker Dishes. Baking Dishes, 
Waiters, Cocktail Sets, Coffee Urns and Tea 
Kettles. ‘ 


Our experience and knowledge is at your 
service in the selection of unusual and usual 
gifts. As far as possible, we prevent duplica- 
tion. Painstaking care does much towards 
making a gift more acceptable. Things seat 
from here receive the same careful attention 


Henn & Henn 
Jewelers 





columns wide, is shown above. During 
the graduation season the firm used an 
advertising space 6% inches, double col- 
umn, to feature gifts for the boy and 
girl graduate. 

Clocks were featured in an announce- 
ment of six inches, single column. The 
clocks advertised included desk clocks, 
banjo clocks, living room clocks, travel- 
ing clocks, wall clocks and the alert 
alarm clock. 
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Here are some announcements used 
recently by the progressive firm of Brock 
& Co., Los Angeles, Cal. The ads occu- 
pied a uniform space of 3% inches single 
column. 

One excellent piece of copy advertises 
men’s jewelry and features a cigarette 
case. The copy reads: 


For men who know the right peo- 
ple, go to the right places, and do the 
right things, little jewelry is required, 
but that little must be right. Men— 
and women who shop for men—feel 
secure at Brock’s, because they quickly 
sense, in the very air of the place, a 
proper regard for the varieties. 

Ensemble jewelry was well featured 
in another advertisement. 


Pocket watches are advertised attrac- 
tively in advertisement No. 9. The ad- 
vertiser features the pocket watch for 
formal occasions. 

Silver that is distinctive is also adver- 
tised. It will be noted that these little 
ads use copy that is brief but pithy and 
confidence inspiring. 

In another advertisement dressing ta- 
ble accessories are advertised. Other 
announcements by Brock & Co. occupied 
a space of 3% inches double column. 
Two of these feature period silver ser- 
vices and jade. 

* * * 


A publicity man suggests a little plan 
which might be put into operation with 
good results. It would tend to build up 
good will and it would make the jeweler 
favorably remembered. The plan is to 
advertise the usual June wedding gifts, 
such as wedding rings, silverware, dia- 
mond jewelry, gifts for the ushers, etc., 
etc., and at the bottom of the ad, in bold 
type, to announce the presentation of a 
bridal bouquet to the bride on the 
memorable occasion. Some jewelers 
might take exception to the distribution 
of anything free but this would not be 
in the line of merchandise sold and, 
moreover, flowers are always in order as 
a formal gift. Feature jewelry always 
as “the great gift of love.” 








re MEN who know the right people, W 


g° to the right places, and do the right 
things, little jewelry is fequired, but that 
little must be right. Men...and women who 
shop for men... feel secure at Brock's, be- 
cause they quickly sense, in the very air of 
the place, a proper regard for the verities. 


HETHER the objective be a simple 
accessory for the dressing table, ora 
regal string of pearls, one enjoys at Brock's 
a pleasing sense of personal service ... plus 
the facilities that only a large and far-reach- 
ing jewelry institution can offer. 





EOPLE who appreciate solid silver are 

likely to demand personal patterns. 
Brock exclusiveness and integrity of design 
have established this institution nationally 
as a source of important silver services. 


T= traditional pocket watch, tho now 

less in evidence, never was more 
revealing. So, for more formal occasions, 
the world wise select a patrician timepiece 
of international standard at Brock’s. 
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CONFIDENCE 


After serving the trade for more than 
sixty years our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 
wastes year a‘ter year. 





HANDY @ HARMAN 
Refiners of Precious Metals 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmend St., Providence, R. I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 











For Twenty-five Years the Record of 


FULCRUM OIL 


has been an unbroken period of 


success in the lubrication of 


Watches and Clocks 


E] wep Never once has it fallen down. 
The most competent watch ex- 
perts in the world have ac- 


knowledged this. 


The highest authorities on lu- 
brication for the United States 
Government have attested to 
this fact. 


The favorable and continued 
use by the great majority of 
watch repairers of this country 
have proven it. 





“If you are not using Fulcrum Oils 
you are not using the BEST Oils” 


Fulcrum Oil Company 
Franklin, Pa., U. S. A. 
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HOOVER & STRONG, Inc, 
« Metallurgists 


OFFICE AND WorkKS, 119 West TuPPER STREET. 
BUFFALO, N.Y., U.S.A. 


PROMISES 
On Refining 


















Exaggerated claims of “the great- 
est returns” are not made by us. 
We promise faithful service and 
the highest returns which your 
shipment warrants. We treat each 
shipment as though we were the 
shippers. 











Write us what you have to ship and 
approximate weight. Tags, shipping 
labels, steel drums, waterproof sacks, 
etc., will be sent according to nature and 
weight of shipment. 



















Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower orig 
No imitators *< 
same quality of & 
selected sheepskin bellows, 
lh —” Para Rub- 


Quality goods last longer. 
Send for Catalog B-J 


Buffalo D Dental jor Co. 
Box 979. BUFFALO, N. Y. 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 























QUICK RESULTS 


We pay the highest price for your entire stock or any part 
of it. Send shipment of any kind to us; check by return mail. 
If stock is too large representative will call. 
Reference Guardian Natl. Bank 
Benj. D. Sachs, 1001 Mallers Bldg. 
5 S. Wabash Ave., Chicago 







































































Practical Suggestions for the 


Watchmaker 








Written expressly for TH JEWELERS’ CIRCULAR, by C. A. Curry 

















Balance Staffing 
(Continued from issue of March 29) 


HEN a _ watchmaker thoroughly 

knows his science he finds balance 
staffing both fascinating and profitable. 
Since our statutes provide no restriction 
or standard for our horological knowl- 
edge, we have everything from a gnat 
to an elephant. We mention four mod- 
ern methods employed in setting a bal- 
ance staff: 

1. Staking the staff to the balance 
wheel. 

2. Staking the balance wheel to the 
staff. 

8. Soldering the staff in with soft 
solder. 

4, Cementing the staff in with gum 
shellac. ' 

We are not considering the writer as 
on the witness stand nor on oath when 
he pens system No. 4, but we believe 
some of our readers will testify to the 
methods, 1, 2 and 3 having been used. 
Just a few words to the discredit of 
system No. 2, then we shall take up sys- 
tem No. 1 and dismiss, forever, the other 
three. The idea of trying to stake the 
wheel to the staff is unthinkable for a 
mechanic of any degree of gumption. It 
is done by selecting a round face hollow 
punch which will freely go over the bal- 
ance seat or shoulder, the largest part of 
the staff except the hub itself, as shown 
in Fig. 20 at “a.” 

In that case the punch is resting upon 
the balance arm and trying to close the 
hole to fit tightly around the staff. This, 
of course, will stretch the balance wheel 
and throw everything out of line, and is 
such a disgrace to the profession that 
we desire not to discuss it further. 

System No. 1 is the ideal way, and the 
only method which should be employed 
by either watchmaker or jack-leg. If 
you don’t do the job right when staffing, 
just remember it will never right itself, 
and the watch will never be right again 


until some mechanic gets hold of it and 
corrects your failure. Then he gets the 
boost and you get the kick. A bargain 
for the customer is not determined by 
the price paid, but by the mechanism he 
gets for his money. Some years ago a 
certain man had a very fine railroad 
watch. He let one of these high blood 
pressure, get-it-all jack-legs put in a 
staff at $1.50, and after some weeks of 


Fe 





FIG. 20 


unrest and frothing at the mouth, his 
nearby competitor had the pleasure of 
driving out the $1.50 staff and staking 
in another at $3.50 and made his cus- 
tomer happy and a booster for himself. 

After knowing how, the next essentials 
are a good staking tool, a good lathe, 
plenty of punches and chucks. Don’t 
begin your career with a 24 punch stak- 
ing tool, but rather continue selling your 
papers until you can buy a better one. 
Either carelessness, ignorance or lack of 
punches to fit the staff snugly account 
for decentered balance wheels in nice 
watches. For staffing American watches 
we would suggest the following routine: 

A special device with punches for re- 
moving the modern double roller is very 


essential, especially for the wrist size 
watches, and can be had by ordering 
from your material jobber. There are 
so many double rollers now-a-days that 
you are hardly justified in trying to get 
along without such a set. In many in- 
stances you can find a lathe chuck to fit 
the roller of wrist watches; fasten it in 
your lathe and turn the wheel with 
thumb and finger and it will readily 





FIG. 21 


come off. This works fine when the 
roller is not unusually tight. Use a good 
collet remover for your hairspring. 
Personally, my choice is a scissor-like 
tool with adjustable set screw. When 
removing a hairspring, use your eye- 
glass and find where the hairspring en- 
ters the collet and take hold in a way to 
not bend the hairspring. Next turn off 
a bit of the bradded shoulder of the 
staff or else turn off the entire hub of 
staff and remove the staff without strain- 





FIG. 22 


ing the wheel. Take out both upper and 
lower balance jewels and lay them down 
so that those on the right are known as 
the uppers and those on the left as the 
lowers. Two small individual salt con- 
tainers are very convenient to keep the 
uppers and lowers separate, and will 
also take care of the other delicate parts. 
Next. select your balance staff and see 
that the pivots correctly fit their respec- 
tive jewels. Don’t use pivots too small 
for the holes, rather take large pivots, if 
necessary, and put staff in lathe and 
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Hard Maple Top 
Work Benches 


Metal bottom pans and drawers, filing pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 


LEIMAN BROS. 


Reversible Work Bench 


PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 


ta sol o— LEIMAN BRO ; 23 ee ST. Makers : god Roca 






The top is the same front and rear, so that the 
bench is really two benches in one. The trans- 
formation is complete whenever you want a 
ge for the old working front of your 

nch. 


Every worthwhile shop, large or small in the 
land uses them. The material is especially 
selected with its close-grain hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 
home. Get the catalog telling all about them. 
























FOR EFFICIENCY AND ECONOMY DEMAND 
EBERLE’S WORLD FAMOUS 


FINIS BRAND JEWELERS’ BLADES 


ANNUAL PRODUCTION OVER A MILLION GROSS 
They are Unconditionally Guaranteed. 
If They Do Not Prove 
BETTER THAN ANY OTHER BLADE 
You Ever Used—Return Them at Our Expense. 


SEND US YOUR TRIAL ORDER TODAY—WE SAVE YOU MONEY 








UNITED HARDWARE & TOOL CORP., 50-52 Howard St., New York 





vss DEE REFINING seavice 


Every lot is handled with exacting care with a view to your continued patronage. 


SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
THOMAS J. 


DEE & CO. 


, « Sales Office Refiners - iW Evetebe-Whabtas a) Refining Plant 
5 So. Wabash Ave. CHICAGO 317-319 E, Ontario St. 
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SPECIALIZE IN JEWELRY ENGRAVING B Di 
AND DIAMOND SETTING uyers Wirectory 
EXPERT INSTRUCTION e 
Day and Evening Attendance, Home Study, Mail. $1.00 P ostpaid 


WINTER’S SCHOOL OF ENGRAVING dats 
901 S. Oak Park Ave. Oak Park, Ill. Jewelers Publishing Corp. 
Phone Village 8652. 
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grind to fit. This should be done before 
staking into the wheel. If you have no 
special sapphire tool nor a satisfactory 
metal slip for powders, a slender tri- 
angular oil stone slip, if kept dressed 
down in good shape will do the work ex- 
tremely quick and very satisfactorily and 
put it ready for a finer finish. When 
stoning down a pivot, as it spins in your 
lathe, to keep the pivot in proper shape 
you must keep your eye on the stone 
instead of the pivot itself, as shown in 
Fig. 21 at “B,” and take notice where 
the pivot marks or blackens the stone. 
In that way you can judge correctly 





FIG. 23 


where the pivot is being cut away, and 
thereby keep it in perfect shape, as in 
Fig. 22 at “C,” instead of spoiling it, 
as shown in Fig. 23. 

If the pivot marks the stone as shown 
at “X” in Fig. 21, you are cutting the 
end of pivot and making it pointed like 
Fig. 23. Then to finish polishing the 
pivots, if you don’t want to take time to 
prepare the usual polishing powders, you 
may take the No. 05 Parris emery paper 
or a number 00000 emery paper and cut 
strips about 2% x % inches and lay 
them on your well shaped metal slip, ex- 
actly with the edge of slip and hold on 
with a necktie clasp (from your Wool- 
worth dime store) as shown in Fig. 24. 
Hold the paper strip down at the other 
end with your finger and thumb. 

This quickly makes pivots ready for 
the finishing touch with a boxwood slip 





METAL SLIP, 
| Ne. 60000 — 
| EMERY PAPER 
FIG. 24 

charged with black rouge. Next, see 
that the shank of staff properly fits the 
roller or double roller, as the case may 
be. In the double rollers you know how 
easy it is to split or crack this little 
safety roller.. Some watchmakers don’t 
like to crack the rollers, while others 
seemingly like it very much. In most 
cases you will find that the hole in the 
little roller fits the staff tightly and the 
hole in the large roller fits loosely. First 
turn the little end of the safety roller, 
and see if it will slip on the staff; usual- 
ly it will not. Then stone down the end 
of staff until the small roller begins to 
go on. Turn the big end or large roller 
and try it on the staff, and if it has not 
enough friction to hold on safely, you 
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must use a special punch with a triangu- 
lar point and set roller on a block stake 
or a staking tool and punch the hole in 
large roller until it will hug the staff 
securely. With that procedure you 
should not have any unsightly cracked 
rollers to disgrace your profession. 

Now since both the pivots correctly 
fit the jewels and the roller is made to 
fit the staff, get busy and find a round 
face hollow punch and also a flat face 
hollow punch, both of which will snugly 
fit the hairspring shoulder but not too 
tight, or rather, correctly fit the shoulder 
as shown in Fig. 25 at “D.” 

Next find a hole in your staking tool 
which will receive the shank end of staff 
up to the hub and fit closely, yet perfect- 
ly loose and free. Place the balance in 
position on staff and first use the round 
face punch, and bear in mind that this 
punch is not to do all the staking, but 
merely to swell the shoulder until it 
fills the hole in arm of balance to a 
scant friction tight, which will keep the 
wheel centered while you finish tighten- 
ing it with the flat face punch. Too 
much staking with the round face punch 
will warp the wheel until it is almost 
impossible to true it again. When fric- 
tion tight so there will be no side shake, 
use the flat face punch until thoroughly 
rigid, but stop when it is tight, and don’t 
continue pounding just to hear the re- 
port of your hammer. Again, you should 
not spoil your punches with a steel ham- 
mer. Use a brass hammer. The most 
practical hammer may not be found on 
the market, but you can have it made of 
brass, to the weight of about three 
ounces, and not a long slender thing like 
your great-grandfather’s old gate pin, 
but short and thick, stub-like, as shown 
in Fig. 26. 

With a broad hammer face you can 
hit your punch and at the same time have 
your eye on the staff and wheel instead 
of watching the hammer and punch. It 
is often convenient to turn the big flat 
side of this hammer in staffing, and also 
in various other places for the all-around 
mechanic. 

When your staff is securely staked in, 
drive on the roller and put balance into 
truing calipers and keep it there until 
it runs true, both in the round and flat. 
Never poise before truing and never fail 
to poise after truing. In every instance 
don’t neglect to poise the balance. 

We take for granted that you know 
how to poise the balance, but would sug- 
gest the use of the little under-cutters 
which you can put into your lathe and 
cut from the inner end of the timing 
screw head, at the same time holding 
the screw in special tool made for that 
purpose (a timing screw holder). You 
know how to replace the hairspring and 
fasten the stud into the balance cock, 
but I wish to suggest the only way to 
set the balance in perfect beat. Some 
may tell you to set the roller jewel in 
line with the lever, or so as to make the 
lever stand midway between the banking 
pins. That will do, provided the escape- 
ment lockings are exactly the same on 
either side (or on each pallet jewel), 
but as in many cases one side is easier 
to unlock than the other side, the above 
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method would fail. After having your 
bankings well adjusted, a perfect beat 
can be had by first winding the main- 
spring barely enough to make the watch 
run and no more. Then turn the balance 
to one side slowly with your index finger, 
keeping your eye on the escape wheel 
and stop turning just as soon as the es- 
cape tooth drops. Now lift your finger 
and see if the balance will unlock the 
escapement and start to running. If 
so, turn the balance in the other direc- 
tion until tooth drops on the other pallet, 
let go as before, and note if it will un- 


wt, 2 





FIG. 25 


lock and start in the other direction. 
When in this way you have made the 
unlocking and starting just as easy one 
way as the other, then you have it in 
perfect beat. On the other hand, if it 
will unlock on one side and not on the 
other, you must turn the hairspring col- 
let opposite from the weaker side until it 
is equal each way. There are various 
tools on the market for turning the hair- 
spring collet, but the favorite tool of 
your humble servant is simply a small 
screw driver which you can insert into 
the collet slot, and if collet is a little too 
tight you can twist on the screw driver 
as if to open the collet and make it easy 
to turn to its desired place. You may 
think you can judge the beat by holding 
watch to your ear, listening to the tick 





or impulse, but you can’t do that, because 
in so many cases the drop is not the 
same on each pallet jewel; that is, the 
escape wheel teeth will have more drop 
on one pallet than on the other pallet 
and this will sound to the ear as if it 
were out of beat, when in reality it is in 
perfect beat. 

Next see that the hairspring is per- 
fectly level laterally and does not brush 
the balance arm nor touch anything else. 
Again it is important that the hair- 
spring is made to stand midway between 
the two curb pins, so that with an eye- 
glass you can see it vibrating from one 
pin to the other. I think this is neces- 
sary for very close timing. 

(To be continued) 
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Thomas Mudge (1715-1794) 


HOMAS MUDGE was born at Exeter 

where his father was a clergyman 
and who later was master of a school at 
Bideford in Devonshire. We have little 
record of his schooling and environment 
but much to indicate that he was reared 
in an atmosphere of culture. His father 
favored his mechanical leanings and ap- 
prenticed him to George Graham, doubt- 
less at an early age as we find him ad- 
mitted to the Clock Makers Company 
when he was 23. Just when he began 
putting out work under his own name is 
not quite clear but one may form some 
estimate from two watches before me, 
one number 270, dated 1755 and the 
other number 419, dated 1758, both cases 
by the same case maker, T. C. The 
Guildhall collection has a movement, 
number 260, which, according to their 
catalog, was sold by him Aug. 22, 1755, 
and two watches by Mudge and Dutton, 
number 1181 dated 1779 and number 
1432, dated 1791. At Graham’s death in 
1751 he took over his business and at 
same date took into partnership another 
of Graham’s apprentices, William Dut- 
ton, Britten says about 1755 and Com- 
mander Gould puts it 1750. The firm 
name, Mudge & Dutton, was used until 
about 1794. 

His reputation as a maker of fine 
watches was established even before 
Graham’s death and he had a standing 
order from Ferdinand, King of Spain, to 
supply any examples of his art that he 
chose. One of the pieces he made for 
this king was an elaborate watch em- 
bodied in the head of a cane and which 
struck the hours and quarters automati- 
cally and was also a minute repeater. 
The character of his work shows im- 


_ provement even over Graham’s. His in- 


vention of the lever escapement which 
has superseded all others for pocket 
watches was made about 1754 when he 
embodied it in a watch for Queen Char- 
lotte. This and one other watch sold to 
a Colonel Johns about 1784, were the 
only applications he made of it to 
watches. His friend and patron, Count 
Bruhl (1769-1809), desired him to make 
one for him but he was engrossed on his 
marine timepiece and requested that his 
friend have it made by another, he fur- 
nishing him a model of the escapement. 
Count Bruhl had Josiah Emery make 
it and its published performance was of 
much importance later in bringing recog- 
nition of Mudge’s contribution to hor- 
ology by the House of Commons. 

In 1765 Mudge was chosen a member 
of a committee appointed by the Board 
of Longitude to report on the mechanism 
of Harrison’s marine timekeeper No. 4. 


Before the examination he wrote, to pre- 
clude or forestall any charges of appro- 
priating Harrison’s ideas, that which 
was later published in pamphlet form, 
Thoughts on the means of Improving 
Watches and More Particularly Those 
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IF He submitted to the Board of Longitude 


three timepieces, between 1774 and 1790 
and was advanced the sum of $500 jn 
1777 by the Board of Longitude and 
awarded $2,500 in 1790 by the House of 
Commons over the protest of the Board, 
These three machines were marvels of 
exquisite workmanship and ingenious 
design, based on sound principles, The 
first machine in its tests in 1774 prom- 
ised well at first. Maskelyne reporting 
to the Board “ . that the watch 
made by Mr. Mudge, which has been at 
the Royal Observatory for trial, . . . has 
gained in 109 days only 1’ 19”, and that 
it is greatly superior, in point of accp- 





THOMAS MUDGE, 1715-1794 
From the engraving by Schiavonetti after the painting by Dance 
Born at Exeter, successor of George Graham, inventor of the lever-escapement, about 1754 


for the Use of the Sea. In 1771 he gave 
over his business in Fleet Street at the 
sign of the “Dial and One Crown” to 
William Dutton and moved to Plymouth 
in order to have quiet and leisure to 
construct his marine timepiece and also 
to be near his only brother, Dr. John 
Mudge, a well known physician and an 
amateur maker of reflecting telescopes. 


racy, to any timekeeper which hath come 
under his inspection.” However, the 
machine stopped, perhaps from the han- 
dling in its daily transportation from the 
Great Room across the courtyard to the 
Transit Room and again from a broken 
mainspring. The controversies between 


(Continued on page 114) 
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1,668,102. PIN-FASTENING DEVICE. ALLAN 
B. Cotsy, Providence, R. I. Filed June 
30, 1927. Serial 202,568. 5 claims. 

The combination of a _head plate having 

aligned openings in its edge, a pin having a 

portion extending across the face of said 
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plate and having a portioh bent to lie in one 
of said openings, and a cap member fixed to 
said plate in position to prevent material 
movement of said pins in a direction per- 
pendicular to said plate. 


1,668,162. PRECIOUS - METAL - RECOVERY 
MACHINE. CHARLES LOVERIDGE and 
ALLEN E. Cox, Portland, Oreg. Filed 
Oct. 6, 1925. Serial 60,796. 2 claims. 

A precious metal recovery machine, screen 
sizing elements including flat reciprocating 
screens having jump gaps at the discharge 
ends, a stratifying table below the same, 
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means for delivering the material passing 
through the gaps to said stratifying table, 
and means for discharging the material pass- 
ing over the gaps away from the machine. 


1,668,217. CHAIN OR BRACELET, Cart 
SCHRAYSSHUEN, Providence, R. I., assign- 
or to Speidel Chain Co., Providence, R. I. 
Filed Nov. 20, 1926. Serial 149,752. 5 
claims, 

A chain structure comprising two separate 
continuous flexible chain strands each ex- 
tending the length of the structure, secured 
together at their opposite ends and arranged 
to cross each other at intervals along their 





length, spaced apart 


the strands 
between the points of crossing to form loops, 
and an ornament spreader member positioned 
between these strands in each opening to 
maintain the spread of the strands between 
these points of insertion. 


being 
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1,668,336. 
CRYST. Witson E. Porter, New 
assignor to The New 
New Haven, Conn. 
Serial 118,311. 1 


Haven, Conn., 
Haven Clock Co., 
Filed June 24, 1926. 
claim, 

As a new article of manufacture, a bezel 
having an inwardly-projecting crystal-install- 
ing flange standing at substantially a right 
angle to its plane, and an annual crystal- 
retaining groove interposed between the outer 
face of the bezel and the outer portion of the 
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said flange, larger in diameter than the in- 
ternal diameter of the said flange and adapted 
to receive the edge of a crystal when the 
same is forced from rear to front through 
the said flange, by which its edge is in- 
wardly deflected for being snapped into the 
said groove. 


DESIGNS 


75,033. SPOON OR SIMILAR ARTICLE. 
SIDNEY V. JAMES, Niagara Falls, N. Y., 

















assignor to Sheets-Rockford Silver Co., 
Rockford, Ill. Filed Feb. 25, 1927. Serial 
20,894. Term of patent 3% years. 


75,078. CLOCK CASE. WILLIAM KENNETH 
Sgssions, Bristol, Conn. Filed Jan. 14, 








1928. Serial 24,874. Term of patent 14 
years. 
75,079. CLOCK CASE. Henry SPINGARN, 


Paris, France. Filed July 13, 1927. 





Serial 22,741, and in France Aug. 27, 
1926. Term of patent 7 years. 
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CLOCK CASE. Ricuarp H. Wuirn- 
HEAD, New Haven, Conn., assignor to 









The New Haven Clock Co., New Haven 
Conn. Filed Nov. 11, 1927. Ser 


24,081. Term of patent 14 years. 
REISSUE 
16,950. DESIGN FOR A SERVICE PLAT- 


TER. SAMUEL W. JaMEs, Chicago, assign- 
or to Better Table Service, Inc, Chicago. 


peas 


Filed Dec. 17, 1927. Serial 24,521. Term 
of patent 14 years. Original 173,744 
dated Nov. 1, 1927. Serial 23,222, filed 
Aug. 27, 1927, for 31% years. 


United States Trade-Marks 
Issue of May 1, 1928 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 247,717. Tue Unirep CHAPTERS OF PHIL 
Beta Kappa, New York. Filed April 19, 


~®BK 


Particular description of goods.—Fraternit 
Badges, Lapel .Buttons, Scarf, Lapel, an 
Breast Pins; Cuff Links, Tie Clasps, Charms, 
Finger Rings, Belt Buckles, and Ornamentas 
Shields, All of Precious Metal. 

Claim use since Feb. 1, 1917. 


Ser. 255,464. Oreste PENNINO, doing busi- 


ness as: Pennino Bros., New York. Filed 
Sept. 30, 1927. 








Particular description of goods.—Jewelry 
for Personal Use or Adornment, Consisting 
of Finger Rings, Earrings, Bracelets, Pend- 
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ants, Necklaces, Watch Bracelets, mage, 
Links, 


Brooches, Buckles, Bar Pins, Cuff 


Lorgnettes, Studs, Scarf Pins, Hatpins, Vest 
Buttons, and Handy Pins, All Made of or 


Plated with Precious Metal. 
Claims use since Nov. 1, 1926. 


Ser. 260,231. Lorris Bros. & Co., Chicago. 


Filed Jan. 17, 1928. 


LOFTS. 


Ww 





Particular description of goods.—Articles 
of Jewelry Made of Precious Metals or Plated 
Therewith — Namely, Jewelry for Personal 
Wear, Not Including Watches, Flat and Hol- 
low Tableware and Toilet Ware, Cigarette 
and Cigar Cases, Incense Burners, Jewel 
Cases, Statuettes, Vases, and Precious and 


Semiprecious Gems. 
Claims use since Dec. 1, 1927. 


Ser. 260,681. GuriLBert & Co., INc., New York. 


Filed Jan. 26, 1928. 


0 


Particular_ description of goods. — Finger 
Rings, Bar Pins, Scarf Pins, Bracelets, and 


Sautoirs. 
Claims use since Jan. 3, 1928. 


Ser. 260,685. KaurmMan Mra. Co., Inc., New 


York. Filed Jan. 26, 1928. 


, _ 





y 


Particular description of goods. — Finger 


Rings, Bar Pins, Scarf Pins, and Sautoirs. 
_ Claims use since Jan. 3, 1928. 


Ser. 260,686. 
York. Filed Jan. 26, 1928. 


S 


Particular_description of goods. — Finger 
Rings, Bar Pins, Scarf Pins, Bracelets, and 
Sautoirs. 

Claims use since Jan. 3, 1928. 


Ser. 260,729. Louis H. Gura, doing business 
as — Bros., New York. Filed Jan. 
27, 1 R 





Particular description of goods.—Manufac- 
tured Jewelry for Personal Wear, Not Includ- 
ing Watches. 

Claims use since Jan. 1, 1928. 


J. L. KaurMan Corp., New 


241,452. 
WE 
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Ser. 260,739. SYLvAN Levy, New York. 
Filed Jan. 27, 1928. 


Particular description of goods.—Manufac- 
tured Jewelry—Namely, Finger Rings, Pins, 
Brooches, and Bracelets. 

Claims use since Jan. 1, 1928. 


Ser. 261,502. JosEPH FRACKMAN Co., INGC., 
New York. Filed Feb. 10, 1928. 


JF Co: 


Particular description of goods.—Platinum 
Mountings for Rings, rooches, Plaques, 
Bracelets, and Pendants. 

Claims use sit ce Jan. 20, 1928. 


Ser. 262,047. Bavuman-Massa JEwELRy Co., 
St. Louis, Mo. Filed Feb. 23, 1927. 


CHERIE 


Particular description of goods.—Finger 
Rings. 
Claims use since Feb. 1, 1928. 
Ser. 262,271. TrIFARI, KRUSSMAN & FISHEL, 
Inc., New York. Filed Feb. 25, 1928. 


MODISTIQUE 


Particular description of goods.—Jewelry 
for Personal Wear, Not Including Watches. 
Claims use since Feb. 1, 1928. 


Ser. 262,296. DELTA GAMMA FRATERNITY, 
Minneapolis, Minn. Filed Feb. 27, 1928. 
Particular description of goods.—Fraterni- 
ty Badges, Lapel Buttons; Scarf, Lapel, and 


AT 


Breast Pins; Cuff Links, Tie Clasps, Charms, 
Finger Rings, Belt Buckles, and Ornamental 
Shields, All of Precious Metal. 


Claims use since about 1922. 





Trade-Marks Published 

Issue of May 1, 1928 
JEWELRY FOR PERSONAL 
R, NOT INCLUDING WATCHES. 


LEVY-WANDER, INc., New York. 
Filed Nov. 4, 1927. Serial 257,071. PUB- 


LISHED FEB. 21, 1928. 
241,464. WATCHES, WATCHCASES, WATCH 


MOVEMENTS, AND PARTS THEREOF. 

H. ZwyGart, Inc., doing business as New- 

sol Watch Co., New York. is é 
Filed Dec. 13, 1927. Serial 258,856. PUB- 


LISHED FEB. 21, 1928. 
241,497. SILVER-PLATED HOLLOW WARE 
AND 


SILVER-PLATED TABLEWARE. 

THE MIDDLETOWN SILVER Co., Middle- 
town, Conn. 

Filed Nov. 10, 1927. 257,374. PUB- 


LISHED FEB. 21, 192 
241,498. 


FINGER RINGS. SAMMARTINO 
Bros. Co.. Providence, R 


8 
Filed Nov. 7, 1927. Serial 257,200. PUB- 


LISHED FEB. 21, 1928. 
241,534. MANUFACTURED JEWELRY FOR 


PERSONAL WEAR OTHER_ THAN 
WATCHES. W. R. ANDERSON Co., Chi- 


ago. 
Filed Dec. 3, 1927. Serial 258,389. PUB- 


LISHED FEB. 21, 1928. 
241,535. 
BR 


GOLD CHAINS, NECKLACES, 
ACELETS, AND EARRINGS. Morkis, 
Mann & REILLY, INC., Chicago. ‘ 
Filed Dec. 2, 1927. Serial 258,348. PUB- 


LISHED FEB. 14, 1928. 
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241,540. MANUFACTURED JEWELRY ro 

PERSONAL WEAR OTHER THAR 

4 RACHTENBERG PRITZKER 

Filea et 927 Seri ; 
ile Ov. A - erial 258.1 

LISHED FEB. 21, 1928. 60. PUB. 


241,558. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS TH 
Hipp. DIDISHEIM_Co,, Inc., New York ° 
Filed April 23, 1927. Serial 247,896. PUB 
LISHED FEB. 21, 1928, 1 
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Mudge and the Board and the descrip. 
tions of the machines must, however, be 
found in Commander Gould’s Marine 
Chronometer. Thomas Mudge, Jr.. a 
lawyer, took up the fight for his father 
who was in failing health and succeeded 
in getting the appropriation from the 
House of Commons. He also took up the 
manufacture of these machines with the 
assistance of William Howells (C.C, 
1780) and Robert Pennington, making 
about 20 in which he lost heavily, 
Mudge’s first machine is now at South 
Kensington Museum and of the other 
two which he designated as Blue and 
Green, the one is supposed to have been 
lost at sea and the other is at the Mathe. 
matisch Physikalischer Salon at Dres.- 
den. Examples of the copies are to be 
found in the last named museum, in the 
Guildhall Museum and in the Louvre 
Museum. 

Mudge’s letters to Count Bruhl, from 
1772 to 1787, published by Thomas 
Mudge, Jr., give a very vivid picture of 
his problems, aggravated by poor health 
and also exhibit his lovable character. 
Relative to the lever escapement he 
writes on Aug. 9, 1776: “I am much 
obliged to you, Sir, for the concern you 
have always expressed for my interest 
and honor; and I do not know anything 
that gives me more pleasure than to con- 
tribute, what little I can, to your Excel- 
lency’s wishes; but there are several ob- 
jections to what you now wish for. The 
first and principal is, that I am at pres- 
ent, you know, engaged in a_ business 
that will take me up a great deal of 
time, and consequently does not leave me 
at liberty to prosecute anything else. An- 
other reason, and not a trifling one, is 
that although I think, if well executed, 
it has great merit, and will, in a pocket 
watch particularly, answer the purpose 
of time keeping better than any other at 
present known: yet it has this disad- 
vantage, that it requires a delicacy in 
the execution, that you will find very few 
artists equal to, and fewer still that will 
give themselves the trouble to arrive at; 
which takes much from its merit. And 
as to honor of the invention, I must con- 
fess, I am not all solicitious about it: 
whoever would rob me of it does me 
honour.” 

Huyghens and the spiral balance 
spring, Mudge and the lever-escapement, 
where would the watch of today be with- 
out these inventions? 








S. T. Mapson has moved his jewelry 
business from Lake Park, Iowa, to Le 
high, Iowa. 


























